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  26.02.2018 




Largest range of exhibitors from Asia awaits at Intertextile Shanghai Apparel Fabrics


For buyers that prioritise having the widest range of sourcing options in one place, their best bet is March’s Intertextile Shanghai Apparel Fabrics. Boasting pavilions from Japan, Korea, Pakistan and Taiwan, individual exhibitors from Hong Kong, India, Indonesia and Vietnam, not to mention 2,800-plus Chinese exhibitors, the fair is the largest gathering of Asian suppliers under one roof for the spring / summer sourcing season. To ensure convenience for buyers, international exhibitors are grouped by country or region, while Chinese exhibitors are located in product halls including fabrics for casualwear, functional wear / sportswear, ladieswear, lingerie & swimwear, shirting and suiting, as well as for accessories and denim.


In total, around 3,300 exhibitors will showcase their apparel fabrics and accessories at the fair, with the SalonEurope zone hosting premium suppliers from Europe – including pavilions and zones from France, Germany, Italy and Turkey – while the International Hall also houses other overseas exhibitors from the likes of Argentina, Australia, Peru the US and elsewhere.




For buyers that prioritise having the widest range of sourcing options in one place, their best bet is March’s Intertextile Shanghai Apparel Fabrics. Boasting pavilions from Japan, Korea, Pakistan and Taiwan, individual exhibitors from Hong Kong, India, Indonesia and Vietnam, not to mention 2,800-plus Chinese exhibitors, the fair is the largest gathering of Asian suppliers under one roof for the spring / summer sourcing season. To ensure convenience for buyers, international exhibitors are grouped by country or region, while Chinese exhibitors are located in product halls including fabrics for casualwear, functional wear / sportswear, ladieswear, lingerie & swimwear, shirting and suiting, as well as for accessories and denim.


In total, around 3,300 exhibitors will showcase their apparel fabrics and accessories at the fair, with the SalonEurope zone hosting premium suppliers from Europe – including pavilions and zones from France, Germany, Italy and Turkey – while the International Hall also houses other overseas exhibitors from the likes of Argentina, Australia, Peru the US and elsewhere.


Japan Pavilion keeps ‘Banshu-Ori’ tradition alive

Organised by the Japan Fashion Week Organization (JFW), the Japan Pavilion will house 22 exhibitors and also feature a Japan Trend Corner. After the immense popularity of this pavilion with buyers in previous editions, the organisers are in a good position to comment on the trends in the local market. “The now mature Chinese market tends to seek out very different types of products and purchase in smaller batches, which is a world away from the mass-production focus of the past,” JFW commented.


Included in this edition’s Japan Pavilion are three companies from the Nishiwaki region, which is famous for its ‘Banshu-Ori’, or Banshu weave. Banshu-Ori is a yarn-dyed fabric, woven into various patterns, such as checks and stripes, with yarns that are dyed before being woven by weaving machines. This tradition dates back to 1792, and will be showcased by Bon Co Ltd, Ueyama Orimono Corp and Kuwamura Co Ltd at the fair. Bon will showcase a range of new products using this traditional technique, including organic cotton fabrics, paper yarn fabrics and indigo items. Ueyama Orimono, which boasts Japan’s largest dyeing factory in Nishiwaki, designs its own fabrics in Tokyo, and will present cotton, cotton / linen and medium-thin yarn-dyed fabrics at the fair. Kuwamura will showcase fabrics based on 100% yarn-dyed cotton, as well as cotton and cotton-blend materials.


