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  08.03.2024 





Infinited Fiber Company completes development financing round


Infinited Fiber Company has successfully completed a two-part development financing round totaling 40 million euros, with significant investments from new investors Inditex, TTY Management, Youngone and Goldwin, in addition to existing ones.


The new investors are Inditex Group, the parent company of Zara and other brands, and TTY Management B.V., an asset management company privately owned by Tadashi Yanai, Chairman, President and CEO of Fast Retailing. Outdoor clothing manufacturer Youngone (YOH CVC Fund 1 Limited Partnership) and Japanese sportswear manufacturer Goldwin (GOLDWIN Play Earth Fund Investment Limited Partnership) are also among the new investors who joined in the recent second closing of EUR 27 million.


The first part of the development financing round, closed in summer 2023, included investments from existing investors. Apparel companies H&M Group, adidas, BESTSELLER, and Zalando further reinforced their long-term commitment to Infinited Fiber. Also investment company VTT Ventures participated in the first closing, and investment companies Security Trading and Nidoco AB in both closings of the round.




Infinited Fiber Company has successfully completed a two-part development financing round totaling 40 million euros, with significant investments from new investors Inditex, TTY Management, Youngone and Goldwin, in addition to existing ones.


The new investors are Inditex Group, the parent company of Zara and other brands, and TTY Management B.V., an asset management company privately owned by Tadashi Yanai, Chairman, President and CEO of Fast Retailing. Outdoor clothing manufacturer Youngone (YOH CVC Fund 1 Limited Partnership) and Japanese sportswear manufacturer Goldwin (GOLDWIN Play Earth Fund Investment Limited Partnership) are also among the new investors who joined in the recent second closing of EUR 27 million.


The first part of the development financing round, closed in summer 2023, included investments from existing investors. Apparel companies H&M Group, adidas, BESTSELLER, and Zalando further reinforced their long-term commitment to Infinited Fiber. Also investment company VTT Ventures participated in the first closing, and investment companies Security Trading and Nidoco AB in both closings of the round.


After the development financing round, Inditex, TTY Management and H&M Group are the largest shareholders of Infinited Fiber Company.







More information:

  Infinited Fiber Company
  financing
  shareholding 



Source:

Infinited Fiber Company
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  13.12.2023 




ECHA: Hazardous chemicals found in fashion products


An EU-wide enforcement project of the ECHA Forum found excessive levels of hazardous chemicals, such as lead and phthalates, in products that are sold to consumers. In total 18 % of the inspected products breached the EU laws.


The national enforcement authorities in 26 EU countries checked over 2 400 products, most of them intended for consumers, and found more than 400 of them breaching the EU’s chemicals laws.


The most common product types breaching the laws were:




An EU-wide enforcement project of the ECHA Forum found excessive levels of hazardous chemicals, such as lead and phthalates, in products that are sold to consumers. In total 18 % of the inspected products breached the EU laws.


The national enforcement authorities in 26 EU countries checked over 2 400 products, most of them intended for consumers, and found more than 400 of them breaching the EU’s chemicals laws.


The most common product types breaching the laws were:


	Electrical devices such as electrical toys, chargers, cables, headphones. 52 % of these products were found non-compliant, mostly due to lead found in solders, phthalates in soft plastic parts, or cadmium in circuit boards.
	Sports equipment like yoga mats, bicycle gloves, balls or rubber handles of sport equipment. 18 % of these products were found to be non-compliant mostly due to SCCPs and phthalates in soft plastic and PAH in rubber.
	Toys like bathing/aquatic toys, dolls, costumes, play mats, plastic figures, fidget toys, outdoor toys, slime and childcare articles. 16 % of non-electric toys were found to be non-compliant, mostly due to phthalates found in soft plastic parts, but also other restricted substances such as PAHs, nickel, boron or nitrosamines.
	Fashion products such as bags, jewellery, belts, shoes and clothes. 15 % of these products were found non-compliant due to the phthalates, lead and cadmium they contained.

In cases where non-compliant products were found, inspectors have taken enforcement measures, with most of them resulting in the withdrawal of such products from the market.


The non-compliance rate was higher in products which originated from outside the European Economic Area (EEA) or whose origin was not known.







More information:

  ECHA 
  hazardous
  chemicals



Source:

European Chemicals Agency
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    Photo: DITF
      Coating process of a cellulose-based nonwoven with the lignin compound using thermoplastic processing methods on a continuous coating line.

  
    






  27.10.2023 




DITF: Lignin coating for Geotextiles


Textiles are a given in civil engineering: they stabilize water protection dams, prevent runoff containing pollutants from landfills, facilitate the revegetation of slopes at risk of erosion, and even make asphalt layers of roads thinner. Until now, textiles made of highly resistant synthetic fibers have been used for this purpose, which have a very long lifetime. For some applications, however, it would not only be sufficient but even desirable for the auxiliary textile to degrade in the soil when it has done its job. Environmentally friendly natural fibers, on the other hand, often decompose too quickly. The German Institutes of Textile and Fiber Research Denkendorf (DITF) are developing a bio-based protective coating that extends their service life.




Textiles are a given in civil engineering: they stabilize water protection dams, prevent runoff containing pollutants from landfills, facilitate the revegetation of slopes at risk of erosion, and even make asphalt layers of roads thinner. Until now, textiles made of highly resistant synthetic fibers have been used for this purpose, which have a very long lifetime. For some applications, however, it would not only be sufficient but even desirable for the auxiliary textile to degrade in the soil when it has done its job. Environmentally friendly natural fibers, on the other hand, often decompose too quickly. The German Institutes of Textile and Fiber Research Denkendorf (DITF) are developing a bio-based protective coating that extends their service life.


Depending on humidity and temperature, natural fiber materials can degrade in the soil in a matter of months or even a few days. In order to significantly extend the degradation time and make them suitable for geotextiles, the Denkendorf team researches a protective coating. This coating, based on lignin, is itself biodegradable and does not generate microplastics in the soil. Lignin is indeed biodegradable, but this degradation takes a very long time in nature.


Together with cellulose, Lignin forms the building materials for wood and is the "glue" in wood that holds this composite material together. In paper production, usually only the cellulose is used, so lignin is produced in large quantities as a waste material. So-called kraft lignin remains as a fusible material. Textile production can deal well with thermoplastic materials. All in all, this is a good prerequisite for taking a closer look at lignin as a protective coating for geotextiles.


Lignin is brittle by nature. Therefore, it is necessary to blend the kraft lignin with softer biomaterials. These new biopolymer compounds of brittle kraft lignin and softer biopolymers were applied to yarns and textile surfaces in the research project via adapted coating systems. For this purpose, for example, cotton yarns were coated with lignin at different application rates and evaluated. Biodegradation testing was carried out using soil burial tests both in a climatic chamber with temperature and humidity defined precisely according to the standard and outdoors under real environmental conditions. With positive results: the service life of textiles made of natural fibers can be extended by many factors with a lignin coating: The thicker the protective coating, the longer the protection lasts. In the outdoor tests, the lignin coating was still completely intact even after about 160 days of burial.


Textile materials coated with lignin enable sustainable applications. For example, they have an adjustable and sufficiently long service life for certain geotextile applications. In addition, they are still biodegradable and can replace previously used synthetic materials in some applications, such as revegetation of trench and stream banks.


Thus, lignin-coated textiles have the potential to significantly reduce the carbon footprint: They reduce dependence on petroleum-based products and avoid the formation of microplastics in the soil.


Further research is needed to establish lignin, which was previously a waste material, as a new valuable material in industrial manufacturing processes in the textile industry.


The research work was supported by the Baden-Württemberg Ministry of Food, Rural Areas and Consumer Protection as part of the Baden-Württemberg State Strategy for a Sustainable Bioeconomy.







