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  03.07.2023 





Von der Latzhose zum Streetwear Outfit: Upcycling Fashion aus Arbeitskleidung


	Modenschau von CWS Workwear auf Frankfurt Fashion Lounge

Im Rahmen der Frankfurt Fashion Lounge veranstaltete der Serviceanbieter für Arbeitskleidung CWS Workwear eine Modenschau, um Design-Kreationen aus Berufskleidung von Nachwuchsdesignern zu präsentieren. Im Februar hatte das Unternehmen mit dem Upcycling Fashion Wettbewerb dazu aufgerufen, kreative Designs für ausgesonderte CWS Arbeitskleidung zu entwerfen. 45 Designs wurden eingereicht, die besten sechs Designer:innen durften ihre Kreationen für die Modenschau umsetzen.


Vor 120 modebegeisterten Gästen präsentierten die 17 Models die weitestgehend von Streetstyle und urbaner Mode inspirierten Outfits. Die Ausgangsmaterialien, eine Latzhose jeweils in Grau, Rot und Blau, grüne Kasacks, eine weiße Hose, sowie ein schwarzer Blazer und ein schwarzes Poloshirt ließen sich kaum noch erahnen. Aus diesen Materialien wählten die Designer:innen ihre bevorzugten Teile, um daraus neue Kleidung zu entwerfen und schneidern.




	Modenschau von CWS Workwear auf Frankfurt Fashion Lounge

Im Rahmen der Frankfurt Fashion Lounge veranstaltete der Serviceanbieter für Arbeitskleidung CWS Workwear eine Modenschau, um Design-Kreationen aus Berufskleidung von Nachwuchsdesignern zu präsentieren. Im Februar hatte das Unternehmen mit dem Upcycling Fashion Wettbewerb dazu aufgerufen, kreative Designs für ausgesonderte CWS Arbeitskleidung zu entwerfen. 45 Designs wurden eingereicht, die besten sechs Designer:innen durften ihre Kreationen für die Modenschau umsetzen.


Vor 120 modebegeisterten Gästen präsentierten die 17 Models die weitestgehend von Streetstyle und urbaner Mode inspirierten Outfits. Die Ausgangsmaterialien, eine Latzhose jeweils in Grau, Rot und Blau, grüne Kasacks, eine weiße Hose, sowie ein schwarzer Blazer und ein schwarzes Poloshirt ließen sich kaum noch erahnen. Aus diesen Materialien wählten die Designer:innen ihre bevorzugten Teile, um daraus neue Kleidung zu entwerfen und schneidern.


Die Fach-Jury krönte die Designerin Jessica Reiske (24) zum Upcycling Talent 2023. Mit ihrem innovativen, urbanen Streetstyle und beliebig kombinierbaren Teilen, überzeugte die Wahl-Berlinerin. „Ich bin überrascht und sehr glücklich zugleich. Bei meiner Mode ist mir wichtig, dass mit wenig Kleidungsstücken eine Vielzahl an Outfits zusammengestellt werden können“, so Reiske über ihren Modestil. Aktuell arbeitet Jessica Reiske in einem Fashion Start-Up und plant in Kürze ihr eigenes Mode-Label zu gründen. Sie erhielt nicht nur eine Trophäe, sondern gewinnt zudem eine persönliche Masterclass bei Upcycling-Pionier Daniel Kroh.


CWS Workwear macht mit diesem Wettbewerb auf das wichtige Thema Wiederverwertung und Upcycling von Textilien als verantwortungsvolle Lösung aufmerksam. „Wenn unsere Kunden ihre Arbeitskleidung verschlissen haben, bedeutet dies noch nicht das Ende. Wir hauchen den Textilien auf verschiedenen Kanälen neues Leben ein. Und auf das Event heute bezogen, lässt sich sagen, dass Nachhaltigkeit noch nie so frech und stylisch war“, erklärt Heike Seltmann, Chief Commercial Officer bei CWS Workwear.






More information:

  CWS Workwear
  Upcycling
  Workwear
  Wettbewerb
  Nachwuchsdesigner



Source:

CWS Workwear
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  09.03.2023 




CWS Workwear startet Upcycling Fashion Wettbewerb 


	Mode aus alter Arbeitskleidung

CWS Workwear lädt junge Designer ein, bis zum 15. April Entwürfe für Mode aus alter CWS Arbeitskleidung einzureichen. Die Gewinner werden ihre Kreationen im Sommer 2023 bei der Frankfurt Fashion Lounge präsentieren und können zudem eine Masterclass mit dem Upcycling-Pionier Daniel Kroh, inklusive Reise nach Berlin gewinnen.


CWS Workwear hat den Upcycling Fashion Contest ins Leben gerufen, um junge Designer für das Thema Upcycling zu begeistern und das Bewusstsein für die Möglichkeiten des Upcyclings in der Textilbranche zu stärken. Interessierte Kreative und Modedesigner haben die Möglichkeit, aus CWS Arbeitskleidung Mode zu entwerfen und ihre Designskizzen einzureichen: von Streetwear bis Businesskleidung – die Wahl liegt bei den Talenten. Welche Arbeitskleidung zur Verfügung gestellt wird, kann auf cws.com/upcycling-fashion eingesehen werden.




	Mode aus alter Arbeitskleidung

CWS Workwear lädt junge Designer ein, bis zum 15. April Entwürfe für Mode aus alter CWS Arbeitskleidung einzureichen. Die Gewinner werden ihre Kreationen im Sommer 2023 bei der Frankfurt Fashion Lounge präsentieren und können zudem eine Masterclass mit dem Upcycling-Pionier Daniel Kroh, inklusive Reise nach Berlin gewinnen.


