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  28.02.2024 





Textile waste: Eastman and Patagonia join forces 


Eastman announces a partnership with Patagonia to address textile waste.


The outdoor apparel company teamed up with Eastman to recycle 8,000 pounds of pre- and post-consumer clothing waste, which Eastman processed through its molecular recycling technology. The process involves breaking down Patagonia’s unusable apparel into molecular building blocks that Eastman can use to make new fibers.


"We know apparel waste is a major problem, and consumers increasingly want better, more sustainable solutions when their most loved clothing reaches the end of its life," said Natalie Banakis, materials innovation engineer for Patagonia.


"Our collaborations show the world what’s possible when it comes to sustainability,” said Carolina Sister Cohn, global marketing lead for Eastman textiles. “We have the technology to make the textiles industry circular, and we know it requires collaboration with innovative brands to make circular fashion possible. This is only the beginning, and we look forward to more collaborations throughout 2024."




Eastman announces a partnership with Patagonia to address textile waste.


The outdoor apparel company teamed up with Eastman to recycle 8,000 pounds of pre- and post-consumer clothing waste, which Eastman processed through its molecular recycling technology. The process involves breaking down Patagonia’s unusable apparel into molecular building blocks that Eastman can use to make new fibers.


"We know apparel waste is a major problem, and consumers increasingly want better, more sustainable solutions when their most loved clothing reaches the end of its life," said Natalie Banakis, materials innovation engineer for Patagonia.


"Our collaborations show the world what’s possible when it comes to sustainability,” said Carolina Sister Cohn, global marketing lead for Eastman textiles. “We have the technology to make the textiles industry circular, and we know it requires collaboration with innovative brands to make circular fashion possible. This is only the beginning, and we look forward to more collaborations throughout 2024."






More information:

  Eastman Chemical Company
  Patagonia
  textile waste
  textile recycling
  outdoor apparel



Source:

Eastman
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  02.02.2024 




adidas Terrex and National Geographic: Rainforest-Inspired Hiking Collection


adidas TERREX and National Geographic collaborate once again to launch a collection that pays homage to the rainforest supporting National Geographic efforts.


Throughout the collection, images captured by National Geographic photographers are interpreted in different ways on different products, taken through different hues and applied in various ways on garments across the range:




adidas TERREX and National Geographic collaborate once again to launch a collection that pays homage to the rainforest supporting National Geographic efforts.


Throughout the collection, images captured by National Geographic photographers are interpreted in different ways on different products, taken through different hues and applied in various ways on garments across the range:


	ADIDAS TERREX | NATIONAL GEOGRAPHIC RAIN.RDY JACKET – Crafted from waterproofing materials and construction, adidas RAIN.RDY products keep the water out. The jacket also features easily-accessible pockets, a stowaway hood and elongated sleeves with hook-and-loop.
	ADIDAS TERREX | NATIONAL GEOGRAPHIC WINDSTOPPER JACKET - Made from GORE-TEX WINDSTOPPER, this WIND.RDY jacket is wind-resistant and water-repellent.
	ADIDAS TERREX | NATIONAL GEOGRAPHIC WINDBREAKER - Using advanced materials, adidas WIND.RDY is designed to resist the wind and provide optimised breathability hikers can feel protected and comfortable.
	ADIDAS TERREX | NATIONAL GEOGRAPHIC GRAPHIC LONG SLEEVE / SHORT SLEEVE TEE – The long sleeve tee combines technical materials with style beyond the mountain, including Aeroready material that wicks sweat to keep dry and comfortable.
	ADIDAS TERREX | NATIONAL GEOGRAPHIC PANTS - Marry style and functionality by combining outdoor-informed design and street-informed style together, complemented by Durable Water Repellent (DWR) material to stay dry and comfortable.
	ADIDAS TERREX | NATIONAL GEOGRAPHIC SKIRT - Made in adidas' wind and water-resistant WIND.RDY fabric, this skirt is for adventures on or off the trail.

The theme of this season’s drop was inspired by National Geographic’s seasonal focus on educating people around rainforest awareness and conservation.







More information:

  adidas
  Outdoor
  outdoor apparel



Source:

adidas AG
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  22.01.2024 




Gear Aid: Reparatur-Patches für Outdoor-Ausrüstung


Egal, ob beim Campen, Wandern oder Bergsteigen, beim Wasser-, Reit- und Jagdsport, beim Skifahren oder einem Bootstrip – die neuen Hex-Patches von Gear Aid verlängern die Lebensdauer von Outdoor-Ausrüstung.


Die neuen Hex Patches sind aufgrund ihrer achteckigen Form vielseitig kombinierbar – je nach Größe und Form der Reparaturstelle, und verhindern ein weiteres Einreißen. Es sind weder Nähkenntnisse noch Hitze erforderlich; einfach die Schutzfolie abziehen, den selbstklebenden Patch auf der Reparaturstelle anbringen und kurz andrücken. Der Klebstoff repariert dauerhaft Outdoor-Materialien wie Nylon, Vinyl, Gummi, Kunststoff u.v.m.


Somit lassen sich die Hex Patches zur einfachen und schnellen Reparatur von Jacken und Hosen aller Art, Regen- und Skibekleidung, Rucksäcken, Zelten, Schlafsäcken, Matten, Unterlagen, Planen leichten Ausrüstungsgeständen usw. verwenden. Sie bestehen aus leichtem 70D-Gewebe und sind mit einer wasserfesten Beschichtung versiegelt, die auch häufigem Waschen standhält.





Egal, ob beim Campen, Wandern oder Bergsteigen, beim Wasser-, Reit- und Jagdsport, beim Skifahren oder einem Bootstrip – die neuen Hex-Patches von Gear Aid verlängern die Lebensdauer von Outdoor-Ausrüstung.


Die neuen Hex Patches sind aufgrund ihrer achteckigen Form vielseitig kombinierbar – je nach Größe und Form der Reparaturstelle, und verhindern ein weiteres Einreißen. Es sind weder Nähkenntnisse noch Hitze erforderlich; einfach die Schutzfolie abziehen, den selbstklebenden Patch auf der Reparaturstelle anbringen und kurz andrücken. Der Klebstoff repariert dauerhaft Outdoor-Materialien wie Nylon, Vinyl, Gummi, Kunststoff u.v.m.


Somit lassen sich die Hex Patches zur einfachen und schnellen Reparatur von Jacken und Hosen aller Art, Regen- und Skibekleidung, Rucksäcken, Zelten, Schlafsäcken, Matten, Unterlagen, Planen leichten Ausrüstungsgeständen usw. verwenden. Sie bestehen aus leichtem 70D-Gewebe und sind mit einer wasserfesten Beschichtung versiegelt, die auch häufigem Waschen standhält.