More information:

  DITF
  German Institutes of Textile and Fiber Research Denkendorf
  geotextiles 
  Lignin



Source:

Deutsche Institute für Textil- und Faserforschung Denkendorf (DITF)
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Hohenstein and Sizekick: AI for size recommendations


The Munich-based startup Sizekick launches a new technology and attracts well-known brands and retailers to reduce size-related returns in e-commerce. With the apparel technology know-how of the strategic partner and investor Hohenstein and the AI-based technology of Sizekick, more sustainable shopping in e-commerce with less CO2 emissions will be made possible. The technology company is now celebrating a successful market entry: The newly developed sizing AI is now available for fashion e-commerce stores and is pleased about the first successfully acquired customers. The first customers to join the company include the Swiss multi-brand store for sustainable fashion, Rrrevolve, the premium outdoor brand Black Diamond from the USA, and Marc Cain, a global brand with German roots in the premium sector.




The Munich-based startup Sizekick launches a new technology and attracts well-known brands and retailers to reduce size-related returns in e-commerce. With the apparel technology know-how of the strategic partner and investor Hohenstein and the AI-based technology of Sizekick, more sustainable shopping in e-commerce with less CO2 emissions will be made possible. The technology company is now celebrating a successful market entry: The newly developed sizing AI is now available for fashion e-commerce stores and is pleased about the first successfully acquired customers. The first customers to join the company include the Swiss multi-brand store for sustainable fashion, Rrrevolve, the premium outdoor brand Black Diamond from the USA, and Marc Cain, a global brand with German roots in the premium sector.


The solution promises to add value for both brands and consumers when shopping online by taking individual body measurements into account when recommending the right clothing size. The AI-based technology always offers two options to help arrive at the appropriate size recommendation. With BodyFinder, the AI suggests realistic body shapes to choose from. Alternatively, the video-based BodyScanner option enables a body scan via the smartphone's video function. All it takes to do this is to turn around in front of the phone's camera. Fashion brands and fashion retailers now have easy access to the new technology, as integration in the e-commerce store takes just a few minutes.


Hohenstein's expertise helped the Sizekick team to link accurate body measurements with the right product properties. Hohenstein is considered a leader in the field of size & fit and has been advising companies in the textile industry for over 75 years. The Sizekick fit analysis not only supports the brands' product teams, but is also used as direct input for Sizekick AI.







More information:

  Hohenstein
  Sizekick
  artificial intelligence
  Online retail



Source:

Hohenstein
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PrimaLoft, Inc. appoints new Sales Leadership in Europe and reorganizes Territories


PrimaLoft Inc., a leader in advanced material technology, announced the reorganization of its European sales management team. Effective June 1st, Leonardo Loro has promoted to the position of Sales Leader, Europe. Additionally, the company welcomes Mario Vlietinck as the new Territory Manager for France, Benelux & Denmark.


To further streamline operations and maximize opportunities, PrimaLoft is also implementing a territory reorganization to better align existing sales talent with market opportunities. These moves will strengthen the company’s sales strategy in the region.




PrimaLoft Inc., a leader in advanced material technology, announced the reorganization of its European sales management team. Effective June 1st, Leonardo Loro has promoted to the position of Sales Leader, Europe. Additionally, the company welcomes Mario Vlietinck as the new Territory Manager for France, Benelux & Denmark.


To further streamline operations and maximize opportunities, PrimaLoft is also implementing a territory reorganization to better align existing sales talent with market opportunities. These moves will strengthen the company’s sales strategy in the region.


Leonardo Loro will lead the European sales team and report directly to Chris Humphris, SVP, Global Sales. "With over a decade of experience as the sales and marketing manager for the southern European market, including France, Italy, Spain, and Portugal, Leonardo has demonstrated exceptional skills in building customer relationships and identifying new business opportunities. His invaluable contributions to our sales efforts make him the ideal candidate to lead and elevate our business in Europe", said Humphris. In his new leadership role, Loro will continue to manage brands in Italy and Spain, as well as military sales efforts in Europe.


Mario Vlietinck joins the PrimaLoft team and will be responsible for managing and developing business relationships with PrimaLoft brand partners in France, Benelux & Denmark. Vlietinck brings a wealth of knowledge in sales and the outdoor industry, previously serving as the head of Apparel & Footwear for Katoen Natie, as well as working for brands such as Reebok, Merrell, and Vannese. "Mario’s background in product development, business development, and international sales positions him as a great asset to our company goals,” said Humphris. Vlietinck will report to Leonardo Loro.


Sales Territory Reorganization

Wim Neels, VP of business development for fashion and lifestyle, will be responsible for all Fashion & Lifestyle brands across Europe, with the exception of Italy & Spain, which remain the responsibility of Leonardo Loro.


Bartosz Lassak will expand his territory responsibility to include outdoor performance brands in the United Kingdom, in addition to Eastern Europe and Turkey. He will also handle any opportunities from North Africa, as well as any brands located outside of other European coverage.


Valerie Raths Goesel will oversee the management of all outdoor performance brands in the Germany, Austria, and Switzerland region.


Mats Jengard will remain the territory manager for Scandinavia (Norway, Sweden, Finland & Iceland), focusing outdoor performance brands.







More information:

  PrimaLoft
  material technology
  sales 
  management



Source:

PrimaLoft, Inc.
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Wilhelm-Lorch-Preis für Antonia Dannenberg und Nadine Bullerdiek


Die Studentinnen Antonia Dannenberg und Nadine Bullerdiek vom Fachbereich Textil- und Bekleidungstechnik der Hochschule Niederrhein sind von der Wilhelm-Lorch-Stiftung ausgezeichnet worden. Dannenberg erhielt den Preis in der Kategorie Technik für ihre Arbeit „Graphen in alpiner Wintersportbekleidung“, Bullerdiek hatte die Jury mit ihrer englischsprachigen Arbeit „Dyeing of Poly(lactic acid) Fibres for Circular Textile Products“ überzeugen können. Der Preis ist mit 5000 Euro dotiert.


In der Arbeit von Antonia Dannenberg (Betreuende Professor:innen Dr. Robert Groten & Karin Stark) werden unterschiedliche mit Graphen ausgerüstete Polyesterproben hinsichtlich ihrer Wärmeleitfähigkeit untersucht. Graphen ist eine zweidimensionale Kohlenstoffatomschicht mit einzigartigen Eigenschaften. Viele Outdoor-Bekleidungshersteller bringen immer mehr mit Graphen ausgerüstete Produkte auf den Markt. Insbesondere in der alpinen Wintersportbekleidung gewinnt der Werkstoff zunehmend an Bedeutung.




Die Studentinnen Antonia Dannenberg und Nadine Bullerdiek vom Fachbereich Textil- und Bekleidungstechnik der Hochschule Niederrhein sind von der Wilhelm-Lorch-Stiftung ausgezeichnet worden. Dannenberg erhielt den Preis in der Kategorie Technik für ihre Arbeit „Graphen in alpiner Wintersportbekleidung“, Bullerdiek hatte die Jury mit ihrer englischsprachigen Arbeit „Dyeing of Poly(lactic acid) Fibres for Circular Textile Products“ überzeugen können. Der Preis ist mit 5000 Euro dotiert.


In der Arbeit von Antonia Dannenberg (Betreuende Professor:innen Dr. Robert Groten & Karin Stark) werden unterschiedliche mit Graphen ausgerüstete Polyesterproben hinsichtlich ihrer Wärmeleitfähigkeit untersucht. Graphen ist eine zweidimensionale Kohlenstoffatomschicht mit einzigartigen Eigenschaften. Viele Outdoor-Bekleidungshersteller bringen immer mehr mit Graphen ausgerüstete Produkte auf den Markt. Insbesondere in der alpinen Wintersportbekleidung gewinnt der Werkstoff zunehmend an Bedeutung.


Eingearbeitet in textile Flächen bzw. Bekleidung, soll Graphen diesen die Eigenschaft verleihen, Wärme von erhitzen Stellen der Bekleidung an kühlere Stellen zu leiten. Durch diesen Wärmeausgleich würden Sportler:innen potenziell weniger Energie verbrauchen und wären somit leistungsfähiger. Dannenbergs Arbeit hat sich mit der Frage auseinandergesetzt, ob Graphen tatsächlich zur Optimierung der Wärmeleitfähigkeit der Textilien beitragen.


