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  24.07.2023 





Iluna Group AW 24/25 collection inspired by three FOREVER ICONS


Three strong women, each different from the other, but who have managed to leave their mark on the history and evolution of the female role, and despite living in different eras, have left an indelible mark on society: Madame De Pompadour, nicknamed Reinette, the favourite of King Louis XV, Luisa Amman, called Corè by the great poet Gabriele D'Annunzio, and the iconic Vivienne Westwood, Miss Viv.

The three women are the FOREVER ICONS chosen and celebrated Iluna, where each woman becomes the protagonist of a “traveling exhibition” that will accompany Iluna between events and fairs.


Reinette

The nickname "Reinette" belonged to Madame De Pompadour, the favourite of King Louis XV. She had a significant influence in politics, arts, and fashion, shaping the style of the first half of the 18th century. Beauty and grace are represented in a floral theme, featuring small romantic details that become opulent with the use of lurex and golden cords. The color palette is soft, muted, and powderyry.




Three strong women, each different from the other, but who have managed to leave their mark on the history and evolution of the female role, and despite living in different eras, have left an indelible mark on society: Madame De Pompadour, nicknamed Reinette, the favourite of King Louis XV, Luisa Amman, called Corè by the great poet Gabriele D'Annunzio, and the iconic Vivienne Westwood, Miss Viv.

The three women are the FOREVER ICONS chosen and celebrated Iluna, where each woman becomes the protagonist of a “traveling exhibition” that will accompany Iluna between events and fairs.


Reinette

The nickname "Reinette" belonged to Madame De Pompadour, the favourite of King Louis XV. She had a significant influence in politics, arts, and fashion, shaping the style of the first half of the 18th century. Beauty and grace are represented in a floral theme, featuring small romantic details that become opulent with the use of lurex and golden cords. The color palette is soft, muted, and powderyry.


Corè

Luisa Amman, born in the late 19th century into a wealthy bourgeois family, married at a young age and became Marchesa Casati. "Corè" is the endearing nickname given to her by her lover Gabriele D'Annunzio, inspired by Kore, the Queen of the Underworld. She was a patron of the arts, an eccentric and transgressive collector. This theme celebrates opulence, from peacock feathers to Liberty-style designs in deep colours and warm metallic glimmers. An innovative proposal for the theme is the pleating technique, achieved directly in the weaving process of the Ultralight jacquardtronic laces.


Miss Viv

Vivienne Westwood, an extraordinary protagonist with an intense and irreverent life. Her insights have forever marked fashion and transformed the general standards of dressing. Rock and rebellious, she drew inspiration from street trends, anticipating avant-garde movements. In the 1990s, she brought back Tartan, mixing it with sensual roses in a maximalism that went against the prevailing trends, featuring vibrant colours. At the beginning of the third millennium, she grasped the importance of preserving the planet and left us with a motto that is more urgent and relevant than ever: "Buy Less, Choose Well, Make it Last." Within this theme, there is a new GRS-certified print that saves water, applied to ultra-fine Lurex nets, which are also certified.







More information:

  ILUNA Group
  collection 
   C.L.A.S.S.



Source:

Iluna Group












f
t
in
e



print
close



more









  


    (c) Dibella GmbH
      Marvin Groß-Hardt

  
    






  24.05.2023 





Dibella strengthens its sales team with Marvin Groß-Hardt


The Dibella sales team is growing. Since May 1st 2023, Marvin Groß-Hardt has been supporting the company's national and international customers.


Dibella welcomes Marvin Groß-Hardt, an experienced sales employee, to the team. The trained wholesale and foreign trade merchant and graduate in business administration brings many years of experience in supporting and advising customers. He is also familiar with the special features of contract textiles due to a previous position in product and sales management for hotel beds and bedding.


At Dibella, the 30-year-old from Bocholt is responsible for looking after existing customers and building up new customer relationships at home and abroad, and will establish new contacts.





The Dibella sales team is growing. Since May 1st 2023, Marvin Groß-Hardt has been supporting the company's national and international customers.


Dibella welcomes Marvin Groß-Hardt, an experienced sales employee, to the team. The trained wholesale and foreign trade merchant and graduate in business administration brings many years of experience in supporting and advising customers. He is also familiar with the special features of contract textiles due to a previous position in product and sales management for hotel beds and bedding.


At Dibella, the 30-year-old from Bocholt is responsible for looking after existing customers and building up new customer relationships at home and abroad, and will establish new contacts.







More information:

  Dibella
  hotels
  Contract textiles



Source:

Dibella GmbH
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  08.09.2022 





Ulrich Reifenhäuser receives the Georg Menges Award


Ulrich Reifenhäuser, CSO of the Reifenhäuser Group, was awarded the prestigious Georg Menges Prize 2022 at the 31st International Colloquium on Plastics Technology in Aachen from September 7-8, 2022. The prize recognizes individuals or groups who have rendered outstanding services to the transfer of research results into industrial practice. The sponsors of the award are the Plastics and Rubber section of Germany's Mechanical Engineering Industry Association (VDMA), together with PlasticsEurope Deutschland and the Association of Sponsors of the Institute for Plastics Processing (IKV) in Industry and Craft at RWTH University. The award is traditionally presented every two years during the colloquium organized by the IKV. Ulrich Reifenhäuser is the first businessman to receive the Georg Menges Award.




Ulrich Reifenhäuser, CSO of the Reifenhäuser Group, was awarded the prestigious Georg Menges Prize 2022 at the 31st International Colloquium on Plastics Technology in Aachen from September 7-8, 2022. The prize recognizes individuals or groups who have rendered outstanding services to the transfer of research results into industrial practice. The sponsors of the award are the Plastics and Rubber section of Germany's Mechanical Engineering Industry Association (VDMA), together with PlasticsEurope Deutschland and the Association of Sponsors of the Institute for Plastics Processing (IKV) in Industry and Craft at RWTH University. The award is traditionally presented every two years during the colloquium organized by the IKV. Ulrich Reifenhäuser is the first businessman to receive the Georg Menges Award.


The award was presented by Professor Dr.-Ing. Christian Hopmann, Director of the IKV and Dr.-Ing. Herbert Müller, Chairman of the Board of the IKV Sponsors' Association. In his laudatory speech, Professor Hopmann highlighted Ulrich Reifenhäuser's great and successful commitment to the industry and his tireless search for optimal solutions that are sustainable in the best sense of the word, and praised him as a personality of integrity and integration. "The Georg Menges Prize is awarded for the consistent implementation of research and innovation in industry. The previously described achievements of our prizewinner would certainly have been enough to receive the award but, for the sponsors of the Prize, what was especially important and the key argument for their decision was Ulrich Reifenhäuser’s honorary dedication to the K tradefair," explained Professor Hopmann.


Ulrich Reifenhäuser has been a member of the Reifenhäuser Group management since 1992 and is responsible for international line sales. Together with his brother Bernd Reifenhäuser, he manages the company in the third generation. Ulrich Reifenhäuser has been a board member of the VDMA Plastics and Rubber Machinery Association for more than 25 years and has been its chairman since 2010. In 2020, he was inducted into the Plastics Hall of Fame, as was the award's namesake, and in 2022 he will be co-chairing the world's leading plastics trade fair in Düsseldorf for the seventh time in a row as "President of K show."