CWS Workwear hat den Upcycling Fashion Contest ins Leben gerufen, um junge Designer für das Thema Upcycling zu begeistern und das Bewusstsein für die Möglichkeiten des Upcyclings in der Textilbranche zu stärken. Interessierte Kreative und Modedesigner haben die Möglichkeit, aus CWS Arbeitskleidung Mode zu entwerfen und ihre Designskizzen einzureichen: von Streetwear bis Businesskleidung – die Wahl liegt bei den Talenten. Welche Arbeitskleidung zur Verfügung gestellt wird, kann auf cws.com/upcycling-fashion eingesehen werden.


Als Serviceanbieter für Arbeitskleidung hält CWS Workwear seine nachhaltige Arbeitskleidung so lange wie möglich im textilen Servicekreislauf. Nachhaltige Arbeitskleidung wird für Unternehmen gewaschen, repariert und gepflegt. Wenn sie das Ende ihres Lebenszyklus erreicht hat, wird bereits jetzt 55 % der Textilien wiederverwertet. Durch Upcycling und Downcycling kann der Arbeitskleidung ein zweites Leben geschenkt werden. So kann auch im Bereich der Arbeitskleidung der Textilabfall reduziert werden. Aus diesem Grund arbeitet CWS Workwear bereits seit über 15 Jahren mit dem Berliner Designer Daniel Kroh zusammen, der seine Kleidung aus abgelegter CWS Arbeitskleidung entwirft und herstellt.


Ein zweites Leben für Arbeitskleidung

Eine Fachjury, bestehend aus dem Upcycling-Pionier Daniel Kroh, der Upcycling-Designerin Oxana Jemeljanow, Rosa Buchacher von Fairtrade Deutschland, Pia Schulz von Fashion United und der CWS Designerin Iris-Dorothee Rau, wird aus den eingesandten Skizzen die besten Entwürfe auswählen. Die Auserwählten erhalten dann ein Paket mit CWS Berufskleidung, anhand derer sie ihre Entwürfe in die Realität umsetzen und bei einer Modenschau der Frankfurt Fashion Lounge im Sommer präsentieren können. Das kreativste Upcycling-Talent gewinnt eine Reise nach Berlin inklusive einer persönlichen Masterclass mit dem Upcycling-Pionier Daniel Kroh.

 

Interessierte können ihre Kreationen bis zum 15. April einreichen. Das Projektteam steht für Fragen per E-Mail oder Telefon zur Verfügung.







More information:

  CWS Workwear
  Daniel Kroh
  Upcycling
  Arbeitsbekleidung



Source:

CWS
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FiberColors*: Upcycling textile waste into colors


With the Earth population reaching 8 billion in November 2022, the need to address the issue of textile waste becomes more critical.


According to earth.org, 92 million tons of textile waste is produced every year, a number that is expected to soar to 134 million tons by the end of the decade. Around 85% of all textiles discarded in the US are said to end up in landfills, leading to land and water pollution impacting first and foremost local communities.


Archroma, a company who creates colors for fashion, decided to look at the issue creatively: what if it could create colors from waste fashion?

The company had already developed a way to turn waste from the herbal and food industry into its range of EarthColors® featured by brands such as G-Star, Patagonia, Esprit, Tom Taylor, Pangaia, UGG, and Primark. Now they are is introducing a new innovation: the FiberColors* technology.




With the Earth population reaching 8 billion in November 2022, the need to address the issue of textile waste becomes more critical.


According to earth.org, 92 million tons of textile waste is produced every year, a number that is expected to soar to 134 million tons by the end of the decade. Around 85% of all textiles discarded in the US are said to end up in landfills, leading to land and water pollution impacting first and foremost local communities.


Archroma, a company who creates colors for fashion, decided to look at the issue creatively: what if it could create colors from waste fashion?

The company had already developed a way to turn waste from the herbal and food industry into its range of EarthColors® featured by brands such as G-Star, Patagonia, Esprit, Tom Taylor, Pangaia, UGG, and Primark. Now they are is introducing a new innovation: the FiberColors* technology.


With this technology, Archroma upcycles textile waste into colors. The colors are synthesized from a minimum content of 50% waste-based raw material.

R&D experts have developed a way to use cotton and/or polyamide and their blends (with a >95% purity) to substitute the major part of the petroleum-based raw material usually used to make dyestuff.


The resulting FiberColors* range, which is patent-pending and therefore exclusive to Archroma, includes five dyes covering a palette of timeless shades: Diresul® Fiber-Teak (brown shades), Diresul® Fiber-Ochre (olive shades), Diresul® Fiber-Maroon (bordeaux shades), Diresul® Fiber-Slate (blue grey shades) and Diresul® Fiber-Graphite (dark grey shades).


The dyes are especially suited for cellulose fibers such as cotton, viscose, linen and kapok, and can be used in continuous, exhaust, denim and garment dyeing and printing processes.






More information:

  Archroma
  dyes and specialty chemicals 
  solution dyeing
  FiberColors*
  Upcycling



Source:

Archroma
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Officina39 with SS24 collection at Denimsandjeans in Tokyo


The philosophy guiding Officina39's innovation and development ranges fluidly between exploration of color, denim heritage and artistic expression, but has sustainability and the search for environmentally friendly chemical solutions for the fashion industry as its cornerstones. This is the core vision that accompanied the Italian company, when presenting its latest technologies and collaborations at Denimsandjeans in Tokyo from November 1-2.


Denim & Art

Juan Manuel Gomez, Officina39 Creative Leader, represents the company’s multidisciplinary approach and combines artistic expression with a thorough technical experience. His explorations were drawn on the Denim Art Wall at the fair. Furthermore, in the interactive seminar “Art & Denim As A Process Of Repetition” he explained that there is a constant act of repetition as automatic drawing or pictorial act in the processes of the textile industry.


The SS24 collection

The Multicolor Denim Dreaming collection is a combination of several Officina39’s sustainable key technologies:




The philosophy guiding Officina39's innovation and development ranges fluidly between exploration of color, denim heritage and artistic expression, but has sustainability and the search for environmentally friendly chemical solutions for the fashion industry as its cornerstones. This is the core vision that accompanied the Italian company, when presenting its latest technologies and collaborations at Denimsandjeans in Tokyo from November 1-2.


