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Sappi expands its product portfolio


	High performing face stock paper delivers convincing results for multiple applications
	Sappi product portfolio of face stock papers ist being expanded with Parade Label SG from its Gratkorn site

Sappi, manufacturer of numerous packaging and speciality papers for a wide range of markets, is launching the Parade Label SG, a one-side coated face stock label paper that excels in terms of properties such as printability, opacity and stiffness, as well as with its many options for further processing.




	High performing face stock paper delivers convincing results for multiple applications
	Sappi product portfolio of face stock papers ist being expanded with Parade Label SG from its Gratkorn site

Sappi, manufacturer of numerous packaging and speciality papers for a wide range of markets, is launching the Parade Label SG, a one-side coated face stock label paper that excels in terms of properties such as printability, opacity and stiffness, as well as with its many options for further processing.


	Semi-gloss face stock paper with high-quality performance characteristics
	Suitable for a wide range of applications, e.g. labels for food, non-food, HABA and VIP
	Available in 77, 78 and 80 gsm
	Manufactured in Gratkorn, one of the largest and ultra-modern paper mills in Europe

Sappi offers an extensive range of base papers for wet-glue and self-adhesive labels. With its new Parade Label SG, the company is now introducing a one-side coated, semi-gloss face stock label paper that is approved for direct contact with food and that complies with DIN EN 71 for toy safety. The range of applications includes labels for food, non-food, beverages and health and beauty aids (HABA), as well as for logistics and variable information printing (VIP) due to its excellent thermal transfer printability.


The fibre-based face stock solution guarantees high-quality results in printing and finishing, through the entire production and converting chain. It features high stiffness and resilience, so the label will not be damaged and will fit accurately even after labelling.


Sappi invests in customer proximity

To ensure 100 percent availability and fast delivery of its label papers, Sappi has proactively positioned itself for the future and set the course for reliable production and seamless supply chains – with its plants in Alfeld, Carmignano and Condino. The plant in Gratkorn, where Sappi has invested in new technical equipment, has now been added to the list. With modern production facilities, from paper machines to finishing technology, as well as extensive expertise in the production of coated papers, the site has everything in place to ensure top-class products. Available capacity is being expanded gradually to include the production of Parade Label papers alongside existing graphical grades.


Because of the central location of Sappi’s production site in Gratkorn, Parade Label SG can be supplied quickly throughout Europe and beyond. The short transportation distances save greenhouse emissions and protect the environment; shorter production cycles then enable good availability and fast supply. Parade Label SG is certified for direct food contact and available in grammages of 77, 78 and 80 g/m². Sappi can provide Parade Label SG with FSC or PEFC certificates on request.


Sappi will be presenting its new developments in the field of label papers, among others, at the upcoming LabelExpo Europe in Brussels in April 2022.







More information:

  Sappi Europe
  Sappi Gratkorn
  Parade Label SG
  Etiketten
  LabelExpo Europe 
  Facestock-Papier 



Source:

Sappi Europe
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Kornit Digital Joins the 2020 Innovate Textile & Apparel Virtual Trade Show


Online exhibit to feature complete portfolio of systems for sustainable production on demand, end-to-end workflow solutions, expert demonstration and consultation


Kornit Digital (Nasdaq: KRNT), a worldwide market leader in digital textile printing technology, is pleased to join the 2020 Innovate Textile & Apparel Virtual Trade Show, WTiN’s annual global exhibition highlighting the true innovators in technology, production, and value chain leadership for the textile and apparel industry.


For this year’s event, which is free to attend, Kornit will be exhibiting its latest capabilities for digital direct-to-garment and roll-to-roll production, including the only single-step process for delivering durable, retail-quality impressions on multiple fabrics within minutes. Visitors will find opportunities to learn more about:




Online exhibit to feature complete portfolio of systems for sustainable production on demand, end-to-end workflow solutions, expert demonstration and consultation


Kornit Digital (Nasdaq: KRNT), a worldwide market leader in digital textile printing technology, is pleased to join the 2020 Innovate Textile & Apparel Virtual Trade Show, WTiN’s annual global exhibition highlighting the true innovators in technology, production, and value chain leadership for the textile and apparel industry.