Die durchgeführte Untersuchung hat gezeigt, dass die Wärme sich im aktuellen Forschungsstadium noch nicht wie gewünscht über das Textil verteilt. Keine Probe wies erkennbare Veränderungen auf. Zum jetzigen Zeitpunkt befindet sich die Übertragung der Eigenschaften von Graphen auf textile Flächen in einem frühen Forschungsstadium. Eine Kommerzialisierung von textilen Graphen-Produkten ist demnach aus Forschungssicht bisher noch nicht ausreichend umsetzbar. Aufgrund des weltweiten Interesses ist aber damit zu rechnen, dass in naher Zukunft das Material alltagstauglich und funktionsoptimierend in Bekleidung integriert werden kann. Antonia Dannenberg rundete ihre technische Arbeit mit einer zusätzlichen Designarbeit zum Thema Sportswear ab.


Nadine Bullerdiek hat sich in ihrer Bachelorarbeit („Dyeing of Poly(lactic acid) Fibres for Circular Textile Products”) mit dem Färben von PLA-Fasern für kreislauffähige textile Produkte auseinandergesetzt (Betreuende Professorin: Dr. Maike Rabe).


PLA-Fasern (engl. poly(lactic acid)) gelten als vielversprechende Alternative zu konventionellen Polyesterfasern. Sie sind biobasiert, recyclingfähig und unter industriellen Bedingungen biologisch abbaubar. Somit eignen sie sich für die Herstellung kreislauffähiger Textilien.


Das Problem: PLA-Fasern sind hydrolyseanfällig, besonders unter alkalischen Bedingungen und hohen Temperaturen. Dies bedeutet, dass es beim Färben im Wasserbad zu einem Festigkeitsverlust der Fasern kommen kann. Die Preisträgerin hat in ihrer Arbeit die Auswirkungen der Färbeparameter Zeit, Temperatur und pH-Wert auf die Festigkeit und Farbintensität eines PLA-Zwirns untersucht. So konnten die idealen Färbebedingungen mit möglichst hoher Farbintensität und möglichst geringem Festigkeitsverlust für das Färben des PLA-Zwirns mit Dispersionsfarbstoffen ermittelt werden. Die Arbeit wurde in Kooperation mit dem niederländischen Start-up Arapaha durchgeführt.






More information:

  Wilhelm-Lorch-Preis
  Hochschule Niederrhein
  Graphen 
  Outdoor
  PLA-Fasern



Source:

Hochschule Niederrhein
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adidas TERREX and National Geographic launch hiking collection


adidas TERREX announces a multi-season collaboration with National Geographic, consisting of high-performance outdoor wear. The inaugural collection is built to celebrate the role of photography in the culture of outdoor sport - as well-equipped hikers turn their ability to explore more places, and spirit of adventure, into stunning content.


To celebrate this relationship, designers at adidas TERREX combed the National Geographic photography archives for stunning stills of some of the most remote yet moving locations on earth, integrated in unique all over prints in a bold new hiking collection. All pieces are unified by National Geographic’s iconic yellow icon.


Places celebrated in the collection include a snow-covered sandstone monocline in Comb Ridge, Utah, a 120-mile-long, north to south stretch that defines the State’s red rock landscape, as well as textured portraits of shale, - captured on the coast of Norway’s northernmost county - highlighting the sedimentary rock’s distinctive formations.




adidas TERREX announces a multi-season collaboration with National Geographic, consisting of high-performance outdoor wear. The inaugural collection is built to celebrate the role of photography in the culture of outdoor sport - as well-equipped hikers turn their ability to explore more places, and spirit of adventure, into stunning content.


To celebrate this relationship, designers at adidas TERREX combed the National Geographic photography archives for stunning stills of some of the most remote yet moving locations on earth, integrated in unique all over prints in a bold new hiking collection. All pieces are unified by National Geographic’s iconic yellow icon.


Places celebrated in the collection include a snow-covered sandstone monocline in Comb Ridge, Utah, a 120-mile-long, north to south stretch that defines the State’s red rock landscape, as well as textured portraits of shale, - captured on the coast of Norway’s northernmost county - highlighting the sedimentary rock’s distinctive formations.


The 51-piece collection includes women’s, men’s, and gender-neutral offerings – all built to equip the wearer in multi-terrain environments:


	A part of the collection is the RAIN.RDY Jacket; a 2.5L waterproof and seam-sealed outer garment built to facilitate epic adventures. The men’s jacket features a bold print of the shell formations in the Porsanger Peninsula, Norway, while the women’s is inspired by stills of White Sands National Park in New Mexico.
	A long sleeve shirt is finished with the bold National Geographic yellow icon and reflective details.
	The TERREX Swift R3 GORE-TEX Hiking shoes offer the peak combination of a lightweight construction and cushioning as seen in trail running shoes with the stability of a hiking boot. Finished in a print inspired by a stunning aerial shot of Earth, the hiking shoes come with a GORE-TEX lining and membrane seal so water is kept out, and a Continental™ Rubber outsole for optimal grip in wet or dry conditions.
	The WIND.RDY: GET SHELTERED Jacket, with wind-resistant technology and a water repellent ripstop fabric, allows explorers to feel protected and confident in many weather conditions. The men’s and women’s versions come with bold prints inspired by photography including that of sandstone and snow at Comb Ridge, Utah. Smart design features including a bungee-cord enabled adjustable hem, a lightweight fabric and reflective details. Additionally, it features a bold new lenticular logo design that alternates between Terrex and National Geographic from different perspectives – and is made in part with recycled materials.







More information:

  adidas
  Outdoor
  outdoor apparel



Source:

adidas AG












f
t
in
e



print
close



more









  


    (c) PERFORMANCE DAYS / Design & Development GmbH Textile Consult
    
    






  24.03.2023 





Performance Days: New concept starting October 2023


From March 15-16, 2023, the spring edition of PERFORMANCE DAYS kicked off on the fairgrounds of Messe München. With around 2,685 visitors, the event organizers were particularly pleased with numbers up on the previous winter fair. High attendances were also evident at the Expert Talks on both days, which provided information on the latest color and fabric trends, news on developments in sustainability and new technologies from fiber manufacturers. The focal points of the show were marked by the PERFORMANCE FORUM, which showcased the fabric highlights for the spring/summer 2025 season as well as the two PERFORMANCE AWARD and ECO PERFORMANCE AWARD winners.


After the kick-off event in Munich in March, the industry now looks forward to the follow-up fairs in Portland from April 4-5, 2023 and in Shanghai, April 10-11, 2023.




From March 15-16, 2023, the spring edition of PERFORMANCE DAYS kicked off on the fairgrounds of Messe München. With around 2,685 visitors, the event organizers were particularly pleased with numbers up on the previous winter fair. High attendances were also evident at the Expert Talks on both days, which provided information on the latest color and fabric trends, news on developments in sustainability and new technologies from fiber manufacturers. The focal points of the show were marked by the PERFORMANCE FORUM, which showcased the fabric highlights for the spring/summer 2025 season as well as the two PERFORMANCE AWARD and ECO PERFORMANCE AWARD winners.


After the kick-off event in Munich in March, the industry now looks forward to the follow-up fairs in Portland from April 4-5, 2023 and in Shanghai, April 10-11, 2023.


New concept starting October 2023: Premiere for highlighted focus on footwear

As part of the upcoming PERFORMANCE DAYS, which will once again take place at the Messe München exhibition center on October 4-5, 2023, the event organizers will no longer focus explicitly on sustainable functional textiles and accessories, but will also focus on the footwear market.


To support the integration of the footwear market into the trade fair events in Munich, Portland, New York and Shanghai, the organizers have brought on board two industry specialists, Nina Conrad and Rucky Zambrano.