Denim & Art

Juan Manuel Gomez, Officina39 Creative Leader, represents the company’s multidisciplinary approach and combines artistic expression with a thorough technical experience. His explorations were drawn on the Denim Art Wall at the fair. Furthermore, in the interactive seminar “Art & Denim As A Process Of Repetition” he explained that there is a constant act of repetition as automatic drawing or pictorial act in the processes of the textile industry.


The SS24 collection

The Multicolor Denim Dreaming collection is a combination of several Officina39’s sustainable key technologies:


	Nebudye D: a wide range of fresh colors to obtain a unique dyeing effect in nebulization/fog system machinery and can be discharged in a creative way with Oz-One Powder, an advanced product to give garments a bleached yet eco-friendly treatment, and Remover IND/J-N, Officina39’s solution to replace the use of Potassium Permanganate (PP) on denim and obtain a worn and distressed vintage look.
	Novantic series: a combination of selected dyestuffs with a special mordanting agent suitable to obtain surface dyeing to provide vintage or old look effects.
	Recycrom™: a patented dyestuffs range obtained through a cutting-edge upcycling process that involves textile fibers from used clothing and manufacturing waste for dyeing and printing applications. Its sustainable and revolutionary powders assure a whole universe of denim effects: from classic authentic vintage to acid wash look (Eco Marble), from printed effect (Indigo Replica) to worn and distressed vintage look (Recycrom™ Dirty).
	Just One Step Process: an innovation that saves time, energy, space and of course water, by combining several phases of the Aqualess Mission at the same time: a raw garment enters the machine and a garment with a basic vintage effect comes out ready to be dried, already treated, bleached and softened.
	Remover Activator: a technology that in combination with PP replacement products creates in one step general bleaching, localized corrosion and highlights effects on jeans.







More information:

  Officina39
  Denimsandjeans
  Denim
  denim finishing



Source:

Officina39 / Menabò Group srl
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CHT:  From plastic waste to textile finishing: ARRISTAN rAIR 


	made out of recycled PET flakes and recyclable again
	suited for finishing recycled yarns and fabrics
	moisture management in sports and active wear

For the sustainable use of resources, the CHT Group has developed the product ARRISTAN rAIR, according to the principles of the circular economy. Here, plastic waste is converted into a valuable textile finishing product to achieve, for example, optimal moisture management in sports and active wear. Other areas of application include socks and tights in the clothing sector, filtration media and nonwovens in the technical textiles sector, and pillows and curtains in home textiles.


Since ARRISTAN rAIR is made out of recycled PET flakes, it is suited for finishing recycled yarns and fabrics which are subsequently recyclable again.


The hydrophilizing agent ARRISTAN rAIR is characterized by its fast-drying properties in combination with excellent soil release and thermoregulation. It therefore offers, especially in the field of functional textiles, optimal functionalities for high-quality and durable sportswear.




	made out of recycled PET flakes and recyclable again
	suited for finishing recycled yarns and fabrics
	moisture management in sports and active wear

For the sustainable use of resources, the CHT Group has developed the product ARRISTAN rAIR, according to the principles of the circular economy. Here, plastic waste is converted into a valuable textile finishing product to achieve, for example, optimal moisture management in sports and active wear. Other areas of application include socks and tights in the clothing sector, filtration media and nonwovens in the technical textiles sector, and pillows and curtains in home textiles.


Since ARRISTAN rAIR is made out of recycled PET flakes, it is suited for finishing recycled yarns and fabrics which are subsequently recyclable again.


The hydrophilizing agent ARRISTAN rAIR is characterized by its fast-drying properties in combination with excellent soil release and thermoregulation. It therefore offers, especially in the field of functional textiles, optimal functionalities for high-quality and durable sportswear.






More information:

  CHT Gruppe
  textile finishing 
  PET Flakes
  Upcycling



Source:

CHT Germany GmbH
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JIAM 2022 OSAKA taking place after a six year break


JIAM 2022 OSAKA, organised by the Japan Sewing Machinery Manufacturers Association (JASMA), will soon be held at INTEX OSAKA from 30 November – 3 December 2022. Under the theme of “It all connects at JIAM – the forefront of technology and master craftsmanship”, the 12th edition brings together leading sewing machine suppliers and apparel manufacturers, making it a must-attend event for textile professionals. In this era of change, an international platform to facilitate business and information exchange is essential. The 2022 edition will showcase apparel manufacturing solutions catered to each and every need, combining high-level skillsets and time-tested knowledge with the latest modern-day technology.




JIAM 2022 OSAKA, organised by the Japan Sewing Machinery Manufacturers Association (JASMA), will soon be held at INTEX OSAKA from 30 November – 3 December 2022. Under the theme of “It all connects at JIAM – the forefront of technology and master craftsmanship”, the 12th edition brings together leading sewing machine suppliers and apparel manufacturers, making it a must-attend event for textile professionals. In this era of change, an international platform to facilitate business and information exchange is essential. The 2022 edition will showcase apparel manufacturing solutions catered to each and every need, combining high-level skillsets and time-tested knowledge with the latest modern-day technology.


As of October, 144 exhibitors from 10 countries and regions (China, Greece, Germany, Hong Kong, India, Italy, Singapore, Taiwan and Thailand) have signed up for JIAM 2022 OSAKA to showcase their latest products and services. Of these, 39 companies (21 domestic, 18 overseas) will be joining the fair for the first time. In addition, two pavilions from Germany (VDMA; Mechanical Engineering Industry Association) and Taiwan (TSMA; Taiwan Sewing Machinery Association) will bring even more product diversity to the show floor. The previous edition of JIAM OSAKA in 2016 welcomed 258 exhibitors from 15 countries and regions as well as 15,257 visitors from 72 countries and regions, mainly from Bangladesh, China, India, Korea, Taiwan, Sri Lanka, and Vietnam.


