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PREMIUM and SEEK redefine "trade fairs" - FEEL CONNECTED AGAIN


With its new Trend and Event Platform, the Premium Group presents a new concept for a progressive community. According to Premium Group classic trade fair formats are over - this summer it's all about (re)connection, real emotions and new perspectives. The emphasis lies on the most relevant trends and the power of networking, but in a more personalised and intimate way.




With its new Trend and Event Platform, the Premium Group presents a new concept for a progressive community. According to Premium Group classic trade fair formats are over - this summer it's all about (re)connection, real emotions and new perspectives. The emphasis lies on the most relevant trends and the power of networking, but in a more personalised and intimate way.


PREMIUM and SEEK are focusing on a more rigorous curation of promising brands and collections as well as various opportunities to connect. An extensive content programme of keynotes, round tables, live interviews, study presentations and panels on the most important trends will offer two diverse and time-efficient days. The areas of concentration encompass sustainability, technology, fashion, business, lifestyle, and beauty. The repertoire of topics include marketing themes such as LinkedIn and Tik Tok, new tech tools such as ChatGPT or Virtual Dressing as well as news from the metaverse. Sustainability topics such as denim, circularity, re-commerce, vintage and the new Green Deal laws will be discussed as well as cross-industry topics such as female empowerment, Gen Z and modern leadership.

     

PREMIUM marks the first event of the season for womenswear. New silhouettes, design trends, provocation and the current zeitgeist are brought to the forefront with a carefully curated selection of brands. The fashion scene and visitors can look forward to the best of denim, hyper-femininity, beauty, well-being, future Berlin icons and innovations from the tech and lifestyle sphere. New talents will also have the opportunity to pitch their labels to a professional audience. SEEK focuses on heritage, Y2K, modern sportswear, outdoor and sustainable brands, which will be shown in the CONSCIOUS CLUB. Other highlights will include talks and inspiring activations from the community.


"We listen, research and curate the most important trends for the industry. To do this, our team of experts travels across Europe and exchange ideas with representatives from the entire industry. The results of months of work can be discovered in two days," says Maren Wiebus, Creative Director of the Premium Group.


Today, attention is the most important currency for the fashion industry. This is also why, for the very first time ever, the Premium Group events will take place over only two days instead of three. At the same time, generally accepted norms and rules are questioned, taken apart, and put back together again. The organisers of Premium Group invite fashion professionals to discuss the rules and redefine them together.

 

The summer editions of PREMIUM and SEEK will take place on 11 and 12 July at the new old location Station-Berlin in the heart of Berlin.






More information:

  Premium Group
   SEEK
  Berlin, Messe, Mode, Nachhaltigkeit 



Source:

Premium Exhibitions GmbH
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    Foto: Hochschule Niederrhein. Preisträgerin Joline Kaumanns (l.) und Professorin Marina-Elena Wachs auf der eMove360° in Berlin
      Preisträgerin Joline Kaumanns (l.) und Professorin Marina-Elena Wachs auf der eMove360° in Berlin
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Textil-Design-Studentin gewinnt Materialica-Award in Berlin


Die Master-Studentin Joline Kaumanns am Fachbereich Textil- und Bekleidungstechnik der Hochschule Niederrhein hat den Materialica Award 2022 in der Kategorie „Student“ gewonnen. Ihre Arbeit „S-Polarskin - Abundance of Light – Impulses of Sustainable Lightning“ wurde für das herausragende Design und die hohe Technologiekompetenz auf der eMove 360°-Messe in Berlin ausgezeichnet. Begleitet wurde die Arbeit von Professorin Marina-Elena Wachs.


Abundance of Light bedeutet Lichtfülle und impliziert damit differenzierte, sich ergänzende Materialeigenschaften. Materialien, wie Wolle, Papiergarn und recyceltes Zellophan werden unter dem Aspekt der Nachhaltigkeit verwendet. Diese Komponenten sind in einem Gewebe- und Gestrick-Gefüge als Sandwich-Material miteinander auf innovative Art verbunden. Die einzelnen Teile der Fläche greifen visuell ineinander.