Nina Conrad has been active as a sustainability consultant in the textile and leather industry for many years, specializing in traceable and local supply chains. Her core business is the production of leather and leather goods derived from animals raised on certified organic farms. She is also a founding partner of the Sustainable Leather Foundation and co-founder of the Fibershed subsiduary DACH.


Rucky Zambrano is a industrial designer and expert. When he got to know Vibram in 1992, he shifted his career to footwear for reasons of passion. For 13 years now, Zambrana and Vibram have been a driving force in the footwear market and made the leap from performance to fashion, as witnessed with the Merrell Chameleon, the Prada Luna Rossa boat shoe sole or the latest Vibram FiveFingers models. He is currently responsible for footwear for the Finnish children’s outdoor brand Reima.







More information:

  Performance Days
  Sportswear
  footwear



Source:

PERFORMANCE DAYS / Design & Development GmbH Textile Consult
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AlphaTauri launcht zur New York Fashion Week auf dem US-Markt


Im Rahmen der New York Fashion Week feiert AlphaTauri auf dem US-Markt Premiere und setzt die Geschäftsexpansion mit Vertriebspartnern weiter fort. Neben der erstmaligen Präsentation der neuen Herbst/Winter 2023 AlphaTauri Kollektion in den Vereinigten Staaten von Amerika wurde parallel das neue Rennwagendesign des F1® Teams Scuderia AlphaTauri – dessen Namensgeber die Fashion Brand AlphaTauri ist – präsentiert.


Mit dem Eintritt von AlphaTauri auf den US-Markt wird ab Juli 2023 die neue Kollektion erstmals für Verbraucher*innen in den USA verfügbar sein.




Im Rahmen der New York Fashion Week feiert AlphaTauri auf dem US-Markt Premiere und setzt die Geschäftsexpansion mit Vertriebspartnern weiter fort. Neben der erstmaligen Präsentation der neuen Herbst/Winter 2023 AlphaTauri Kollektion in den Vereinigten Staaten von Amerika wurde parallel das neue Rennwagendesign des F1® Teams Scuderia AlphaTauri – dessen Namensgeber die Fashion Brand AlphaTauri ist – präsentiert.


Mit dem Eintritt von AlphaTauri auf den US-Markt wird ab Juli 2023 die neue Kollektion erstmals für Verbraucher*innen in den USA verfügbar sein.


AlphaTauri präsentiert auf der US-Premiere in New York eine Auswahl der Herbst/Winter 2023 Kollektion mit Fokus auf: 3D-Knit, Taurobran® und Outerwear. Die Herstellung von AlphaTauri 3D-Strickwaren erfolgt mit der 3D-Strickmaschine des japanischen Unternehmens Shima Seiki. Neben einem nachhaltigeren Produktionsansatz bietet die 3D-Stricktechnologie eine Vielzahl von Produkt- und Designvorteilen, darunter eine nahtlose Verarbeitung und bessere Bewegungsfreiheit.

Taurobran® ist AlphaTauris innovative 3-Lagen-Membran, die wasserdicht und gleichzeitig atmungsaktiv ist. Zum Einsatz kommt sie nicht nur bei Outerwear, sondern auch bei Mid-Layers sowie Accessoires.

An Outerwear werden in New York unter anderem die technischen Parkas „KOOV“ und „KAAV“ vorgestellt. Sie vereinen über 12 verschiedene Innovationen und Features: von ausgeklügelten Packable Systemen über Taurobran® bis hin zu Perforierungen an der Kapuze, durch die Außengeräusche besser wahrgenommen werden können.







More information:

  AlphaTauri
  Outdoor
  Shima Seiki



Source:

AlphaTauri












f
t
in
e



print
close



more









  


    (c) Forschungsinstitut Marketmedia24 (Köln)
    
    






  30.12.2022 





Marketmedia24: Outdoor-Branche erwartet 2022 ein Umsatzminus von 1,2%


2020 und 2021 lief es auch Corona bedingt richtig gut für die Outdoor-Branche. Selbst die Nachfrageberuhigung im laufenden Jahr, die nach aktueller Einschätzung des Forschungsinstituts Marketmedia24 zu einem Minus von 1,2 Prozent führen könnte, stehen nicht für einen Absturz. Denn die Umsätze liegen dann immer noch um 11,4 Prozent über denen des Vor-Corona-Jahres 2019. Nicht allein diese Tatsache lässt aufhorchen: In den ersten zehn Monaten dieses Jahres stieg der Umsatz mit nachhaltigen Outdoor-Textilien und -Schuhen gegenüber Vorjahr allein auf den Portalen der Platform Group, Wiesbaden, um 24,4 Prozent. Während gleichzeitig die durchschnittlichen Ausgaben für Outdoor-Textilien und -Schuhe mit einem Rückgang von 2,1 Prozent in 2022 das sich abschwächende Kaufverhalten spiegeln. Die generelle Kaufzurückhaltung der Deutschen bekommen derzeit alle Outdoor-Händler zu spüren. Selbst der Online-Handel wird das laufende Jahr mit einem leichten Minus bilanzieren, so die aktuelle Vorausschau der Kölner Marktforscher.




2020 und 2021 lief es auch Corona bedingt richtig gut für die Outdoor-Branche. Selbst die Nachfrageberuhigung im laufenden Jahr, die nach aktueller Einschätzung des Forschungsinstituts Marketmedia24 zu einem Minus von 1,2 Prozent führen könnte, stehen nicht für einen Absturz. Denn die Umsätze liegen dann immer noch um 11,4 Prozent über denen des Vor-Corona-Jahres 2019. Nicht allein diese Tatsache lässt aufhorchen: In den ersten zehn Monaten dieses Jahres stieg der Umsatz mit nachhaltigen Outdoor-Textilien und -Schuhen gegenüber Vorjahr allein auf den Portalen der Platform Group, Wiesbaden, um 24,4 Prozent. Während gleichzeitig die durchschnittlichen Ausgaben für Outdoor-Textilien und -Schuhe mit einem Rückgang von 2,1 Prozent in 2022 das sich abschwächende Kaufverhalten spiegeln. Die generelle Kaufzurückhaltung der Deutschen bekommen derzeit alle Outdoor-Händler zu spüren. Selbst der Online-Handel wird das laufende Jahr mit einem leichten Minus bilanzieren, so die aktuelle Vorausschau der Kölner Marktforscher.


Sport unter freiem Himmel wie Trekking, Joggen, Walken und Biken erlebte in den beiden Corona-Jahren 2020 und 2021 großen Zulauf – insbesondere als Freizeit- und Reiseersatz für alles das, was die Pandemie unmöglich machte. Und man deckte sich passend mit Outdoor-Bekleidung, -Schuhen und Ausrüstungen ein und legte dabei immer mehr Wert auf nachhaltige Ware. Ein Trend, der die Industrie zunehmend veranlasst, den Anteil an recycelten Materialien auszubauen.

Carina Dietrich, verantwortlich bei Sympatex für Brand Communication Strategy und Business Development: „Besonders im Textilbereich sehen wir über alle Sportarten ein starkes und immer weiter steigendes Interesse hinsichtlich eines nachhaltigen Konsumverhaltens und das Erreichen einer Kreislaufwirtschaft.“

Gleichzeitig sorgen allerdings die unterschiedlichsten Informationen, der Label Dschungel sowie das tatsächlich existierende Greenwashing für Unsicherheit im Markt. Zudem tragen die aktuellen Krisen zur Verunsicherung der Kunden bei. Jürgen Hanke, Vertriebsleiter bei der Platform-Group, prognostiziert, dass sich unter dem Eindruck steigender Energiepreise erst zeigen muss, welchen Wert Kunden und Kundeninnen auf nachhaltige Produkte legen oder ob sie doch wieder mehr preisbewusstere Alternativen kaufen. Zumindest im Oktober 2022 sank der Umsatz mit nachhaltigen Outdoor-Textilien und -Schuhen auf den Portalen der Platform Group um 50 Prozent, während hier Outdoor insgesamt gleichzeitig „nur“ um 27,4 Prozent nachgab. Allerdings weist der Umsatztrend in den Monaten Januar, Juni und September klar daraufhin, dass Nachhaltigkeit ein Nachfragefaktor bleibt.