A wide variety of special seminars

11 special organiser seminars will not only provide relevant industry knowledge, but also offer practical skills for daily work:


	Manufacturing industry and digital technology

	Mr Atsushi Yasuda, Manager of Ministry of Economy, Trade and Industry Manufacturing Industries Bureau,Industrial Machinery Division
	Skills training seminar

	1. Twist Jacket (Lapel) pattern and matching sewing (front and shoulder seams)

	2. Shoulder keeper (prevent shoulder collapse) cherish a piece of clothing

	Mr Susumu Inarida, Emeritus Professor of Bunka Fashion Graduate University (BFGU) / Specially Appointed Committee Member of Japan Modelist Associate / Contemporary Master Craftsman Certified by the Ministry of Health, Labor and Welfare
	"Mottainai!" sustainable initiatives from Osaka!

	Common points between Senshu Towl and OSAKA KABAN and the future

	Mr Eiji Shinoda, President of Shinoda cCorp

	Mr Kenji Fukuroya, Representative Employee of Fukuroya Joint Company etc.
	About the sustainable fashion community “NewMake”- Upcycling initiatives in collaboration with brands

	Mr Tac Hosokawa, CEO of Story & Co.
	Win - win strategy on underwear sewing, viewpoint of BISEI SANGYO Co., LTD

	Mr Toru Miyawaki, Managing Executive Officer of BISEI SANGYO Co.,LTD / Chairman of Hikoneseni Cooperative

Home Sewing Machine Zone

Catering to the B2C market, the Home Sewing Machine Zone, will feature major domestic household sewing machine suppliers. To promote the joy of sewing, a special workshop will be organised by Brother Industries Ltd, Janome Corp, JUKI Corp and JASMA covering topics such as the use of upcycled materials. As part of JIAM 2022 OSAKA’s sustainable development goals, visitors will be taught to sew “cup sleeves” using discarded items and materials from the DIY brand WHTATNOT. Attendees will also learn about upcycling, the process of upgrading unwanted items into new products that are useful. Another highlight will be the awards for JASMA’s “42th Home Sewing Competition for Elementary, Middle, and High School Students”.







More information:

  JIAM
  Japan Sewing Machinery Manufacturers Association
  textile machinery 



Source:

JIAM, Messe Frankfurt Japan Ltd / Messe Frankfurt (HK) Limited
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Blue of a kind and Officina+39 introduce their sustainable collaboration


Two Italian companies committed to the transition to an ecological industry and presented the results of their collaboration at the Blue of a Kind shop in Milan. A union of intent that has led to a partnership initially born remotely, in the middle of the difficulties of recent years, finally set off through the live painting performance by Erik Varusio. The artist from Vicenza, well-known in the world of fashion and illustration, has customized a selection of Blue of a kind’s t-shirts using the sustainable Officina+39's Recycrom™ dyestuff.


Revolution of existing

Blue of a kind is meant to be not just a fashion company, rather a community built around an idea: to combine uncompromised style, contemporary fit and products with a valuable heritage, and a sustainable production process. The products are made exclusively from vintage products handcrafted with the use of scrap fabrics and surplus, thanks to a network of suppliers all over Europe, which makes it possible to find the best vintage garments and stock, ultimately becoming the raw material to lead a luxury revolution, chic yet sustainable.




Two Italian companies committed to the transition to an ecological industry and presented the results of their collaboration at the Blue of a Kind shop in Milan. A union of intent that has led to a partnership initially born remotely, in the middle of the difficulties of recent years, finally set off through the live painting performance by Erik Varusio. The artist from Vicenza, well-known in the world of fashion and illustration, has customized a selection of Blue of a kind’s t-shirts using the sustainable Officina+39's Recycrom™ dyestuff.


Revolution of existing

Blue of a kind is meant to be not just a fashion company, rather a community built around an idea: to combine uncompromised style, contemporary fit and products with a valuable heritage, and a sustainable production process. The products are made exclusively from vintage products handcrafted with the use of scrap fabrics and surplus, thanks to a network of suppliers all over Europe, which makes it possible to find the best vintage garments and stock, ultimately becoming the raw material to lead a luxury revolution, chic yet sustainable.


Fashion and sustainable chemicals

The mission of Blue of a kind perfectly matches with the technologies of Officina+39, a Biella-based company for which the word “waste” becomes synonymous with opportunity, a source for creating something new, encouraging circularity and reducing environmental impact. From this vision comes to be Recycrom™, a revolutionary and sustainable dyestuffs range, patented, which employs recycled used clothing, fibrous material, and textile scraps: its full range of pigment powders is obtained through a cutting-edge upcycling process that involves textile fibers from used clothing and manufacturing waste for dyeing and printing on cotton, wool, nylon or any cellulosic and natural fiber or blend.


Shared goals

Both companies firmly believe that the present and future of the fashion industry lies in circularity and upcycling without compromise. The sector has been hit hard in recent years by the pandemic and the difficulty in finding raw materials, but opportunities have been generated to think about new partnerships and initiatives, to focus on available resources and real needs, and to invest in sustainable technologies for change.

Being part of this change is the goal shared by Blue of a kind and Officina+39, starting with concrete contributions and more transparent, sustainable, durable and quality products.







More information:

  Officina+39
  Blue of a kind
  Sustainability
  cotton
  wool
  natural fibers



Source:

Officina+39 / Menabò Group
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Atelier Emé collaborates with mending for good for Upcyling Project


An exclusive collection of archival wedding dresses by Atelier Emé artfully reworked in collaboration with mending for good, the consulting firm offering luxury brands creative and ethical solutions for design-driven upcycling.