Taiwan Pavilion the place to find innovation

The Taiwan Pavilion, with over 40 participating companies, is a guaranteed source of innovation at the fair, with a number of exhibitors also offering eco-friendly options. Some of the highlights include:


	Keen Ching Industrial: they will have a number of their patented KCC-branded zippers at the fair including a durable double-coil zipper, an invisible zipper with a movable retainer box, a track type water-repellent zipper, a curved metal zipper and more.
	Handseltex Industrial: will showcase a wide range of products including lace, jacquard and mesh, made with the likes of organic cotton and recycled polyester with an eco-friendly production process.
	Paltex: the company’s ‘From Waste to Yarn’ regeneration system involves turning waste fishing nets and plastic bottles from the ocean into polyester and nylon fabrics, membranes and trimmings.
	Superwill: their unique gradient fabric combines specialty yarns and a special knitting process, and features a thickness that decreases from top to bottom. This design allows the fabric to be tailored to different garments.
	Tri Ocean Textile: will feature its own DreamFel® high-performance filament polypropylene yarn which is lightweight, durable and environmentally friendly, and used in sports & outdoor apparel and outdoor furniture.

The Taiwan Pavilion will be full of innovative textile solutions again this edition

The Korea and Pakistan Pavilions round out the Asian offerings. Nearly 60 Korean exhibitors will showcase predominantly manmade, fancy, knitted, acetate woven, tricot, jacquard, faux leather and printed fabrics, as well as lace and embroidery, for ladieswear, while other members will feature fabrics for sportswear and outdoor wear. Those from Pakistan, meanwhile, will feature in the Beyond Denim hall and offer a wide range of denim products.  


In addition to Intertextile Shanghai Apparel Fabrics, four other textile fairs also take place at the National Exhibition and Convention Center: Yarn Expo Spring, Intertextile Shanghai Home Textiles – Spring Edition, fashion garment fair CHIC and knitting fair PH Value.






      


  



More information:

  Intertextile Shanghai 
  Japan Fashion Week Organization 



Source:

Messe Frankfurt
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  09.02.2018 



TRSA Donates $80,000 Toward Hurricane Relief from Proceeds of Cancelled Annual Conference


TRSA, the global association for the linen, uniform and facility services industry, has donated approximately $80,000 to Anayat House, Children of Restaurant Employees (CORE) and ConPRmetidos: organizations assisting those impacted by hurricanes in Florida, Texas and Puerto Rico.


The donations are the result of TRSA’s 105th Annual Conference, which had been scheduled for last September in Miami, but was cancelled due to Hurricane Irma. While offering to refund all registration and sponsorship fees, TRSA asked members to donate all or a portion of those fees to support local charities.


“We’re very proud of the TRSA community, which was able to create some positive outcomes in an overwhelmingly tragic circumstance,” said Joseph Ricci, CEO of TRSA.




TRSA, the global association for the linen, uniform and facility services industry, has donated approximately $80,000 to Anayat House, Children of Restaurant Employees (CORE) and ConPRmetidos: organizations assisting those impacted by hurricanes in Florida, Texas and Puerto Rico.


The donations are the result of TRSA’s 105th Annual Conference, which had been scheduled for last September in Miami, but was cancelled due to Hurricane Irma. While offering to refund all registration and sponsorship fees, TRSA asked members to donate all or a portion of those fees to support local charities.


“We’re very proud of the TRSA community, which was able to create some positive outcomes in an overwhelmingly tragic circumstance,” said Joseph Ricci, CEO of TRSA.


"The contribution from TRSA will directly assist low income families and the elderly who seek overnight accommodations during a medical crisis,” said Tressa Clarke, Executive Director of Anayat House, which provides affordable overnight accommodations for family members of patients at local Beaumont, TX, hospitals and anyone traveling to Beaumont for medical care and outpatient treatment. “This contribution will help bridge the gap between the suggested donation of $20 and the actual cost of $90 per room.”


CORE, an organization that is part of the Florida Restaurant & Lodging Association, grants support to children of food and beverage service employees navigating life-altering circumstances. "CORE was incredibly grateful to receive the generous donation from TRSA," said Lauren LaViola, executive director of CORE.  “The donation to CORE will help to fulfill grants for qualifying children of food and beverage service employees navigating life-altering circumstances."


“I feel truly inspired by TRSA’s continued commitment to the support of our industry’s community of families. It is an honor and a privilege to be part of such great association,” said Pablo Lucchesi, Managing Partner of Crown Linen, in whose name TRSA made the CORE contribution.


