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  26.05.2023 




20 YEARS OF BLUEZONE


The fully booked international denim trade show BLUEZONE will celebrate its anniversary. More than 100 denim and sportswear specialists will transform Munich's Zenith area into a blue hotspot on this summer's early July date, which has been repositioned for the first time. Parallel to MUNICH FABRIC START and THE SOURCE and with a supporting program that is as full to the brim as it is relevant, the area on Munich's Lilienthalallee will become the hub of the international fashion community.


2023 is not only BLUEZONE's anniversary year: this summer marks the 150th anniversary of the patenting of jeans, Orta celebrates its 70th birthday in 2023 and denim icon Ruedi Karrer celebrates the 50th of his "The Jeans Museum" in Zurich. Vicunha is celebrating its 55th birthday. BLUEZONE therefore pays tribute to denim in all its facets. CONNEXXION is the appropriate leitmotif of the upcoming event.




The fully booked international denim trade show BLUEZONE will celebrate its anniversary. More than 100 denim and sportswear specialists will transform Munich's Zenith area into a blue hotspot on this summer's early July date, which has been repositioned for the first time. Parallel to MUNICH FABRIC START and THE SOURCE and with a supporting program that is as full to the brim as it is relevant, the area on Munich's Lilienthalallee will become the hub of the international fashion community.


2023 is not only BLUEZONE's anniversary year: this summer marks the 150th anniversary of the patenting of jeans, Orta celebrates its 70th birthday in 2023 and denim icon Ruedi Karrer celebrates the 50th of his "The Jeans Museum" in Zurich. Vicunha is celebrating its 55th birthday. BLUEZONE therefore pays tribute to denim in all its facets. CONNEXXION is the appropriate leitmotif of the upcoming event.


"We have a line-up that will almost break the two days: in addition to internationally relevant and well-known exhibitors such as Calik, Denim Authority, Isko, Kurabo, Naveena Denim, NDL, Orta, Royo, Saitex and Sharabati among many others, we will have a 360° degree denim experience park in the completely booked Zenith Area", says Frank Junker, Creative Director & Partner, Munich Fabric Start Exhibitions GmbH. What visitors can expect here, among other things: two seminar sessions by the Transformers Foundation as well as panels and talks with Women in Denim, Mohsin Sajid and The 5 Denim Senses by AMD Düsseldorf, plus installations such as the photo exhibition "The World's best Denim Fades" by Bryan Szabo, founder of the Indigo Invitational, the exhibition by designer Ksenia Schnaider and a special presentation by "The Jeans Museum" Zurich, through which Ruedi Karrer himself will give guided tours.


For the first time, BLUEZONE will take place this summer on the new, earlier dates of July 18 and 19 and not at the end of August / beginning of September as in the past. With this step forward in terms of dates, MUNICH FABRIC START and BLUEZONE are reacting to changed order and collection rhythms and will position themselves in the future at the beginning of the purchasing and sourcing phase.


To this end, the exclusive VIEW Premium Selection, also organized by Munich Fabric Start Exhibitions GmbH, will move to the previous MFS date and on September 13 and 14 - then for the first time also on the Zenith grounds - will offer the market an additional, later ordering opportunity as RE:VIEW.







More information:

  BLUEZONE 
   MUNICH FABRIC START
  Denim



Source:

Munich Fabric Start
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  25.05.2023 




20 JAHRE BLUEZONE


Am 18. und 19. Juli 2023 feiert die ausgebuchte, internationale Denim Trade Show BLUEZONE runden Geburtstag. Über 100 Denim- und Sportswear-Spezialisten verwandeln an dem neu positionierten, frühen Juli-Termin die Münchener Zenith- Area in einen blauen Hotspot. Parallel zu MUNICH FABRIC START und THE SOURCE und mit einem umfangreichen Rahmenprogramm wird das Gelände an der Münchener Lilienthalallee zum Treffpunkt der internationalen Fashion Community.


2023 ist nicht nur das Jubiläumsjahr der BLUEZONE: Die Patentierung der Jeans jährt sich zum 150. Mal, Orta feiert 2023 seinen 70. Geburtstag und Denim-Ikone Ruedi Karrer begeht den 50. seines The Jeans Museum in Zürich. Vicunha feiert den 55. Geburtstag. Die BLUEZONE würdigt deshalb Denim in allen Facetten. CONNEXXION lautet deshalb das Leitmotiv der kommenden Veranstaltung.




Am 18. und 19. Juli 2023 feiert die ausgebuchte, internationale Denim Trade Show BLUEZONE runden Geburtstag. Über 100 Denim- und Sportswear-Spezialisten verwandeln an dem neu positionierten, frühen Juli-Termin die Münchener Zenith- Area in einen blauen Hotspot. Parallel zu MUNICH FABRIC START und THE SOURCE und mit einem umfangreichen Rahmenprogramm wird das Gelände an der Münchener Lilienthalallee zum Treffpunkt der internationalen Fashion Community.


2023 ist nicht nur das Jubiläumsjahr der BLUEZONE: Die Patentierung der Jeans jährt sich zum 150. Mal, Orta feiert 2023 seinen 70. Geburtstag und Denim-Ikone Ruedi Karrer begeht den 50. seines The Jeans Museum in Zürich. Vicunha feiert den 55. Geburtstag. Die BLUEZONE würdigt deshalb Denim in allen Facetten. CONNEXXION lautet deshalb das Leitmotiv der kommenden Veranstaltung.


„Wir haben ein Line-Up, das die zwei Tage fast sprengt: Neben international relevanten und namenhaften Ausstellern wie Calik, Denim Authority, Isko, Kurabo, Naveena Denim, NDL, Orta, Royo, Saitex und Sharabati werden wir in der komplett ausgebuchten Zenith-Area einen 360° Grad Denim-Erlebnispark haben,“ so Frank Junker, Creative Director & Partner, Munich Fabric Start Exhibitions GmbH. Was die Besucher hier unter anderem erwartet: zwei Seminarsessions der Transformers Foundation sowie Panels und Talks mit Women in Denim, Mohsin Sajid und The 5 Denim Senses der AMD Düsseldorf, zusätzlich Installationen wie die Fotoausstellung „The World‘s best Denim Fades“ von Bryan Szabo, Gründer der Indigo Invitational, die Ausstellung der Designerin Ksenia Schnaider und eine Sonderpräsentation des „The Jeans Museum“ Zürich, durch die Ruedi Karrer Führungen geben wird.


Erstmals wird die BLUEZONE in diesem Sommer zu einem früheren Daten am 18. und 19. Juli stattfinden und nicht wie in der Vergangenheit Ende August / Anfang September. Mit diesem terminlichen Schritt reagieren MUNICH FABRIC START und BLUEZONE auf veränderte Order- und Kollektionsrhythmen und positionieren sich zukünftig zu Beginn der Einkaufs- und Sourcingphase.


Dafür rückt die ebenfalls von der Munich Fabric Start Exhibitions GmbH veranstaltete, exklusive VIEW Premium Selection auf den bisherigen MFS-Termin und wird am 13. und 14. September – dann erstmals ebenfalls auf dem Zenith-Gelände – dem Markt als RE:VIEW eine zusätzliche, spätere Ordermöglichkeit anbieten.






More information:

  BLUEZONE 
   MUNICH FABRIC START
  Denim



Source:

Munich Fabric Start
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  05.04.2023 





MUNICH FABRIC START, BLUEZONE & VIEW moved to July


With a current booking level of almost 90% for the international fabric trade show MUNICH FABRIC START, KEYHOUSE, THE SOURCE and BLUEZONE, Munich Fabric Start Exhibitions GmbH is starting the new season for Autumn.Winter 24/25 on a strong footing. From the organisers' point of view, the main reason for the high level of acceptance is the rebalancing of the July dates.


The international fabric trade show MUNICH FABRIC START (18 to 20 July), the innovation hub KEYHOUSE, theb one-stop sourcing platform THE SOURCE and the international denim trade show BLUEZONE (18 and 19 July) will move ahead and at the same time increase their relevance in the international trade show scene. For a large part of the visitors, the earlier date is closer to the collection rhythms and offers more time for further developments.




With a current booking level of almost 90% for the international fabric trade show MUNICH FABRIC START, KEYHOUSE, THE SOURCE and BLUEZONE, Munich Fabric Start Exhibitions GmbH is starting the new season for Autumn.Winter 24/25 on a strong footing. From the organisers' point of view, the main reason for the high level of acceptance is the rebalancing of the July dates.