For this year’s event, which is free to attend, Kornit will be exhibiting its latest capabilities for digital direct-to-garment and roll-to-roll production, including the only single-step process for delivering durable, retail-quality impressions on multiple fabrics within minutes. Visitors will find opportunities to learn more about:


	Kornit’s portfolio of industry-leading DTG systems, offering brands and fulfillers pushbutton efficiency in any quantity, to eliminate inventory risk and waste.
	Kornit Presto, foundation of any microfactory production concept, for consolidating operations and minimizing supply chain risk.
	Kornit’s new Softener solution, which enables photorealistic detail combined with handfeel meeting the most rigorous demands of high fashion and home décor.
	Kornit’s range of available pallets, empowering brands and fulfillers to expand their catalog and offer customers any applications they demand, including baby and children’s apparel, zipper hoodies, handbags, and the industry’s first DTG solution for custom neck tags.
	Kornit’s acquisition of Custom Gateway, which promises end-to-end production efficiency, for building or enhancing online stores, ensuring visibility and control across multiple production sites, optimizing the production floor, and getting products out the door quickly, meeting the speed and logistics challenges of the e-commerce age.

In addition to sharing diverse customer testimonials, Kornit will be hosting live consultations with system experts, to answer all questions and present Kornit’s value proposition for ongoing business needs. The company will also be leading a seminar presentation during the event.


“While we certainly miss the face-to-face engagement traditional trade shows offer, the upside of these web-based expositions is that there’s no limit to the systems, applications, and personnel Kornit can and will leverage to present its case for mastering the e-commerce age with efficient, sustainable digital capabilities,” said Chris Govier, Kornit Digital Managing Director—EMEA. “With our expanding suite of workflow and visibility software, Kornit gives manufacturers large and small the ability to scale their end-to-end business, while eliminating overproduction risks and establishing responsible production practices. These systems are critical to surviving the retail apocalypse and COVID-like disruptions, and event attendees will see why.”







More information:

  Kornit Digital
  textile exhibition
  Innovative Apparel Show
  dtg s



Source:

PR4U/Kornit Digital
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Brodelec purchases first Kornit Digital Presto S


	Growing demand for natural fabrics and blends driving Brodelec business growth

September 25th, 2019, Rosh Ha’ayn, Israel – Kornit Digital (Nasdaq: KRNT), a worldwide market leader in digital textile printing technology, announced that Orleans, France-based Brodelec has installed the country’s first-ever Kornit Presto S system for roll-to-roll, pigment-based digital textile printing.


This installation will enable the multiservice marking brand to expand their business further into customized décor and on-demand fashion.


Brodelec has partnered with Kornit for over a decade and owns several direct-to-garment print systems. Based on demand for natural fabrics and blends in the home décor and fashion markets, they are now expanding their offerings to include bespoke direct-to-fabric services.


Brodelec chose the Kornit Presto S as it is the only single-step solution and therefore the fastest route from design to finished product, making it the most efficient and eco-friendly fabric printing solution in France today.





	Growing demand for natural fabrics and blends driving Brodelec business growth

September 25th, 2019, Rosh Ha’ayn, Israel – Kornit Digital (Nasdaq: KRNT), a worldwide market leader in digital textile printing technology, announced that Orleans, France-based Brodelec has installed the country’s first-ever Kornit Presto S system for roll-to-roll, pigment-based digital textile printing.


This installation will enable the multiservice marking brand to expand their business further into customized décor and on-demand fashion.


Brodelec has partnered with Kornit for over a decade and owns several direct-to-garment print systems. Based on demand for natural fabrics and blends in the home décor and fashion markets, they are now expanding their offerings to include bespoke direct-to-fabric services.


Brodelec chose the Kornit Presto S as it is the only single-step solution and therefore the fastest route from design to finished product, making it the most efficient and eco-friendly fabric printing solution in France today.