More information:

  Gear Aid
  nylon
  Vinyl
  Kunststoffe
  Reparatur
  Outdoor
  Outdoor- und Sportbekleidung 
  Outdoorbekleidung



Source:

Gear Aid
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  28.12.2023 




Down Apparel for the European Market


ALLIED Feather + Down, global leaders in high performance, ethically sourced down, and MN Inter-Fashion, manufacturers of high performance luxury outerwear, announced that the ALLIED Feather + Down outerwear collection will be available to the European market.  


Originally released only in Japan, the exclusive collection will be available to select European boutique retailers for the fall 2024 season. Limited to a few hundred pieces, this line will showcase the breadth of ALLIED’s down offering, from their industry-leading ExpeDRY down insulation to their exceedingly high performance 1000 fill power down. It will also include MN Inter-Fashion’s experience delivering quality design and craftsmanship to some of the best known fashion houses in the world.


Designed, cut, and sewn by MN Inter-Fashion in Japan using materials from ALLIED and Pertex, the jackets shall represent a collision between cutting edge fashion aesthetics and materials normally reserved for highly technical outerwear. The result is a unique garment with a sophisticated urban look blended with performance that rivals the most technical outdoor apparel available. 




ALLIED Feather + Down, global leaders in high performance, ethically sourced down, and MN Inter-Fashion, manufacturers of high performance luxury outerwear, announced that the ALLIED Feather + Down outerwear collection will be available to the European market.  


Originally released only in Japan, the exclusive collection will be available to select European boutique retailers for the fall 2024 season. Limited to a few hundred pieces, this line will showcase the breadth of ALLIED’s down offering, from their industry-leading ExpeDRY down insulation to their exceedingly high performance 1000 fill power down. It will also include MN Inter-Fashion’s experience delivering quality design and craftsmanship to some of the best known fashion houses in the world.


Designed, cut, and sewn by MN Inter-Fashion in Japan using materials from ALLIED and Pertex, the jackets shall represent a collision between cutting edge fashion aesthetics and materials normally reserved for highly technical outerwear. The result is a unique garment with a sophisticated urban look blended with performance that rivals the most technical outdoor apparel available. 






More information:

  down and feathers
  outdoor apparel



Source:

ALLIED Feather + Down
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  13.12.2023 




ECHA: Hazardous chemicals found in fashion products


An EU-wide enforcement project of the ECHA Forum found excessive levels of hazardous chemicals, such as lead and phthalates, in products that are sold to consumers. In total 18 % of the inspected products breached the EU laws.


The national enforcement authorities in 26 EU countries checked over 2 400 products, most of them intended for consumers, and found more than 400 of them breaching the EU’s chemicals laws.


The most common product types breaching the laws were:




An EU-wide enforcement project of the ECHA Forum found excessive levels of hazardous chemicals, such as lead and phthalates, in products that are sold to consumers. In total 18 % of the inspected products breached the EU laws.


The national enforcement authorities in 26 EU countries checked over 2 400 products, most of them intended for consumers, and found more than 400 of them breaching the EU’s chemicals laws.


The most common product types breaching the laws were:


	Electrical devices such as electrical toys, chargers, cables, headphones. 52 % of these products were found non-compliant, mostly due to lead found in solders, phthalates in soft plastic parts, or cadmium in circuit boards.
	Sports equipment like yoga mats, bicycle gloves, balls or rubber handles of sport equipment. 18 % of these products were found to be non-compliant mostly due to SCCPs and phthalates in soft plastic and PAH in rubber.
	Toys like bathing/aquatic toys, dolls, costumes, play mats, plastic figures, fidget toys, outdoor toys, slime and childcare articles. 16 % of non-electric toys were found to be non-compliant, mostly due to phthalates found in soft plastic parts, but also other restricted substances such as PAHs, nickel, boron or nitrosamines.
	Fashion products such as bags, jewellery, belts, shoes and clothes. 15 % of these products were found non-compliant due to the phthalates, lead and cadmium they contained.

In cases where non-compliant products were found, inspectors have taken enforcement measures, with most of them resulting in the withdrawal of such products from the market.


The non-compliance rate was higher in products which originated from outside the European Economic Area (EEA) or whose origin was not known.







More information:

  ECHA 
  hazardous
  chemicals



Source:

European Chemicals Agency












f
t
in
e



print
close



more









  


    Photo Devan Chemicals
    
    






  27.11.2023 




DEVAN REPEL: A new brand in the water repellency market 


In a world where water-repellent textiles play an important role in various industries, Pulcra Chemicals has joined forces with its subsidiary, Devan Chemicals, to introduce DEVAN REPEL. The first product, DEVAN REPEL ONE, is a durable water repellent for Polyester and blends. The development of DEVAN REPEL ONE is a joint to Devan and Pulcra's dedication to innovation and sustainability.


The solution offers a range of benefits:




In a world where water-repellent textiles play an important role in various industries, Pulcra Chemicals has joined forces with its subsidiary, Devan Chemicals, to introduce DEVAN REPEL. The first product, DEVAN REPEL ONE, is a durable water repellent for Polyester and blends. The development of DEVAN REPEL ONE is a joint to Devan and Pulcra's dedication to innovation and sustainability.


The solution offers a range of benefits:


	Superior Performance: The technology offers outstanding water repellency performance, ensuring that textiles remain dry. Whether it's rain and outdoor wear, outdoor furnishing, shower curtains or multiple technical textiles, the new solution can handle it, making it a strong choice for industries where water resistance is paramount.
	Flexibility: The versatility of this technology can be applied to a wide range of materials, with especially good results on polyester and its blends, offering flexibility for various applications across industries.
	Enhanced Sustainability: This technology is free from perfluorinated compounds (PFCs), and free from isocyanates.
	Longevity: Products treated with this water repellency technology are protecting from the elements for a longer lifespan.

Performance, particularly on effect durability, can be boosted to meet different requirements with new DEVAN EXTENDER GEN3. This extender is free of Isocyanate, Butanone-oxime and 2-dimethylpyrazole.






More information:

  Pulcra 
  Devan Chemicals NV
  water repellence
  water repellent
  durable water repellency



Source:

Devan Chemicals NV
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  10.11.2023 





Garmont: Andrea Nalesso als neuer CEO


Garmont International hat Andrea Nalesso zum neuen CEO ernannt. Mit langjähriger Erfahrung in der Outdoor- und Sportbranche übernimmt Nalesso die Nachfolge von Pierangelo Bressan, der Vorstandsvorsitzender und Aktionär von Garmont bleibt.


Riello Investimenti SGR – über seinen Italian Strategy Fonds Mehrheitsaktionär von Garmont International – hat gemeinsam mit den Minderheitsaktionären Andrea Nalesso zum Chef Executive Officer (CEO) berufen, der die Marke in den kommenden Jahren auf dem eingeschlagenen Weg konsequent weiterzuführen soll.