Re-Love is the capsule collection composed of sixteen wedding dresses - 10 developed in collaboration with mending for good, 6 created in-house by the company's style office. Sixteen iconic garments of the brand selected among the most significant in the history of the maison, reworked with love through a transformation project based on the principles of circularity. Harmonious and enchanted fusion of past and present, an effort that makes clear and possible innovation strategies following sustainability paths.




An exclusive collection of archival wedding dresses by Atelier Emé artfully reworked in collaboration with mending for good, the consulting firm offering luxury brands creative and ethical solutions for design-driven upcycling.


Re-Love is the capsule collection composed of sixteen wedding dresses - 10 developed in collaboration with mending for good, 6 created in-house by the company's style office. Sixteen iconic garments of the brand selected among the most significant in the history of the maison, reworked with love through a transformation project based on the principles of circularity. Harmonious and enchanted fusion of past and present, an effort that makes clear and possible innovation strategies following sustainability paths.


Atelier Emé has decided to collaborate with mending for good by developing a series of pieces based  on craftsmanship techniques, creativity, romance and fun, starting from the archive dresses. A work carried out by the style office in the sartorial laboratories of the Maison Atelier Emé deconstructing and reconstructing the chosen garments, while mending for good, on the other hand, has provided repurposing solutions through painting on fabric by Karl Joerns of La Serra MK textile Atelier in Florence, hand embroidery by Donatella de Bonis and hand decorations. A fairy-tale upcycling, achieved through a synergistic work that has combined highly specialized skills and craftsmanship for ten creations, full of colorful designs, watercolor bouquets, three-dimensional applications and ton-sur-ton embroidery.







More information:

  Atelier Emé
  mending for good
  wedding dress
  Upcycling



Source:

C.L.A.S.S. / GB Network
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FFW lanciert erste physische Shows und Präsentationen


Frankfurt plant den Laufsteg: Die Frankfurt Fashion Week wird trotz massiver Einschränkungen durch die Corona-Pandemie erstmals ausgewählte Veranstaltungen physisch durchführen – unter Berücksichtigung der aktuellen Hygiene- und Sicherheitsbestimmungen (2G+). Zu den Event-Highlights zählen auch physische Showcases und Installationen vor Ort. Vom 17. bis 21. Januar 2022 wird eine vielfältige Auswahl an Marken und Formaten ihre Kollektionen präsentieren, die auf den strategischen Säulen der Nachhaltigkeit und Digitalisierung basieren.




Frankfurt plant den Laufsteg: Die Frankfurt Fashion Week wird trotz massiver Einschränkungen durch die Corona-Pandemie erstmals ausgewählte Veranstaltungen physisch durchführen – unter Berücksichtigung der aktuellen Hygiene- und Sicherheitsbestimmungen (2G+). Zu den Event-Highlights zählen auch physische Showcases und Installationen vor Ort. Vom 17. bis 21. Januar 2022 wird eine vielfältige Auswahl an Marken und Formaten ihre Kollektionen präsentieren, die auf den strategischen Säulen der Nachhaltigkeit und Digitalisierung basieren.


Als globale Business-Plattform für Mode, Nachhaltigkeit und Innovation startet die NEONYT, mit einer Multi-Brand-Installation. Die NEONYT INSTALLATION präsentiert am 18. Januar, in der Off-Site Location Danzig am Platz im Frankfurter Ostend, einen kuratierten Mix aus nationalen und internationalen nachhaltigen Modemarken. Sie gilt als Synonym für den grundlegenden Transformationsprozess der Textil- und Modeindustrie. Daher werden die teilnehmenden Marken vier Schlüsselthemen aufzeigen: Während „Luft“ die CO2e-Emissionen widerspiegelt, konzentriert sich das zweite Thema auf Wasser und das dritte auf das Thema "Zirkularität", einschließlich Re- und Upcycling sowie Cradle2Cradle. Das vierte Thema basiert auf unseren sich ständig weiterentwickelnden „sozialen Themen“ entlang der textilen Wertschöpfungsketten – unter Einbeziehung der Themen (traditionelles) Handwerk, Fairtrade, soziale Projekte und deren soziale Auswirkungen.


Im Anschluss an die NEONYT INSTALLATION veranstaltet der Fashion Council Germany, zusammen mit der Frankfurt Fashion Week, am selben Tag die FRANKFURT STAGE mit einer gemeinsamen Modenschau. Die Show ist das Ergebnis eines Wettbewerbs, bei dem sich die Mitglieder des Fashion Council Germany für ein ganzes Showformat bewerben konnten, das die Marken des Gewinnerkonzepts vereint. Der Preis beinhaltet eine komplette Produktion, einschließlich der Kosten für Location, Aufbau, Technik, Models, Haare & Make-up und mehr. Die Konzepte werden von den Juroren Christiane Arp (Fashion Council Germany), Claudia Franz (Messe Frankfurt), Herbert Hofmann (Highsnobiety), Magdalena Schaffrin (studio MM04), Scott Lipinski (Fashion Council Germany) und W Springorum (Alhambra Berlin) nach ihrem Fokus auf Nachhaltigkeit, Inklusion und Innovation bewertet.


Zu den Präsentationen sind ausschließlich Mitglieder des Fashion Council Germany sowie Gäste eingeladen, die nur über eine Einladung verfügen (Teilnahmebedingungen: 2G+).


Weitere deutsche und internationale Marken werden an der Frankfurt Fashion Week teilnehmen und ihre neuesten Kollektionen präsentieren. BALDESSARINI wird seine aktuelle Herrenkollektion präsentieren, die in Deutschland entworfen wurde, vom Lebensgefühl Hollywoods inspiriert ist und sich durch den internationalen Erfolg etabliert hat. BALDESSARINI wird ein außergewöhnliches Offsite-Show-Format in einem der renommiertesten und preisgekrönten Frankfurter Nacht- und Musikclubs, The Gibson, veranstalten. Unter dem Motto „L.A. Nights on Sunset Strips" wird die Modemarke zeitlose Luxusartikel präsentieren, die den aktuellen Zeitgeist mit traditioneller Handwerkskunst verbinden und höchsten Ansprüchen an Qualität, Passform und Innovation gerecht werden.