More information:

  Brodelec
  Kornit Digital
  Kornit Presto 



Source:

Kornit Digital
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Heimtextil 2019: A lively start to the new furnishing season gives hope for a good business year ahead


The international home textiles industry has enjoyed a promising start at Heimtextil in Frankfurt am Main, which finished Friday, 11 January. The challenging economic situation and uncertainty in the retail sector were countered by a positive and confident mood at the world’s leading trade fair.




The international home textiles industry has enjoyed a promising start at Heimtextil in Frankfurt am Main, which finished Friday, 11 January. The challenging economic situation and uncertainty in the retail sector were countered by a positive and confident mood at the world’s leading trade fair.


3025 exhibitors from 65 countries* took the international trade fair for home and contract textiles to a 15-year high: ‘Exhibitors and visitors accepted the new trade fair concept with great enthusiasm and confirmed the trade fair’s position as the world’s most important meeting place for the industry. The quality of the decision-makers impressed the exhibitors, as did the number of new business contacts from 156 countries, especially international ones – thus enabling Heimtextil to set a new benchmark’, says Detlef Braun, Member of the Board of Management of Messe Frankfurt. ‘Around 67,500 visitors* ensured that there was a busy atmosphere in the halls, despite a slight decline due to various reasons, such as difficult travel conditions on account of the storms in the alpine region and airport strikes in Germany’. [*For comparison, 2018: 2,975 exhibitors from 64 countries; 68,584 visitors from 135 countries, FKM-tested)]


3025 exhibitors from 65 countries* took the international trade fair for home and contract textiles to a 15-year high: ‘Exhibitors and visitors accepted the new trade fair concept with great enthusiasm and confirmed the trade fair’s position as the world’s most important meeting place for the industry. The quality of the decision-makers impressed the exhibitors, as did the number of new business contacts from 156 countries, especially international ones – thus enabling Heimtextil to set a new benchmark’, says Detlef Braun, Member of the Board of Management of Messe Frankfurt. ‘Around 67,500 visitors* ensured that there was a busy atmosphere in the halls, despite a slight decline due to various reasons, such as difficult travel conditions on account of the storms in the alpine region and airport strikes in Germany’.


One topic that occupied both exhibitors and visitors was the current and future economic situation. A further challenge is the increasingly evident changes that are happening in trade. Increasing revenues and revenue shares in online retailing stand in the way of the efforts made by the stationary retail trade to maintain their inner-city businesses. ‘The small business specialist trade, but also department stores and multibrand stores, and thus the heart of our visitor target groups, are under pressure from the constantly increasing levels of e-commerce. With Heimtextil and our consumer goods fairs in general, we offer these retailers in particular clear perspectives and diverse inspiration in an ambiguous world’, continues Braun.


Heimtextil made it easier for its visitors to access valuable inspiration and business momentum thanks to an optimised trade fair concept and the associated new hall structure. ‘The new concept brought more visitors to the stand’, was the feedback from Andreas Klenk, Managing Director of Saum & Viebahn from Kulmbach in Franconia about hall 8.0 which offered textiles editeurs and manufacturers of curtain and sun protection systems a common platform for the first time. ‘It was the right decision to merge the different segments. We had high quality discussions with respect to both export and domestic business, and are satisfied with the trade fair’.


As part of the new concept, Heimtextil expanded its unique product range across the entire exhibition site and also included the new hall 12, which has been an additional architectural highlight on the Frankfurt exhibition grounds since September.


Top international companies from the Bed & Bath Fashion segment presented their wares here. For the company Curt Bauer from Aue in Saxony, the première of the new hall was a successful one. ‘We're very enthusiastic about the new hall 12. The product range there was very well received. We are very satisfied with the quality of visitors to our stand. In addition to a good frequency of German visitors, we are particularly pleased about growth from China and Russia’, says Managing Director Michael Bauer.