Die Master-Studentin Joline Kaumanns am Fachbereich Textil- und Bekleidungstechnik der Hochschule Niederrhein hat den Materialica Award 2022 in der Kategorie „Student“ gewonnen. Ihre Arbeit „S-Polarskin - Abundance of Light – Impulses of Sustainable Lightning“ wurde für das herausragende Design und die hohe Technologiekompetenz auf der eMove 360°-Messe in Berlin ausgezeichnet. Begleitet wurde die Arbeit von Professorin Marina-Elena Wachs.


Abundance of Light bedeutet Lichtfülle und impliziert damit differenzierte, sich ergänzende Materialeigenschaften. Materialien, wie Wolle, Papiergarn und recyceltes Zellophan werden unter dem Aspekt der Nachhaltigkeit verwendet. Diese Komponenten sind in einem Gewebe- und Gestrick-Gefüge als Sandwich-Material miteinander auf innovative Art verbunden. Die einzelnen Teile der Fläche greifen visuell ineinander.


Die locker gestrickte Ab-Seite verleiht dem Material eine voluminöse Haptik und sorgt für Lufteinschlüsse. Durch Lanolin ist es besonders wasserabweisend und erhält mit Dill, dem schwedischen Nationalgewürz, weitere multisinnliche Eigenschaften. Vorausgegangen war eine Forschungsstudie zu interkulturellen Design-Einflüssen aus Schweden.


Das Material lässt sich multifunktional und nachhaltigkeitsorientiert dem natürlichen Kreislauf zurückführen. Das Design – und die Designerin – hat den Anspruch an eine holistisch nachhaltige Lösung und wird sowohl für die Anwendung im Fashion als auch im Automotive Interior Design weitergedacht.


Der Materialica-Award wird im Rahmen der Messe eMove360° Europe vergeben. Sie ist die weltweit größte Fachmesse für die Mobilität 4.0. Die eMove360° Europe präsentiert die komplette Bandbreite zukunftsorientierter und nachhaltiger Mobilitätslösungen, von urbanem & mobilem Design, Material und Prozesslösungen, über automatisiertes Fahren und Elektronik bis hin zu Infotainment.






More information:

  Berlin, Messe, Mode, Nachhaltigkeit 
  Nachhaltigkeit
  Hochschule Niederrhein
  Materialica-Award
  eMove360° Europe



Source:

Hochschule Niederrhein
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  20.05.2022 





Premium Group reveals first highlights of the new event cosmos


From 7 - 9 July, the who's who of the fashion industry and the entire fashion ecosystem will finally meet again in person at the events of the Premium Group at Messe Berlin! For business and exchange, for new experiences and impulses, for new brands and above all for one thing: for a new togetherness!


As usual, the trade shows PREMIUM and SEEK as well as the conference format FASHIONTECH are reserved for business professionals - who can find inspiration on site entirely. With the new D2C festival ‘The Ground – Celebration of Style & Culture’, young consumers and fashion enthusiasts from GenZ and GenY as well as the international community living in Berlin are invited to the exhibition grounds for the first time.




From 7 - 9 July, the who's who of the fashion industry and the entire fashion ecosystem will finally meet again in person at the events of the Premium Group at Messe Berlin! For business and exchange, for new experiences and impulses, for new brands and above all for one thing: for a new togetherness!


As usual, the trade shows PREMIUM and SEEK as well as the conference format FASHIONTECH are reserved for business professionals - who can find inspiration on site entirely. With the new D2C festival ‘The Ground – Celebration of Style & Culture’, young consumers and fashion enthusiasts from GenZ and GenY as well as the international community living in Berlin are invited to the exhibition grounds for the first time.


More than fashion: 360-degree inspiration at The Ground Festival

At The Ground, industry professionals meet young enthusiasts to inspire each other and discover new worlds. The Ground presents a completely new mix of topics, brands and partners around beauty, music, sport, play, soul and talks. Fashion is the connecting element of The Ground and runs through all areas. Creative and interactive brand presentations meet pre-loved and vintage store pop-ups, inspiring panel talks, sports and mental health workshops and live performances.