Zu den innovativen Vorhaben, die Garmont in den letzten Jahren umgesetzt hat und die Andrea Nalesso fortführen soll, gehört die Entwicklung von Schuhen mit einem nachhaltigen Fußabdruck. In einem Bereich, in dem die Produktion erhebliche Auswirkungen auf die Umwelt hat, ist das eine ebenso wichtige wie klar kommunizierte Entscheidung. In wirtschaftlicher Hinsicht wird der neue CEO den Weg der Internationalisierung fortsetzen, neue Märkte erschließen und die bestehende Vertriebsbasis um einen Omnichannel-Fokus erweitern.




Garmont International hat Andrea Nalesso zum neuen CEO ernannt. Mit langjähriger Erfahrung in der Outdoor- und Sportbranche übernimmt Nalesso die Nachfolge von Pierangelo Bressan, der Vorstandsvorsitzender und Aktionär von Garmont bleibt.


Riello Investimenti SGR – über seinen Italian Strategy Fonds Mehrheitsaktionär von Garmont International – hat gemeinsam mit den Minderheitsaktionären Andrea Nalesso zum Chef Executive Officer (CEO) berufen, der die Marke in den kommenden Jahren auf dem eingeschlagenen Weg konsequent weiterzuführen soll.


Zu den innovativen Vorhaben, die Garmont in den letzten Jahren umgesetzt hat und die Andrea Nalesso fortführen soll, gehört die Entwicklung von Schuhen mit einem nachhaltigen Fußabdruck. In einem Bereich, in dem die Produktion erhebliche Auswirkungen auf die Umwelt hat, ist das eine ebenso wichtige wie klar kommunizierte Entscheidung. In wirtschaftlicher Hinsicht wird der neue CEO den Weg der Internationalisierung fortsetzen, neue Märkte erschließen und die bestehende Vertriebsbasis um einen Omnichannel-Fokus erweitern.


Nach mehreren Jahren als Verkaufsleiter bei GEOX und Dainese war Nalesso Geschäftsführer mehrerer Ausrüstungs- und Schuhmarken der Oberalp-Gruppe. Er wechselte zurück zu Dainese, bevor er nun als CEO bei Garmont anheuerte.


Um Kontinuität und Konsistenz der Wachstumspläne zu gewährleisten, bleibt Pierangelo Bressan wie vorgesehen Präsident des Verwaltungsrats und Aktionär des Unternehmens. Er hatte 2014 die Leitung des Unternehmens übernommen, um den Relaunch der Marke zu verantworten.







More information:

  Garmont
  CEO
  Outdoor
  Sportbekleidung



Source:

Garmont International
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Decathlon launched Ski Socks with CELLIANT® infrared technology


Making outdoor sports accessible to as many people as possible since 1976 through quality, innovative gear, powerhouse sporting goods brand Decathlon has launched the first product of its long-term partnership with CELLIANT® infrared technology from Hologenix® – Adult Ski Socks. They are introduced in its Wedze range of ski and snowboarding socks (“wed’ze” means ‘“a small turn on the snow” in the Savoyard dialect in the Alps where this brand is headquartered).  




Making outdoor sports accessible to as many people as possible since 1976 through quality, innovative gear, powerhouse sporting goods brand Decathlon has launched the first product of its long-term partnership with CELLIANT® infrared technology from Hologenix® – Adult Ski Socks. They are introduced in its Wedze range of ski and snowboarding socks (“wed’ze” means ‘“a small turn on the snow” in the Savoyard dialect in the Alps where this brand is headquartered).  


Decathlon was attracted to CELLIANT’s ability to convert body heat into infrared energy, improving local circulation and cellular oxygenation to support stronger performance and faster recovery. Skiers who often suffer from muscle fatigue in the calf area will appreciate the infrared infusion and light compression attributes that were specifically chosen with this in mind. The sock was also thoughtfully designed for minimum thickness, allowing for a comfortable fit within the ski boot, without sacrificing warmth or durability. Anti-friction thread on the sole and toes helps limit irritation, and seams are intentionally positioned to eliminate discomfort. The socks are offered in a Asphalt Blue color in a variety of sizes, both online and in retail stores worldwide.







More information:

  Decathlon
  Hologenix
  Celliant
  Sportswear



Source:

Hologenix, LLC
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    Photo: Mammut
      The Extraordinary Jacket, a joint development by Nespresso, Mammut, and HeiQ 

  
    






  06.11.2023 




Three Swiss Brands introduce the "Extraordinary Jacket"


In a celebration of Innovation and Swiss identity the three brands Nespresso, Mammut, and HeiQ have joined forces to create the "Extraordinary Jacket".


The Extraordinary Jacket is a testament to Swiss design and innovation. Mammut's super-light Ajungilak® insulation now incorporates HeiQ XReflex technology powered by Xefco, which contains part of the aluminum from recycled Nespresso capsules.


Being up in the mountains comes with significant temperature drops. Mammut, HeiQ and Nespresso have cocreated this high-performance insulation jacket that delivers great heat retention while being breathable, so one can enjoy more time above the tree line.


What makes the Extraordinary Jacket genuinely extraordinary is its ability to retain 20% more heat than a conventional insulation jacket of similar thickness. The innovative HeiQ XReflex 3D aluminized scrim layer reflects the body's heat radiation within the insulation layers, so the wearer doesn’t have to produce more energy to stay warm, resulting in effortless comfort even in harsh and demanding conditions.





In a celebration of Innovation and Swiss identity the three brands Nespresso, Mammut, and HeiQ have joined forces to create the "Extraordinary Jacket".


The Extraordinary Jacket is a testament to Swiss design and innovation. Mammut's super-light Ajungilak® insulation now incorporates HeiQ XReflex technology powered by Xefco, which contains part of the aluminum from recycled Nespresso capsules.


Being up in the mountains comes with significant temperature drops. Mammut, HeiQ and Nespresso have cocreated this high-performance insulation jacket that delivers great heat retention while being breathable, so one can enjoy more time above the tree line.


What makes the Extraordinary Jacket genuinely extraordinary is its ability to retain 20% more heat than a conventional insulation jacket of similar thickness. The innovative HeiQ XReflex 3D aluminized scrim layer reflects the body's heat radiation within the insulation layers, so the wearer doesn’t have to produce more energy to stay warm, resulting in effortless comfort even in harsh and demanding conditions.







