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Never has looking into the future been of as much interest as it is at
present. The corona crisis is changing our future with huge societal
and economic consequences. Markets are changing drastically and
our coexistence is also undergoing fundamental changes. The
Heimtextil Trend Council recently had an online meeting to forecast
how the crisis is influencing interior design, which innovations will
enrich our lives in future and which trend themes we will focus on
over the next year.
Every year, the Heimtextil Trend Council’s meeting in the spring marks
the launch of preparations for next January's trade fair. At the same time,
the trend researchers give an initial glimpse into where the interior
design journey will take us next season. This year – right in the middle of
the peak phase of the global corona pandemic – the meeting took place
in special circumstances. In a series of video conferences at the end of
March and intensive rounds of bilateral exchanges in the weeks that
followed, the trend researchers and those responsible for the trade fair
laid the foundations for the global trend analysis.
Trends with a Scandinavian touch
Once again, the Trend Council comprised the three internationally
renowned agencies SPOTT Trends & Business (Denmark), FranklinTill
(United Kingdom) and Stijlinstituut Amsterdam (Netherlands). For the
first time, Anja Bisgaard Gaede and her team from SPOTT Trends &
Business are in charge of the project, thereby lending the Heimtextil
Trends a Scandinavian touch. In addition to the conception of the Trend
Space, the Danes’ range of responsibilities include the compilation of the
Heimtextil Trend Book, which is used as a work tool by textile producers,
interior designers and decorators in creating their new collections and
furnishing concepts.
Effects on interior design
‘Across all sectors, the current situation means that retailers and industry
are facing what are probably the greatest challenges our society has had
to overcome in peacetime. The situation is emotional and has farreaching implications for our way of furnishing and living’, explains Olaf
Schmidt, Vice President Textiles & Textile Technologies at Messe
Frankfurt. ‘In its function as a global trend barometer, Heimtextil is
charged with and always strives to recognise, name and outline what is
likely to happen in the future at an early stage. Even in these turbulent
times, our trend researchers do not have a much sought-after crystal
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ball. Instead, they observe the global markets and use the methods and
tools of trend and future research’.
New: Digital Innovation Lab
During the video conferencing session, the trend researcher identified
four design and colour trends that will be showcased in the Trend Space
in hall 3.0 at the upcoming Heimtextil using exhibitors’ products. Visitors
to the space will experience an exciting première in the form of the new
Digital Innovation Lab. It highlights the possibilities and additional market
opportunities of a complete digital textile value chain, from the design to
the purely virtual product used by the end consumer. Furthermore, the
‘Future Materials Library’, launched at last year’s Heimtextil, will be
continued in the coming season and once again curated by FranklinTill.
The library showcases a range of selected, innovative materials with a
sustainable basis and thus demonstrates their specific potential for
applications in the field of interior design. Recent examples include a
veneer made from the bracts of Mexican corn and a vegan wool
alternative made from cellulose fibres sourced from pineapple leaves, as
well as many other material samples. The trend researchers also agreed
with the trade fair organisers to continue the Material Manifesto and to
use resource-saving materials in the planning of the Trend Space.
Recognised instrument for the industry
The Heimtextil Trends, which Messe Frankfurt has been announcing
annually for more than 30 years, are regarded as a trendsetting
instrument for the global textile furnishing sector and the Heimtextil
flagship project. The overall concept includes a large service package for
manufacturers, users and dealers: Messe Frankfurt first invites the
sector to prepare early for the upcoming season at a preview
presentation in late summer. The designers responsible present the new
Heimtextil Trend Book as part of this event, including current colour
combinations and in-depth information on the individual design trends.
Exhibitors at Heimtextil will receive this publication ahead of the trade fair
as a valuable orientation aid for product design and collection building.
During the trade fair, the Heimtextil Trend Space in hall 3.0 presents a
unique opportunity to gain an overview of the state-of-the-art in the
textiles interior design of tomorrow. The trend information and
inspirations on display here are unparalleled worldwide in their depth and
scope.
The next Heimtextil will take place from 12-15 January 2021.

Heimtextil Trend Council 21/22
The following design studios are members of the Trend Council and
they work together to define the trend themes for the upcoming
Heimtextil:
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SPOTT Trends & Business, Denmark
This year, the agency SPOTT Trends & Business is responsible for the
content and implementation of the Trend Book and the exhibition. It
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advises lifestyle brands on questions relating to consumer insight, trend
and colour forecasting. The founder Anja
Bisgaard Gaede has a business-oriented approach that focuses
on the development of the brand. She also combines her
Scandinavian design perspectives with trend research, neuroscience
and her extensive commercial experience. In addition, Anja
Bisgaard Gaede is known beyond the fashion and textile industry for her
lectures and as an author of reference books.
www.spottrends.dk
FranklinTill, United Kingdom
The London design studio FranklinTill brings together trend researchers,
designers
and stylists as well as a broad-ranging international network of
creatives and visionaries. The varied projects of the
multidisciplinary agency include trend reports, colour forecasts,
design realisations and brand developments as well as curating at trade
fairs
and exhibitions. The two agency founders Kate Franklin and Caroline Till
have taken on a pioneering role in the
integration of sustainability into design concepts.
www.franklintill.com
Stijlinstituut Amsterdam, Netherlands
Anne Marie Commandeur is the founder and face of this internationally
renowned agency. She leads a team of designers who are involved in
the fields of textile innovations, forecasts, colour trends and
strategic design concepts. Her Stijlinstituut Amsterdam
today functions as a versatile and dynamic force in the industry and
keeps fashion firms and fashion-related companies informed about the
most important
developments. On the Heimtextil Trend Council,
Anne Marie Commandeur works together with freelance designer Grietje
Schepers.
www.stijlinstituut.nl
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Background information on Messe Frankfurt
Messe Frankfurt is the world’s largest trade fair, congress and event organiser with its own
exhibition grounds. With more than 2,600 employees at 30 locations, the company generates
annual sales of around €733 million*. We are closely networked within our industries. We
efficiently support the business interests of our customers in our business segments “Fairs &
Events”, “Locations” and “Services”. A unique selling point of the corporate group is its global
sales network, which provides dense coverage for all regions of the world. A comprehensive
range of services – both onsite and online – ensures that customers worldwide enjoy
consistently high quality and flexibility when planning, organising and running their events. The
wide range of services includes renting exhibition grounds, trade fair construction and
marketing, personnel and food services. With its headquarters in Frankfurt am Main, the
company is owned by the City of Frankfurt (60 percent) and the State of Hesse (40 percent).
For more information, please visit our website at: www.messefrankfurt.com
*preliminary figures 2019
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