In the name of peace and unity: The Ground Festival opened by #FashionUnites Parade

On 7 July, the first The Ground Festival will open with a colourful parade through the capital. Together with the PLATTE.Berlin community, The Ground is organising a parade under the motto #FashionUnites starting at noon from the Victory Column through the west to the festival location of the Berlin exhibition centre. Accompanied by a Berlin DJ, everyone is invited to take part in the parade and can register here and thus also receive free access to The Ground on the first day of the festival.


High-profile charity campaign: The Ground launches 'MUST-HAVE PEACE Merch Collection'

Due to the ongoing war situation in Ukraine, the makers behind The Ground have launched a charity campaign: the MUST-HAVE PEACE Merch Collection. In this exclusive collaboration, players and brands such as Closed, Drykorn, Eastpak, Lala Berlin, Lee and others design one piece of merch each (denim jackets, shirts, shorts, bags) that can be bought during The Ground Festival.


New hub for sustainability: the SEEK Conscious Club

SEEK has always been a magnet for brands and people who have a common vision, tackle things and get them on the road. With the new SEEK Conscious Club, there will be a separate exhibition area focusing on sustainability - more than 80 sustainable brands are joining the club already.


New brand worlds at PREMIUM

This July, PREMIUM will be divided into three sections for the first time: High, Icon and Volume. High is the new home for brands that operate in the market above the premium segment. These include Lala Berlin, Nove, Helene Galwas and Jane Kønig. Icon covers the classic premium segment from Strellson and Seidensticker to Mos Mosh and Denham to Young Poets Society and Fabienne Chapot, and Volume is the new area for commercially successful brands that approach premium from the middle of the market. Here you will find brands like Gerry Weber, Mexx, Pierre Cardin or Miracle of Denim.


The Content Stage program

The stage program will reflect all relevant topics of the fashion ecosystem as part of the new Premium Group cosmos.


	It starts on the first day of the fair, Thursday 7 July, with the popular FASHIONTECH conference.
	On 8 July, the SEEK Conscious Club will host an extensive stage program on the subject of sustainability in all its facets for the first time.
	On Saturday, 9 July, the stage will become the entertainment spotlight for The Ground visitors.






      

(c) PREMIUM Exhibitions GmbH 
  



More information:

  Premium Group
  SEEK
  THE GROUND
  Berlin, Messe, Mode, Nachhaltigkeit 



Source:

PREMIUM Exhibitions GmbH
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Frankfurt Fashion Week: „Zeit des Umdenkens“


„Die Zeit des Hinterfragens ist vorbei, jetzt heißt es umdenken und verändern. Und zwar schnell. Was sind die drängendsten Themen? Welchen Impact hat wer in der Branche? Und wie können Verbesserungen bewirkt werden?“ Diesen und vielen anderen Themen widmet sich die Frankfurt Fashion Week mit ihrem digitalen Portal FFW STUDIO auf www.frankfurt.fashion vom 5. bis 9. Juli 2021.


Vom 5. bis 9. Juli 2021 bringt die Frankfurt Fashion Week international namhafte Expert*innen aus Mode, Politik, Handel und Medien zusammen, um sich diesem Thema zu widmen und an fünf Tagen seine Facetten kontrovers zu diskutieren. So wird das FFW STUDIO auf www.frankfurt.fashion das digitale Zentrum der Frankfurt Fashion Week und erste Anlaufstelle für Design Enthusiast*innen und Vordenker*innen der Mode. Das übergreifende Ziel ist es, etwas zu verändern und gleichzeitig dafür zu sensibilisieren, welch großen Einfluss diese global agierende Branche hat, und wie ihre Akteur*innen diesen positiv gestalten können.