Auch weil die Preisfrage überholt ist (zumal es jetzt auch immer mehr Secondhand-Angebote im Handel gibt), ist Stefan Brunner, Director Sports beim iscm-institute und Experte im Sport-Team von Marketmedia24, überzeugt. Seiner Meinung nach kann es sich kein Stakeholder der Branche – sei es Industrie oder Handel – erlauben, die Nachhaltigkeit zu ignorieren. Vielmehr ist „die Sportartikelbranche gut beraten, ihre Führungsposition rund um dieses Thema auszubauen und damit auf den Trend nach mehr qualitativem Konsum einzuzahlen.“ Denn Nachhaltigkeit wird zweifelsohne zum neuen Statussymbol als Ausdruck einer Haltung. Schützenhilfe kommt da auch von der Anfang 2022 vorgestellten nachhaltigen Textilstrategie der Europäischen Kommission. Danach wird der Textilsektor die erste Branche sein, die vollständig zu einer Kreislaufwirtschaft übergeht: Bis 2030 sollen Textilprodukte, die in der EU in Verkehr gebracht werden, langlebiger, wiederverwendbarer, reparierbarer, recycelbar und energieeffizienter sein.


 







More information:

  Marketmedia24
  Outdoor
  Outdoorbekleidung
  Nachhaltigkeit
  Covid-19



Source:

Forschungsinstitut Marketmedia24 (Köln)
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    (c) Willy BOGNER GmbH
    
    






  21.12.2022 





Bogner: FIRE+ICE X POW launches the GREGORY VARSITY SKI JACKET


FIRE+ICE and POW (Protect our Winters) celebrate an exclusive collaboration to protect the climate. POW advocates for sustainable winter sports with the goal to bring outdoor enthusiasts and climate protection together.


The unisex “GREGORY VARSITY SKI JACKET” features an exclusive print by renowned American artist Gregory Siff and is limited to 350 pieces. True to FIRE+ICE's DNA, the jacket is a mix of style and performance: a casual varsity jacket with special technical features that guarantee best performance. The jacket is sustainably made from ethically sourced wool and recycled nylon, which is also windproof and waterproof.





FIRE+ICE and POW (Protect our Winters) celebrate an exclusive collaboration to protect the climate. POW advocates for sustainable winter sports with the goal to bring outdoor enthusiasts and climate protection together.


The unisex “GREGORY VARSITY SKI JACKET” features an exclusive print by renowned American artist Gregory Siff and is limited to 350 pieces. True to FIRE+ICE's DNA, the jacket is a mix of style and performance: a casual varsity jacket with special technical features that guarantee best performance. The jacket is sustainably made from ethically sourced wool and recycled nylon, which is also windproof and waterproof.







More information:

  Willy Bogner GmbH
  Bogner
  POW
  Protect our Winter
  Sportswear



Source:

Willy BOGNER GmbH
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  18.11.2022 






Asahi Kasei Group celebrates 100 years at ISPO Munich 2022


The Japanese textile brand ECOSENSOR™ by Asahi Kasei Advance continues its eco-high tech path and joins ISPO, the influential fashion and textile fair dedicated to sportwear and athleisure-wear, as part of an Asahi Kasei space within the ISPO Brandnew area, presenting its AW 2024/2025 & SS2024 collections, made of high-tech fabrics implementing new-generation values, with the aim of keeping nature, body and mind in harmony.


2022 is a special time for Asahi Kasei as it celebrates its 100th anniversary. This year at ISPO Munich (28-30th November), Asahi Kasei Group present its innovation world featuring three of its brands: ECOSENSOR™, ROICA™ and RespiGard™.

 

ECOSENSOR™ presents 47 new references that meet the needs of the contemporary consumer, such as durability, wellbeing and performance. Being capable of combining active climate control, exquisite touch, lightness and comfort with sustainable values, ECOSENSOR™ stands out as a unique eco-high-tech performance proposition in its market. The collection covers the different market applications with 3 items for INNERWEAR, 1 for OUTERWEAR, 13 for SPORT KNIT and 30 for SPORT WOVENS.




The Japanese textile brand ECOSENSOR™ by Asahi Kasei Advance continues its eco-high tech path and joins ISPO, the influential fashion and textile fair dedicated to sportwear and athleisure-wear, as part of an Asahi Kasei space within the ISPO Brandnew area, presenting its AW 2024/2025 & SS2024 collections, made of high-tech fabrics implementing new-generation values, with the aim of keeping nature, body and mind in harmony.


2022 is a special time for Asahi Kasei as it celebrates its 100th anniversary. This year at ISPO Munich (28-30th November), Asahi Kasei Group present its innovation world featuring three of its brands: ECOSENSOR™, ROICA™ and RespiGard™.

 

ECOSENSOR™ presents 47 new references that meet the needs of the contemporary consumer, such as durability, wellbeing and performance. Being capable of combining active climate control, exquisite touch, lightness and comfort with sustainable values, ECOSENSOR™ stands out as a unique eco-high-tech performance proposition in its market. The collection covers the different market applications with 3 items for INNERWEAR, 1 for OUTERWEAR, 13 for SPORT KNIT and 30 for SPORT WOVENS.


New this season is the application of the RespiGard™ by Polypore unique membrane designed for outdoor apparel. Its innovative pore structure is too small for water droplets to penetrate but features high porosity that allows for airflow and moisture evaporation.


In order to show at best the performances and possible applications of the fabrics made with RespiGard™, ECOSENSOR™ will feature at its ISPO space an ad hoc created outfit by the outerwear brand.


Furthermore, the majority of ECOSENSOR™ fabrics are made with sustainable ingredients which are certified by international certifications such as GRS and RCS through a traceable and transparent production process and supply chain.  100% of the stretch articles (representing 35% of the collection) are made with ROICA™ EF by Asahi Kasei, the recycled stretch yarn made from pre-consumer materials. Even the dyeing and finishing phases - key moments for performancewear - have been certified by international labels such as bluesign® or OEKO-TEX® Standard 100.







More information:

  Asahi Kasei
  ECOSENSOR™
  ISPO Munich
  Sportswear
  ROICA™
  RespiGard



Source:

ECOSENSOR™ by Asahi Kasei / C.L.A.S.S..
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    (c) adidas AG
      RIMOWA x adidas NMD S1

  
    






  14.11.2022 





adidas Originals and RIMOWA announce collaborative partnership


adidas and RIMOWA have come together to announce their inaugural capsule collection that seeks to offer explorers of the world the perfect tools to navigate and escape the cities of today.


Exclusively made in Germany, the cross-category collection features two contemporary designs: RIMOWA’s first-ever aluminium backpack and the ADIDAS NMD_S1 sneaker.


The RIMOWA x ADIDAS NMD_BACKPACK boasts new technical solutions that makes it suitable for outdoor needs and overnight trips. Made from RIMOWA’s signature grooved aluminium, it features a number of thoughtful functionalities, from padded utility shoulder straps fitted with a carabin and thumb loops to rope weight-bearing straps and grab handle. The piece also features foam ridges inspired by ADIDAS Boost foam overlaying the backpack’s grooved surface to ensure comfort, as well as an elasticated webbing running through its middle to secure the backpack onto the suitcase’s telescopic tubes. To allow for flat packing, a detachable gusset opens the backpack to reveal two deep zipped pockets, as well as a 16-inch laptop pocket inscribed with both brands’ logos.




adidas and RIMOWA have come together to announce their inaugural capsule collection that seeks to offer explorers of the world the perfect tools to navigate and escape the cities of today.


Exclusively made in Germany, the cross-category collection features two contemporary designs: RIMOWA’s first-ever aluminium backpack and the ADIDAS NMD_S1 sneaker.