An additional contribution was made to ConPRmetidos, an organization that specializes in matching Puerto Rico’s “diaspora” – people who settle away from their ancestral homeland – with companies there to help them grow.


“We don’t have words to say thanks for all your generosity,” said Michael Shulevitz, President of Cadillac Uniform & Linen Supply in Puerto Rico. “Thank you for helping Puerto Rico to rise up again.”


The $80,000 donation follows an immediate TRSA charitable effort that took place just after the conference, when several hundred homeless residents were given welcome boxes that had been packaged for conference attendees at the time of the cancellation.







More information:

  TRSA



Source:

TRSA®

Ken Koepper, Director of Marketing/PR
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Intertextile Shanghai Apparel Fabrics’ Spring / Summer 2019 trends 


The need for real dialogue becomes ever more crucial

Amid reconstruction, the world is facing severe realities. In the midst of political disorder, environmental problems, and social scandals, how do we seek the light within the darkness of chaos? As societies become inundated with global waves of conflicting news, the need for real dialogue becomes ever more crucial. Personal interaction is irreplaceable – communicating with nature, reading the signs, and sensing the wind. Creating emotional connections with others and opening the mind to rationality. Now is the time to solidify core values with responsibility and identify key essences of life.




The need for real dialogue becomes ever more crucial

Amid reconstruction, the world is facing severe realities. In the midst of political disorder, environmental problems, and social scandals, how do we seek the light within the darkness of chaos? As societies become inundated with global waves of conflicting news, the need for real dialogue becomes ever more crucial. Personal interaction is irreplaceable – communicating with nature, reading the signs, and sensing the wind. Creating emotional connections with others and opening the mind to rationality. Now is the time to solidify core values with responsibility and identify key essences of life.


The view from a fashion perspective: toughness and resilience

How will fashion respond to these ever-changing turbulent times? Will fashion allow other elements to penetrate our lives whilst innumerable other issues make their presence felt? Fashion is meant to console, to provide a retreat during unpredictable times. At its core, fashion represents unhindered confidence and allows us to freely express ourselves. Let us address how to best confront negative forces through fashion and mindful resilience.


Intertextile Directions Spring / Summer 2019 Trend Forum

Developed by renowned trend experts from Tokyo, New York, Milan and Paris, the Intertextile Directions Trend Forum will present three trends for Spring / Summer 2019 under the overall theme ‘Dialogue’: @ sense, # couture and e. native. Exhibitors’ fabrics will illustrate the colour, fabric and print styles of each trend.


Overall colour trends

This season witnesses an enriched palette, encapsulating a refined and premium feel. Refreshing and vivid colours introduce a sense of vitality and elicit creativity.


As well as the international trends for Spring / Summer 2019, three Fabrics China Trend Forums will illustrate the domestic trends for ladieswear and menswear, as well as a ‘Fashion Focus’ area. A number of seminars will also be held to give more insight into the S/S 19 trends.


In addition to Intertextile Shanghai Apparel Fabrics, four other textile fairs also take place at the National Exhibition and Convention Center: Yarn Expo Spring, Intertextile Shanghai Home Textiles – Spring Edition, fashion garment fair CHIC and knitting fair PH Value.






      

©NellyRodi
      

©NellyRodi
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More information:

  Intertextile Shanghai



Source:

Messe Frankfurt
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PREMIUM GROUP – Final Report 


Die PREMIUM GROUP ist Veranstalter der internationalen Modemessen PREMIUM, SHOW&ORDER, SEEK, BRIGHT und PREMIUM ORDER MUNICH sowie der Innovationskonferenz FASHIONTECH. Mit diesen Events positioniert sich die PREMIUM GROUP als führender Veranstalter und als Innovationsspitze innerhalb der europäischen Messelandschaft.