The international fabric trade show MUNICH FABRIC START (18 to 20 July), the innovation hub KEYHOUSE, theb one-stop sourcing platform THE SOURCE and the international denim trade show BLUEZONE (18 and 19 July) will move ahead and at the same time increase their relevance in the international trade show scene. For a large part of the visitors, the earlier date is closer to the collection rhythms and offers more time for further developments.


What's new?

Due to the early date of MUNICH FABRIC START and BLUEZONE, the Munich trade show duo with KEYHOUSE and THE SOURCE formats will function even more strongly as an impulse generator and leading international event. The Munich location will also be strengthened by the relocation of the DMI Fashion Day from Düsseldorf to the Bavarian capital. The first DMI FASHION DAY LIVE will take place the day before the next MUNICH FABRIC START at the MOC.


The course will also be set anew in September: The date, which remains important for the industry, will in future be occupied by reVIEW - the new format of the VIEW PREMIUM SELECTION for follow-ups and trends as well as new market developments. On an area of around 2,500 square metres, the first reVIEW Autumn.Winter 24/25 will be held on 13 and 14 September 2023 on the Zenith grounds in Motorworld.







More information:

   MUNICH FABRIC START
  BLUEZONE 
  VIEW Premium Selection
  KEYHOUSE 
  Denim



Source:

MUNICHFABRICSTART Exhibitions GmbH
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Asia meets EMEA: Assyst and Style3D join forces


	Style3D is sole shareholder of Assyst
	Integration of both product lines from 3D design to production
	Assyst remains independent within Style3D

Assyst GmbH is as of now part of Style3D. The German fashion technology market leader and the leading 3D software company are joining forces. For Assyst customers and partners nothing will change.

 

Die Assyst GmbH betreibt ihre Geschäfte weiterhin eigenständig, entwickelt alle ihre Produkte weiter und strebt mit Style3D eine gemeinsame, durchgängige Produktwelt an. Der erste gemeinsame Auftritt des Assyst-Style3D-Teams findet bereits auf der Assyst Experience im Rahmen der Munich Fabric Start (24.-26. Januar 2023) statt.


Assyst will continue to operate its business independently and to develop, sell, and service all its existing products. Style3D and Assyst will start to integrate their products into a universal, seamless product world. The Assyst-Style3D team will make its first joint appearance already at the end of January at the Assyst Experience at Munich Fabric Start (24-26 January 2023).




	Style3D is sole shareholder of Assyst
	Integration of both product lines from 3D design to production
	Assyst remains independent within Style3D

Assyst GmbH is as of now part of Style3D. The German fashion technology market leader and the leading 3D software company are joining forces. For Assyst customers and partners nothing will change.

 

Die Assyst GmbH betreibt ihre Geschäfte weiterhin eigenständig, entwickelt alle ihre Produkte weiter und strebt mit Style3D eine gemeinsame, durchgängige Produktwelt an. Der erste gemeinsame Auftritt des Assyst-Style3D-Teams findet bereits auf der Assyst Experience im Rahmen der Munich Fabric Start (24.-26. Januar 2023) statt.


Assyst will continue to operate its business independently and to develop, sell, and service all its existing products. Style3D and Assyst will start to integrate their products into a universal, seamless product world. The Assyst-Style3D team will make its first joint appearance already at the end of January at the Assyst Experience at Munich Fabric Start (24-26 January 2023).


Both companies are deeply rooted in apparel development and production: Style3D in Asia and Assyst in EMEA. Together, they are planning to create a global product offering for producers and brands that covers the entire apparel value chain from development to production and the various sales touchpoints.


Starting point will be the integration of the flagship products of both companies – Style3D and Assyst.CAD. Style3D is currently the most advanced 3D fashion design software with a high growth rate globally. While Assyst is market leader with its 2D CAD technology in Germany, Austria, Italy and Switzerland and offers a seamless software portfolio from 2D and 3D CAD to production (Automarker) and to all sales touchpoints.


Major driver of the merger is the companies’ complimentary technology offering and the vision to create a seamless digital process from providing digital fabric and accessories up to the realization of products.


The merger also strengthens Assyst's competitive position in the 3D design sector. Style3D, in turn, will benefit from Assyst's expertise in the development, CAD and digital simulation of apparel products and the access to the international market.


Looking ahead to the future, both parties will offer 2D-based & 3D-based one-stop solutions for business clients leveraging on their global tech base and complementary serviceable resource dominance. On January 24-26, the Assyst-Style3D team will meet clients and present its products at the Assyst Experience at Munich Fabric Start.







More information:

  Assyst 
  Assyst
  Style3D 
  CAD/CAM
  3D-software



Source:

Assyst GmbH












f
t
in
e



print
close



more









  


    (c) MUNICH FABRIC START
    
    






  13.01.2023 





MUNICH FABRIC START announces programme for upcoming event


The Munich Fabric Start Exhibitions GmbH announces the programme for the upcoming editions of MUNICH FABRIC START (24 to 26 January 2023) and BLUEZONE & KEYHOUSE (24 and 25 January 2023).

From 24 to 26 January 2023, visitors can expect a range of the latest trends, fabric, accessories and denim highlights from around 900 international exhibitors, an event programme with expert panels, keynotes and trend lectures, as well as numerous networking opportunities.


Economic Environment

Conflicts, inflation, recession, energy crisis, massive inequality, climate change - how companies can position themselves securely in a volatile market environment - this is deciphered by trend analyst David Shah in his key note "Self-Empowerment" and numerous industry experts, futurologists and leading fashion editors in the lecture series "The Status Quo of Fashion" by strategy and communication consultants Alex Vogt and Jana Kern.




The Munich Fabric Start Exhibitions GmbH announces the programme for the upcoming editions of MUNICH FABRIC START (24 to 26 January 2023) and BLUEZONE & KEYHOUSE (24 and 25 January 2023).

From 24 to 26 January 2023, visitors can expect a range of the latest trends, fabric, accessories and denim highlights from around 900 international exhibitors, an event programme with expert panels, keynotes and trend lectures, as well as numerous networking opportunities.


Economic Environment

Conflicts, inflation, recession, energy crisis, massive inequality, climate change - how companies can position themselves securely in a volatile market environment - this is deciphered by trend analyst David Shah in his key note "Self-Empowerment" and numerous industry experts, futurologists and leading fashion editors in the lecture series "The Status Quo of Fashion" by strategy and communication consultants Alex Vogt and Jana Kern.


Next to David Shah (View-Publications), the panel will include Siems Luckwaldt (CAPITAL and BUSINESS PUNK, RTL Germany), Shamin Vogel (WeAr Global Magazine), Ben Hanson (The Interline), Maria Cristina Pavarini (The SPIN OFF) and Carl Tillessen (DMI)


Digital Era

From digital colour apps, digital twins and virtual models to 3D simulation and virtual dressing rooms - the world of digital fashion will not only be discussed in numerous lectures in Munich, but also brought to life in the new Assyst Experience. Whether it's Carola Seybold, Head of Global Key Accounts at Pantone, Jan Hilger from Roland Berger, Arndt Johannes from Verce, Dr. Stefan Hauswiesner, CEO of Reactive Reality or the experts of the panel "Textilfabrik X.0 - New Marketing Buzz Words or One Step Ahead": everyone will be looking at virtual fashion from a different angle and providing insights into the latest state of the art. In her trend presentation "The weird & wonderful world of fashion cores" at BLUEZONE, Angela Velasquez (Rivet) sheds light on how viral TikTok trends are reshaping denim merchandising.


Sustainable Future

Digitisation and sustainability - the third major theme of the event programme - could not be more closely intertwined. Lisa Lang, Director of Policy & EU Affairs Orchestrator of EIT Climate KIC in an interview with Muchaneta ten Napel (Shape Innovate) kicks things off about the importance of a green transformation for the industry. Other topics in focus: Liv Simpliciano from Fashion Revolution gives an overview of where the world's biggest fashion brands and retailers stand in terms of transparency. Tricia Carey from Renewcell, David Shah (View-Publications), Lien van der Schueren and Guy Buyle (CISUTAC & HEREWEAR), Mateusz Wielopolski (Circulix) and Mario Malzacher (Circular.Fashion) critically discuss whether the circular economy is really the solution for everything or just a placebo. Circular ecosystems are also presented by Franziska von Becker from Hachmeister & Partner.