Natural materials, PET and ocean plastics 

Heimtextil set a standard in terms of sustainability: after the first global climate protection agreement for the textile industry was signed by 40 leading fashion companies, organisations and associations at the World Climate Conference in Katowice last December, the focus in Frankfurt was also on environmental progress in the textile industry. Numerous exhibitors presented progressive solutions, for example in the recycling of PET bottles and ocean plastic as well as in the use of certified natural materials. ‘Sustainability was the theme for us at this year’s Heimtextil. Major media players visited us and the 'Green Tour’ guided tour stopped by. We presented many things, including our first vegan duvet and fair silk products, all 100 per cent produced in Austria’, says Denise Hartmann, Marketing Manager at Hefel Textil. The topics of water consumption in the textile industry and microplastics also increasingly came to the fore. The exhibitor directory ‘Green Directory’ alone contained around 150 progressive companies listing sustainably produced textiles. The offer was supplemented by its own lecture series as well as theme-specific tours, which provided valuable impetus and

underpinned the pioneering green position of the trade fair.


Sleep becomes new lifestyle theme

Heimtextil also focused on sleep as one of the upcoming lifestyle trends. While a balanced diet and sufficient exercise are now a natural part of a healthy lifestyle, restorative sleep is still neglected* although it is one of the most important building blocks for long-term physical and mental well-being. At Heimtextil, a number of new products and aspects came to the fore that help people become sensitised to and analyse their sleep behaviour and promote healthy sleep. Around the redesigned hall 11.0 and in the adjoining lecture area ‘Sleep! The Future Forum’, representatives from the national and international bed industry enjoyed attractive product presentations and superb speeches on the topics of sustainability, hospitality, sport and digital.


In addition to the renowned trend show, the trade fair also focused on contract business, particularly in the hotel and hospitality sector, as well as decorative and upholstery fabrics, digital printing solutions and wallpapers.


The next Heimtextil in Frankfurt am Main – its 50th edition – will take place from 7 to 10 January 2020.


*According to a forsa investigation commissioned by the Techniker Krankenkasse







More information:

  Heimtextil



Source:

Messe Frankfurt Exhibition GmbH
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21st Kenya International Trade Exhibition 2018 (KITE)


Exhibitors from over 30 countries participating at Kenya's Biggest Int'l. Multi-Sector Trade Exhibition


The largest international trade exhibition in Africa for multi-sector products, equipment and machinery will take place at KICC, Nairobi, Kenya from 04 - 06 September with record breaking numbers. Exhibitors and trade visitors are said to increase by 27% and 24% respectively at the 21st edition of the Kenya International Trade Exhibition (KITE). The exhibition has grown in stature from its inception 22 years ago, as the key networking and sourcing platform for the industries. As the largest event of its kind, it ensures direct access to over 150 exhibitors from 30 countries and more than 12,000 trade visitors.


With an amazing array of products and services from all over the world, it gives visitors the opportunity to source cutting edge products and services as well as learn about and discuss the latest market trends. There is no other related trade exhibition in East Africa that delivers the same quality, quantity and variety of buyers and distributors.




Exhibitors from over 30 countries participating at Kenya's Biggest Int'l. Multi-Sector Trade Exhibition


The largest international trade exhibition in Africa for multi-sector products, equipment and machinery will take place at KICC, Nairobi, Kenya from 04 - 06 September with record breaking numbers. Exhibitors and trade visitors are said to increase by 27% and 24% respectively at the 21st edition of the Kenya International Trade Exhibition (KITE). The exhibition has grown in stature from its inception 22 years ago, as the key networking and sourcing platform for the industries. As the largest event of its kind, it ensures direct access to over 150 exhibitors from 30 countries and more than 12,000 trade visitors.


With an amazing array of products and services from all over the world, it gives visitors the opportunity to source cutting edge products and services as well as learn about and discuss the latest market trends. There is no other related trade exhibition in East Africa that delivers the same quality, quantity and variety of buyers and distributors.


Concentrating on some of the largest growth categories within the multi sector industry, Kenya International Trade Exhibition (KITE) 2018 has five distinct sub categories, namely: FOODAGRO, MEDEXPO, PPPEXPO & INDUSMACH which will cover the food, hotel & agricultural sectors, medical & pharmaceuticals, plastic, printing & packaging sector, the industrial and finally the consumer sector. Being centrally located, Kenya emerges as one of the largest importers in Africa. Kenya also has the largest economy in east Africa and is a regional financial and transportation hub.