More information:

  Reifenhäuser
  K-Messe
  Georg Menges Prize



Source:

Reifenhäuser GmbH & Co. KG Maschinenfabrik
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  21.07.2022 





„Design Goals“ in Augsburg – Alumni setzen Zeichen für nachhaltige Textilien 


Noch bis zum 14. September 2022 zeigt das Staatliche Textil- und Industriemuseum Augsburg (tim) die Sonderausstellung „Design Goals“ zu nachhaltigen Textilien. Die Exponate stammen von Designerinnen, die am Fachbereich Textil- und Bekleidungstechnik an der Hochschule Niederrhein ihre Master-Ausbildung absolvierten und nun im Rahmen eines Europäischen Mentoring-Programms zusammen mit Professorin Dr. Marina-Elena Wachs ausstellen.


Zu sehen sind Modeentwürfe und andere Designobjekte aus Airbag-Stoffen, aus Textil-Ausschussware, aus Flusen, aus Herbstlaub, Papiergarnen und vieles mehr. Vor dem Hintergrund endlicher Ressourcen liegt der Fokus der zukunftsweisenden Arbeiten auf einem nachhaltigen Umgang mit dem Material Textil.


Die Ausstellung thematisiert den kreativen Prozess hinter vielversprechenden Innovationen im Mode-, Textil-, Interior- und Automotive Design und in der Architektur. Die Ausstellung gibt Einblicke in analoge und digitale Prozesse heutigen Gestaltens in einer nachhaltigen Welt von morgen.




Noch bis zum 14. September 2022 zeigt das Staatliche Textil- und Industriemuseum Augsburg (tim) die Sonderausstellung „Design Goals“ zu nachhaltigen Textilien. Die Exponate stammen von Designerinnen, die am Fachbereich Textil- und Bekleidungstechnik an der Hochschule Niederrhein ihre Master-Ausbildung absolvierten und nun im Rahmen eines Europäischen Mentoring-Programms zusammen mit Professorin Dr. Marina-Elena Wachs ausstellen.


Zu sehen sind Modeentwürfe und andere Designobjekte aus Airbag-Stoffen, aus Textil-Ausschussware, aus Flusen, aus Herbstlaub, Papiergarnen und vieles mehr. Vor dem Hintergrund endlicher Ressourcen liegt der Fokus der zukunftsweisenden Arbeiten auf einem nachhaltigen Umgang mit dem Material Textil.


Die Ausstellung thematisiert den kreativen Prozess hinter vielversprechenden Innovationen im Mode-, Textil-, Interior- und Automotive Design und in der Architektur. Die Ausstellung gibt Einblicke in analoge und digitale Prozesse heutigen Gestaltens in einer nachhaltigen Welt von morgen.


Der Titel „Design Goals“ bezieht sich auf die Ziele für nachhaltige Entwicklung (Sustainable Development Goals SDGs) der Vereinten Nationen. Die Ausstellung zeigt Design-Lösungen und Strategien in Form von Produkten, Materialien und Konzepten für die Zukunft: Kreative und textiltechnische Lösungen aus bisher ungenutzten Ressourcen.


 






More information:

  Textil- und Industriemuseum Augsburg
  Hochschule Niederrhein
  Hochschule Niederrhein, Textilien, Studenten



Source:

Hochschule Niederrhein
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Maschenindustrie wählt Präsidium


	Paul Falke zum Ehrenpräsidenten ernannt

Der Gesamtverband der deutschen Maschenindustrie hat sein Präsidium neu gewählt. Am 17. Mai 2022 bestätigte die Mitgliederversammlung Präsidentin Martina Bandte (Karl Conzelmann), Vizepräsident Roman Braun (Triumph) und Schatzmeister Florian Bahner (Bahner Strumpf) in ihren Ämtern für die neue Amtsperiode 2022 bis 2024. Ebenfalls erneut gewählt wurden die Präsidiumsmitglieder Walter Michael Leuthe (Ferd. Hauber), Markus Mey (Mey), Dr. Ulrike Neubauer (Dr. Zwissler Holding) und Gerald Rosner (strickchic).  Paul Falke (FALKE) kandierte nach jahrzehntelanger Präsidiumszugehörigkeit nicht mehr. Ihm verlieh die Mitgliederversammlung für sein besonderes Engagement um Verband und Branche die Ehrenpräsidentschaft. Die Firma FALKE wird künftig durch Dr. Sebastian Binner vertreten, der neu in das Gremium gewählt wurde.




	Paul Falke zum Ehrenpräsidenten ernannt

Der Gesamtverband der deutschen Maschenindustrie hat sein Präsidium neu gewählt. Am 17. Mai 2022 bestätigte die Mitgliederversammlung Präsidentin Martina Bandte (Karl Conzelmann), Vizepräsident Roman Braun (Triumph) und Schatzmeister Florian Bahner (Bahner Strumpf) in ihren Ämtern für die neue Amtsperiode 2022 bis 2024. Ebenfalls erneut gewählt wurden die Präsidiumsmitglieder Walter Michael Leuthe (Ferd. Hauber), Markus Mey (Mey), Dr. Ulrike Neubauer (Dr. Zwissler Holding) und Gerald Rosner (strickchic).  Paul Falke (FALKE) kandierte nach jahrzehntelanger Präsidiumszugehörigkeit nicht mehr. Ihm verlieh die Mitgliederversammlung für sein besonderes Engagement um Verband und Branche die Ehrenpräsidentschaft. Die Firma FALKE wird künftig durch Dr. Sebastian Binner vertreten, der neu in das Gremium gewählt wurde.


Paul Falke gehörte dem Gesamtmasche-Präsidium über ein Vierteljahrhundert an. Er stand Gesamtmasche von 2000 bis 2006 als Präsident vor und war insgesamt dreimal Vizepräsident des Verbandes. Zur Würdigung seiner besonderen Verdienste wurde Paul Falke von der Mitgliederversammlung zum Ehrenpräsidenten ernannt.






More information:

  Gesamtverband der deutschen Maschenindustrie e.V.
  GESAMTMASCHE e. V
  Gesamtmasche



Source:

Gesamtverband der deutschen Maschenindustrie e.V.
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  06.04.2022 







IDEA® Achievement Award honorees 


	Participants Embrace Renewed Face-to-Face Business with Global Leaders in Nonwovens & Engineered Materials at IDEA® 2022 and FiltXPO™

Approximately 5,000 participants embraced the opportunity to again engage in face-to-face business meetings with global leaders in nonwovens and engineered materials at IDEA® 2022 in Miami Beach, Fla., co-located with the second FiltXPO™,  North American’s only exhibition and conference dedicated exclusively to filtration and separation.


Industry participants at IDEA® 2022,  the 21 st edition of the world’s preeminent event for nonwovens and engineered fabric professionals, expressed their business confidence through the floor exhibits and the return to face-to-face business interaction. Scott Beir, Executive Officer, CFM Global, called IDEA® 2022 “an exceptional show.”


Bob Usher, Technical Director, US Fibers, added that his company made valuable business connections. According to Rolk Kammermann, Head of Sales and Marketing, Innovative Swiss Made Nonwovens, “the size and scope of IDEA and FiltXPO have been excellent for us as both exhibitors and as visitors.”




	Participants Embrace Renewed Face-to-Face Business with Global Leaders in Nonwovens & Engineered Materials at IDEA® 2022 and FiltXPO™

Approximately 5,000 participants embraced the opportunity to again engage in face-to-face business meetings with global leaders in nonwovens and engineered materials at IDEA® 2022 in Miami Beach, Fla., co-located with the second FiltXPO™,  North American’s only exhibition and conference dedicated exclusively to filtration and separation.