The race of the new sustainable materials of the future will be opened by Kirsi Terho from Infinited Fiber, Kuben Edwards from Onezero8, Marianne Uddman from Trustrace and Simon Angel, Sustainable Innovations Curator of MUNICH FABRIC START in a panel discussion with Muchaneta ten Napel (Shape Innovate). New products for a sustainable future in the denim industry will be discussed at BLUEZONE.

Another highlight: In cooperation with the Transformers Foundation, an expert panel will also be held at BLUEZONE on both days of the trade show.


Trends Spring.Summer 2024

Gerd Müller-Thomkins, Carl Tillessen and Niels Holger Wien from the Deutsches Mode Institut (DMI) see a "vibe shift" - a turning point. They will analyse what this means for fashion in their trend presentation on Wednesday. The Women's Fashion Trends SS 24 with the must haves of the season will be analysed by Karin Schmitz from the Trend Forecast Institute Peclers Paris - from the glamorous appearance in everyday life, to the play with gender identity, to simplicity combined with functionality and mobility.







More information:

  munich fabric start
  BLUEZONE 
  KEYHOUSE 



Source:

MUNICH FABRIC START / KERN. Consulting
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300 Pre-Collections at VIEW Premium Selection 


First insights, first new materials and trend highlights: On 29 and 30 November 2022, the European premium fabric sector will meet for an important exchange with international producers at VIEW in Munich to find out about the first colour and material trends for spring/summer 2024 at the earliest possible time. A selected range of around 300 pre-collections will be on show at the MVG Museum. This means that VIEW will once again be strong and business-relevant this season.




First insights, first new materials and trend highlights: On 29 and 30 November 2022, the European premium fabric sector will meet for an important exchange with international producers at VIEW in Munich to find out about the first colour and material trends for spring/summer 2024 at the earliest possible time. A selected range of around 300 pre-collections will be on show at the MVG Museum. This means that VIEW will once again be strong and business-relevant this season.


The past VIEW Premium Selection in June 2022 was a great success. Completely booked out and more international than ever, the Preview Textile Show of Munich Fabric Start Exhibitions GmbH was an important contact point for the buying and design teams of companies such as Akris, Baldessarini, Bogner, Calvin Klein, Cinque, Comma, Drykorn, Escada, Hugo Boss, Lala Berlin, Lagerfeld, Laurél, MAC, Marc Cain, Marc O'Polo, Riani, Schumacher or Strellson. The trend towards an increasingly international range continues in November. Numerous buyers, designers and product managers from European ready-to-wear manufacturers are expected in Munich the week after next, looking for new material innovations and trends at VIEW and the parallel ISPO.


International exhibitor portfolio with many new names

Material influences from Europe to Asia bring a highly exciting mix for the trend research of the new collections. Exhibitors from Bulgaria, China, Denmark, Germany, France, Great Britain, Greece, Hong Kong, Italy, Japan, Korea, Spain and Turkey are among the participants.


The newcomers and returnees include, in addition to others:

AGNSTR / ALA CAMPOLMI / BAIRD MC NUTT / BELL & THUNDER / CB STILE / COLORA / EKOTEN / FABRIC LAB / GUARISCO / JECA LIMITED / KING BUTTON / LANIFICIO CAVERNI / LIMONATA EAST / M.T.T. MANIFATTURA / MANTERO / MILIOR / MTP PIEROZZI / PADROCASAS / PIZVAL / RIBBONTEX / SITIP / TEKSTINA SINCE 1828 / TEXMODA / VIVOLO und WAY.






More information:

  VIEW Premium Selection
  F/S 2024



Source:

munichfabricstart
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Abschlussbericht zur 50. MUNICH FABRIC START: Hauptthema war der Preis


Die internationale Fabric Trade Show bleibt ein gesetzter Termin im Messekalender. Die positive, motivierte und ambitionierte Aufbruchsstimmung der Messe mit inspirierenden Neuheiten, innovativen Inhalten und zukunftsgerichteten Themen hat sich auch auf die Branche übertragen: Neben intensiven Gesprächen insbesondere über Rohstoff-und Energiepreise, zeigten Einkäufer:innen, Produktmanager:innen und Designer:innen in München mehr denn je Lust auf Neues.




Die internationale Fabric Trade Show bleibt ein gesetzter Termin im Messekalender. Die positive, motivierte und ambitionierte Aufbruchsstimmung der Messe mit inspirierenden Neuheiten, innovativen Inhalten und zukunftsgerichteten Themen hat sich auch auf die Branche übertragen: Neben intensiven Gesprächen insbesondere über Rohstoff-und Energiepreise, zeigten Einkäufer:innen, Produktmanager:innen und Designer:innen in München mehr denn je Lust auf Neues.


Die MUNICH FABRIC START sieht sich mit der 50. Ausgabe vom 30. August bis zum 1. September in ihrer Rolle als eine der wichtigsten europäischen Stoffmessen und führenden Business-Plattformen für die Fashion und Denim-Branche bekräftigt. Der Münchner Veranstalter feierte mit dem Jubiläum nicht nur das Comeback von MUNICH FABRIC START und der internationalen Denim Trade Show BLUEZONE nach den Corona-bedingt angepassten Formaten der vergangenen Saisons, sondern auch ihr Wachstum mit der größten Veranstaltung seit Bestehen. Insgesamt zeigten rund 900 Aussteller:innen aus 40 Ländern ca. 1.500 Kollektionen auf einer Gesamtausstellungsfläche von 45.000 Quadratmetern - rund 2.500 Quadratmetern mehr als im Vergleich zur letzten Vor-Corona-Ausgabe im September 2019.


Die Messe registrierte im Vergleich zu Vor- Corona-Zeiten mit 14.200 Besucher:innen rückläufige Zahlen, hatte dies aber angesichts der nach wie vor und insbesondere transkontinental anhaltenden Reiseeinschränkungen und -vorbehalten ebenso wie der zu beobachtenden Strukturveränderungen in der Modebranche erwartet. Die Qualität der vor Ort anwesenden Einkäufer:innen, Designer:innen und Produktmana¬ger:innen überzeugte, was die Aussteller:innen bestätigten.


Nach München kamen vor allem Unternehmen aus Deutschland, Österreich und der Schweiz, darunter Firmen wie Adidas, ArmedAngels, Baldessarini, BMW, C&A, Cinque, Comma, Drykorn, Ecoalf, Hallhuber, die Holy Fashion Group, Hugo Boss, Lagerfeld, Laurèl, Mac, Marc Cain, Marc O’Polo, Nike, Peek & Cloppenburg, Riani, s.Oliver, Schumacher, Strellson, Vaude, Windsor oder Zalando. Eine wichtige Besucher:innengruppe blieben die Niederlande mit Firmen wie Calvin Klein, Claudia Sträter, Expresso Fashion oder Scotch & Soda. Ebenfalls stark mit ihren Teams vertreten waren der skandinavische Raum mit Besucher:innen wie Selected / Homme und die Bestseller-Gruppe genauso wie Brands aus Frankreich und Italien, darunter Calzedonia, Diesel, Giorgio Armani und Lacoste.


Sowohl auf der MUNICH FABRIC START im MOC als auch in der BLUEZONE wurde das Show-Konzept weiter ausgebaut: In den DESIGN STUDIOS kamen 60 international führende Stoffdesigner:innen, Print- und Musterentwickler:innen zusammen; KEYHOUSE und CATALYSER versammelten technologische, nachhaltige und ästhetische Innovationstreiber an den Schnittstellen von Fashion und Denim; das neue Format THE SOURCE war mit rund 65 Aussteller:innen bei seiner Premiere ausgebucht und lieferte in der neu erschlossenen Halle 8 direkt gegenüber vom MOC Antworten auf die steigende Nachfrage nach Manufacturing und Nearshoring.


Bei fast jedem Messegespräch ging es im preissensibelsten, europäischen Markt Deutschland darum, Ansätze zu finden, wie einerseits Eckpreislagen gehalten, andererseits nicht auf Qualität verzichtet werden muss – zu Zeiten steigender Energiepreise ein Balanceakt.