More information:

  Kenya International Trade Exhibition
  KITE
  international trade fair
  largest international trade exhibition africa



Source:

EXPOGROUP
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Call for Papers, International Conference on Textile Coating and Laminating


The conference will focus on areas of high impact and growth potential, for example smart and intelligent textile coatings and laminates, digital printing and coatings, substrates and coated nonwovens.

Now in its 27th year, this will be the 19th in this established conference series which has become one of the most important meeting places for the global textiles coating and laminating industry.  Previously attending companies can be found on the conference website, where other details can also be located.


CALL FOR PAPERS

The core of the conference programme will be presentations by invited experts, but in order to give an opportunity for anyone with exciting and relevant ideas to present to a high-level international audience, a call for papers is being issued for contributions in the following areas, with emphasis on work that will impact the industry, now and in the future.  Suggested topics include the following:




The conference will focus on areas of high impact and growth potential, for example smart and intelligent textile coatings and laminates, digital printing and coatings, substrates and coated nonwovens.

Now in its 27th year, this will be the 19th in this established conference series which has become one of the most important meeting places for the global textiles coating and laminating industry.  Previously attending companies can be found on the conference website, where other details can also be located.


CALL FOR PAPERS

The core of the conference programme will be presentations by invited experts, but in order to give an opportunity for anyone with exciting and relevant ideas to present to a high-level international audience, a call for papers is being issued for contributions in the following areas, with emphasis on work that will impact the industry, now and in the future.  Suggested topics include the following:


	new developments in machinery and techniques such as bonding systems, developments in polymers, surface modifications, techniques for extreme properties etc.
	smart textile coatings and laminates
	technology for growth, eg nanotechnology, antimicrobial/antibacterial, green technology, developments in self-decontaminating etc.
	growth markets and applications such as solar/thermal, fuel cells, composites, medical/biotechnology, extreme materials etc.
	environmental issues
	disruptive technology - new developments that will potentially change the industry, such as digital printing, graphene and nanotechnology in membranes, and alternatives for PVC etc.

 







More information:

  call for papers
  intelligent textile coatings
  developments in machinery and techniques



Source:

INT News
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Archroma to showcase innovative denim solutions at DenimsandJeans Vietnam 2018


Archroma, a global leader in color and specialty chemicals, will be presenting its innovative and sustainable denim solutions for manufacturers and brands at DenimsandJeans Vietnam 2018, on June 27 and 28.

From fiber to finish, Archroma offers a scope of possibilities for effects and colors, from the authentic roots of indigo to the most innovative and eco-advanced solutions. Archroma is a recognized leader in integrated solutions, offering best-in-class auxiliaries for bespoke process packages.

Visitors will be able to discover solutions designed to make denim in a more sustainable and responsible way, in particular:
DENISOL®, BRINGING INDIGO BACK TO ITS ROOTS - NOW ANILINE-FREE*

Archroma’s Denisol® range is a newly developed pre-reduced liquid indigo solution that is manufactured in Archroma’s award winning ‘zero liquid discharge’ manufacturing plant in Pakistan.




Archroma, a global leader in color and specialty chemicals, will be presenting its innovative and sustainable denim solutions for manufacturers and brands at DenimsandJeans Vietnam 2018, on June 27 and 28.

From fiber to finish, Archroma offers a scope of possibilities for effects and colors, from the authentic roots of indigo to the most innovative and eco-advanced solutions. Archroma is a recognized leader in integrated solutions, offering best-in-class auxiliaries for bespoke process packages.

Visitors will be able to discover solutions designed to make denim in a more sustainable and responsible way, in particular:
DENISOL®, BRINGING INDIGO BACK TO ITS ROOTS - NOW ANILINE-FREE*

Archroma’s Denisol® range is a newly developed pre-reduced liquid indigo solution that is manufactured in Archroma’s award winning ‘zero liquid discharge’ manufacturing plant in Pakistan.


	Denisol® Indigo 30 liq is compliant with major official eco-standards and requirements from retailers, brands and fashion leading companies and helps to produce fabrics suitable for current eco-labeling such as bluesign® and GOTS.
	Responding to demands for a non-toxic alternative to the dyes that are used for the iconic and traditional indigo blue that consumers associate with denim and jeans, Archroma just announced the upcoming new Denisol® Pure Indigo 30.