Die PREMIUM GROUP ist Veranstalter der internationalen Modemessen PREMIUM, SHOW&ORDER, SEEK, BRIGHT und PREMIUM ORDER MUNICH sowie der Innovationskonferenz FASHIONTECH. Mit diesen Events positioniert sich die PREMIUM GROUP als führender Veranstalter und als Innovationsspitze innerhalb der europäischen Messelandschaft.


„Das war ein guter Saisonstart für uns. Alle Messeformate und Events sind sehr gut besprochen und besucht worden. Die Zusammenlegung von PREMIUM und SHOW&ORDER war richtig und wichtig. Der Fokus auf die Experiences, die auf allen Plattformen umgesetzt wurden, kam sehr gut an. Viele Brands haben richtigerweise in den Standbau und in das Storytelling investiert, um ihre Marken und Kollektionen zu emotionalisieren, und davon vor Ort profitiert. Die SEEK wurde unterm Strich als die coolste Plattform bewertet, die den Zeitgeist am treffendsten abbildet. Die Stimmung war aufgeladen, der Style der Community progressiv und jung, Berlin-like. Auffallend jung ist auch die neue Generation der Besucher in der Arena. Was uns freut, ist der Erfolg des European Skateboard Awards mit der BRIGHT, moderiert von der amerikanischen YouTube-Ikone Gary Rogers (Skateline). Das Publikum kam aus der ganzen Welt und den Brandaward hat dieses Mal Palace gewonnen – mit Abstand eine der gefragtesten Marken im Bereich Urban- und Streetwear. Wir blicken auf drei Tage erfolgreiches Messebusiness zurück und sind zufrieden mit der Frequenz und vor allem mit der Qualität der Besucher. Die Anzahl der Besucher lag etwas höher als in der Sommersaison und entspricht ungefähr der Anzahl der vergangenen Wintersaison. Auf allen Events liegt der Fokus nach wie vor auf Business, Community, Kommunikation, Emotion und Inspiration. 


Das geballte Angebot lieferte den Retailern ideale Voraussetzungen, die Trends, die wir in den verschiedenen Hallen definieren, zu sichten und für ihre Sortimente zu ordern. 

Mit dem Umzug ins Kraftwerk und der Partnerschaft mit der Messe Frankfurt wurde das erfolgreiche Konzept der FASHIONTECH mit der FASHIONSUSTAIN um einen weiteren Tag ergänzt. An beiden Tagen war die Konferenz ganztägig voll besetzt. Damit hat sich das Kraftwerk als Innovation & Future Hub während der Fashion Week etabliert.“






      

(c) PREMIUM GROUP
      


  



More information:

   PREMIUM GROUP 
  PREMIUM
  SHOW&ORDER
   SEEK
  BRIGHT
  PREMIUM ORDER MUNICH



Source:

PREMIUM Exhibitions GmbH
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  25.06.2017 




All-White Everything at SEEK’S SUPER NATURAL POP-UP SHOP


Vom 4. bis 8. Juli 2017 bringt die SEEK zur Fashion Week einen Pop-up-Shop auf die Straße. Die SEEK transformiert den Hotspot Fechtner Delikatessen – bekannt für ein umfassend gesundes Food-Angebot bestehend aus regionalen Produkten höchster Qualität – in ein Retail-Konzept. Fashion In- und Outsider finden hier zusammen, um zu inspirieren und sich inspirieren zu lassen. Die Berliner Torstraße, wo das erste Pop-up-Format der SEEK aufschlägt, ist ein Zentrum der Offenheit, Inspiration und Individualität. Die SEEK als offizielle ‚voice of street culture’ begibt sich mitten hinein ins Leben.

Marke, Einkäufer, Presse, Konsumenten – die Grenzen verschwimmen von Saison zu Saison mehr. Als zeitgemäße Antwort auf die Herausforderungen des Handels präsentiert der Shop eine kuratierte Auswahl von Mode, Food und Lifestyle. Mehr noch: Der Einkauf wird zum Erlebnis, indem ein Konzept entsteht, an dem jeder teilhaben will, und das jeder teilen möchte.