Industry participants at IDEA® 2022,  the 21 st edition of the world’s preeminent event for nonwovens and engineered fabric professionals, expressed their business confidence through the floor exhibits and the return to face-to-face business interaction. Scott Beir, Executive Officer, CFM Global, called IDEA® 2022 “an exceptional show.”


Bob Usher, Technical Director, US Fibers, added that his company made valuable business connections. According to Rolk Kammermann, Head of Sales and Marketing, Innovative Swiss Made Nonwovens, “the size and scope of IDEA and FiltXPO have been excellent for us as both exhibitors and as visitors.”


Organized by INDA, IDEA® also featured five essential nonwovens training classes; market presentations from China, Asia, Europe, North America and South America; industry recognitions with the IDEA® Achievement Awards and the IDEA® Lifetime Achievement Awards; and a welcome reception celebration.


Also, organized by INDA, FiltXPO™ featured five panels of global leaders in filtration and separation for the first-ever “Summit for Global Change,” discussing societal challenges such as indoor air quality, environmental sustainability, pandemic readiness, clean water, and filtration standards.  The event also featured a 1.5-day filter media training course, and sessions highlighting filter media market trends and filtration industry statistics.  


Exhibitors and attendees noted the welcome return to meeting face-to-face among industry senior leaders participating in the three-day event.


A highlight of IDEA® was the announcement of the IDEA® Achievement Awards by INDA, in partnership with Nonwovens Industry magazine. Moderated by Rousse and Karen McIntyre, Editor, Nonwovens Industry the awards recognize the leading introductions in equipment, raw materials, short-life, long-life and nonwovens products, and sustainability, since the previous IDEA® Exposition in 2019.


In addition, INDA presented the IDEA® 2022 Lifetime Achievement Award to Val Hollingsworth, board chair and CEO of Hollingsworth & Vose, and Nonwovens Industry presented the IDEA® Entrepreneur Achievement Award to Doug Brown, president of Biax-Fiberfilm/5K Fibres at the event.


IDEA® 2022 Achievement Awards winners:


	IDEA®  Equipment Achievement Award – Elastic Thread Anchoring (ETA) Sonotrode – Herrmann Ultrasonics, Inc.
	IDEA®  Raw Material Achievement Award – ODOGard – Rem Brands, Inc.
	IDEA® Short-Life Product Achievement Award – LifeSavers Wipes – LifeSavers LLC
	IDEA® Long-Life Product Achievement Award – Nanofiber Cabin Air Filter – MANN + HUMMEL GmbH
	IDEA®  Sustainability Advancement Award – Fiber-based Screw Caps – Glatfelter Corp. and Blue Ocean Closures
	IDEA®  Nonwoven Product Achievement Award – HYDRASPUN® Aquaflo – Sustainable Nonwoven Substrates – Suominen Corporation
	IDEA®, the Preeminent Event for the Nonwovens & Engineered Fabrics Industry, will next be held on its new 24-month schedule on April 23-25, 2024 in Miami Beach, Florida.

 


Names of the IDEA® Achievement Award honorees pictured:


Row 1, Left to right:

IDEA® Long-Life Product Achievement Award winner, Jon Nichols, MANN + HUMMEL, GmbH and Dave Rousse – Nanofiber Cabin Air Filter – MANN + HUMMEL, GmbH

IDEA®  Nonwoven Product Achievement Award winners, Pramod Shanbhag, Suominen Corporation, Karen McIntyre, Nonwovens Industry Magazine, and Avinav Nandgaonkar, HYDRASPUN® Aquaflo – Sustainable Nonwoven Substrates – Suominen Corporation

Row 2, left to right:

IDEA® Short-Life Product Achievement Award winner, Georgia Crawford, LifeSavers Wipes – LifeSavers LLC, and Karen McIntyre, Nonwovens Industry Magazine

IDEA® 2022 Lifetime Achievement Award winner, Val Hollingsworth, Hollingsworth & Vose, and Dave Rousse, President, INDA

IDEA®  Equipment Achievement Award winners, Uwe Peregi, Dave Rousse, and Thomas Herrmann – Elastic Thread Anchoring (ETA) Sonotrode – Herrmann Ultrasonics Inc.

Row 3, left to right:

IDEA®  Raw Material Achievement Award winner, David Schneider, ODOGard – Rem Brands, Inc. and Dave Rousse, INDA

IDEA®  Sustainability Advancement Award winner, Chris Astley, and Karen McIntyre Fiber-based Screw Caps – Glatfelter Corp. and Blue Ocean Closures

IDEA® Entrepreneur Achievement Award winner, Doug Brown, Biax-Fiberfilm / 5K Fibres






      

(c) INDA
  



More information:

  IDEA® Achievement Award
  IDEA
  Filtxpo
  INDA
  nonwovens
  engineered materials



Source:

INDA













f
t
in
e



print
close



more









  


      IDEA® Achievement Awards

  
    






  02.03.2022 




Online Voting Opens for “Best of the Best” IDEA® Achievement Awards


	Winners in Six Categories to be Announced at IDEA® 2022 in Miami Beach

Online voting for the prestigious IDEA® Achievement Awards representing the “best of the best” innovations in the global nonwovens and engineered fabrics industry in six categories will open on Feb. 28.


Industry professionals will have the opportunity to vote for the winners from the finalists and see award-winning achievements in person at IDEA® 2022, the World’s Preeminent Event for Nonwovens & Engineered Fabrics, March 28-31, at the Miami Beach Convention Center.


Presented by INDA, in partnership with Nonwovens Industry magazine, the awards recognize the leading introductions in equipment, raw materials, short-life, long-life and nonwovens products, and sustainability. To vote on the Nonwovens Industry website, visit: https://www.nonwovens-industry.com/idea-reg-achievement-awards


In addition, INDA will unveil the IDEA® 2022 Lifetime Achievement Award honoree and Nonwovens Industry will announce the IDEA® Entrepreneur Achievement Award recipient at the event. 




	Winners in Six Categories to be Announced at IDEA® 2022 in Miami Beach

Online voting for the prestigious IDEA® Achievement Awards representing the “best of the best” innovations in the global nonwovens and engineered fabrics industry in six categories will open on Feb. 28.


Industry professionals will have the opportunity to vote for the winners from the finalists and see award-winning achievements in person at IDEA® 2022, the World’s Preeminent Event for Nonwovens & Engineered Fabrics, March 28-31, at the Miami Beach Convention Center.


Presented by INDA, in partnership with Nonwovens Industry magazine, the awards recognize the leading introductions in equipment, raw materials, short-life, long-life and nonwovens products, and sustainability. To vote on the Nonwovens Industry website, visit: https://www.nonwovens-industry.com/idea-reg-achievement-awards


In addition, INDA will unveil the IDEA® 2022 Lifetime Achievement Award honoree and Nonwovens Industry will announce the IDEA® Entrepreneur Achievement Award recipient at the event. 


All of the winners will be announced on March 30 at a ceremony at IDEA® from 9:30 a.m. to 10:30 a.m. moderated by Dave Rousse, President, INDA and Karen, McIntyre, Editor, Nonwovens Industry.


Finalists Named


The INDA Technical Advisory Board, consisting of technical professionals from member companies, has narrowed the competition from more than 100 online nominations to the following 18 finalists selected for their leading innovations since the last IDEA show in 2019.