Die Frankfurt Fashion Week versteht sich als Initiatorin einer nachhaltigen Bewegung mit dem Ziel, die Fashionwelt zu verändern. Die teilnehmenden Marken werden ihre Visionen und Ambitionen widerspiegeln, um ein Zeichen des Umdenkens in der deutschen Modeindustrie zu setzen und die Modeindustrie als Impulsgeber für eine nachhaltigere, zukunftsorientierte Transformation ihres Geschäfts zu ermutigen.







More information:

  Frankfurt Fashion Week
  Messe Frankfurt
  Neonyt
  circularity 
  Recycling
  Upcycling



Source:

Messe Frankfurt GmbH / KERN
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Iluna: Sustainability in the lace manufacturing industry


Since 2014, Iluna Group Srl stands out for braiding together the values of beauty, innovation and responsibility.

The company achieved this with Iluna Lab, a cutting-edge research and development centre where laces are conceived and engineered to become sustainable ingredients for the contemporary wardrobe.

The smart values are attested by the STeP - Sustainable Textile Production by Oeko – Tex® certification for its ethic approach. “We are also the first lace producer to have gained the GRS - Global Recycled Standard for transformed products, and whose products are all certified OEKO-TEX® Standard 100.” Comments Walter Colombo, Technical Director at Iluna Group Srl.

 Moreover, in recognition of the great value of responsible innovation, Iluna Group is now officially a partner of C.L.A.S.S., the international ecohub founded in 2007 by Giusy Bettoni, a reference point in the fashion and textile sector for all those who want to make fashion smarter.




Since 2014, Iluna Group Srl stands out for braiding together the values of beauty, innovation and responsibility.

The company achieved this with Iluna Lab, a cutting-edge research and development centre where laces are conceived and engineered to become sustainable ingredients for the contemporary wardrobe.

The smart values are attested by the STeP - Sustainable Textile Production by Oeko – Tex® certification for its ethic approach. “We are also the first lace producer to have gained the GRS - Global Recycled Standard for transformed products, and whose products are all certified OEKO-TEX® Standard 100.” Comments Walter Colombo, Technical Director at Iluna Group Srl.

 Moreover, in recognition of the great value of responsible innovation, Iluna Group is now officially a partner of C.L.A.S.S., the international ecohub founded in 2007 by Giusy Bettoni, a reference point in the fashion and textile sector for all those who want to make fashion smarter.


Now the company announces two important collaborations with Néné Paris and NOO, “two booming French brands which have intercepted and share our values and vision for sustainability where beauty and innovation are key”.


Néné focuses on preserving natural resources using only upcycled fabrics or fabrics made with recycled fibers. Each and every step of the production is entirely made in Europe.


French independent designer brand NOO creates exquisite lingerie, timeless ready-to-wear garments and bold cut swimwear and bodysuit for women. The brand pays extreme care to aesthetics and details at every step of the production process, from sourcing materials to waste reduction, choosing factories and using recyclable packagings.







More information:

  ILUNA Group
  lingerie
  Sustainability
  Upcycling



Source:

GB Network
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    (c) Lamme Textile Management
      Six tons of bed linen, towels and napkins on the way to a new "life". Owner Jan Lamme (left) and Assistant Operations Manager Frank David are collecting for more sustainability in the textile service.
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Lamme Textielbeheer supports "Dibella up" with tons of laundry.


	"Dibella up" records its first big success

Aalten, "Dibella up" is bearing its first fruits. Since the launch of the recycling concept initiated in August 2020, six tons of sorted laundry items have already been returned to Dibella and converted into new ones by the company in farsighted reuse projects. The customer who has been involved in the project from the very beginning is Lamme Textielbeheer from Nederhorst den Berg. The Dutch textile service provider sees the initiative as an important measure for more appreciation of resources.




	"Dibella up" records its first big success

Aalten, "Dibella up" is bearing its first fruits. Since the launch of the recycling concept initiated in August 2020, six tons of sorted laundry items have already been returned to Dibella and converted into new ones by the company in farsighted reuse projects. The customer who has been involved in the project from the very beginning is Lamme Textielbeheer from Nederhorst den Berg. The Dutch textile service provider sees the initiative as an important measure for more appreciation of resources.


Dibella has taken the closed-loop approach of the textile service as a model and has taken a step towards a completely closed cycle with the "Dibella up" project. The system includes unlimited reuse and recycling of the fibre raw materials bound in the textiles. To this end, the company's own textile qualities, which are selected from laundries, are taken back and passed on to selected upcycling projects. Polyester-cotton blended fabrics are processed there into high-quality bags. Pure natural fibre textiles as well as blended fabrics with at least 50 percent cotton are chemically converted into an important raw material for cellulose fibre production, while the remaining polyester is still being thermally recycled for technical reasons.


Six tons of laundry from the Netherlands


Lamme Textielbeheer was immediately enthusiastic about the "Dibella up" initiative. The committed company has been involved in various Dibella sustainability projects for many years and recognises the future-oriented character of the new project. "Our will to cooperate was immediately clear after Dibella's managing director Ralf Hellmann presented the upcycling project, because we see it as an important measure for the prudent use of resources," reports Jan Lamme, managing director of the company of the same name. "Within a very short period of time, we therefore jointly started to take back our discarded, no longer usable old textiles. In this way, we have already been able to return six tonnes of laundry for a new product cycle. This corresponds exactly to our idea of upcycling!". "Dibella provides stable, reusable cartons for shipping," says a delighted Frank David, Lamme's Assistant Operations Manager. "This makes collection much easier for us and we don't have to take any means of transport out of our laundry".