The RIMOWA x ADIDAS NMD_BACKPACK boasts new technical solutions that makes it suitable for outdoor needs and overnight trips. Made from RIMOWA’s signature grooved aluminium, it features a number of thoughtful functionalities, from padded utility shoulder straps fitted with a carabin and thumb loops to rope weight-bearing straps and grab handle. The piece also features foam ridges inspired by ADIDAS Boost foam overlaying the backpack’s grooved surface to ensure comfort, as well as an elasticated webbing running through its middle to secure the backpack onto the suitcase’s telescopic tubes. To allow for flat packing, a detachable gusset opens the backpack to reveal two deep zipped pockets, as well as a 16-inch laptop pocket inscribed with both brands’ logos.


The RIMOWA x ADIDAS NMD_S1 iteration features the futuristic sneaker’s signature Primeknit uppers in a titanium-inspired colourway, with the flexible ADIDAS Boost midsole in a light, almost translucent base colour.







More information:

  adidas
  rimowa
  Sportswear



Source:

adidas AG
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    (c) adidas AG
    
    






  31.10.2022 





and wander and adidas terrex present their outdoor collection


Inspired by this innate desire to experience nature and a shared vision, adidas TERREX has teamed up with fashion-forward Japanese outdoor label and wander on a collection that will take hikers from city centre to mountain top (and back again) in style.


Since its inception, adidas TERREX has focused on providing people with the clothing and apparel they need to realize their individual goals in the outdoors and enjoy the benefits of nature.


Tokyo designers Keita Ikeuchi and Mihoko Mori, meanwhile, launched their own outdoor label and wander in 2011 to bring more creativity to outdoors wear. By pairing high-fashion design with the practical requirements needed for adventure, theirs is a modern approach to apparel that works both in the wild, and on the streets.  


Together, adidas TERREX and and wander have collaborated on a multi-seasonal collection that ties these philosophies together to help people enjoy more outdoors experiences.




Inspired by this innate desire to experience nature and a shared vision, adidas TERREX has teamed up with fashion-forward Japanese outdoor label and wander on a collection that will take hikers from city centre to mountain top (and back again) in style.


Since its inception, adidas TERREX has focused on providing people with the clothing and apparel they need to realize their individual goals in the outdoors and enjoy the benefits of nature.


Tokyo designers Keita Ikeuchi and Mihoko Mori, meanwhile, launched their own outdoor label and wander in 2011 to bring more creativity to outdoors wear. By pairing high-fashion design with the practical requirements needed for adventure, theirs is a modern approach to apparel that works both in the wild, and on the streets.  


Together, adidas TERREX and and wander have collaborated on a multi-seasonal collection that ties these philosophies together to help people enjoy more outdoors experiences.


With a striking visual update, the lightweight TERREX Free Hiker 2 offers grip on a range of surfaces, and a responsive BOOST midsole that delivers incredible energy return. With a breathable upper and a sock-like fit that adapts to every step, this supportive shoe made in part with Parley Ocean Plastic is ready for adventure, anywhere.


With the TERREX Free Hiker 2 taking care of the feet, the TERREX XPLORIC and wander COLD.RDY Down Jacket is a functional essential with eye-catching design. COLD.RDY insulating material help keep the warmth in, while prominent TERREX x and wander reflective prints on the jacket and detachable hood help it stand out. With an array of pockets and adjustable features for the right fit, this versatile jacket’s natural habitat is everywhere. It’s also made in part with recycled materials.


adidas TERREX x and wander graphics and reflective detailing have been worked into the rest of an adventure-ready outdoor clothing collection that also includes a TERREX Fleece Jacket, loose-fit unisex TERREX Graphics Hoody and TERREX Pants.


Also available in the adidas TERREX x and wander collection are breathable Merino Wool Hiking Socks made with COLD.RDY technology for snug hiking , a quilted Winterized Bucket Hat, and a lightweight AERO.RDY Hiking Backpack that is loaded with features to look after outdoor essentials.







More information:

  adidas
  Outdoor
  Clothing industry
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adidas AG
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  04.10.2022 





BOGNER and James Bond celebrate anniversaries and partnership


BOGNER and James Bond – a perfect symbiosis of action, entertainment and athluxury lifestyle. The partnership started over 50 years ago when Willy Bogner Junior filmed the ski scenes for On Her Majesty's Secret Service (1969). Building on the success of the collaboration, Willy went on to work on three more James Bond productions. In 2022, both partners celebrate an anniversary: 90 years of BOGNER and 60 years of the James Bond film franchise. To mark the long-standing partnership as well as the two anniversaries, a limited capsule collection is released, consisting of two complete ski outfits for men and women, ski hardware and accessories.





BOGNER and James Bond – a perfect symbiosis of action, entertainment and athluxury lifestyle. The partnership started over 50 years ago when Willy Bogner Junior filmed the ski scenes for On Her Majesty's Secret Service (1969). Building on the success of the collaboration, Willy went on to work on three more James Bond productions. In 2022, both partners celebrate an anniversary: 90 years of BOGNER and 60 years of the James Bond film franchise. To mark the long-standing partnership as well as the two anniversaries, a limited capsule collection is released, consisting of two complete ski outfits for men and women, ski hardware and accessories.







More information:

  Bogner
  Willy Bogner GmbH
  Outdoor
  outdoor apparel



Source:

Willy Bogner GmbH & Co. KGaA
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    (c) Baldwin Technology Company Inc.
      Baldwin’s Rick Stanford and Fi-Tech’s Ian Mills kick off partnership with a handshake

  
    






  03.10.2022 





Baldwin Technology partners with Fi-Tech to represent textile finishing technologies


Baldwin Technology Co. Inc. and Fi-Tech Inc. join partnership to ensure service amid growing demand for sustainable solutions. Fi-Tech Inc. will represent Baldwin Technology Co. Inc.’s complete textile and nonwoven product lines as its sales agent in the U.S. and Canada.


Founded in 1972 and headquartered in Richmond, Virginia, Fi-Tech is an agency and distribution firm for textile and non-woven machinery. Its initial focus was on synthetic fibers and nonwovens and it has since expanded its portfolio to represent manufacturers of complete machines or technical components used in the production of nonwovens, synthetic fibers, polymer, textiles, converting, perforated products and tobacco processing. Fi-Tech also maintains a spare parts inventory for many of the companies it represents.




Baldwin Technology Co. Inc. and Fi-Tech Inc. join partnership to ensure service amid growing demand for sustainable solutions. Fi-Tech Inc. will represent Baldwin Technology Co. Inc.’s complete textile and nonwoven product lines as its sales agent in the U.S. and Canada.


Founded in 1972 and headquartered in Richmond, Virginia, Fi-Tech is an agency and distribution firm for textile and non-woven machinery. Its initial focus was on synthetic fibers and nonwovens and it has since expanded its portfolio to represent manufacturers of complete machines or technical components used in the production of nonwovens, synthetic fibers, polymer, textiles, converting, perforated products and tobacco processing. Fi-Tech also maintains a spare parts inventory for many of the companies it represents.


“With the increasing demand of Baldwin’s finishing technology, we needed to find the right partner for sales promotion in the U.S. and Canadian markets for knits, wovens and non-wovens,” said Rick Stanford, Baldwin Technology’s VP Global Business Development, Textiles. “Fi-Tech of Richmond, Virginia is the perfect partner. They are well established in the textile and non-wovens industry and their portfolio of principals provides excellent synergy with Baldwin’s precision spray and plasma treater systems.”


Baldwin’s solutions are used in a wide variety of fabrics from basic jersey and fleece with softening and anti-microbial finishes to technical fabrics such as outdoor gear, military, upholstery, automotive and industrial fabrics utilizing the latest in technical finishes such as DWR, soil release, flame retardants and insect repellent among others.







More information:

  Baldwin Technology Company Inc.
  Fi-Tech
  nonwovens
  synthetic fibers and yarns
  finishing technology
  textile finishing 



Source:

Baldwin Technology Company Inc. / Adduco Communications
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Monforts at ITMA ASIA + CITME


Monforts will highlight its technologies for special technical textile applications at this year’s ITMA ASIA + CITME which takes place at the National Exhibition and Convention Center in Shanghai, China, from November 20-24.