ADVANCED DENIM, TOWARDS WATERLESS DENIM DYEING

Consider this: The water needed to produce one pair of jeans is said to be ~ 11'000 liters(1). With approximately 167 million pairs of jeans produced monthly(2), that is 1,837,000,000,000 liters of water consumed every month in the process! Based on the Denim-Ox and Pad/Sizing-Ox dyeing processes, Archroma’s multi-awarded ADVANCED DENIM, dyeing technology allows savings of up to 92% in water, 87% in cotton waste and 30% in energy, compared to a conventional denim dyeing process.

The technology has been adopted by brands like Patagonia and received the prestigious 2012 ICIS Innovation Award and Innovation with Best Environmental Benefit Award.


	Optisul® C, “soft colors” made easy

	Colors other than blue have been tricky to achieve in the past. With Optisul® C dyes, denim manufacturers can expand their color horizons with this range of six dyes especially designed to produce soft denim colors in continuous dyeing processes, as well as on coating and printing. Optisul® C affinity-free, sulfide-free dyes can easily be combined with each other to create garments suitable for wash-down treatments in a wide array of easily achievable and reproducible soft colors. They are suitable for GOTS and bluesign® approval.
	Diresul® RDT Ocean Blues, ocean-themed bright sulfur blue dyes

	Archroma’s Diresul® RDT Ocean Blues are a collection of vibrant, ocean-themed bright sulfur blue dyes. These best-in-class dyes and their auxiliaries bring out the best of indigo, improve workability, dyeing consistency and process safety.

	They can be combined with Denisol® Indigo 30 liq in bottoming/topping manufacturing routes for avant-garde blue styles. At the booth, Archroma will display an “illustration collection” of exciting indigo casts.
	Diresul® blacks & greys, a universe of greys and deep black and navies.

	Archroma’s dye portfolio of conventional and black Diresul® specialties allow to create a universe of greys and deep black and navies. From superficial to solid blacks for both extreme wash-down and stay black effects.

EARTHCOLORS, TRACEABLE FROM NATURE TO FASHION

As consumers increasingly aspire to functional, beautiful and meaningful clothing, brands and manufacturers are increasingly interested in the environmental impact of the denim industry. Archroma has placed sustainability at the heart of its innovation process to create products and processes that improve the industry’s sustainability.

The EarthColors patented range of “biosynthetic” dyes for cotton and cellulose-based fabrics, which are made from waste left over by the agricultural and herbal industry after extraction, such as almond shells, saw palmetto, or rosemary leaves. The latest NFC technology used on the end-product hangtags enables transparency and traceability through the supply chain to consumers.

The EarthColors allow to produce the earth tones that are coming strong: red, brown and green colors. They have been adopted by brands such as Patagonia, Kathmandu and G-Star, and won an OutDoor Industry Award 2017.

SOLUTION PACKAGES FOR SUSTAINABILITY

Brand owners and retailers around the world are taking action to evaluate the environmental impact of textile treatment, dyeing and finishing processes in response to consumer concerns.


Archroma recently introduced the ONE WAY Process Simulator, the last update of a calculation tool that supports its ONE WAY Sustainability Service introduced back in 2012. The new, online software can be used to mimic and compare products and processes, and thus calculate the ecological and economical profile of the final end-product.

Archroma’s portfolio of ZDHC MRSL-compliant chemicals and dyes is integrated into the ONE WAY calculation tool since 2013.

“Innovation and sustainability go hand in hand,” says Paul O’Prey, Head of Sales, Brand & Performance Textile Specialties, Archroma, Vietnam. “While developing new products and services, we always consider the environmental impact so they are as sustainable as possible. This can be seen in our innovative and eco-advance products, such as the water-saving ADVANCED DENIM and the aniline-free* Denisol® Pure Indigo.”






      


      


  



More information:

  Archroma, color effects, Archromas Color Atlas
  Sustainability
  Denim dyeing
  aniline-free



Source:

EMG-PR
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