Prepared for the mega-trend of recycling management


Dibella would like to build on the initial joint success and further expand the initiative for a closed textile cycle in the industry. "The awareness of sustainability is high in the textile rental service. But the next mega-trend is already emerging. The future lies in closed-loop recycling. With "Dibella up", we are offering our customers the opportunity to get involved now and make resources usable in the long term. We are happy about every new cooperation partner who appreciates the value of textiles as much as we do".







More information:

  Dibella b.v.
  Lamme Textile Management
  Sustainability
  Wäscherei 



Source:

Dibella b.v.
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RUDOLF HUB1922 : Innovation rooted into Aspirational Chemistry


The textile industry, one of the major industrial sectors worldwide, is going through a significant revolution, with changes taking place in various sections of textile processing. Biotechnology and biomimicry, for example, are continuously playing an important role in redefining the influence of the textile industry on society, and so is progress made in auxiliary chemistry, with advances investigated and then applied in almost every section of textile processing.  The outcome is amazingly promising.


Modern, real science is inextricably intertwined with environmental consciousness and they are definitely not mutually exclusive.




The textile industry, one of the major industrial sectors worldwide, is going through a significant revolution, with changes taking place in various sections of textile processing. Biotechnology and biomimicry, for example, are continuously playing an important role in redefining the influence of the textile industry on society, and so is progress made in auxiliary chemistry, with advances investigated and then applied in almost every section of textile processing.  The outcome is amazingly promising.


Modern, real science is inextricably intertwined with environmental consciousness and they are definitely not mutually exclusive.


At RUDOLF GROUP modern, real science means pushing R&D so to constantly explore new technology and innovations that help transform the textile and fashion industries. We work to reduce the overall dependency on traditional and virgin resources.  Getting textile manufacturers as well as brand and retailers on board is key to achieve real change. By 2030 we aim for a significant fraction of our products to be either sourced through paths alternative to the traditional petrochemicals, or by upcycling waste and/or byproducts from other industries.


“This is the kind of genuine, tangible, environmental consciousness that truly defines us and that entails that RUDOLF GROUP has a responsibility for the needs of society as a whole.” Said Alberto De Conti, Head of Rudolf Fashion Division “We have a maniacal attention to the environmental impact of our operations and products. We have truly embedded in ourselves the notion that “sustainability” is a key issue and critical to the long-term survival of our company and of society at large. “


The combination of modern, real science and environmental consciousness leads to what RUDOLF GROUP call aspirational chemistry something unique and something that positions us as shining example and guiding light throughout the industry. That is, in fact, BETTER CHEMISTRY.


Two are the innovations rooted in aspirational chemistry that RUDOLF HUB1922 presents. The first one is our WASHLESS technology and the second one is a brand new launch: LASER SMOOTHER, which supports laser technology and helps creating much better denim looks.


WASHLESS


HUB1922 WASHLESS, which can be applied to both denim and non-denim, is the simultaneous application of

-    proprietary fluorine-free DWR (Durable Water Resistance) based on biomimicry to repel dirt

-    anti-microbial, anti-bacteria and anti-viral, non-migrating chemistry to stop body odour.

The combination of the 2 translates into garments that don’t require to be washed as much.


Life cycle assessment studies on clothes, detergents and washing machines show that home laundering is always the most energy‐demanding period during these products' life cycle, even higher than production or transportation phases.


“WASHLESS aims at changing consumer habits in clothing maintenance to a more environmentally friendly direction and represents a change that is the most feasible and efficient. Making washing machines obsolete is impossible, but even though the technologies in clothes cleaning have improved greatly, the washing frequency has not been reduced. We own more and more clothing and wash it more frequently. This increased amount of washing counteracts the technological improvements in home laundry. “ said De Conti.


It is only by understanding the climate change impact associated with home laundering that product innovations and consumer education can be explored. Studies consistently show that a carbon dioxide reduction of 105 MT and electricity savings of 142 thousand GWh can be obtained by reducing home laundering, on average, by 1/3. This is roughly equivalent to removing 12% of the 140 M passenger cars in the US, or taking 23 coal power plants off the grid. In addition, more than 60% of water consumed while laundering (2,000 billion liters) can be reduced through these strategies.


LASER SMOOTHER


Laser denim is the current dominant technology available to the denim industry to create locally abraded areas, vintage effects, whiskers, patterns, patches, and even intentional holes and tears in a garment. Laser technology uses less water, harmful chemicals (such as potassium permanganate) and energy to create a wide variety of denim looks.


However, laser is not always able to produce the desired look, on the desired fabric, in the desired time. Therefore, chemical companies have been developing laser boosters that can be pre-applied to the garments in order to intensify the effect of the laser to mimic heavier bleaching applications. Unfortunately, laser boosters can create blurred images where the definition is lower and the overall image less natural.


The brand new RUDOLF HUB1922 LASER SMOOTHER is an all-in-one formulation, very easy to pre-apply to garments before laser burning and that return a very natural image which is very similar to the highly desirable hand scraping. Laser smoother can be applied by traditional exhaust or through nebulization and it dries at normal temperature in normal tumble driers.  Advantages of LASER PRIMER are:


•    Remarkable enhancement of the fabric’s characteristics (heightening of material)

•    Overall effect much more natural and similar to manual scraping (craftsmanship dimension)

•    Reduced required laser power to achieve the wanted effect (conspicuous energy saving)

•    A faster laser burning process (significant time saving, depending on the final effect)

•    Any other chemical spray is not required (environmental friendliness)

•    Reduced cost compared to other solution (financial viability)
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More information:

  Rudolf Group
  HUB1922
  Denim



Source:

EFFE-BI SRL PR & COMMUNICATION 
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    (c) TINTEX Textiles
      80% Lenzing Modal® + 20% European Hemp rib by TINTEX Textiles

  
    






  20.11.2018 






Award-winning TINTEX Textiles shows water saving solutions at Performance Days


	Performance Days - November 28 and 29, 2018 – Hall C1 Booth B18
	Two of TINTEX’s fabrics have made it into the PERFORMANCE FORUM Jury’s Pick Category that represents fabrics which are a valuable contribution to this season Performance Days Focus Topic “WATER – OUR RESPONSIBILITY”

See, touch and experience the latest collection from TINTEX as they reveal a wonderful range of innovative fabrics that redefine fashion, inspire creativity, spark emotion and optimize responsible solutions. TINTEX, being an ingenious leader in textile and research innovation for over twenty years, transforms a new generation of cotton and other natural based materials. Established in the Porto region as authorities in superior dyeing and finishing techniques making TINTEX Textiles the perfect choice for fashion.