One of Monforts' developments is the Montex 8500 XXL stenter system for the production of technical fabrics in widths of up to 6.8 metres. Among the products made on this system are treated nonwovens for the geotextiles and filter media markets, tarpaulins, advertising banners, black-out curtains, membranes and many more.


On Montex©Coat coating lines, meanwhile, the possibilities range from the single-sided application of finishing agents for outdoor clothing and adding functionality to home textiles, to the creation of materials for sophisticated lightweight construction and automotive and aerospace components.




Monforts will highlight its technologies for special technical textile applications at this year’s ITMA ASIA + CITME which takes place at the National Exhibition and Convention Center in Shanghai, China, from November 20-24.


One of Monforts' developments is the Montex 8500 XXL stenter system for the production of technical fabrics in widths of up to 6.8 metres. Among the products made on this system are treated nonwovens for the geotextiles and filter media markets, tarpaulins, advertising banners, black-out curtains, membranes and many more.


On Montex©Coat coating lines, meanwhile, the possibilities range from the single-sided application of finishing agents for outdoor clothing and adding functionality to home textiles, to the creation of materials for sophisticated lightweight construction and automotive and aerospace components.


“Many more applications are possible, such as the overdyeing of denim, the creation of double-face coated materials, fabrics awnings, tents and medical drapes and the pre-treatment of substrates for digital printing”, explains Gunnar Meyer, Monforts area sales manager for China. “A range of different doctor blades and their combinations can be supplied to meet individual requirements, including air knife, roller knife, foam, screen and magnetic roller coating. The latter option is recommended for lines with working widths of over 2.4 metres.”


In addition, Monforts can provide the necessary explosion-proof ranges for solvent-based coatings and high temperature processes up to 320°C, such as the PTFE coating of nonwoven filter material. These lines are equipped with special burners, stenter chains, and insulation.







More information:

  Monforts
  A. Monforts Textilmaschinen GmbH & Co. KG
  ITMA Asia + CITME
  nonwovens
  geotextiles 



Source:

 A. Monforts Textilmaschinen GmbH & Co. KG / AWOL Media












f
t
in
e



print
close



more









  


    
    






  04.08.2022 





 adidas with strong growth in Western markets in Q2 


	Currency-neutral sales up 4%, despite more than € 300 million negative impact from macroeconomic constraints
	Markets representing more than 85% of the business grow 14% overall
	Gross margin down 1.5pp to 50.3% reflecting significantly higher supply chain costs
	Operating profit reaches € 392 million
	Net income from continuing operations amounts to € 360 million
	FY 2022 outlook reflects double-digit growth during the second half of the year

“Our Western markets continued to show strong momentum in the second quarter amid heightened macroeconomic uncertainty. With Asia-Pacific returning to growth, markets combined representing more than 85% of our business grew at a double-digit rate,” said adidas CEO Kasper Rorsted. “With sports back at center stage this summer, revenues in our strategic growth categories Football, Running and Outdoor all increased by double digits. However, the macroeconomic environment, particularly in China, remains challenging. The recovery in this market is – due to continued covid-19-related restrictions – slower than expected.
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	Gross margin down 1.5pp to 50.3% reflecting significantly higher supply chain costs
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“Our Western markets continued to show strong momentum in the second quarter amid heightened macroeconomic uncertainty. With Asia-Pacific returning to growth, markets combined representing more than 85% of our business grew at a double-digit rate,” said adidas CEO Kasper Rorsted. “With sports back at center stage this summer, revenues in our strategic growth categories Football, Running and Outdoor all increased by double digits. However, the macroeconomic environment, particularly in China, remains challenging. The recovery in this market is – due to continued covid-19-related restrictions – slower than expected. And we have to take into account a potential slowdown in consumer spending in all other markets for the remainder of the year.”


Currency-neutral revenues increase 4% despite macroeconomic constraints

In the second quarter, currency-neutral revenues increased 4% as adidas continued to see strong momentum in Western markets. This growth was achieved despite continued challenges on both supply and demand. Supply chain constraints as a result of last year’s lockdowns in Vietnam reduced top-line growth by around € 200 million in Q2 2022. In addition, the company’s decision to suspend its operations in Russia reduced revenues by more than € 100 million during the quarter. Continued covid-19-related lockdowns in Greater China also weighed on the top-line development in Q2. From a channel perspective, the top-line increase was to a similar extent driven by the company’s own direct-to-consumer (DTC) activities as well as increases in wholesale. Within DTC, e-commerce, which now represents more than 20% of the company’s total business, showed double-digit growth reflecting strong product sell-through. From a category perspective, revenue development was strongest in the company’s strategic growth categories Football, Running and Outdoor, which all grew at strong double-digit rates. In euro terms, revenues grew 10% to € 5.596 billion in the second quarter (2021: € 5.077 billion).

Strong demand in Western markets

Revenue growth in the second quarter was driven by Western markets despite last year’s lockdowns in Vietnam still reducing sales, particularly in EMEA and North America, by

€ 200 million in total. In addition, the top-line development in EMEA was also impacted by the loss of revenue in Russia/CIS of more than € 100 million. Nevertheless, currency-neutral sales grew 7% in the region. Revenues in North America increased 21% during the quarter driven by growth of more than 20% in both DTC and wholesale. Revenues in Latin America increased 37%, while Asia-Pacific returned to growth. Currency-neutral revenues increased 3% in this market despite still being impacted by limited tourism activity in the region. In contrast, the company continued to face a challenging market environment in Greater China, mainly related to the continued broad-based covid-19-related restrictions. As a result, currency-neutral revenues in the market declined 35% during the three-months period, in line with previous expectations. Excluding Greater China, currency-neutral revenues in the company’s other markets combined grew 14% in Q2.


Operating profit of € 392 million reflects operating margin of 7.0%

The company’s gross margin declined 1.5 percentage points to 50.3% (2021: 51.8%). Significantly higher supply chain costs and a less favorable market mix due to the significant sales decline in Greater China weighed on the gross margin development. This could only be partly offset by a higher share of full price sales, first price increases and the benefits from currency fluctuations. Other operating expenses were up 19% to € 2.501 billion (2021: € 2.107 billion). As a percentage of sales, other operating expenses increased 3.2 percentage points to 44.7% (2021: 41.5%). Marketing and point-of-sale expenses grew 8% to € 663 million (2021: € 616 million). The company continued to prioritize investments into the launch of new products such as adidas’ new Sportswear collection, the next iteration of its successful Supernova running franchise and first drops related to the Gucci collaboration as well as campaigns around major events like ‘Run for the Oceans.’ As a percentage of sales, marketing and point-of-sale expenses were down 0.3 percentage points to 11.8% (2021: 12.1%). Operating overhead expenses increased by 23% to a level of € 1.838 billion (2021:

€ 1.492 billion). This increase was driven by adidas’ continuous investments into DTC, its digital capabilities and the company’s logistics infrastructure as well as by unfavorable currency fluctuations. As a percentage of sales, operating overhead expenses increased 3.5 percentage points to 32.8% (2021: 29.4%). The company’s operating profit reached a level of € 392 million (2021: € 543 million), resulting in an operating margin of 7.0% (2021: 10.7%).


Net income from continuing operations reaches € 360 million

The company’s net income from continuing operations slightly declined to € 360 million (2021: € 387 million). This result was supported by a one-time tax benefit of more than € 100 million due to the reversal of a prior year provision. Consequently, basic EPS from continuing operations reached € 1.88 (2021: € 1.93) during the quarter.