„Die Zeit des Hinterfragens ist vorbei, jetzt heißt es umdenken und verändern. Und zwar schnell. Was sind die drängendsten Themen? Welchen Impact hat wer in der Branche? Und wie können Verbesserungen bewirkt werden?“ Diesen und vielen anderen Themen widmet sich die Frankfurt Fashion Week mit ihrem digitalen Portal FFW STUDIO auf www.frankfurt.fashion vom 5. bis 9. Juli 2021.


Vom 5. bis 9. Juli 2021 bringt die Frankfurt Fashion Week international namhafte Expert*innen aus Mode, Politik, Handel und Medien zusammen, um sich diesem Thema zu widmen und an fünf Tagen seine Facetten kontrovers zu diskutieren. So wird das FFW STUDIO auf www.frankfurt.fashion das digitale Zentrum der Frankfurt Fashion Week und erste Anlaufstelle für Design Enthusiast*innen und Vordenker*innen der Mode. Das übergreifende Ziel ist es, etwas zu verändern und gleichzeitig dafür zu sensibilisieren, welch großen Einfluss diese global agierende Branche hat, und wie ihre Akteur*innen diesen positiv gestalten können.


Das Programm rund um das Leitthema Nachhaltigkeit setzt sich insbesondere zusammen aus Thought Leadership Talks, Interviews und hochkarätig besetzten Podiumsdiskussionen der drei Live-Konferenzen „The New European Bauhaus – Werkstatt der Zukunft“, „Frankfurt Fashion SDG Summit“ und „Fashionsustain“. Die Themen beleuchten Nachhaltigkeit aus den unterschiedlichsten Aspekten der Branche. Das gesamte, umfangreiche Programm der drei Konferenzen wird im Laufe des Junis sukzessive bekanntgegeben.


Der Programmüberblick Sustainability ist als Download beigefügt.






More information:

  Frankfurt Fashion Week
  Nachhaltigkeit
  Berlin, Messe, Mode, Nachhaltigkeit 



Source:

Messe Frankfurt GmbH
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  24.09.2019 






International textile trade fair Apparel Textile Sourcing Germany (ATSG) celebrates successful premiere


Berlin - 200 exhibitors, around 1,000 visitors and over 20 speakers from Germany and abroad – the ATSG textile fair premiered in Berlin from 11 to 13 September 2019 brought together exhibitors, speakers and trade visitors from all over the world. Jason Prescott, CEO of JP Communications, said he was satisfied with the event at the Estrel Conference Center: "The first step has been taken, now we will establish the ATSG as an important event of the Berlin fashion and textile world".




Berlin - 200 exhibitors, around 1,000 visitors and over 20 speakers from Germany and abroad – the ATSG textile fair premiered in Berlin from 11 to 13 September 2019 brought together exhibitors, speakers and trade visitors from all over the world. Jason Prescott, CEO of JP Communications, said he was satisfied with the event at the Estrel Conference Center: "The first step has been taken, now we will establish the ATSG as an important event of the Berlin fashion and textile world".


The ATSG was the first fair of its kind in Germany. "There are many fashion trade fairs for sale from wholesale to retail. Berlin has so far lacked an event for companies of all sizes, including micro-brands and small fashion labels," continues Jason Prescott. The exhibited product categories included fabrics, technical clothing, mixed and knitted fabrics, home textiles, leather, natural and synthetic fibres, readymade goods and fashion accessories. Visitors to major European fashion brands as well as small, independent brands from the Berlin fashion scene were able to take a close look at raw materials and finished garments and discuss their ideas personally with the exhibitors. In parallel, China Textile Brand Show (Berlin), sponsored by Chinese Ministry of Commerce (MOFCOM), made its debut bringing in more than 150 superb Chinese manufacturers with their best collections for Germany and EU market.


Opening Ceremony, Lectures and Fashion Show


The ATSG was opened by Chinese government representatives and international association delegates. More than 20 lectures on the three days provided the latest impulses for thought and discussion. In their lectures and panel discussions, speakers from all over the world presented current positions on topics such as "All China? Or is there more to it?", "Application examples of artificial intelligence in the fashion industry", "Optimal logistics concepts for Europe", or "The importance of sustainability in the European fashion industry".