More information:

  HeiQ
  Mammut
  Nespresso
  Outdoor
  outdoor apparel
  thermal insulation



Source:

HeiQ
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  20.09.2023 




adidas TERREX and National Geographic: Aurora Borealis-Inspired Collection


Following the successful inaugural launch last Spring, adidas TERREX and National Geographic join forces once again with a collection designed to capture the awe-inspiring beauty of the Aurora Borealis.


The core images of the Northern Lights, as captured by National Geographic photographers, are interpreted in different ways on different products, taken through different hues and applied in different places per garment. These include:




Following the successful inaugural launch last Spring, adidas TERREX and National Geographic join forces once again with a collection designed to capture the awe-inspiring beauty of the Aurora Borealis.


The core images of the Northern Lights, as captured by National Geographic photographers, are interpreted in different ways on different products, taken through different hues and applied in different places per garment. These include:


	The TERREX Swift R3 GORE-TEX National Geographic hiking boot – Blending the lightweight design and cushioning of a trail running shoe with the stability and durability of a hiking boot
	The all-gender TERREX National Geographic RAIN.RDY 3-IN-1 Jacket – Combining 2.5L waterproof RAIN.RDY shell and polar fleece inner jackets for elevated protection and versatility with a strong visual design inspired by the northern lights.
	The TERREX National Geographic Softshell Jacket – A functional and stylish option for any adventure outdoor-seekers may have on their agenda. Reinforced shoulders, chest and forearms provide abrasion resistance.
	The TERREX National Geographic High Pile Fleece Jacket – The add-on for chilly days in the great outdoors. The Fleece Jacket features reflective elements that ensure visibility and safety in the low lights.







More information:

  adidas
  Outdoor
  outdoor apparel



Source:

adidas AG
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    Photo Deakin University
      IFM researchers Research Fellow Frank Chen, Research Fellow Marzieh Parhizkar, Research Engineer Amol Patil and Associate Professor Alessandra Sutti.

  
    






  20.09.2023 





Deakin/Xefco: Dyeing jeans without a drop of water


Deakin University has signed a partnership agreement with Geelong-based company Xefco as part of its Recycling and Clean Energy Commercialisation Hub (REACH) to conduct new research to transform how our clothing, including jeans, get their colour.


Jeans are one of the most worn garments in the world, but they are also one of the least environmentally friendly, taking around 75 litres of water to dye just one pair.


Deakin’s work with Xefco is helping to explore if a waterless manufacturing process can replace the water intensive processes the clothing industry has used for hundreds of years. The new technology in development is called ‘Ausora’.


Associate Professor Alessandra Sutti, from Deakin’s Institute for Frontier Materials, said it was exciting to be on the commercialisation journey with Xefco, working with the company to discover what is possible and hopefully reduce the world’s fashion footprint.


“If successful, the Ausora technology, which colours fabrics without the need for large quantities of water, will put us a step closer to more efficient and sustainable clothing manufacturing,” Associate Professor Sutti said.




Deakin University has signed a partnership agreement with Geelong-based company Xefco as part of its Recycling and Clean Energy Commercialisation Hub (REACH) to conduct new research to transform how our clothing, including jeans, get their colour.


Jeans are one of the most worn garments in the world, but they are also one of the least environmentally friendly, taking around 75 litres of water to dye just one pair.


Deakin’s work with Xefco is helping to explore if a waterless manufacturing process can replace the water intensive processes the clothing industry has used for hundreds of years. The new technology in development is called ‘Ausora’.


Associate Professor Alessandra Sutti, from Deakin’s Institute for Frontier Materials, said it was exciting to be on the commercialisation journey with Xefco, working with the company to discover what is possible and hopefully reduce the world’s fashion footprint.


“If successful, the Ausora technology, which colours fabrics without the need for large quantities of water, will put us a step closer to more efficient and sustainable clothing manufacturing,” Associate Professor Sutti said.


Xefco CEO Tom Hussey said the company’s new pilot plant, housed at Deakin in Geelong, will test different materials, including specialised fabrics such as waterproof items like outdoor jackets and jeans.


“This is the first stage of Xefco’s vision for the technology, with the REACH project focused on demonstrating the commercial viability of the technology at pilot scale and developing processes so it can be scaled up for commercial production,” Mr Hussey said.


“Together, Deakin and Xefco will push the limits of innovation and see what is possible.”

Xefco’s pilot plant is co-located with Deakin researchers at ManuFutures, the state-of-the-art advanced manufacturing hub at Deakin’s Waurn Ponds campus.


Founded in 2018 Xefco now employs 17 people and its products are already making a difference across the world. Its XReflex technology, which reduces consumption of insulation materials, is being used by some of the world’s leading apparel and fashion brands including The North Face.


Backed by a $50 million grant from the Australian Government’s inaugural Trailblazer Universities Program, with industry and university support taking the total project value to $380 million, REACH is facilitating the development of greener supply chains and accelerating business success as markets move from a throughput economy to a circular economy.






More information:

  Xefco 
  Deakin University
  solution dyeing
  Denim dyeing



Source:

Deakin University
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  07.08.2023 




Hohenstein and Sizekick: AI for size recommendations


The Munich-based startup Sizekick launches a new technology and attracts well-known brands and retailers to reduce size-related returns in e-commerce. With the apparel technology know-how of the strategic partner and investor Hohenstein and the AI-based technology of Sizekick, more sustainable shopping in e-commerce with less CO2 emissions will be made possible. The technology company is now celebrating a successful market entry: The newly developed sizing AI is now available for fashion e-commerce stores and is pleased about the first successfully acquired customers. The first customers to join the company include the Swiss multi-brand store for sustainable fashion, Rrrevolve, the premium outdoor brand Black Diamond from the USA, and Marc Cain, a global brand with German roots in the premium sector.




The Munich-based startup Sizekick launches a new technology and attracts well-known brands and retailers to reduce size-related returns in e-commerce. With the apparel technology know-how of the strategic partner and investor Hohenstein and the AI-based technology of Sizekick, more sustainable shopping in e-commerce with less CO2 emissions will be made possible. The technology company is now celebrating a successful market entry: The newly developed sizing AI is now available for fashion e-commerce stores and is pleased about the first successfully acquired customers. The first customers to join the company include the Swiss multi-brand store for sustainable fashion, Rrrevolve, the premium outdoor brand Black Diamond from the USA, and Marc Cain, a global brand with German roots in the premium sector.


The solution promises to add value for both brands and consumers when shopping online by taking individual body measurements into account when recommending the right clothing size. The AI-based technology always offers two options to help arrive at the appropriate size recommendation. With BodyFinder, the AI suggests realistic body shapes to choose from. Alternatively, the video-based BodyScanner option enables a body scan via the smartphone's video function. All it takes to do this is to turn around in front of the phone's camera. Fashion brands and fashion retailers now have easy access to the new technology, as integration in the e-commerce store takes just a few minutes.