More information:

  munich fabric start
  The Source
  BLUEZONE 



Source:

MUNICHFABRICSTART Exhibitions GmbH
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  31.08.2022 




50. MUNICH FABRIC START mit "Furore" gestartet


Far Furore: Die 50. Ausgabe der MUNICH FABRIC START ist am 30. August erfolgreich gestartet - innovativ und nach vorne gerichtet. Mit rund 900 Aussteller:innen aus 40 Ländern und 1.500 Kollektionen auf einer Gesamtausstellungsfläche von 45.000 Quadratmetern sind die Messen MUNICH FABRIC START mit vier Hallen im MOC, BLUEZONE mit zwei Hallen, das KEYHOUSE sowie das neue Format THE SOURCE mit rund 2.500 Quadratmetern zusätzlicher Fläche nochmals gewachsen und erreichen Aussteller:innen-seitig das Niveau der letzten Vor-Corona-Ausgabe im September 2019.

 

THE SOURCE als Antwort auf die steigende Nachfrage nach Manufacturing und Nearshoring ist mit 65 Aussteller:innen in der neu erschlossenen Halle 8 direkt gegenüber vom MOC ebenfalls ausgebucht.

 

Das hohe Besucheraufkommen am ersten Messetag ist ein Zeichen dafür, dass die MUNICH FABRIC START mit ihrem Termin vom 30. August bis 1. September richtig liegt und bekräftigt das Standing der Münchener Veranstaltung als eine der wichtigsten europäischen Stoffmessen und Trendautorität. FURORE, das aktuelle Leitthema der MUNICH FABRIC START, hat sich bewahrheitet.




Far Furore: Die 50. Ausgabe der MUNICH FABRIC START ist am 30. August erfolgreich gestartet - innovativ und nach vorne gerichtet. Mit rund 900 Aussteller:innen aus 40 Ländern und 1.500 Kollektionen auf einer Gesamtausstellungsfläche von 45.000 Quadratmetern sind die Messen MUNICH FABRIC START mit vier Hallen im MOC, BLUEZONE mit zwei Hallen, das KEYHOUSE sowie das neue Format THE SOURCE mit rund 2.500 Quadratmetern zusätzlicher Fläche nochmals gewachsen und erreichen Aussteller:innen-seitig das Niveau der letzten Vor-Corona-Ausgabe im September 2019.

 

THE SOURCE als Antwort auf die steigende Nachfrage nach Manufacturing und Nearshoring ist mit 65 Aussteller:innen in der neu erschlossenen Halle 8 direkt gegenüber vom MOC ebenfalls ausgebucht.

 

Das hohe Besucheraufkommen am ersten Messetag ist ein Zeichen dafür, dass die MUNICH FABRIC START mit ihrem Termin vom 30. August bis 1. September richtig liegt und bekräftigt das Standing der Münchener Veranstaltung als eine der wichtigsten europäischen Stoffmessen und Trendautorität. FURORE, das aktuelle Leitthema der MUNICH FABRIC START, hat sich bewahrheitet.






More information:

   MUNICH FABRIC START



Source:

Munich Fabric Start
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    (c) Hochschule Niederrhein
      Christine Steinem, Anna Koch, Ayman Omar (Firma Brother), Joachim Rees (multiplot), Lisa-Marie Brodka, Gia Phuc Trinh (Studierende) und Michèle Lemper (v.l.n.r.)

  
    






  30.08.2022 





Hochschule Niederrhein mit „Print to go“ auf der Munich Fabric Start


Der Fachbereich Textil- und Bekleidungstechnik der Hochschule Niederrhein demonstriert auf der Messe „Munich Fabric Start“ in einem Work Space von 130m² wie der digitale Druck die Textil- und Bekleidungsbranche revolutioniert.


Besucher der Messe sind eingeladen, vor Ort kreativ zu werden: Beim freien Zeichnen, digitaler Bildbearbeitung, Farbanpassung und Rapportierung werden die Besucher von Anna Koch (Lehrkraft für besondere Aufgaben für Gestaltungslehre und Textildesign) und Christine Steinem (wissenschaftliche Mitarbeiterin im Textildruck und Mitglied des Forschungsinstituts für Textil und Bekleidung) unterstützt. Die Artworks werden eingescannt und anschließend unmittelbar auf Textilien realisiert.


Hierfür stehen zwei Microfactories zur Verfügung: Auf Anlagen der Firmen Brother Internationale Industriemaschinen GmbH und Multiplot Europe GmbH werden Jutebeutel in Serie im Direktdruck und rapportierte Designs auf Meterware mittels Sublimationsdruck erzeugt.




Der Fachbereich Textil- und Bekleidungstechnik der Hochschule Niederrhein demonstriert auf der Messe „Munich Fabric Start“ in einem Work Space von 130m² wie der digitale Druck die Textil- und Bekleidungsbranche revolutioniert.


Besucher der Messe sind eingeladen, vor Ort kreativ zu werden: Beim freien Zeichnen, digitaler Bildbearbeitung, Farbanpassung und Rapportierung werden die Besucher von Anna Koch (Lehrkraft für besondere Aufgaben für Gestaltungslehre und Textildesign) und Christine Steinem (wissenschaftliche Mitarbeiterin im Textildruck und Mitglied des Forschungsinstituts für Textil und Bekleidung) unterstützt. Die Artworks werden eingescannt und anschließend unmittelbar auf Textilien realisiert.


Hierfür stehen zwei Microfactories zur Verfügung: Auf Anlagen der Firmen Brother Internationale Industriemaschinen GmbH und Multiplot Europe GmbH werden Jutebeutel in Serie im Direktdruck und rapportierte Designs auf Meterware mittels Sublimationsdruck erzeugt.


Inspirationen erhalten die Messebesucher in der zugehörigen Ausstellung von Semesterausarbeitungen und Abschlussarbeiten (B. Sc. und M. Sc.) zu aktuellen Themen aus den Gebieten Smart Textiles, Allover Laser Technik oder Kombination aus verschiedenen Flächenerzeugungstechniken mit digitalem Druck oder Stickerei. Einige der angehenden Designer sind direkt mit vor Ort und stehen zu Gesprächen und bei Podiumsdiskussionen bereit: Lisa-Marie Brodka (DIT), Michele Lemper (PE) und Gia Trinh (DIM/PE).







More information:

  Hochschule Niederrhein
   MUNICH FABRIC START
  Textildrucker



Source:

Hochschule Niederrhein
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  17.08.2022 





Far Furore – Furore machen: Leitthema der MUNICH FABRIC START 


Aufsehen erregen. Einen außergewöhnlichen Zustand der Begeisterung erzeugen. Rasend vor Wut und gleichzeitig voller Verzückung. All diese Widersprüche beinhaltet das Wort „Furore“ – und damit das aktuelle Leitthema der 50. MUNICH FABRIC START. Die Farb- und Materialtrends für Herbst/Winter 23/24 spiegeln dies in einer Kontroverse wider – von ruhig, dezent und natürlich bis hoch-innovativ, impulsiv und provokativ; von nahezu unsichtbar bis maximal plakativ.


Mit knapp 900 Aussteller:innen und 1.500 Kollektionen auf einer Gesamtausstellungsfläche von rund 45.000 Quadratmetern umfasst die MUNICH FABRIC START inzwischen acht Bereiche: Fabrics und Additionals mit internationalen Materialinnovationen für alle Bekleidungssegmente, ReSOURCE und Sustainable Innovations für nachhaltige Innovationen, Design Studios mit Stoffdesigns und neuen Entwicklungen für Prints auf vergrößerter Fläche, den Innovationshub KEYHOUSE, das Denim Powerhouse BLUEZONE und das neue Sourcing-Areal THE SOURCE für internationale, vertikale Integration.




Aufsehen erregen. Einen außergewöhnlichen Zustand der Begeisterung erzeugen. Rasend vor Wut und gleichzeitig voller Verzückung. All diese Widersprüche beinhaltet das Wort „Furore“ – und damit das aktuelle Leitthema der 50. MUNICH FABRIC START. Die Farb- und Materialtrends für Herbst/Winter 23/24 spiegeln dies in einer Kontroverse wider – von ruhig, dezent und natürlich bis hoch-innovativ, impulsiv und provokativ; von nahezu unsichtbar bis maximal plakativ.