Now, the industry will have the chance to select their top choices from the three finalists in each of the following six categories through the online voting process:


1-    IDEA® Equipment Achievement Award


ESC-8 – Curt G. Joa, Inc.

Elastic Thread Anchoring (ETA) Sonotrode – Herrmann Ultrasonics Inc.

Doffer Airlay Card – Technoplants SRL

 


2-    IDEA® Raw Material Achievement Award


sero™ premium hemp fiber – Bast Fibre Technologies Inc.

ODOGard – Rem Brands, Inc.

SharoWIPES™ – Sharon Laboratories

 


3-    IDEA® Short-Life Product Achievement Award


MDP™ – Dermasteel, Ltd.

Organic 2.0 – Ellepot A/S

LifeSavers Wipes – LifeSavers LLC

 


4-     IDEA® Long-Life Product Achievement Award


Canopy Hero Pro – Canopy

Long-Life Cellulose-based Nonwovens for Higher Performance in Reusable Baby Diapers – Kelheim Fibres GmbH and Sumo Diapers

Nanofiber Cabin Air Filter – MANN + HUMMEL GmbH

 


5-    IDEA® Sustainability Advancement Award


Pureflow8 – In Flight Material Separator – Diaper Recycling Technology Pte. Ltd.

Fitesa® 100 Percent BioBased Bico – Fitesa

Fiber-based Screw Caps – Glatfelter Corp. and Blue Ocean Closures

 


6-    IDEA® Nonwoven Product Achievement Award


Sontara® Silk – Glatfelter Corp.

HYDRASPUN® Aquaflo – Sustainable Nonwoven Substrates – Suominen Corporation

LS SAF™ Nonwoven Fabrics –Technical Absorbents

 


Moving forward after this year, the IDEA® Achievement Award will be presented every two years under the new cycle announced for the event with the subsequent IDEA® taking place April 23-25, 2024.







More information:

  INDA
  Association of the Nonwoven Fabrics Industry
  IDEA® Achievement Awards



Source:

INDA, Association of the Nonwoven Fabrics Industry
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  27.10.2021 






Research for cosmic missions: SmartTex provides data on vital functions


It looks like a normal shirt, but it has it all: The new SmartTex shirt uses integrated sensors to transfer physiological data from astronauts to Earth via a wireless communication network. In this way, the effects of the space environment on the human cardiovascular system will be evaluated and documented, especially with regard to long-term manned space missions. Developed by the German Aerospace Center (DLR) in cooperation with DSI Aerospace Technology, the Medical Faculty of Bielefeld University and textile research partner Hohenstein, SmartTex will be tested for the first time as part of the Wireless Compose-2 (WICO2) project by German ESA astronaut Dr. Matthias Maurer, who will leave for his ‘Cosmic Kiss’ mission on the International Space Station (ISS) for six months on October 30, 2021.




It looks like a normal shirt, but it has it all: The new SmartTex shirt uses integrated sensors to transfer physiological data from astronauts to Earth via a wireless communication network. In this way, the effects of the space environment on the human cardiovascular system will be evaluated and documented, especially with regard to long-term manned space missions. Developed by the German Aerospace Center (DLR) in cooperation with DSI Aerospace Technology, the Medical Faculty of Bielefeld University and textile research partner Hohenstein, SmartTex will be tested for the first time as part of the Wireless Compose-2 (WICO2) project by German ESA astronaut Dr. Matthias Maurer, who will leave for his ‘Cosmic Kiss’ mission on the International Space Station (ISS) for six months on October 30, 2021.


"We were already able to gain valuable insights into the interaction of the body, clothing and climate under microgravity conditions during the previous projects Spacetex (2014) and Spacetex2 (2018)," explains Hohenstein Senior Scientific Expert Dr. Jan Beringer. The insights provided at the time by the mission of ESA astronaut Dr. Alexander Gerst have now been directly incorporated into the development of the new SmartTex shirt at Hohenstein. "Matthias Maurer can wear his tailor-made shirt comfortably on his body during his everyday work on the International Space Station. For this, we used his body measurements as the basis for our cut development and the production of the shirt. We integrated the necessary sensors as well as data processing and communication modules into the shirt's cut in such a way that they interfere as little as possible and are always positioned in the right place, regardless of the wearing situation. This is the prerequisite for reliably measuring the relevant physiological data." The SmartTex shirt is intended to provide a continuous picture of the vital functions of astronauts. This will be particularly relevant for future long-term manned space missions to the Moon and Mars.


For example, during the BEAT experiment (Ballistocardiography for Extraterrestrial Applications and long-Term missions), Matthias Maurer will be the first astronaut to wear a T-shirt equipped with sensors that measure his ballistocardiographic data such as pulse and relative blood pressure. For this purpose, the sensors were calibrated in the :envihab research facility at the DLR Institute of Aerospace Medicine in Cologne. Details on the contraction rate and opening and closing times of the heart valves, which are normally only accessible via sonography or computer tomography, can also be read from the data material. The goal is to study the effects of the space environment on the human cardiovascular system. To be able to analyse these effects realistically, Matthias Maurer's ballistocardiographic data will be recorded before, during and after his stay on the ISS. For the future, a technology transfer of the SmartTex shirt for application in the field of fitness or even in telemedicine is conceivable.


Wireless Compose-2 (WICO2)

The project was planned and prepared by the German Aerospace Center (DLR) and its cooperation partners DSI Aerospace Technology, Hohenstein and the University of Bielefeld. The wireless communication network reads sensor data and can determine the position of people and objects in space by propagation times of radio pulses. It is also available as a platform for several experiments on the ISS. The determined data is temporarily stored within the network and read out at regular intervals by the astronauts. These data packets are then transferred to Earth via the ISS link and analysed by the research teams. It can generate its own energy from artificial light sources via solar cells.


 


 


ESA astronaut Dr. Matthias Maurer in summer 2021 during preliminary talks on the Cosmic Kiss mission in DLR's :envihab in Cologne. © DLR




Sensors measure physiological data during a test run on Earth. © DLR




With the "SmartTex" shirt, astronauts can wear the necessary sensors comfortably on their bodies. © DLR


Dr. Jan Beringer, Hohenstein Senior Scientific Expert. © Hohenstein
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More information:

  SmartTex
  Hohenstein
   DSI Aerospace Technology
  German Aerospace Center
  DLR
  Matthias Maurer
  Wireless Compose-2
  ESA



Source:
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    (c) Tom Schulze. “IQ Innovationspreis Mitteldeutschland“, overall winner (from left to right) FibreCoat GmbH from Aachen, ITA graduate Dr Robert Brüll, Deutsche Basalt Fiber GmbH from Sangerhausen, Georgi Gogoladze.
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Overall prize of the “IQ Innovationspreis Mitteldeutschland“ for FibreCoat GmbH and DBF Deutsche Basalt Faser GmbH 


FibreCoat GmbH from Aachen, Germany, together with DBF Deutsche Basalt GmbH, developed a completely new type of fibre material to shield electromagnetic radiation from digital end devices, medical technology or e-car batteries cheaply and effectively. The joint project was awarded the overall prize of the“ IQ Innovationspreises Mitteldeutschland“ on 24 June in an online event broadcast live from Leipzig.


The prize is endowed with €15,000 and was sponsored by the Halle-Dessau, Leipzig and East Thuringia Chambers of Industry and Commerce.