Hohenstein's expertise helped the Sizekick team to link accurate body measurements with the right product properties. Hohenstein is considered a leader in the field of size & fit and has been advising companies in the textile industry for over 75 years. The Sizekick fit analysis not only supports the brands' product teams, but is also used as direct input for Sizekick AI.







More information:

  Hohenstein
  Sizekick
  artificial intelligence
  Online retail



Source:

Hohenstein
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BOGNER: Charity Tennis Tournament hosted by the Alexander Zverev Foundation and WorldChanger


On June 26, 2023, the Alexander Zverev Foundation and WorldChanger founder Robert Laner hosted an exclusive charity tennis tournament at the Bio and Wellness Resort Stanglwirt in Tyrol, Austria.


Based on the motto "helping by playing", 24 top-class athletes and celebrities came together to play tennis doubles for a good cause. Participants in this special event included Olympic champion and two-time ATP world champion Alexander Zverev, actress and presenter Palina Rojinski, influencer & entrepreneur Pamela Reif, soccer world referee Dr. Felix Brych, ski legend Maria Höfl-Riesch, actor Herbert Knaup, rapper Kool Savas, ski jumper Gregor Schlierenzauer, actor Hans Sigl, tennis legends Barbara Schett and Charly Steeb, soccer world champion Roman Weidenfeller, influencer Younes Zarou, and many more.




On June 26, 2023, the Alexander Zverev Foundation and WorldChanger founder Robert Laner hosted an exclusive charity tennis tournament at the Bio and Wellness Resort Stanglwirt in Tyrol, Austria.


Based on the motto "helping by playing", 24 top-class athletes and celebrities came together to play tennis doubles for a good cause. Participants in this special event included Olympic champion and two-time ATP world champion Alexander Zverev, actress and presenter Palina Rojinski, influencer & entrepreneur Pamela Reif, soccer world referee Dr. Felix Brych, ski legend Maria Höfl-Riesch, actor Herbert Knaup, rapper Kool Savas, ski jumper Gregor Schlierenzauer, actor Hans Sigl, tennis legends Barbara Schett and Charly Steeb, soccer world champion Roman Weidenfeller, influencer Younes Zarou, and many more.


BOGNER took part in this event and equipped the participants with suitable sports and tennis wear. The collected proceeds of more than 100,000 euros will benefit the Alexander Zverev Foundation, which supports children and young people affected by diabetes. The Alexander Zverev Foundation is helping to raise awareness and acceptance of diabetes within the public discourse, as Alexander Zverev himself is affected by the disease. To wrap up this unforgettable experience, the tennis tournament then evolved into an exclusive Red Carpet evening event. The invited guests met for the award ceremony and a closing speech by Alexander Zverev and Robert Laner on the topic of "Diabetes, the right mindset on the way to the world's best and positive change" at the mountain chalet Hüttlingmoos, directly below the Wilder Kaiser. The grand finale of the day in the mountains was then the outdoor party, again in Hüttlingmoos, with live music from the Fast Boys and star DJ Topic.






More information:

  adidas
  Charity



Source:

BOGNER
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Olympic Athlete Ester Ledecka starts Collaboration with FIRE+ICE by BOGNER


Performance sportswear brand FIRE+ICE by BOGNER announces an exclusive collaboration with the multi-sport athlete, Ester Ledecka. This 28-year-old made history during the 2018 Pyeongchang Winter Games as the first athlete to win Olympic gold medals in two distinct sports in the same year. Ester has followed her career with winning 24 World Cup races in skiing and snowboarding combined and defending her Olympic gold in snowboarding in 2022.


Ester's athletic spirit runs in the family, with her grandfather being an ice hockey world champion and Olympian. The Czech-born athlete took up skiing at the age of two and added snowboarding to her repertoire just three years later. On top of her performance on snow, she embraces her passion for windsurfing during the summer months.


Her personality and drive for success perfectly align with FIRE+ICE's commitment to outstanding performance, innovation, and adventure. This stylish collaboration blends high-performance Olympic sport with trendy urban performance wear.




Performance sportswear brand FIRE+ICE by BOGNER announces an exclusive collaboration with the multi-sport athlete, Ester Ledecka. This 28-year-old made history during the 2018 Pyeongchang Winter Games as the first athlete to win Olympic gold medals in two distinct sports in the same year. Ester has followed her career with winning 24 World Cup races in skiing and snowboarding combined and defending her Olympic gold in snowboarding in 2022.


Ester's athletic spirit runs in the family, with her grandfather being an ice hockey world champion and Olympian. The Czech-born athlete took up skiing at the age of two and added snowboarding to her repertoire just three years later. On top of her performance on snow, she embraces her passion for windsurfing during the summer months.


Her personality and drive for success perfectly align with FIRE+ICE's commitment to outstanding performance, innovation, and adventure. This stylish collaboration blends high-performance Olympic sport with trendy urban performance wear.


"FIRE+ICE by BOGNER is my go-to outfitter for every occasion. In winter, I'm well protected from wind, cold and wet, and in warmer seasons, I'm fashionably and functionally geared up for surfing. The brand ideally reflects my lifestyle, and I'm excited about the upcoming joint projects", says Ester.







More information:

  Bogner
  Willy Bogner GmbH
  Sportswear
  Outdoor



Source:

Willy BOGNER GmbH
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Wilhelm-Lorch-Preis für Antonia Dannenberg und Nadine Bullerdiek


Die Studentinnen Antonia Dannenberg und Nadine Bullerdiek vom Fachbereich Textil- und Bekleidungstechnik der Hochschule Niederrhein sind von der Wilhelm-Lorch-Stiftung ausgezeichnet worden. Dannenberg erhielt den Preis in der Kategorie Technik für ihre Arbeit „Graphen in alpiner Wintersportbekleidung“, Bullerdiek hatte die Jury mit ihrer englischsprachigen Arbeit „Dyeing of Poly(lactic acid) Fibres for Circular Textile Products“ überzeugen können. Der Preis ist mit 5000 Euro dotiert.


In der Arbeit von Antonia Dannenberg (Betreuende Professor:innen Dr. Robert Groten & Karin Stark) werden unterschiedliche mit Graphen ausgerüstete Polyesterproben hinsichtlich ihrer Wärmeleitfähigkeit untersucht. Graphen ist eine zweidimensionale Kohlenstoffatomschicht mit einzigartigen Eigenschaften. Viele Outdoor-Bekleidungshersteller bringen immer mehr mit Graphen ausgerüstete Produkte auf den Markt. Insbesondere in der alpinen Wintersportbekleidung gewinnt der Werkstoff zunehmend an Bedeutung.