Mit knapp 900 Aussteller:innen und 1.500 Kollektionen auf einer Gesamtausstellungsfläche von rund 45.000 Quadratmetern umfasst die MUNICH FABRIC START inzwischen acht Bereiche: Fabrics und Additionals mit internationalen Materialinnovationen für alle Bekleidungssegmente, ReSOURCE und Sustainable Innovations für nachhaltige Innovationen, Design Studios mit Stoffdesigns und neuen Entwicklungen für Prints auf vergrößerter Fläche, den Innovationshub KEYHOUSE, das Denim Powerhouse BLUEZONE und das neue Sourcing-Areal THE SOURCE für internationale, vertikale Integration.


Seit Wochen ausgebucht, ist THE SOURCE die neue europäische One Stop Solution für ein ganzheitliches Fashion Sourcing und neu gedachte Wertschöpfungsketten. 65 ausgewählte internationale Fertigungsunternehmen präsentieren ihre Angebote von Cut-Make-Trim (CMT) bis hin zur High End Production. Durch ein Cluster der wichtigsten Beschaffungsländer wie Portugal, Türkei, Marokko, Tunesien, Bosnien und Vietnam entsteht ein businessrelevanter Mix für die Risikodiversifikation, genre- und preislagenunabhängig. Die MUNICH FABRIC START hat dafür die neue Halle 8 mit rund 2.500 Quadratmetern zusätzlicher Fläche entwickelt. Die unter Denkmalschutz stehende, jüngst fertigrestaurierte, direkt an das bisherige MUNICH FABRIC START Gelände angrenzenden Lokhalle ist dafür die perfekte Location - mit gigantischen Ausmaßen und spektakulärer Architektur eine der größten, freitragenden historischen Stahltragwerkhallen Europas.


ReSOURCE, die Sourcing Plattform für nachhaltige Materialentwicklungen, bietet bio-zertifizierte, biobasierte, recycelte, kreislauffähige oder aus regenerativen Quellen hergestellte Stoffe und Zutaten und gewinnt weiterhin an Bedeutung.


Für die DESIGN STUDIOS wurde im Atrium 3 des MOC ein neues Areal geschaffen. Mit rund 40 Studios hat sich die Ausstellerzahl verdoppelt. Neben bekannten Namen wie buntastic, Eleonora Clerici, Fusion CPH, Le Studio Copenhagen, LETI., Musticstsyle oder Zisser Textile Design, die bereits langjährig in München präsentieren, ist dieses Jahr erstmalig das CREATE-Kollektiv in München vertreten, dessen 27 kreative Studios das Print-Segment der MUNICH FABRIC START bereichern.






More information:

  munich fabric start
   MUNICH FABRIC START



Source:

munich fabric start
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  15.08.2022 





THE ITALIAN LUSTER at Munich Fabric Start


Munich Fabric Start presents a new project-area that will take place during the next edition.

BLUEZONE with CATALYZER and KEYHOUSE will be the place to be for the blue community on 30 and 31 August. As a global key event for the denim industry, 90 international denim mills, weavers, manufacturers and suppliers will show their latest innovations and trends in the Zenithhalle, the Kohlebunker and the Kesselhaus.


"THE ITALIAN LUSTER" will offer all visitors a deep dive into the Made in Italy supply chain with companies that have turbocharged growth by focusing on quality, innovation and research. Well-known and international companies that can make an important contribution to European and global brands.


From the production of trimmings and accessories, to the creation of unique fabrics, to the inspiration of new collections and their realization to the finishing of the garments, Made in Italy still represents the reality par excellence focused on ethical and sustainable production.




Munich Fabric Start presents a new project-area that will take place during the next edition.

BLUEZONE with CATALYZER and KEYHOUSE will be the place to be for the blue community on 30 and 31 August. As a global key event for the denim industry, 90 international denim mills, weavers, manufacturers and suppliers will show their latest innovations and trends in the Zenithhalle, the Kohlebunker and the Kesselhaus.


"THE ITALIAN LUSTER" will offer all visitors a deep dive into the Made in Italy supply chain with companies that have turbocharged growth by focusing on quality, innovation and research. Well-known and international companies that can make an important contribution to European and global brands.


From the production of trimmings and accessories, to the creation of unique fabrics, to the inspiration of new collections and their realization to the finishing of the garments, Made in Italy still represents the reality par excellence focused on ethical and sustainable production.


"THE ITALIAN LUSTER" will allow all visitors an incredible journey into the Italian supply chain that has the ability to meet any demand of brands, from small to large production needs.


On the top floor of the Catalyzer Hall, it will be possible to view the individual collections of the companies in attendance and receive a beautiful gift specially created by the CADICA GROUP company from Carpi.


 
Participants
ACM - TRIMS AND ACCESSORIES PRODUCER

ACM was founded in 1982.

Since 1982, ACM has been providing the fashion world with unique, sought-after and customized details, guaranteeing prestigious and innovative workmanship. Each and every product is the result of the care we take at every stage of our production process: from the prototype, designed by putting the consumer's health first, to production with state-of-the-art machinery, which allows for fine workmanship and cutting-edge customization, while minimizing the impact on the environment (we are GRS certified) and complying with the strictest eco-toxicological regulations.


FASHION ART - LUXURY FASHION DESIGN

Fashionart is the brainchild of Andrea Rambaldi, who, after learning his trade from his parents, his mother a seamstress and his father the owner of a dye shop, decided to pursue a freelance career.

He began by collaborating with companies in the textile sector, where he deepened his knowledge in the field of chemistry and industrial processes, touching on the problems of processing cycles.

The real turning point came as a result of an important job for the Maison Chanel, which recognized the originality and effectiveness of his technical proposals. From that moment, this is 2008, FashionArt was born, a company focused on luxury fashion and design, expert in the design and production of garments.

From the idea to the final product, the company is able to support the client throughout the entire production process.

Since then, the company has grown and developed exponentially thanks to a team of managers, artists and experts whose experience makes them a benchmark in the high fashion industry. Fashionart operates exclusively in high fashion, a very difficult field in which to combine experience and technique with art and creativity, where our potential can be expressed to the fullest.


ELLETI - GARMENTS AND WASHING MAKER

Advocate of an approach that combines tradition, creativity, and innovation, for over 30 years Elleti Group has defined standards of absolute excellence for the denim industry. Born in the 80s in San Bonifacio, near Verona, the company developed in a one-of-a-kind context, a hotbed of ideas that led to the defining and establishing of new professions and skills in the field of denim treatment and garment personalization. Led by Luigi Lovato, right from the start the company established itself on the denim scene thanks to an ambitious and pioneering investment in new solutions. The following ten years mark an important growth which leads to the internationalization both of brand and production. After the implementing of a new department for garment dyeing, Elleti Group was ready to welcome the ever-increasing international demand, equipping itself with the first laundry in Tunisia, a country logistically central in the Mediterranean area, and as a result, ideal for the development of a complete textile supply chain. This successful story continues to unfold in the 2000s, a decade that marks the opening to the market of garment making thanks to two new structures in Romania, and peaks with the acquisition of Martelli Lavorazioni Tessili. Today Elleti Group stands firm in the market as a result of a complete offer that preserves the company’s artisanal vocation enriched through a constant process of responsible innovation.


In addition, companies BERTO INDUSTRIA TESSILE and OLIMPIAS GROUP will participate in the project by presenting their collections within their booths in the Catalyzer hall.






More information:

  munich fabric start
   MUNICH FABRIC START
  ACM 
  Elleti
  Fashion Art



Source:

EFFE-BI SRL PR & COMMUNICATION
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  02.08.2022 




New Format oF MUNICH FABRIC START fully booked


THE SOURCE, the new one-stop solution for integrated fashion sourcing by Munich Fabric Start Exhibitions GmbH, is fully booked. In the Lokhalle, one of the largest cantilevered historic steel halls in Europe, THE SOURCE offers flexible sourcing services and solutions for newly conceived value chains on around 2,500 m2 in direct connection to MUNICH FABRIC START and BLUEZONE.

 

65 selected international manufacturing companies will present their offerings from cut-make-trim (CMT) to high-end production at the new fair from 30 August to 1 September 2022. A cluster of key sourcing countries such as Portugal, Turkey, Morocco, Tunisia, Bosnia and Vietnam will create a business-relevant mix for risk diversification, the right product mix and for every genre.

 

THE SOURCE will take place parallel to the MUNICH FABRIC START (30/08 – 01/09/2022) and BLUEZONE (30/08 – 31/08/2022) fairs, with a total of almost 900 exhibitors.