FibreCoat GmbH from Aachen, Germany, together with DBF Deutsche Basalt GmbH, developed a completely new type of fibre material to shield electromagnetic radiation from digital end devices, medical technology or e-car batteries cheaply and effectively. The joint project was awarded the overall prize of the“ IQ Innovationspreises Mitteldeutschland“ on 24 June in an online event broadcast live from Leipzig.


The prize is endowed with €15,000 and was sponsored by the Halle-Dessau, Leipzig and East Thuringia Chambers of Industry and Commerce.


Electromagnetic radiation from smartphones, hospital diagnostics and electric car batteries must be shielded so that they do not inter-fere with each other. To prevent mutual interference, they have so far been covered with metal fibre fabrics, a very time- and energy-consuming and thus expensive procedure. The new material from Basalt Faser GmbH and FibreCoat GmbH prevents this with a fibre core made of melted, thinly drawn basalt, which is coated with aluminium and bundled into the so-called AluCoat yarn. This yarn remains just as conductive and shielding, but is lighter, stronger, cheaper and more sustainable than previous alternatives. In addition, there are further advantages:


	The number of process steps required is reduced from ten to one.
	1,500 metres of yarn are produced per minute instead of the previous five metres.
	The energy required is only 10 per cent of the previous amount.

The result is a price that is twenty times lower.


The textile made of AluCoat fibres is versatile and flexible: as wallpaper it can shield 5G radiation in offices or medical rooms or encase batteries and thus ensure the smooth functioning of electric cars. AluCoat is already being used in some companies. A European fibre centre in Sangerhausen is being planned for mass production.


The two innovative companies DBF Deutsche Basalt GmbH and FibreCoat GmbH from East and West combine the two materials basalt and aluminium to protect against electromagnetic radiation. In doing so, they coat basalt with aluminium and, through this novel combination, create an inexpensive, sustainable and quickly produced alter-native for a market worth billions.


FibreCoat GmbH from Aachen is a spin-off of the Institut für Textiltechnik (ITA) of RWTH Aachen University; the managing directors Dr Robert Brüll and Alexander Lüking and Richard Haas have completed their doctorates at the ITA or are in the process of preparing their doctorates. Georgi Gogoladze, Managing Director of Deutsche Basaltfaser GmbH, also studied at RWTH Aachen University. The two managing directors Brüll and Gogoladze know each other from their student days.







More information:

  E-mobility
  electromagnetic radiation



Source:

ITA – Institut für Textiltechnik of RWTH Aachen University
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Gesamtmasche erweitert das Präsidium


	Ulrike Neubauer und Gerald Rosner einstimmig kooptiert

Die Mitgliederversammlung von Gesamtmasche hat Dr. Ulrike Neubauer, CFO und Vorstandsvorsitzende der Dr. Zwissler Holding AG (Gerstetten), und Gerald Rosner, Geschäftsführer der strickchic GmbH (Apolda), einstimmig ins Präsidium kooptiert.


Der Beschluss der Mitgliederversammlung, die bereits im April online tagte, wurde nun auch im schriftlichen Verfahren bestätigt: Das Präsidium des Gesamtverbandes der deutschen Maschenindustrie wird um zwei Mitglieder erweitert.


Dr. Ulrike Neubauer ist Vorstandsvorsitzende und Finanzvorstand der Dr. Zwissler Holding AG. Die promovierte Betriebswirtin und gebürtige Berlinerin kam nach Stationen in der Unternehmensberatung, der Chemie-, Maschinenbau und der Automobilzulieferindustrie zur Zwissler-Gruppe.


Gerald Rosner ist Geschäftsführer der strickchic GmbH. Er studierte technische Kybernetik und stieg nach der Reprivatisierung des elterlichen Traditionsbetriebes in Apolda ins Textilgeschäft ein. Neben Mode entwickelt der technikaffine Stricker smarte Textilien.




	Ulrike Neubauer und Gerald Rosner einstimmig kooptiert

Die Mitgliederversammlung von Gesamtmasche hat Dr. Ulrike Neubauer, CFO und Vorstandsvorsitzende der Dr. Zwissler Holding AG (Gerstetten), und Gerald Rosner, Geschäftsführer der strickchic GmbH (Apolda), einstimmig ins Präsidium kooptiert.


Der Beschluss der Mitgliederversammlung, die bereits im April online tagte, wurde nun auch im schriftlichen Verfahren bestätigt: Das Präsidium des Gesamtverbandes der deutschen Maschenindustrie wird um zwei Mitglieder erweitert.


Dr. Ulrike Neubauer ist Vorstandsvorsitzende und Finanzvorstand der Dr. Zwissler Holding AG. Die promovierte Betriebswirtin und gebürtige Berlinerin kam nach Stationen in der Unternehmensberatung, der Chemie-, Maschinenbau und der Automobilzulieferindustrie zur Zwissler-Gruppe.


Gerald Rosner ist Geschäftsführer der strickchic GmbH. Er studierte technische Kybernetik und stieg nach der Reprivatisierung des elterlichen Traditionsbetriebes in Apolda ins Textilgeschäft ein. Neben Mode entwickelt der technikaffine Stricker smarte Textilien.


Gesamtmasche-Präsidentin Martina Bandte freut sich über die Unterstützung im Präsidium: „Frau Dr. Neubauer und Herrn Rosner bereichern unser Gremium hervorragend. Sie vertreten ganz unterschiedliche Bereiche der Maschenbranche und repräsentieren doch gleichermaßen textile Innovationskraft, Qualität und Wertschöpfung am Standort Deutschland.“





      

(c) Dr. Zwissler Holding AG. Dr. Ulrike Neubauer
      

(c) Gesamtmasche. Gerald Rosner
      

(c) Gesamtmasche. Martina Bandte
  



More information:

  GESAMTMASCHE e. V
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NCTO elects Chairman, Council Chairs and Board Members


The National Council of Textile Organizations (NCTO), representing the full spectrum of U.S. textiles from fiber through finished sewn products, held its officer elections for fiscal year 2021 today.


NCTO has re-elected David Roberts, CEO of Cap Yarns, as Chairman and David Poston, President of Palmetto Synthetics, as Vice Chairman.


In addition to the appointment of a new chairman and vice chairman, NCTO elected chairs for each of its four councils. NCTO is comprised of four councils to ensure a broad representation of the industry supply chain. Each council has an allotted number of members who are elected to the association’s Board of Directors, in addition to the Executive Committee.*


“This is a critical juncture for our industry, which answered the call of the nation to produce lifesaving personal protective equipment (PPE) for frontline workers battling the COVID-19 pandemic,” said NCTO President and CEO Kim. “We will continue to engage with all stakeholders to press for policies that support the industry overall, help onshore PPE production and create a permanent domestic supply chain.”


 




The National Council of Textile Organizations (NCTO), representing the full spectrum of U.S. textiles from fiber through finished sewn products, held its officer elections for fiscal year 2021 today.


NCTO has re-elected David Roberts, CEO of Cap Yarns, as Chairman and David Poston, President of Palmetto Synthetics, as Vice Chairman.


In addition to the appointment of a new chairman and vice chairman, NCTO elected chairs for each of its four councils. NCTO is comprised of four councils to ensure a broad representation of the industry supply chain. Each council has an allotted number of members who are elected to the association’s Board of Directors, in addition to the Executive Committee.*


“This is a critical juncture for our industry, which answered the call of the nation to produce lifesaving personal protective equipment (PPE) for frontline workers battling the COVID-19 pandemic,” said NCTO President and CEO Kim. “We will continue to engage with all stakeholders to press for policies that support the industry overall, help onshore PPE production and create a permanent domestic supply chain.”