Die Studentinnen Antonia Dannenberg und Nadine Bullerdiek vom Fachbereich Textil- und Bekleidungstechnik der Hochschule Niederrhein sind von der Wilhelm-Lorch-Stiftung ausgezeichnet worden. Dannenberg erhielt den Preis in der Kategorie Technik für ihre Arbeit „Graphen in alpiner Wintersportbekleidung“, Bullerdiek hatte die Jury mit ihrer englischsprachigen Arbeit „Dyeing of Poly(lactic acid) Fibres for Circular Textile Products“ überzeugen können. Der Preis ist mit 5000 Euro dotiert.


In der Arbeit von Antonia Dannenberg (Betreuende Professor:innen Dr. Robert Groten & Karin Stark) werden unterschiedliche mit Graphen ausgerüstete Polyesterproben hinsichtlich ihrer Wärmeleitfähigkeit untersucht. Graphen ist eine zweidimensionale Kohlenstoffatomschicht mit einzigartigen Eigenschaften. Viele Outdoor-Bekleidungshersteller bringen immer mehr mit Graphen ausgerüstete Produkte auf den Markt. Insbesondere in der alpinen Wintersportbekleidung gewinnt der Werkstoff zunehmend an Bedeutung.


Eingearbeitet in textile Flächen bzw. Bekleidung, soll Graphen diesen die Eigenschaft verleihen, Wärme von erhitzen Stellen der Bekleidung an kühlere Stellen zu leiten. Durch diesen Wärmeausgleich würden Sportler:innen potenziell weniger Energie verbrauchen und wären somit leistungsfähiger. Dannenbergs Arbeit hat sich mit der Frage auseinandergesetzt, ob Graphen tatsächlich zur Optimierung der Wärmeleitfähigkeit der Textilien beitragen.


Die durchgeführte Untersuchung hat gezeigt, dass die Wärme sich im aktuellen Forschungsstadium noch nicht wie gewünscht über das Textil verteilt. Keine Probe wies erkennbare Veränderungen auf. Zum jetzigen Zeitpunkt befindet sich die Übertragung der Eigenschaften von Graphen auf textile Flächen in einem frühen Forschungsstadium. Eine Kommerzialisierung von textilen Graphen-Produkten ist demnach aus Forschungssicht bisher noch nicht ausreichend umsetzbar. Aufgrund des weltweiten Interesses ist aber damit zu rechnen, dass in naher Zukunft das Material alltagstauglich und funktionsoptimierend in Bekleidung integriert werden kann. Antonia Dannenberg rundete ihre technische Arbeit mit einer zusätzlichen Designarbeit zum Thema Sportswear ab.


Nadine Bullerdiek hat sich in ihrer Bachelorarbeit („Dyeing of Poly(lactic acid) Fibres for Circular Textile Products”) mit dem Färben von PLA-Fasern für kreislauffähige textile Produkte auseinandergesetzt (Betreuende Professorin: Dr. Maike Rabe).


PLA-Fasern (engl. poly(lactic acid)) gelten als vielversprechende Alternative zu konventionellen Polyesterfasern. Sie sind biobasiert, recyclingfähig und unter industriellen Bedingungen biologisch abbaubar. Somit eignen sie sich für die Herstellung kreislauffähiger Textilien.


Das Problem: PLA-Fasern sind hydrolyseanfällig, besonders unter alkalischen Bedingungen und hohen Temperaturen. Dies bedeutet, dass es beim Färben im Wasserbad zu einem Festigkeitsverlust der Fasern kommen kann. Die Preisträgerin hat in ihrer Arbeit die Auswirkungen der Färbeparameter Zeit, Temperatur und pH-Wert auf die Festigkeit und Farbintensität eines PLA-Zwirns untersucht. So konnten die idealen Färbebedingungen mit möglichst hoher Farbintensität und möglichst geringem Festigkeitsverlust für das Färben des PLA-Zwirns mit Dispersionsfarbstoffen ermittelt werden. Die Arbeit wurde in Kooperation mit dem niederländischen Start-up Arapaha durchgeführt.






More information:

  Wilhelm-Lorch-Preis
  Hochschule Niederrhein
  Graphen 
  Outdoor
  PLA-Fasern
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Hochschule Niederrhein
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adidas TERREX and National Geographic launch hiking collection


adidas TERREX announces a multi-season collaboration with National Geographic, consisting of high-performance outdoor wear. The inaugural collection is built to celebrate the role of photography in the culture of outdoor sport - as well-equipped hikers turn their ability to explore more places, and spirit of adventure, into stunning content.


To celebrate this relationship, designers at adidas TERREX combed the National Geographic photography archives for stunning stills of some of the most remote yet moving locations on earth, integrated in unique all over prints in a bold new hiking collection. All pieces are unified by National Geographic’s iconic yellow icon.


Places celebrated in the collection include a snow-covered sandstone monocline in Comb Ridge, Utah, a 120-mile-long, north to south stretch that defines the State’s red rock landscape, as well as textured portraits of shale, - captured on the coast of Norway’s northernmost county - highlighting the sedimentary rock’s distinctive formations.




adidas TERREX announces a multi-season collaboration with National Geographic, consisting of high-performance outdoor wear. The inaugural collection is built to celebrate the role of photography in the culture of outdoor sport - as well-equipped hikers turn their ability to explore more places, and spirit of adventure, into stunning content.


To celebrate this relationship, designers at adidas TERREX combed the National Geographic photography archives for stunning stills of some of the most remote yet moving locations on earth, integrated in unique all over prints in a bold new hiking collection. All pieces are unified by National Geographic’s iconic yellow icon.


Places celebrated in the collection include a snow-covered sandstone monocline in Comb Ridge, Utah, a 120-mile-long, north to south stretch that defines the State’s red rock landscape, as well as textured portraits of shale, - captured on the coast of Norway’s northernmost county - highlighting the sedimentary rock’s distinctive formations.


The 51-piece collection includes women’s, men’s, and gender-neutral offerings – all built to equip the wearer in multi-terrain environments:


	A part of the collection is the RAIN.RDY Jacket; a 2.5L waterproof and seam-sealed outer garment built to facilitate epic adventures. The men’s jacket features a bold print of the shell formations in the Porsanger Peninsula, Norway, while the women’s is inspired by stills of White Sands National Park in New Mexico.
	A long sleeve shirt is finished with the bold National Geographic yellow icon and reflective details.
	The TERREX Swift R3 GORE-TEX Hiking shoes offer the peak combination of a lightweight construction and cushioning as seen in trail running shoes with the stability of a hiking boot. Finished in a print inspired by a stunning aerial shot of Earth, the hiking shoes come with a GORE-TEX lining and membrane seal so water is kept out, and a Continental™ Rubber outsole for optimal grip in wet or dry conditions.
	The WIND.RDY: GET SHELTERED Jacket, with wind-resistant technology and a water repellent ripstop fabric, allows explorers to feel protected and confident in many weather conditions. The men’s and women’s versions come with bold prints inspired by photography including that of sandstone and snow at Comb Ridge, Utah. Smart design features including a bungee-cord enabled adjustable hem, a lightweight fabric and reflective details. Additionally, it features a bold new lenticular logo design that alternates between Terrex and National Geographic from different perspectives – and is made in part with recycled materials.