THE SOURCE, the new one-stop solution for integrated fashion sourcing by Munich Fabric Start Exhibitions GmbH, is fully booked. In the Lokhalle, one of the largest cantilevered historic steel halls in Europe, THE SOURCE offers flexible sourcing services and solutions for newly conceived value chains on around 2,500 m2 in direct connection to MUNICH FABRIC START and BLUEZONE.

 

65 selected international manufacturing companies will present their offerings from cut-make-trim (CMT) to high-end production at the new fair from 30 August to 1 September 2022. A cluster of key sourcing countries such as Portugal, Turkey, Morocco, Tunisia, Bosnia and Vietnam will create a business-relevant mix for risk diversification, the right product mix and for every genre.

 

THE SOURCE will take place parallel to the MUNICH FABRIC START (30/08 – 01/09/2022) and BLUEZONE (30/08 – 31/08/2022) fairs, with a total of almost 900 exhibitors.






More information:

  The Source
  munich fabric start
   MUNICH FABRIC START



Source:

KERN. Consulting for munich fabric start
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  25.05.2022 




Neuer Bereich für All-in-One Anbieter auf der MUNICH FABRIC START 


Neben den etablierten Segmenten Fabrics, Additionals, Design Studios, ReSource, Sustainable Innovations, Bluezone und Keyhouse erhält das Portfolio in dieser Saison der Munich Fabric Start eine neue Destination für Prime Manufacturing Solutions.


Das ganzheitliche Ökosystem von MUNICH FABRIC START und BLUEZONE bietet eine Plattform für Entwicklungen von DOB und HAKA bis hin zu Sportswear, von Luxus über Contemporary bis Off-Price sowie für gezielte Trendinspiration. Bis zu 20.000 Besucher*innen werden vom 30. August bis 01. September 2022 bei der ausgebuchten International Fabric Trade Show in München erwartet.


THE SOURCE, die One-Stop-Lösung für ganzheitliches Fashion Sourcing

Dank THE SOURCE wird die MUNICH FABRIC START nun zweimal im Jahr zu einer ganzheitlichen Fashion Sourcing Destination. Der neue Bereich für internationale Fertigung bietet eine Plattform für All-in-One Anbieter, die in einer business-orientierten Atmosphäre End-to-End-Lösungen von PLV bis White-Label

präsentieren.




Neben den etablierten Segmenten Fabrics, Additionals, Design Studios, ReSource, Sustainable Innovations, Bluezone und Keyhouse erhält das Portfolio in dieser Saison der Munich Fabric Start eine neue Destination für Prime Manufacturing Solutions.


Das ganzheitliche Ökosystem von MUNICH FABRIC START und BLUEZONE bietet eine Plattform für Entwicklungen von DOB und HAKA bis hin zu Sportswear, von Luxus über Contemporary bis Off-Price sowie für gezielte Trendinspiration. Bis zu 20.000 Besucher*innen werden vom 30. August bis 01. September 2022 bei der ausgebuchten International Fabric Trade Show in München erwartet.


THE SOURCE, die One-Stop-Lösung für ganzheitliches Fashion Sourcing

Dank THE SOURCE wird die MUNICH FABRIC START nun zweimal im Jahr zu einer ganzheitlichen Fashion Sourcing Destination. Der neue Bereich für internationale Fertigung bietet eine Plattform für All-in-One Anbieter, die in einer business-orientierten Atmosphäre End-to-End-Lösungen von PLV bis White-Label

präsentieren.


THE SOURCE wird in der neuen Halle 8 präsentiert, direkt gegenüber des MOC der MUNICH FABRIC START und neben dem Zenith-Areal der BLUEZONE. Sowohl Sourcing-Anbieter als auch Besucher*innen profitieren von der räumlichen Nähe. Durch kurze Wege und Synchronität können erste Ideen direkt mit allen Beteiligten besprochen und die Materialbeschaffung mit der Vergabe von Fertigungsaufträgen kombiniert werden.






More information:

   MUNICH FABRIC START
  munich fabric start



Source:

munich fabric start
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  31.03.2022 






VIEW Premium Selection celebrates a comeback


On 21 - 22 June 2022, the VIEW Premium Selection Autumn.Winter 23/24 welcomes the textile and fashion industry in Munich's MVG Museum.


The VIEW Premium Selection as a preview textile trade show stands for the latest developments, first colour and material trends and the presentation of a selected, high-quality product portfolio in a personal and professional atmosphere.


At the earliest possible date in the season, around 250 brand new collections for Autumn.Winter 23/24 will be presented at VIEW in the areas of FABRICS, ADDITIONALS, DESIGN STUDIOS as well as DENIM and SPORTSWEAR. The internationality of this year's exhibitors deserves mention since in addition to Germany, Italy and Turkey, they also come from France, England, Greece, Spain, Denmark, Hong Kong, China and Japan.


Bellandi, Dynamo, E. Miroglio, Lisa Spa, Manteco, Max Müller, Agentur Püttmann, Set and Tejidos Royo will be on site, along with numerous other manufacturers. The futuristic suppliers We Nordic, Knopf und Knopf, Le Studio Copenhagen, Thermore and Kipas are exhibiting at VIEW for the first time, making the show the basis of information and inspiration for the upcoming season.




On 21 - 22 June 2022, the VIEW Premium Selection Autumn.Winter 23/24 welcomes the textile and fashion industry in Munich's MVG Museum.


The VIEW Premium Selection as a preview textile trade show stands for the latest developments, first colour and material trends and the presentation of a selected, high-quality product portfolio in a personal and professional atmosphere.


At the earliest possible date in the season, around 250 brand new collections for Autumn.Winter 23/24 will be presented at VIEW in the areas of FABRICS, ADDITIONALS, DESIGN STUDIOS as well as DENIM and SPORTSWEAR. The internationality of this year's exhibitors deserves mention since in addition to Germany, Italy and Turkey, they also come from France, England, Greece, Spain, Denmark, Hong Kong, China and Japan.


Bellandi, Dynamo, E. Miroglio, Lisa Spa, Manteco, Max Müller, Agentur Püttmann, Set and Tejidos Royo will be on site, along with numerous other manufacturers. The futuristic suppliers We Nordic, Knopf und Knopf, Le Studio Copenhagen, Thermore and Kipas are exhibiting at VIEW for the first time, making the show the basis of information and inspiration for the upcoming season.


The textile and fashion industry is also invited to the next MUNICH FABRIC START Autumn.Winter 23/24 from 30 August - 01 September 22 at the MOC Munich and to the BLUEZONE from 30 - 31 August 22 on the Zenith Areal. Valuable information, physical exchange and a spirit of innovation as well as a new SOURCING show-in-show concept await the global industry players in Munich.







More information:

  VIEW Premium Selection
  Apparel Fabrics
  Denim
  Sportswear



Source:

MUNICHFABRICSTART Exhibitions GmbH












f
t
in
e



print
close



more
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  22.02.2022 





MUNICH FABRIC START: BLUEZONE im Mai findet nicht statt


Die Grundphilosophie der Munich Fabric Start Exhibitions GmbH ist und bleibt, alle Events auf dem bekannt hohen Niveau des familiengeführten Unternehmens zu realisieren. Trotz guter Buchungslage und des großen Rückhalts der Branche ist dies im Zuge des aktuellen Messekalenders für den kommenden Mai nicht mehr gegeben. Daher wird die BLUEZONE am 03. & 04. Mai 2022 leider nicht stattfinden.


Einkäufer und Produktmanager müssen jedoch nicht viel länger auf den physischen Austausch der Branche warten: Als nächste Show wird die VIEW Premium Selection am 21. und 22. Juni 2022 realisiert. Im Rahmen der Preview Textile Show werden die ersten Entwicklungen für Autumn.Winter 23/24 in der einzigartig persönlichen und professionellen Atmosphäre im MVG Museum präsentiert.




Die Grundphilosophie der Munich Fabric Start Exhibitions GmbH ist und bleibt, alle Events auf dem bekannt hohen Niveau des familiengeführten Unternehmens zu realisieren. Trotz guter Buchungslage und des großen Rückhalts der Branche ist dies im Zuge des aktuellen Messekalenders für den kommenden Mai nicht mehr gegeben. Daher wird die BLUEZONE am 03. & 04. Mai 2022 leider nicht stattfinden.


Einkäufer und Produktmanager müssen jedoch nicht viel länger auf den physischen Austausch der Branche warten: Als nächste Show wird die VIEW Premium Selection am 21. und 22. Juni 2022 realisiert. Im Rahmen der Preview Textile Show werden die ersten Entwicklungen für Autumn.Winter 23/24 in der einzigartig persönlichen und professionellen Atmosphäre im MVG Museum präsentiert.