	Performance Days - November 28 and 29, 2018 – Hall C1 Booth B18
	Two of TINTEX’s fabrics have made it into the PERFORMANCE FORUM Jury’s Pick Category that represents fabrics which are a valuable contribution to this season Performance Days Focus Topic “WATER – OUR RESPONSIBILITY”

See, touch and experience the latest collection from TINTEX as they reveal a wonderful range of innovative fabrics that redefine fashion, inspire creativity, spark emotion and optimize responsible solutions. TINTEX, being an ingenious leader in textile and research innovation for over twenty years, transforms a new generation of cotton and other natural based materials. Established in the Porto region as authorities in superior dyeing and finishing techniques making TINTEX Textiles the perfect choice for fashion.


All the recent awards bestowed, demonstrate TINTEX continue research and commitment. They have been awarded for the Best product of the Base Layer Category by ISPO jury, moreover they have just received the prestigious German Design Awards 2019 and last but not least, they are selected as finalists for the Future Textile Awards in the category Best Innovation for Sustainable Textiles.

TINTEX continues to lead the way, as they proudly take part in the Make Fashion Circular initiative, by the Ellen MacArthur Foundation and activate change industry wide. This initiative aims to collaborate and innovate towards a new textile economy based on the principles of a Circular Economy.


In addition, since this November, TINTEX is a bluesign® system partner, thus means that they are responsibly acting parties of the textile value chain committed to applying the bluesign® system, continuously improving their environmental performance and always been focused on a sustainable future.


A milestone for TINTEX and fashion, as they launch Naturally Clean - an exceptional smart finishing process that is uniquely responsible. Naturally Clean enhances the natural beauty of cotton, takes a cost effective modern approach to eliminate aggressive treatments and optimizes clean surfaces, vivid colors, providing an exquisitely smooth handfeel. Naturally Clean achieves this by using Novozymes technology, a company that is indeed the world leader in biological solutions. Second, using textile chemicals with the lowest possible environmental impact, without compromising performance, from Beyond Surface Technologies AG. Naturally Clean maintains the original characteristics for an extended period of time. All materials are Oeko-Tex and soon bluesign® certified, thus eliminating harmful substances.

TINTEX’ Autumn/Winter 2019/2020 collection includes vibrant tones, refreshing turquoise and electric green, light and warm copper with chocolate browns that connect the natural and spiritual in an extra-sensorial universe. Infused with a stunning palette of nostalgic and multicultural colors - warm yellow with darkened reds, dynamic purple with urban greys - that express globalization and human connection.

Key smart ingredients of the season are:


	A New Generation of Cotton: GOTS certified organic cotton, Supima® cotton, and ECOTEC® by Marchi & Fildi the smart cotton that saves up to 77.9% water consumption and introduces the concept of a circular economy.
	SeaCell™ and Smartcel™: produced using the Lyocell process in a closed loop with no chemicals released as waste. The patented process of SeaCell™ allows that the positive properties of the seaweed are permanently preserved within the fiber, even after multiple washing cycles. Smartcel™ includes the essential trace element zinc providing anti-inflammatory capabilities.
	REFIBRA™ by Lenzing technology involves upcycling a substantial proportion of cotton scraps e.g. from garment production, in addition to wood pulp, where the raw material is transformed to produce new TENCEL™ Lyocell fiber to make fabrics and garments.
	Bemberg™ by Asahi Kasei: A new generation GRS Certified material, made from cotton linters, with a biodegradability certification by Innovhub. A matchless, high tech natural material, with a special handfeel and aesthetics.
	ROICA™ by Asahi Kasei

	- ROICA™ EF has a percentage of pre-consumer recycled content that is more than 50%, and thanks to this it has been GRS (Global Recycled Standard) certified.

	- ROICA™ V550 a premium stretch innovative yarn boasting the Cradle to Cradle Certified™ Gold Level for Material Health product and ingredients as it was evaluated throughout the supply chain for lower impacts on human and environmental health. Striving toward eliminating all toxic and unidentified chemicals for a safe continuous cycle. Hohenstein Environment Compatibility Certificate - ROICA™ proudly breaks down without releasing harmful substances.

Of special interest this season, the two TINTEX’s fabrics that made it into the PERFORMANCE FORUM Jury’s Pick Category for their contribution to this season Topic “WATER – OUR RESPONSIBILITY”.


A smart rib developed to reduce the water usage as most as possible, from cultivation of raw materials until fabric finishing. A blend of TENCEL™ Modal, cellulosic & biodegradable material treated with no hazardous chemicals, pesticides nor fertilizers, and European hemp, a fast-growing plant that requires very little water and no herbicides, pesticides, synthetic fertilizers or GMO seeds. Both fibres are biodegradable.


The second selected article is a 100% Merino Wool jersey made unique thanks to Colorau® by TINTEX, a patented natural dyeing process technique that uses vegetable herbs and extracts. A great amount of water was saved by avoiding subsequent washing steps. Also, lower water pollution is achieved by avoiding synthetic dyestuffs.
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More information:

  TINTEX
  ROICA™
  Performance Days
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