More information:

  adidas
  Outdoor
  outdoor apparel



Source:

adidas AG
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PREMIUM and SEEK redefine "trade fairs" - FEEL CONNECTED AGAIN


With its new Trend and Event Platform, the Premium Group presents a new concept for a progressive community. According to Premium Group classic trade fair formats are over - this summer it's all about (re)connection, real emotions and new perspectives. The emphasis lies on the most relevant trends and the power of networking, but in a more personalised and intimate way.




With its new Trend and Event Platform, the Premium Group presents a new concept for a progressive community. According to Premium Group classic trade fair formats are over - this summer it's all about (re)connection, real emotions and new perspectives. The emphasis lies on the most relevant trends and the power of networking, but in a more personalised and intimate way.


PREMIUM and SEEK are focusing on a more rigorous curation of promising brands and collections as well as various opportunities to connect. An extensive content programme of keynotes, round tables, live interviews, study presentations and panels on the most important trends will offer two diverse and time-efficient days. The areas of concentration encompass sustainability, technology, fashion, business, lifestyle, and beauty. The repertoire of topics include marketing themes such as LinkedIn and Tik Tok, new tech tools such as ChatGPT or Virtual Dressing as well as news from the metaverse. Sustainability topics such as denim, circularity, re-commerce, vintage and the new Green Deal laws will be discussed as well as cross-industry topics such as female empowerment, Gen Z and modern leadership.

     

PREMIUM marks the first event of the season for womenswear. New silhouettes, design trends, provocation and the current zeitgeist are brought to the forefront with a carefully curated selection of brands. The fashion scene and visitors can look forward to the best of denim, hyper-femininity, beauty, well-being, future Berlin icons and innovations from the tech and lifestyle sphere. New talents will also have the opportunity to pitch their labels to a professional audience. SEEK focuses on heritage, Y2K, modern sportswear, outdoor and sustainable brands, which will be shown in the CONSCIOUS CLUB. Other highlights will include talks and inspiring activations from the community.


"We listen, research and curate the most important trends for the industry. To do this, our team of experts travels across Europe and exchange ideas with representatives from the entire industry. The results of months of work can be discovered in two days," says Maren Wiebus, Creative Director of the Premium Group.


Today, attention is the most important currency for the fashion industry. This is also why, for the very first time ever, the Premium Group events will take place over only two days instead of three. At the same time, generally accepted norms and rules are questioned, taken apart, and put back together again. The organisers of Premium Group invite fashion professionals to discuss the rules and redefine them together.

 

The summer editions of PREMIUM and SEEK will take place on 11 and 12 July at the new old location Station-Berlin in the heart of Berlin.






More information:

  Premium Group
   SEEK
  Berlin, Messe, Mode, Nachhaltigkeit 



Source:

Premium Exhibitions GmbH
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Neuer Store – alte Möbel: Globetrotter eröffnet Re:Think-Store in Bonn


Am 11. Mai eröffnet der Outdoor-Ausrüster Globetrotter seinen neuen Re:Think-Store in der Bonner Weststadt. Das nachhaltige Konzept: Ein großer Teil der Einrichtung des Vormieters Conrad Electronic wurde übernommen und weitergenutzt. Darüber hinaus wird die neue Filiale zahlreiche nachhaltige Angebote, wie eine eigene Reparaturwerkstatt und einen 2nd Hand An- und Verkauf, bieten.


Das Besondere am Konzept: Große Teile des vom Vormieter vorhandenen Inventars wurde weiter-genutzt und teilweise zu etwas völlig Neuem umgewandelt – wie etwa einer großen Bären-Skulptur aus Abfall oder einer Teststrecke für Wanderschuhe, in die nach dem Patchwork-Prinzip alte Materialien verbaut wurden. Ergänzend wurde weiteres, gebrauchtes Inventar aus anderen Globetrotter-Filialen weiterverwendet. Wie genau diese umgewidmet wurden, wird anhand von Schautafeln und Ausstel¬lungsstücken im Store erläutert.




Am 11. Mai eröffnet der Outdoor-Ausrüster Globetrotter seinen neuen Re:Think-Store in der Bonner Weststadt. Das nachhaltige Konzept: Ein großer Teil der Einrichtung des Vormieters Conrad Electronic wurde übernommen und weitergenutzt. Darüber hinaus wird die neue Filiale zahlreiche nachhaltige Angebote, wie eine eigene Reparaturwerkstatt und einen 2nd Hand An- und Verkauf, bieten.


Das Besondere am Konzept: Große Teile des vom Vormieter vorhandenen Inventars wurde weiter-genutzt und teilweise zu etwas völlig Neuem umgewandelt – wie etwa einer großen Bären-Skulptur aus Abfall oder einer Teststrecke für Wanderschuhe, in die nach dem Patchwork-Prinzip alte Materialien verbaut wurden. Ergänzend wurde weiteres, gebrauchtes Inventar aus anderen Globetrotter-Filialen weiterverwendet. Wie genau diese umgewidmet wurden, wird anhand von Schautafeln und Ausstel¬lungsstücken im Store erläutert.


„Der Re:Think Store ist eines der spannendsten Experimente, das wir bei Globetrotter je gewagt haben. Wir wollten den Store so nachhaltig wie möglich gestalten – und nichts ist nachhaltiger, als Materialien zu nutzen, die bereits da sind,“ so Globetrotter CEO Andreas Vogler. „Die große Herausforderung bei diesem Projekt bestand darin, aus einem Elektronikmarkt einen Globetrotter Store machen.“


Entwickelt und umgesetzt wurde das innovative Store-Konzept von dan pearlman und loom shopex¬pansion. „Nachhaltige Ladenbau-Projekte sind Stand heute noch sehr herausfordernd, da innovative Ansätze in einer eher weniger nachhaltigen Branche umgesetzt werden müssen, in der aber gerade sehr viel im Umbruch ist. Der Re:Think-Store ist ein tolles Beispiel, wie die Wieder- und Weiterverwendung von Bestand und Material kreativ in einem nachhaltigen Store-Konzept umgesetzt werden kann. Solche wegweisenden Innovationen sind heute der Ladenbau-Standard von morgen,“ so

Eva Schall, Leiterin des Bereichs Nachhaltigkeit bei loom.