MUNICH FABRIC START lanciert eigenständiges Show-Konzept für SOURCING

Die Textil- und Fashion-Branche ist herzlichst eingeladen: Zur nächsten MUNICH FABRIC START Autumn.Winter 23/24 vom 30.08. - 01.09.22 im MOC München und zur BLUEZONE vom 30. – 31.08.22 auf dem Zenith Areal. Zu zwei bzw. drei Tagen internationalem Wiedersehen, physischem Austausch und dem Aufbau neuer Kooperationen.


Die Fachmesse wird mit einer zusätzlichen Halle und einer weiterentwickelten Infrastruktur am gleichen Standort überraschen. Neben den jahrelang bewährten Areas Fabrics, Additionals, Design Studios, ReSOURCE, Sustainable Innovations, BLUEZONE und Keyhouse wird die SOURCING Area als Show-in-Show Format mit einem neuen Konzept realisiert.


Europäische All-in-one Anbieter mit Fokus auf Nearshoring präsentieren Komplettlösungen für Brands, Labels und den Retail-Bereich in einem brandneuen Ambiente. Denn auf dem direkt dem MOC gegenüberliegenden Gelände der Motorworld befindet sich eine rund 2500m² große Eventhalle, welche exklusiv für die Prime Manufacturing Solutions genutzt wird.


Nächste Shows


	VIEW Premium Selection 21. - 22. Juni 2022
	MUNICH FABRIC START 30. August - 01. September 2022
	BLUEZONE 30. - 31. August 2022







More information:

   MUNICH FABRIC START
  BLUEZONE 
  Nachhaltigkeit
  Messe



Source:

Munich Fabric Start Exhibitions GmbH
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  29.12.2021 





MUNICH FABRIC START from 25 - 27 January 2022 is cancelled


	BLUEZONE & KEYHOUSE move forward to 3 - 4 May 2022

The team of the Munich Fabric Start Exhibitions GmbH has dedicated the last weeks to the finalisation of the upcoming BLUEZONE and MUNICH FABRIC START: the new measures for safe events have been implemented; the organisers are ready to welcome the industry In Munich in just a few weeks.


And the current status is impressive: more than 600 suppliers from 33 countries are registered for

MUNICH FABRIC START from which some 90 international denim mills are ready to show at BLUEZONE. In such extraordinary times, the enormous support from the industry is a milestone and anything but a matter of course.


At the same time, the ongoing dynamic situation, the ever-increasing demands on events and the enormous

planning uncertainty make the next necessary steps more difficult. With the rapidly increasing infection

rates of the Omicron variant across Europe and especially in some neighbouring countries that are

already in a new lockdown, the organisers do face very complex challenges in many respects.




	BLUEZONE & KEYHOUSE move forward to 3 - 4 May 2022

The team of the Munich Fabric Start Exhibitions GmbH has dedicated the last weeks to the finalisation of the upcoming BLUEZONE and MUNICH FABRIC START: the new measures for safe events have been implemented; the organisers are ready to welcome the industry In Munich in just a few weeks.


And the current status is impressive: more than 600 suppliers from 33 countries are registered for

MUNICH FABRIC START from which some 90 international denim mills are ready to show at BLUEZONE. In such extraordinary times, the enormous support from the industry is a milestone and anything but a matter of course.


At the same time, the ongoing dynamic situation, the ever-increasing demands on events and the enormous

planning uncertainty make the next necessary steps more difficult. With the rapidly increasing infection

rates of the Omicron variant across Europe and especially in some neighbouring countries that are

already in a new lockdown, the organisers do face very complex challenges in many respects.


After the extensive consideration of the overall situation with an extremely serious situation

in many places, the organisers feel obliged to cancel MUNICH FABRIC START Spring.Summer 23

from 25 - 27 January 2022.


With regards to BLUEZONE and KEYHOUSE, an alternative scenario will be realised:

both formats will skip the January show and move forward to 3 – 4 May 2022 as a dedicated

denim and innovation show on the Zenith grounds in Munich.


The decisive factors for this major decision are various realistic scenarios which need to be considered to occur within the coming weeks: a new lockdown in Germany with a possible event ban imposed at very short notice, further restrictions on events and additional travel restrictions.






More information:

  munich fabric start
  Omikron
  corona crisis



Source:

munich fabric start
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  23.09.2021 





“The Empathy Collection” by BERTO


For the Fall-Winter 2022/2023 BERTO divided their PREMIUM DENIM FABRICS collection into 5 themes.


The first one is ICONIC, where clients can find the “mainstream” proposal, the authentic denim NO SEASON, timeless fabrics with high versatility. From the 100% cotton with salt and pepper look, to the comfort denim really slubby, to the light shirting fabric. Into this theme there are also the Berto NOS, always available for all clients’ needs.


The second theme is BLACK BLOOD. Into this theme clients find Double Black fabrics that have two souls: one made by overdyed sulfur denims, for a washed and aggressive look, and the other given by a reactive black weft, inspired by elegance and sophistication. In addition, we propose to clients also some overdyed reactive fabrics for an intense black look.




For the Fall-Winter 2022/2023 BERTO divided their PREMIUM DENIM FABRICS collection into 5 themes.


The first one is ICONIC, where clients can find the “mainstream” proposal, the authentic denim NO SEASON, timeless fabrics with high versatility. From the 100% cotton with salt and pepper look, to the comfort denim really slubby, to the light shirting fabric. Into this theme there are also the Berto NOS, always available for all clients’ needs.


The second theme is BLACK BLOOD. Into this theme clients find Double Black fabrics that have two souls: one made by overdyed sulfur denims, for a washed and aggressive look, and the other given by a reactive black weft, inspired by elegance and sophistication. In addition, we propose to clients also some overdyed reactive fabrics for an intense black look.


The third theme is EVERYDAY PLUSH. With “everyday plush” we want to imagine the desire to dress as if surrounded by a warm hug. In fact, this capsule includes Cashmere denim that ensure warm and soft feeling to the wearer; and “soapy-denim”, a fabric made with cotton and viscose that gives a soft and fluid hand. Moreover, cotton mixed with nylon gives the fabric a technical hand and an elegant image while maintaining stretch performance, lightness and softness.


The fourth theme is JAPAN CALLING. The rough touch-feel and the authentic aesthetic as the true Japanese denim are the main features of the fabrics belonging to this theme. The clients here can find high weight 100% cotton denim fabrics with authentic image and structured weave. To complete the capsule a special blend is available: fabrics with a Tencel slubby weft that gives soft and fluid touch together with a rough image.


Last but not least, the fifth theme: MOTHER NATURE. The container of all the most sustainable Berto fabrics, from Organic cotton fabrics GOTS certified, to Recycled cotton fabrics GRS certified, made regenerating their own production waste.


Linked with this last theme the company will present during BLUEZONE by MUNICH FABRIC START a special capsule collection of garments made with our PIANETA FABRIC, GRS certified and made with recycled cotton coming from their own waste of production. The same waste has been used by CADICA GROUP, an Italian premium trims maker, to do the SPECIAL LABELS and HANGTAGS of this capsule.
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More information:

  Berto
  Denim



Source:

EFFE-BI SRL PR & COMMUNICATION for BERTO
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MUNICH FABRIC START AUTUMN.WINTER 22/23 & BLUEZONE Review


	Parade Example for physical Trade Shows

A whole year without physical trade fairs, long months without personal exchange: last week the physical International Textile Trade Show MUNICH FABRIC START and the International Denim Trade Show BLUEZONE took place for the textile industry in Munich. The team at Munich Fabric Start Exhibitions GmbH is bringing a bit of normality back to the industry, but also to event management. Thanks to detailed, Covid-19 compliant fair formats, the organisers show that trade fairs are possible and can be successfully implemented with the appropriate measures.


More than 600 international suppliers presented their new collections and developments for Autumn.Winter 22/23 in around 1000 collections in the Fabrics, Additionals, Design Studios, Sourcing, ReSource and Sustainable Innovations areas at MUNICH FABRIC START as well as denim, sportswear and KEYHOUSE at BLUEZONE.