 


*See attached document for more information.






More information:

  NCTO
  National Council of Textile Organizations
  Textile and clothing industry
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Maschenindustrie fordert Exit-Plan


	Ausstieg aus dem Lockdown Bedingung für neues Wachstum

Nach Wochen des harten Lockdowns ohne Aussicht auf Verbesserung der Lage ist der Geschäftsklimaindex der deutschen Maschenbranche zum 1. Quartal auf einem neuen Tiefpunkt. Martina Bandte, Präsidentin von Gesamtmasche, fordert die Politik auf, klare Perspektiven aufzuzeigen und jegliche Maßnahmen zu unterlassen, die neues Wachstum beeinträchtigen würden. „Industrie und Handel müssen jetzt durch ein umsichtiges Konzept der Wiederöffnung ermutigt werden. Gedankenspiele zu Steuererhöhungen sind das völlig falsche Signal.“




	Ausstieg aus dem Lockdown Bedingung für neues Wachstum

Nach Wochen des harten Lockdowns ohne Aussicht auf Verbesserung der Lage ist der Geschäftsklimaindex der deutschen Maschenbranche zum 1. Quartal auf einem neuen Tiefpunkt. Martina Bandte, Präsidentin von Gesamtmasche, fordert die Politik auf, klare Perspektiven aufzuzeigen und jegliche Maßnahmen zu unterlassen, die neues Wachstum beeinträchtigen würden. „Industrie und Handel müssen jetzt durch ein umsichtiges Konzept der Wiederöffnung ermutigt werden. Gedankenspiele zu Steuererhöhungen sind das völlig falsche Signal.“


Die Maßnahmen zur Bekämpfung der Corona-Pandemie hätten 2020 zu beispiellosen Umsatzeinbrüchen in der Textil- und Modeindustrie geführt. Nach schwachen Erholungszeichen im Herbst habe der Winterlockdown die Branche in größte Bedrängnis gebracht. Der Geschäftsklimaindex der Maschenindustrie fiel auf ein neues Tief von -5,17 Punkten (Oktober 2020: 7,9 Punkte). Die Zukunft sehen die Hersteller der Branche noch um einiges düsterer: der Erwartungsindex für das nächste Quartal stürzte auf einen Negativwert von -14,29. Ein Drittel der Hersteller gab an, aktuell unrentabel zu arbeiten. Für das kommende Quartal befürchten dies 47 Prozent der Firmen. Nur 7 Prozent erwarten eine Verbesserung ihrer Lage. Fast ein Fünftel der Firmen will aufgrund weiter sinkender Kapazitätsauslastung die Personalstärke reduzieren.


„Zahlreiche Händler öffnen ihre Türen nie wieder. Jeder weitere Tag im Lockdown vernichtet weitere Existenzen und bedeutet für viele Menschen Arbeitslosigkeit. Es ist höchste Zeit für den Abschied vom Gießkannenprinzip des allgemeinen Herunterfahrens – und für den Abschied von der Staatswirtschaft, die inzwischen Einzug gehalten hat“, fordert Martina Bandte. „Wachstum erreicht man nur durch wirtschaftliche Aktivität. Der Bund rechnet für die Jahre 2020 und 2021 mit Zusatzausgaben von 1,5 Billionen Euro. Der Fiskus würde sich das verteilte Geld gerne durch Steuererhöhungen zurückzuholen. Nach zahlreichen Insolvenzen, die wir erwarten müssen, und einem sprunghaften Anstieg der Arbeitslosigkeit wäre das der komplett falsche Weg, wenn wir hinwollen zu neuem Wirtschaftswachstum, zurück in die Ertragszone."





      

Bild: © Gesamtmasche. Präsidentin Martina Bandte.
  



More information:

  GESAMTMASCHE e. V
  Gesamtverband der deutschen Maschenindustrie e.V.
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  Coronakrise
  Martina Bandte



Source:

Gesamtverband der deutschen Maschenindustrie - Gesamtmasche e. V.
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International textile trade fair Apparel Textile Sourcing Germany (ATSG) celebrates successful premiere


Berlin - 200 exhibitors, around 1,000 visitors and over 20 speakers from Germany and abroad – the ATSG textile fair premiered in Berlin from 11 to 13 September 2019 brought together exhibitors, speakers and trade visitors from all over the world. Jason Prescott, CEO of JP Communications, said he was satisfied with the event at the Estrel Conference Center: "The first step has been taken, now we will establish the ATSG as an important event of the Berlin fashion and textile world".




Berlin - 200 exhibitors, around 1,000 visitors and over 20 speakers from Germany and abroad – the ATSG textile fair premiered in Berlin from 11 to 13 September 2019 brought together exhibitors, speakers and trade visitors from all over the world. Jason Prescott, CEO of JP Communications, said he was satisfied with the event at the Estrel Conference Center: "The first step has been taken, now we will establish the ATSG as an important event of the Berlin fashion and textile world".


The ATSG was the first fair of its kind in Germany. "There are many fashion trade fairs for sale from wholesale to retail. Berlin has so far lacked an event for companies of all sizes, including micro-brands and small fashion labels," continues Jason Prescott. The exhibited product categories included fabrics, technical clothing, mixed and knitted fabrics, home textiles, leather, natural and synthetic fibres, readymade goods and fashion accessories. Visitors to major European fashion brands as well as small, independent brands from the Berlin fashion scene were able to take a close look at raw materials and finished garments and discuss their ideas personally with the exhibitors. In parallel, China Textile Brand Show (Berlin), sponsored by Chinese Ministry of Commerce (MOFCOM), made its debut bringing in more than 150 superb Chinese manufacturers with their best collections for Germany and EU market.


Opening Ceremony, Lectures and Fashion Show


The ATSG was opened by Chinese government representatives and international association delegates. More than 20 lectures on the three days provided the latest impulses for thought and discussion. In their lectures and panel discussions, speakers from all over the world presented current positions on topics such as "All China? Or is there more to it?", "Application examples of artificial intelligence in the fashion industry", "Optimal logistics concepts for Europe", or "The importance of sustainability in the European fashion industry".


Wilson Zhu, COO at Li & Fung, one of the world's largest trading houses based in Hong Kong, explained in his keynote speech his view on the digitization of global supply chains: "From raw materials in the textile factory to consumer tracking: In retail, every step of the value chain is determined by digitization.


Companies need to be close to consumers and their supply chains must enable a seamless flow of data and information from start to finish". Customers and their requirements have also changed: "They want to know about origin, recyclability and production standards and use their information to adjust their purchasing behavior accordingly.” Other speakers included Jeff Streader of the brand investment platform Go Global and Salman Khokhar of Brand Lab Kollective Moda. The fashion show on the second day featured creations by local Berlin labels (Damur, Danny Reinke, Aline Celi, Yoona Tech) as well as Asian brands exhibiting at ATSG.