Vergrößerter Store mit erweitertem Angebot

Auf einer Fläche von 2.150m² bietet die neue Filiale auf zwei Etagen deutlich mehr Fläche als die alten Räumlichkeiten in der Vorgebirgsstraße. Damit bieten sie auch mehr Raum für altbekannte Angebote, wie Outlet- und Second Hand, aber auch für neues, wie etwa Shop-in-Shop Flächen der Outdoor-Marken Fjällräven, Rab, Icebreaker und Frilufts. Einen zentralen Anlaufpunkt wird die neue, hauseigene Werkstatt bieten: Hier können Ausrüstungsstücke direkt vor Ort repariert und gepflegt werden. Die sogenannte Clubhütte stellt das Herzstück des Stores dar: Hier kommt die lokale Outdoor-Community bei Workshops und Vorträgen zusammen.


In der neuen, vergrößerten Filiale wird Globetrotter eine Vielzahl neuer Arbeitsstellen schaffen – so¬wohl in Voll- als auch in Teilzeit.






More information:

  Globetrotter
  Stationärer Einzelhandel
  Erlebnisstore 
  Outdoor



Source:

Globetrotter
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Performance Days: New concept starting October 2023


From March 15-16, 2023, the spring edition of PERFORMANCE DAYS kicked off on the fairgrounds of Messe München. With around 2,685 visitors, the event organizers were particularly pleased with numbers up on the previous winter fair. High attendances were also evident at the Expert Talks on both days, which provided information on the latest color and fabric trends, news on developments in sustainability and new technologies from fiber manufacturers. The focal points of the show were marked by the PERFORMANCE FORUM, which showcased the fabric highlights for the spring/summer 2025 season as well as the two PERFORMANCE AWARD and ECO PERFORMANCE AWARD winners.


After the kick-off event in Munich in March, the industry now looks forward to the follow-up fairs in Portland from April 4-5, 2023 and in Shanghai, April 10-11, 2023.




From March 15-16, 2023, the spring edition of PERFORMANCE DAYS kicked off on the fairgrounds of Messe München. With around 2,685 visitors, the event organizers were particularly pleased with numbers up on the previous winter fair. High attendances were also evident at the Expert Talks on both days, which provided information on the latest color and fabric trends, news on developments in sustainability and new technologies from fiber manufacturers. The focal points of the show were marked by the PERFORMANCE FORUM, which showcased the fabric highlights for the spring/summer 2025 season as well as the two PERFORMANCE AWARD and ECO PERFORMANCE AWARD winners.


After the kick-off event in Munich in March, the industry now looks forward to the follow-up fairs in Portland from April 4-5, 2023 and in Shanghai, April 10-11, 2023.


New concept starting October 2023: Premiere for highlighted focus on footwear

As part of the upcoming PERFORMANCE DAYS, which will once again take place at the Messe München exhibition center on October 4-5, 2023, the event organizers will no longer focus explicitly on sustainable functional textiles and accessories, but will also focus on the footwear market.


To support the integration of the footwear market into the trade fair events in Munich, Portland, New York and Shanghai, the organizers have brought on board two industry specialists, Nina Conrad and Rucky Zambrano.


Nina Conrad has been active as a sustainability consultant in the textile and leather industry for many years, specializing in traceable and local supply chains. Her core business is the production of leather and leather goods derived from animals raised on certified organic farms. She is also a founding partner of the Sustainable Leather Foundation and co-founder of the Fibershed subsiduary DACH.


Rucky Zambrano is a industrial designer and expert. When he got to know Vibram in 1992, he shifted his career to footwear for reasons of passion. For 13 years now, Zambrana and Vibram have been a driving force in the footwear market and made the leap from performance to fashion, as witnessed with the Merrell Chameleon, the Prada Luna Rossa boat shoe sole or the latest Vibram FiveFingers models. He is currently responsible for footwear for the Finnish children’s outdoor brand Reima.







More information:

  Performance Days
  Sportswear
  footwear



Source:

PERFORMANCE DAYS / Design & Development GmbH Textile Consult
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AlphaTauri launcht zur New York Fashion Week auf dem US-Markt


Im Rahmen der New York Fashion Week feiert AlphaTauri auf dem US-Markt Premiere und setzt die Geschäftsexpansion mit Vertriebspartnern weiter fort. Neben der erstmaligen Präsentation der neuen Herbst/Winter 2023 AlphaTauri Kollektion in den Vereinigten Staaten von Amerika wurde parallel das neue Rennwagendesign des F1® Teams Scuderia AlphaTauri – dessen Namensgeber die Fashion Brand AlphaTauri ist – präsentiert.


Mit dem Eintritt von AlphaTauri auf den US-Markt wird ab Juli 2023 die neue Kollektion erstmals für Verbraucher*innen in den USA verfügbar sein.




Im Rahmen der New York Fashion Week feiert AlphaTauri auf dem US-Markt Premiere und setzt die Geschäftsexpansion mit Vertriebspartnern weiter fort. Neben der erstmaligen Präsentation der neuen Herbst/Winter 2023 AlphaTauri Kollektion in den Vereinigten Staaten von Amerika wurde parallel das neue Rennwagendesign des F1® Teams Scuderia AlphaTauri – dessen Namensgeber die Fashion Brand AlphaTauri ist – präsentiert.


Mit dem Eintritt von AlphaTauri auf den US-Markt wird ab Juli 2023 die neue Kollektion erstmals für Verbraucher*innen in den USA verfügbar sein.


AlphaTauri präsentiert auf der US-Premiere in New York eine Auswahl der Herbst/Winter 2023 Kollektion mit Fokus auf: 3D-Knit, Taurobran® und Outerwear. Die Herstellung von AlphaTauri 3D-Strickwaren erfolgt mit der 3D-Strickmaschine des japanischen Unternehmens Shima Seiki. Neben einem nachhaltigeren Produktionsansatz bietet die 3D-Stricktechnologie eine Vielzahl von Produkt- und Designvorteilen, darunter eine nahtlose Verarbeitung und bessere Bewegungsfreiheit.

Taurobran® ist AlphaTauris innovative 3-Lagen-Membran, die wasserdicht und gleichzeitig atmungsaktiv ist. Zum Einsatz kommt sie nicht nur bei Outerwear, sondern auch bei Mid-Layers sowie Accessoires.

An Outerwear werden in New York unter anderem die technischen Parkas „KOOV“ und „KAAV“ vorgestellt. Sie vereinen über 12 verschiedene Innovationen und Features: von ausgeklügelten Packable Systemen über Taurobran® bis hin zu Perforierungen an der Kapuze, durch die Außengeräusche besser wahrgenommen werden können.







More information:

  AlphaTauri
  Outdoor
  Shima Seiki



Source:

AlphaTauri
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