A winning fusion of BLUEZONE & KEYHOUSE well-attended events




	Parade Example for physical Trade Shows

A whole year without physical trade fairs, long months without personal exchange: last week the physical International Textile Trade Show MUNICH FABRIC START and the International Denim Trade Show BLUEZONE took place for the textile industry in Munich. The team at Munich Fabric Start Exhibitions GmbH is bringing a bit of normality back to the industry, but also to event management. Thanks to detailed, Covid-19 compliant fair formats, the organisers show that trade fairs are possible and can be successfully implemented with the appropriate measures.


More than 600 international suppliers presented their new collections and developments for Autumn.Winter 22/23 in around 1000 collections in the Fabrics, Additionals, Design Studios, Sourcing, ReSource and Sustainable Innovations areas at MUNICH FABRIC START as well as denim, sportswear and KEYHOUSE at BLUEZONE.


A winning fusion of BLUEZONE & KEYHOUSE well-attended events


Under the motto "BACK TO THE FUTURE", BLUEZONE offered a way back to the tactile experience of textiles and the reunion of the denim community. In addition to international denim weavers and manufacturers, visitors to the Zenith Hall also saw a qualitative selection of KEYHOUSE exhibitors who presented their futuristic innovations for the fashion industry.


Positive visitor & exhibitor echo despite Covid-19 measures


In keeping with the season's title "RISE", the visitors were greeted by inspiring, colourful trend forums with unique highlights for Autumn.Winter 22/23 collection development. In the halls, the industry was able to discover a trade show with the well-known and proven pre-pandemic quality with manufacturers and suppliers presenting in all 8 areas. Non-European suppliers were represented by agencies and offered well-attended show in show concepts.


The newly formed ReSOURCE x SUSTAINABLE INNOVATIONS Area also drew in the crowds. In a modern atmosphere, information was shared on sourcing sustainable textiles and additionals as well as innovative concepts. Another highlight was the launch of FABRIC.iD, the innovative process for the complete digitisation of fabrics to greater serve the industry's digital future.
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More information:

   MUNICH FABRIC START
  BLUEZONE 
  Textilindustrie
  events



Source:

Munich Fabric Start Exhibitions GmbH
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Officina+39 presents Better Seasons collection at Munich Fabric Start


The Italian company Officina+39 will be at Bluezone’s KEYHOUSE area to present its latest sustainable achievements in the field of research and chemical application for the textile sector as well as The Circle Book 2, a special project with circularity as main focus.  

 

For the first time since Covid-19 pandemic hit the world, Munich Fabric Start returns to host some of the most renowned international players in the textile and fashion industry, showcasing their latest innovations. From August 31 to September 1, Officina+39 will step into the Bluezone’s KEYHOUSE area, the interactive hub featuring futuristic solutions with a high level of innovation for the textile supply chain, to present its Better Seasons collection as well as its most recent developments.

 




The Italian company Officina+39 will be at Bluezone’s KEYHOUSE area to present its latest sustainable achievements in the field of research and chemical application for the textile sector as well as The Circle Book 2, a special project with circularity as main focus.  

 

For the first time since Covid-19 pandemic hit the world, Munich Fabric Start returns to host some of the most renowned international players in the textile and fashion industry, showcasing their latest innovations. From August 31 to September 1, Officina+39 will step into the Bluezone’s KEYHOUSE area, the interactive hub featuring futuristic solutions with a high level of innovation for the textile supply chain, to present its Better Seasons collection as well as its most recent developments.

 

The new collection embodies the company’s pillars of Trustainable approach – innovation, sustainable practices, clean information, transparency and social responsibility –, delivering a selection of bold, colorful and conscious solutions for the textile industry. These explore better ways to produce and use less through cuttingedge technologies, specifically developed to reduce the use of energy and hazardous chemicals while increasing waste recycling and water conservation.






More information:

  Officina+39
  munich fabric start



Source:

Menabò Group srl for Officina+39












f
t
in
e



print
close



more









  


    (c) PG DENIM
    
    






  04.09.2019 





The new PG DENIM developments: overlapping seasonality and the five “Rs” of sustainability.


	Circularity at the centre

PG DENIM, the designer project by Paolo Gnutti, is ready for several important events scheduled for the autumn with ground-breaking interpretations and a new – increasingly green – business model. The occasion is its participation in the Blue Zone at Munich Fabric Start (Munich, 3-5 September 2019), a space which is increasingly often reserved for companies and projects with a high innovation rate in the world of denim.


PG DENIM at the German exhibition will be presenting important product innovations, but most notably new concepts developed for the S/S 2021 season. The focus here is on circularity, seen from a dual perspective: the product with the no longer traditional alternation of seasons, and a sustainabilityoriented approach.


Seasons meet
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PG DENIM, the designer project by Paolo Gnutti, is ready for several important events scheduled for the autumn with ground-breaking interpretations and a new – increasingly green – business model. The occasion is its participation in the Blue Zone at Munich Fabric Start (Munich, 3-5 September 2019), a space which is increasingly often reserved for companies and projects with a high innovation rate in the world of denim.


PG DENIM at the German exhibition will be presenting important product innovations, but most notably new concepts developed for the S/S 2021 season. The focus here is on circularity, seen from a dual perspective: the product with the no longer traditional alternation of seasons, and a sustainabilityoriented approach.


Seasons meet


The new PG DENIM approach is geared towards overlapping seasonality, with less and less marked separations between projects dedicated to the spring-summer and fall-winter lines. The collections by PG DENIM can thus be increasingly defined as a “mix of products without seasonality”. Its focal points are innovation alongside the concept behind the initial idea, as opposed to just the season. This trend, explains Paolo Gnutti, CEO and R&D Head at PG DENIM, is also due to registering the fact that seasonality – in terms of environment and trends – is changing at an increasingly rapid pace. As a response to this situation, the choice has been made to design new collections starting from macro-trends and presenting fabrics for garments which are “easy to wear”, suitable for both warm and cold temperatures, in a true melting pot  of weights and sizes.


The lines for the previous season are thus reintroduced and restyled playing with weights and sizes, within a range where flock meets ultra-light fabric bases, or where vinyl is combined with typically summer weights which shift the fabric towards the world of “paper” with crispy touches, resulting in extraordinarily lightweight and strong items at the same time. Also the GARAGE DENIM has been upgraded with fluid and smoothed touched for garments which are easy to wear and have a strong personality.


Partnership with The Denim Window


The PG DENIM season is also enhanced by its partnership in The Denim Window project, which has resulted in a limited series of Creative Capsule Collections, derived from the idea of bringing together companies which had already worked or were working together, trying to highlight – through small capsule collections – the best of what had already been produced by traditional businesses. This has resulted  in three trailblazing capsules, two of which designed in partnership by PG DENIM and companies the likes of M&J Group, Cadica and Greenwear. Several copies of these collections have been made to travel the world, and – after the official presentation in July – they will have a special corner, The Denim Window, in the Bluezone at Munich Fabric Start.


The “Circular Programme” and the five “Rs” of sustainability


Also the PG DENIM approach to accountability in production processes has been enhanced by implementing the “Circular Programme”. As part of our corporate vision, Italian-style production is combined with compliance with what have become known as “the five Rs”, that is to say key concepts underlying the design and manufacturing model: Reduce (everything you are not using), Repair (everything you can), Reuse (anything available to you), Recycle (all that is left), Respect (everything around you).


This is the philosophy underlying each individual process at PG DENIM, and leading to new specific programmes which have been its business focus over the past few months:


1) Reducing the environmental impact during the fabric dyeing phase in reaction and sulphurbased processes, where the use of chemicals has been reduced by 40%, water consumption by 50% and CO2 emissions by 60%, which has also resulted in better penetration and a better result in the crocking process. This has led to producing 10 new articles which will be launched on the market.


2) Recycling all waste from processing and after use, creating a range of garments where cotton is actually obtained from regenerating these two kinds of waste. In this regard, PG DENIM for now is the only company on the market able to process with a percentage of recycled product exceeding 60% of the total, whereas the average for this kind of manufacturing is generally about 35%.


As regards regular production, on the other hand, PG DENIM follows stringent international standards, including Dtox, Reach and Gots in all its processing phases, also using BCI cottons and the Organic Cotton Standard for raw materials. Last but not least, it was recently awarded the GRS (Global Recycled Standard) certification.
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More information:

  PG Denim
  Sustainability
  The Denim Window
  Paolo Gnutti
  munich fabric start



Source:

Menabò Group s.r.l.
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