Successful kick-off


Exhibition organiser Jason Prescott draws a positive balance: "Looking back on the three days, I am very proud of what went well. Which has been confirmed for us: We're on an exciting path, have taken our first steps here in Berlin and will continue to develop the exhibition." The creators of ATSG 2019 are taking ideas for the year 2020 with them, especially from the many intensive discussions with exhibitors and visitors: "The ATSG has offered visitors and exhibitors a unique opportunity to identify new growth strategies, look around for market partners, learn from each other and establish networks. We are very pleased that the concept was used here in Berlin," concludes Chase Vance, Director of JP Communications.
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More information:

  Apparel Textile Sourcing Germany
  Textilmesse
  Berlin, Messe, Mode, Nachhaltigkeit 



Source:

JP Communications Inc.
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Textile trade fair Apparel Textile Sourcing Germany (ATSG) in Berlin


Keynote by Wilson Zhu (COO at Li & Fung) on digitizing global supply chains and interview with Jason Prescott (CEO JP Communications) on ATSG's concept, goals and program


From 11 to 13 September, the textile trade fair Apparel Textile Sourcing Germany (ATSG) will take place for the first time in Berlin. 200 manufacturers from all over the world will present the latest developments and trends in the global apparel and textile market. Manufacturers for the mass market as well as producers supplying brands or retailers with smaller retail ranges will present themselves. A large number of

international experts from the textile industry will be giving lectures and discussing the future of the market. Admission is free.




Keynote by Wilson Zhu (COO at Li & Fung) on digitizing global supply chains and interview with Jason Prescott (CEO JP Communications) on ATSG's concept, goals and program


From 11 to 13 September, the textile trade fair Apparel Textile Sourcing Germany (ATSG) will take place for the first time in Berlin. 200 manufacturers from all over the world will present the latest developments and trends in the global apparel and textile market. Manufacturers for the mass market as well as producers supplying brands or retailers with smaller retail ranges will present themselves. A large number of

international experts from the textile industry will be giving lectures and discussing the future of the market. Admission is free.


The ATSG is organized by JP Communications Inc. (JPC). With trade fairs under the umbrella brand ATS (Apparel Textile Sourcing), the company is already a well-known player in the North American textile and clothing industry. JP Communications operates the most extensive network of B2B sourcing platforms in the USA. TopTenWholesale.com and Manufacturer.com are used by millions of international members to find suitable wholesalers and manufacturers. The ATSG is supported by a large number of local and European organisations from industry, trade and commerce as well as international consulates.






      

© JPC
      

© Li & Fung
  



More information:

  Apparel Textile Sourcing



Source:

TEMA Technologie Marketing AG
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Maschenindustrie mit neuem Präsidium


	Neue Mitglieder und Ämterwechsel im obersten Gesamtmasche-Gremium

Der Gesamtverband der deutschen Maschenindustrie hat sein Präsidium neu gewählt. Am 12. März 2019 bestätigte die Mitgliederversammlung einstimmig Präsidentin Martina Bandte (Karl Conzelmann) in ihrem Amt. Neuer Vizepräsident ist Roman Braun (Triumph), das Amt des Schatzmeisters übernimmt Marc W. Lorch (Dr. Zwissler Holding).  Mit Florian Bahner (Bahner Strumpf), Walter Michael Leuthe (FERD. HAUBER) und Markus Mey (Mey) kommen drei neue Vertreter in das Spitzengremium.




	Neue Mitglieder und Ämterwechsel im obersten Gesamtmasche-Gremium

Der Gesamtverband der deutschen Maschenindustrie hat sein Präsidium neu gewählt. Am 12. März 2019 bestätigte die Mitgliederversammlung einstimmig Präsidentin Martina Bandte (Karl Conzelmann) in ihrem Amt. Neuer Vizepräsident ist Roman Braun (Triumph), das Amt des Schatzmeisters übernimmt Marc W. Lorch (Dr. Zwissler Holding).  Mit Florian Bahner (Bahner Strumpf), Walter Michael Leuthe (FERD. HAUBER) und Markus Mey (Mey) kommen drei neue Vertreter in das Spitzengremium.


Paul Falke (FALKE), der Gesamtmasche von 2000 bis 2006 vorstand, bleibt nach zwei Amtszeiten als Vize-Präsident weiterhin Präsidialmitglied. Als Ehrenpräsident gehört dem Präsidium zudem Heinz Horn (ehem. Felina, Schiesser) an. Sämtliche Präsidialmitglieder wurden einstimmig bestätigt bzw. neu gewählt. Nicht mehr kandidiert haben Wolfgang Jassner (bruno banani), bislang Schatzmeister, Günter Speidel (SPEIDEL) und Gerald Rosner (strickchic). Präsidentin Martina Bandte sprach den amtierenden wie scheidenden Präsidialmitgliedern ihren Dank aus und freute sich über die Unterstützung des Verbandes durch traditionsreiche und prominente Mitglieder im Ehrenamt. „Das neue Präsidium steht für Kontinuität und Erneuerung zugleich. Die neue Zusammensetzung des Gremiums korrespondiert mit dem Generationswechsel in den Mitgliedfirmen.“






More information:

  GESAMTMASCHE e. V
  Gesamtverband der deutschen Maschenindustrie e.V.
  Gesamtmasche



Source:

Gesamtmasche e.V.
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Ostdeutsche Textilbranche spürt rückläufige Nachfrage


Thüringens Wirtschaftsminister Wolfgang Tiefensee informierte sich bei drei Textilunternehmen in Gera




Thüringens Wirtschaftsminister Wolfgang Tiefensee informierte sich bei drei Textilunternehmen in Gera

Die überwiegend in Sachsen und Thüringen konzentrierte Textilbranche der neuen Bundesländer entwickelte sich 2018 bislang weniger dynamisch als im Vorjahr. „Vor allem Zulieferer von Technischen Textilien für die Automobilindustrie - doch nicht nur sie - berichten von spürbar rückläufiger Nachfrage. Da diese Entwicklung zumindest mittelfristig anhalten wird, rechnen wir für das laufende Jahr im Vergleich zu 2017 bestenfalls mit einem minimalen Wachstum.“  Das berichtete Dr.-Ing. Jenz Otto, Hauptgeschäftsführer des in Chemnitz ansässigen Verbandes der Nord-Ostdeutschen Textil- und Bekleidungsindustrie e. V. (vti), anlässlich eines Besuches von Thüringens Wirtschaftsminister Wolfgang Tiefensee am Montag, 22. Okt. 2018, in drei Geraer Textilunternehmen. Wie Jenz Otto weiter ausführte, konnte die ostdeutsche Textil- und Bekleidungsbranche im Vorjahr ein Umsatzwachstum von über drei Prozent gegenüber 2016 erreichen: „Daher sind wir mit berechtigtem Optimismus in das Jahr 2018 gestartet. Per Ende August registrierten wir allerdings nur noch einen Zuwachs von 0,7 Prozent. Diese Tendenz dürfte anhalten. Ein Indiz dafür sind die Umsätze in der deutschen Textil- und Modeindustrie insgesamt, die per Ende Juli bei minus 0,7 Prozent lagen.“

 

Minister Wolfgang Tiefensee besichtigte zuerst die auf Modedruck spezialisierte MD Gera GmbH.  Die Geschichte der vor 20 Jahren neu gegründeten Firma reicht bis 1860 zurück. Heute designt und fertigt das Unternehmen im Rotations- und Digitaldruck Modestoffe für Produzenten von Damenoberbekleidung in 30 Ländern weltweit. Weitere Stationen des Besuchs waren die Thorey Gera Textilveredelung GmbH und die Getzner Textilweberei GmbH, Gera.