Vom 4. bis 8. Juli 2017 bringt die SEEK zur Fashion Week einen Pop-up-Shop auf die Straße. Die SEEK transformiert den Hotspot Fechtner Delikatessen – bekannt für ein umfassend gesundes Food-Angebot bestehend aus regionalen Produkten höchster Qualität – in ein Retail-Konzept. Fashion In- und Outsider finden hier zusammen, um zu inspirieren und sich inspirieren zu lassen. Die Berliner Torstraße, wo das erste Pop-up-Format der SEEK aufschlägt, ist ein Zentrum der Offenheit, Inspiration und Individualität. Die SEEK als offizielle ‚voice of street culture’ begibt sich mitten hinein ins Leben.

Marke, Einkäufer, Presse, Konsumenten – die Grenzen verschwimmen von Saison zu Saison mehr. Als zeitgemäße Antwort auf die Herausforderungen des Handels präsentiert der Shop eine kuratierte Auswahl von Mode, Food und Lifestyle. Mehr noch: Der Einkauf wird zum Erlebnis, indem ein Konzept entsteht, an dem jeder teilhaben will, und das jeder teilen möchte.

Das Konzept Super Natural ist gleichermaßen das Dachthema der sechsten Ausgabe des SEEK Magazines. Im Pop-up-Shop werden ausschließlich weiße Produkte angeboten, in einem klaren und auf das Wesentliche reduzierten Umfeld. Am 3. Juli wird dann zum Launch der aktuellen Printausgabe in den Pop-up-Shop eingeladen.

Super Natural ist in Zusammenarbeit mit Daniel Padilla Werner (Brand & Retail Consultant/Buyer Denim & Urban bei der KaDeWe Group) entstanden.






More information:

  Fashion Week, Pop-up, Natur



Source:

PREMIUM Exhibitions GmbH
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Top brand buyers sign-up to attend Intertextile Pavilion Shenzhen 2017 


As the product development process in the apparel industry continues to speed up, producers are looking for new fabric and accessory options outside of the traditional sourcing seasons. As such, with its added advantage of being located in the core area of China’s fashion industry and nearby Hong Kong, the popularity and importance of July’s Intertextile Pavilion Shenzhen has been growing within the apparel market in recent years. A number of renowned international and domestic brands, such as DKNY, Embry, FILA, Initial, Nine West Group, Peacebird, s.Oliver and many more, have already signed-up to attend this year’s fair, where they will source from around nearly 700 exhibitors.




As the product development process in the apparel industry continues to speed up, producers are looking for new fabric and accessory options outside of the traditional sourcing seasons. As such, with its added advantage of being located in the core area of China’s fashion industry and nearby Hong Kong, the popularity and importance of July’s Intertextile Pavilion Shenzhen has been growing within the apparel market in recent years. A number of renowned international and domestic brands, such as DKNY, Embry, FILA, Initial, Nine West Group, Peacebird, s.Oliver and many more, have already signed-up to attend this year’s fair, where they will source from around nearly 700 exhibitors.




“Once again this edition we are putting significant effort into inviting VIP buyers and matching them with our exhibitors, so we know that many key brand buyers will source at the fair again,” said Ms Wendy Wen, Senior General Manager of Messe Frankfurt (HK) Ltd. “Last year the feedback from these buyers, such as Diesel, DKNY, KINJI and Marc O’Polo, was that they are consistently seeking new materials to develop new products throughout the entire year, therefore, they find Intertextile Pavilion Shenzhen increasingly beneficial to them, particularly because of its timing and high quality of products.”

One buyer already confirmed to attend, DKNY, sent its Fabric Manager Mr Patrick Chan to visit the fair last year, who praised the experience after his trip. “I’m satisfied with the quality of the suppliers and their products. I’ve found some potential suppliers in the Fine Japan Zone and received some samples. They provide high-quality fabrics with good design,” he said.






More information:

  Intertextile Pavillion Shenzhen, China, Frankfurt



Source:

Messe Frankfurt
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