Currency-neutral revenues on prior year level in the first half of 2022

In the first half of 2022, currency-neutral revenues were flat versus the prior year period. In euro terms, revenues grew 5% to € 10.897 billion in the first six months of 2022 (2021:

€ 10.345 billion). The company’s gross margin declined 1.7 percentage points to 50.1% (2021: 51.8%) during the first half of the year. While price increases as well as positive exchange rate effects benefited the gross margin, these developments were more than offset by the less favorable market mix and significantly higher supply chain costs. Other operating expenses increased to € 4.759 billion (2021: € 4.154 billion) in the first half of the year and were up 3.5 percentage points to 43.7% (2021: 40.2%) as a percentage of sales. adidas generated an operating profit of € 828 million (2021: € 1.248 billion) during the first six months of the year, resulting in an operating margin of 7.6% (2021: 12.1%). Net income from continuing operations reached € 671 million, reflecting a decline of € 219 million compared to the prior year level (2021: € 890 million). Accordingly, basic earnings per share from continuing operations declined to € 3.47 (2021: € 4.52).


Average operating working capital as a percentage of sales slightly decreases

Inventories increased 35% to € 5.483 billion (2021: € 4.054 billion) at June 30, 2022 in anticipation of strong revenue growth during the second half of the year. Longer lead times as well as the challenging market environment in Greater China also contributed to the increase. On a currency-neutral basis, inventories were up 28%. Operating working capital increased 23% to € 5.191 billion (2021: € 4.213 billion). On a currency-neutral basis, operating working capital was up 14%. Average operating working capital as a percentage of sales decreased 0.4 percentage points to 21.0% (2021: 21.4%), reflecting an overproportional increase in accounts payable due to higher sourcing volumes and product costs.


Adjusted net borrowings at € 5.301 billion

Adjusted net borrowings amounted to € 5.301 billion at June 30, 2022, representing a year-over-year increase of € 2.155 billion (June 30, 2021: € 3.146 billion). This development was mainly due to the significant decrease in cash and cash equivalents.


FY 2022 outlook reflects double-digit growth during the second half of the year

On July 26, adidas adjusted its guidance for FY 2022 due to the slower-than-expected recovery in Greater China since the start of the third quarter resulting from continued widespread covid-19-related restrictions. adidas now expects currency-neutral revenues for the total company to grow at a mid- to high-single-digit rate in 2022 (previously: at the lower end of the 11% to 13% range), reflecting a double-digit decline in Greater China (previously: significant decline). While so far the company did not experience a meaningful slowdown in the sell-through of its products or significant cancellations of wholesale orders in any market other than Greater China, the adjusted guidance also accounts for a potential slowdown of consumer spending in those markets during the second half of the year as a result of the more challenging macroeconomic conditions. Therefore, growth in EMEA is now expected to be in the low teens (previously: mid-teens growth), while revenues in Asia-Pacific are projected to grow at a high-single-digit rate (previously: mid-teens growth). Despite the more conservative view on the development of consumer spending in the second half of the year, adidas has increased its forecasts for North America and Latin America reflecting the strong momentum the brand is enjoying in these markets. In North America, currency-neutral revenues are now expected to increase in the high teens. Sales in Latin America are projected to grow between 30% and 40% (both previously: mid- to high-teens growth).   


Due to the less favorable market mix and the impacts from initiatives to clear excess inventories in Greater China until the end of the year, gross margin is now expected to reach a level of around 49.0% (previously: around 50.7%) in 2022. Consequently, the company’s operating margin is now forecast to be around 7.0% (previously: around 9.4%) and net income from continuing operations is expected to reach a level of around € 1.3 billion (previously: at the lower end of the € 1.8 billion to € 1.9 billion range).







More information:
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Checkpoint introduces pinless OPAL Tags


Checkpoint Systems, a provider of source to shopper solutions to the retail industry, has announced the launch of the OPAL Tag. The new pinless article surveillance solution facilitates the protection of footwear, sportswear, outdoor equipment and other hard-to-protect goods.


The one-piece OPAL Tag, developed by Checkpoint’s Alpha High Theft Solutions division, uses a unique locking mechanism that includes small rubber pads. This pinless solution is suitable for a range of goods – including footwear, sportswear, outdoor clothing as well as outdoor and athletics equipment – as it ensures that the device does not damage the items when it is attached or removed.


In addition, the OPAL Tag has two other advantages: It is easy for store associates to apply and remove with just one hand, optimising workflows - and it is unobtrusive, improving the customer experience. For example, if it is attached to a shoe, the customer can still try on the item without having to ask staff for help.




Checkpoint Systems, a provider of source to shopper solutions to the retail industry, has announced the launch of the OPAL Tag. The new pinless article surveillance solution facilitates the protection of footwear, sportswear, outdoor equipment and other hard-to-protect goods.


The one-piece OPAL Tag, developed by Checkpoint’s Alpha High Theft Solutions division, uses a unique locking mechanism that includes small rubber pads. This pinless solution is suitable for a range of goods – including footwear, sportswear, outdoor clothing as well as outdoor and athletics equipment – as it ensures that the device does not damage the items when it is attached or removed.


In addition, the OPAL Tag has two other advantages: It is easy for store associates to apply and remove with just one hand, optimising workflows - and it is unobtrusive, improving the customer experience. For example, if it is attached to a shoe, the customer can still try on the item without having to ask staff for help.


Proven security features

Besides the new, optimised handling, the OPAL Tag has a bandwidth of security features that have proven successful for retailers in preventing theft. These include flashing LED lighting to deter potential thieves, showing them that the security device is live. The OPAL solution is also equipped with Alpha 2 Alarm technology, meaning that an alarm will sound if the device passes by an EAS antenna. Attempts at tampering are also detected in this way.







More information:

  Checkpoint Systems
  security
  shoes 
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Source:

Checkpoint Systems GmbH / Carta GmbH












f
t
in
e



print
close



more









  


    Graphic: Huntsman
    
    






  21.06.2022 




Huntsman Textile Effects: New PFC-free Durable Water Repellent


Huntsman Textile Effects has released PHOBOTEX® R-ACE, a PFC-free durable water repellent (DWR) that makes it possible for mills and brands to deliver high-performance outdoor and extreme sports apparel and everyday wear while meeting stringent environmental standards and optimizing production flow.


PHOBOTEX® R-ACE delivers excellent water repellence on all types of fibers. In addition to its remarkable performance on synthetic fibers and blends, PHOBOTEX® R-ACE offers compatibility with resin finishing to ensure even application with unmatchable performance on cellulosic fibers. It offers rain and splash protection for garments that are water repellent and windproof, even under toughest conditions. Additionally, it repels everyday stains, such as mud, coffee, ketchup and juice, so that garments stay cleaner for longer. Textiles treated with PHOBOTEX® R-ACE are breathable, retain their soft handle and continue to look good and perform well through repeated laundering and drying.




Huntsman Textile Effects has released PHOBOTEX® R-ACE, a PFC-free durable water repellent (DWR) that makes it possible for mills and brands to deliver high-performance outdoor and extreme sports apparel and everyday wear while meeting stringent environmental standards and optimizing production flow.


PHOBOTEX® R-ACE delivers excellent water repellence on all types of fibers. In addition to its remarkable performance on synthetic fibers and blends, PHOBOTEX® R-ACE offers compatibility with resin finishing to ensure even application with unmatchable performance on cellulosic fibers. It offers rain and splash protection for garments that are water repellent and windproof, even under toughest conditions. Additionally, it repels everyday stains, such as mud, coffee, ketchup and juice, so that garments stay cleaner for longer. Textiles treated with PHOBOTEX® R-ACE are breathable, retain their soft handle and continue to look good and perform well through repeated laundering and drying.


PHOBOTEX® R-ACE meets current and upcoming industry standards. The new DWR is PFC-free and formaldehyde-free. It meets the bluesign® criteria (imminent approval pending) and will be published on the ZDHC Gateway with Conformance Level 3, and suitable for STANDARD 100 by OEKO-TEX® certified textile products. It also meets new bluesign® restrictions on 2-Butanone oxime in chemical products, which will come into effect in June 2022.






More information:

  Huntsman Textile Effects
  water repellent
  durable water repellency
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