„Die Textilbranche in Thüringen hat nach 1990 einen beispiellosen Strukturwandel durchlaufen“, sagte Tiefensee. Sie gehöre nach Umsatz und Beschäftigung heute zu den kleineren Industriebranchen im Freistaat. Dennoch sei Thüringen hinter Sachsen zweitwichtigster Textilstandort in Ostdeutschland, so der Minister: „Mit dem Bereich der Technischen Textilien entwickelt sich hier zudem ein neues Wachstumsfeld, das Bezüge zu unterschiedlichen Themen wie Produktionstechnologie, Sicherheitstechnik, Gesundheitswirtschaft, Automobilbau oder Kommunikation aufweist.“ Insofern leiste die Textilbranche einen wichtigen Beitrag zur Entwicklung und zum Erfolg des Wirtschaftsstandorts Thüringen. Das Land biete eine Reihe von Förderinstrumenten von der Fachkräftesicherung über die Investitions- und Forschungsförderung bis zur Unterstützung beim Wandel zur Wirtschaft 4.0 an, von denen auch die Textilindustrie profitiere.


 







More information:

  Ostdeutschland
  Textilbranche
  MD Gera GmbH
  Thorey Gera Textilveredelung GmbH 
  Getzner Textilweberei GmbH
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Gesamtverband textil+mode e. V
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Bally Completes its Executive Team


Bally, the historic Swiss luxury brand is pleased to announce the appointment of two key figures to its executive team, completing the process of strategic redevelopment begun last year with the transfer of the Creative, Merchandising and Marketing offices from London to its new showroom in Milan.


Effective immediately, Eva Quirrenbach joins Bally as Chief Marketing Officer following a term in New York as Vice President of Global Brand Marketing at Tory Burch, having previously occupied strategic roles within the Tod’s Group in both Italy and the United States. Eva is a recognised expert in all aspects of international branding and marketing within the luxury sector, and with her proven understanding of consumer behaviour, she played an integral role in the development and acceleration of the digital footprint and in supporting global brand development at Tory Burch.




Bally, the historic Swiss luxury brand is pleased to announce the appointment of two key figures to its executive team, completing the process of strategic redevelopment begun last year with the transfer of the Creative, Merchandising and Marketing offices from London to its new showroom in Milan.


Effective immediately, Eva Quirrenbach joins Bally as Chief Marketing Officer following a term in New York as Vice President of Global Brand Marketing at Tory Burch, having previously occupied strategic roles within the Tod’s Group in both Italy and the United States. Eva is a recognised expert in all aspects of international branding and marketing within the luxury sector, and with her proven understanding of consumer behaviour, she played an integral role in the development and acceleration of the digital footprint and in supporting global brand development at Tory Burch.


“Eva is an excellent addition to the Bally team. The combination of a consolidated experience and understanding of luxury brands along with her background driving the strategic development of successful global projects make her the ideal leader to drive Bally's commitment to unified commerce on a global level".

Frédéric De Narp, Bally Group CEO


Bally has moved to a three-pronged regional strategy and as such is also pleased to announce the promotion of Silvia Onofri to a new role as CEO for the EMEA region, in addition to her current role as Vice President of Global Wholesale. During her time in Bally, Silvia has obtained outstanding results entering top tier multi-brand doors around the world and increasing Bally's footprint in Travel Retail to make the brand a global leader in the field.


Silvia has extensive experience in the global fashion and luxury industry, having first joined the Bally team 10 years ago, following key marketing roles in Bulgari.


“Silvia has the unique benefit of intimately understanding the Bally brand and it’s DNA, and having proven experience in forging new relationships with the world’s leading retailers and their customers. With this invaluable expertise in hand, I am confident that she will infuse the EMEA Retail division with enthusiasm, professionalism and unique market insights to take Bally to the next level in these crucial markets” -

Frédéric De Narp.


The arrival of Eva Quirrenbach and the promotion of Silvia Onofri are part of Bally Group CEO Frédéric de Narp’s ongoing strategic vision to infuse Bally’s prestigious brand identity with heightened dynamism, appeal and allure.

Both roles report directly to Bally’s Group CEO, Frederic de Narp.





      

(c) Bally - Eva Quirrenbach 
      

(c) Bally - Silvia Onofri
  



More information:

  Bally



Source:

NETWORK PUBLIC RELATIONS GMBH
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Students from all Europe invited to compete in the 4th European Universities & Grad. Schools Innovation Championship


Paris - On April 12th 2018, top European talents from 120 campuses will compete in the fourth edition of the Morpheus Cup to showcase their skills and highlight their most innovative projects. After Luxembourg in 2017, the event will take place in 2018 at the Palais Brongniart (Stock Exchange) in Paris and will focus on burning topics such as Digital Transformation, Creativity, Deeptech, Circular Economy, Ecommerce and much more.


Since its launch in 2015, the Morpheus Cup has been placed under the high patronage of the European Commission with the support of Commissioners Marianne Thyssen and Carlos Moedas in 2017. "The championship is a great opportunity for young people to showcase their skills and to help to bridge the gap between universities, schools and the European employment market. In the Commission, we believe that the right skills not only improve young people's life chances, but also act as a driver for our future competitiveness and growth" underlines Mrs. Thyssen.




Paris - On April 12th 2018, top European talents from 120 campuses will compete in the fourth edition of the Morpheus Cup to showcase their skills and highlight their most innovative projects. After Luxembourg in 2017, the event will take place in 2018 at the Palais Brongniart (Stock Exchange) in Paris and will focus on burning topics such as Digital Transformation, Creativity, Deeptech, Circular Economy, Ecommerce and much more.


Since its launch in 2015, the Morpheus Cup has been placed under the high patronage of the European Commission with the support of Commissioners Marianne Thyssen and Carlos Moedas in 2017. "The championship is a great opportunity for young people to showcase their skills and to help to bridge the gap between universities, schools and the European employment market. In the Commission, we believe that the right skills not only improve young people's life chances, but also act as a driver for our future competitiveness and growth" underlines Mrs. Thyssen.


In the last three years, the event already attracted hundreds of campus from more than 20 countries and rewarded many of them including Warshaw School of Economics, Mannheim Business School, HEC Paris, Polytechnique Nantes, universities from Oxford, Berlin, Luxembourg, Athens, and Barcelona.


New challenges for new talents


The next edition will take the competition to another level by featuring tech, business, science, marketing, creative challenges in five different rooms, suggesting meetings with employers, innovative brands and investors through 50 stands and presenting not less than 20 categories for students to submit their projects/startups ideas (Morpheus Prize). Apart from the live experiences and challenges designed by entrepreneurs or partners of the event, almost 500 research projects and startups will be showcased to win awards, the championship and up to €50,000 worth of prizes.


Art, circular economy, human capital, smart cities, mobility, FinTech, design, industry, sport, artificial intelligence, topics, regardless of the students’ profiles and education level, invite them to be creative in many different fields.


Finalists will have to pitch in front of an international jury. Past editions welcomed jury members from Google Lunar XPrize, WarnerBros, Accenture, European Investment Fund, FC Barcelona, ESA, Canal+, Novak Djokovic Foundation etc. Daimler, Forbes, Expon Capital, Davidson, Leroy-Merlin, PwC have already joined the next edition.


Registrations are already open. First partners, jury members and employers will be unveiled before Christmas season.


The Morpheus Cup’s website unveils the main characteristics of the championship and also the past editions prize-winners.
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  Morpheus Cup
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