Wilson Zhu, COO at Li & Fung, one of the world's largest trading houses based in Hong Kong, explained in his keynote speech his view on the digitization of global supply chains: "From raw materials in the textile factory to consumer tracking: In retail, every step of the value chain is determined by digitization.


Companies need to be close to consumers and their supply chains must enable a seamless flow of data and information from start to finish". Customers and their requirements have also changed: "They want to know about origin, recyclability and production standards and use their information to adjust their purchasing behavior accordingly.” Other speakers included Jeff Streader of the brand investment platform Go Global and Salman Khokhar of Brand Lab Kollective Moda. The fashion show on the second day featured creations by local Berlin labels (Damur, Danny Reinke, Aline Celi, Yoona Tech) as well as Asian brands exhibiting at ATSG.


Successful kick-off


Exhibition organiser Jason Prescott draws a positive balance: "Looking back on the three days, I am very proud of what went well. Which has been confirmed for us: We're on an exciting path, have taken our first steps here in Berlin and will continue to develop the exhibition." The creators of ATSG 2019 are taking ideas for the year 2020 with them, especially from the many intensive discussions with exhibitors and visitors: "The ATSG has offered visitors and exhibitors a unique opportunity to identify new growth strategies, look around for market partners, learn from each other and establish networks. We are very pleased that the concept was used here in Berlin," concludes Chase Vance, Director of JP Communications.
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More information:

  Apparel Textile Sourcing Germany
  Textilmesse
  Berlin, Messe, Mode, Nachhaltigkeit 



Source:

JP Communications Inc.
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  22.06.2017 




Modemessen im Funkhaus Berlin: Wissensplattform rund um Handel und Eco-Fashion


Der Handel im Blickpunkt: Mit „Retail“ als Fokusthema richtet sich der Greenshowroom und die Ethical Fashion Show Berlin (4. bis 6. Juli 2017) an Einzelhändler. Während der drei Messetage hält die Plattform für grüne Mode – neu im Funkhaus Berlin – eine Reihe attraktiver Informations- und Inspirationsangebote bereit. Präsentationen, Vorträge, Podiumsdiskussionen, Influencer-Aktionen und Get-Together-Events laden zum Networking ein und liefern neueste Informationen in Sachen zukunftsorientierter Einzelhandel und Nachhaltigkeit in der Modewirtschaft. Zu den weiteren Programm-Highlights zählen die beiden Modenschauen „Salonshow“ und „Ethical Fashion on Stage“.




Der Handel im Blickpunkt: Mit „Retail“ als Fokusthema richtet sich der Greenshowroom und die Ethical Fashion Show Berlin (4. bis 6. Juli 2017) an Einzelhändler. Während der drei Messetage hält die Plattform für grüne Mode – neu im Funkhaus Berlin – eine Reihe attraktiver Informations- und Inspirationsangebote bereit. Präsentationen, Vorträge, Podiumsdiskussionen, Influencer-Aktionen und Get-Together-Events laden zum Networking ein und liefern neueste Informationen in Sachen zukunftsorientierter Einzelhandel und Nachhaltigkeit in der Modewirtschaft. Zu den weiteren Programm-Highlights zählen die beiden Modenschauen „Salonshow“ und „Ethical Fashion on Stage“.

Zentraler Fixpunkt für die Zielgruppe Einzelhändler ist das Retail-Areal „JETZT!“. Mit ihm präsentiert das Messe-Duo eine Konzeptfläche, die nachhaltige Mode- und Lifestylemarken in konventionelle Sortimente integriert. Das Areal stellt ein Shop-in-Shop-Konzept dar, das von Einzelhändlern auf einer variablen Fläche individuell bestückt umgesetzt werden kann. Damit fungieren der Greenshowroom und die Ethical Fashion Show Berlin als Ideengeber – mit dem Ziel: Händlern den Zugang zum Thema nachhaltige Produktwelten zu erleichtern und zu einer zeitgemäßen Präsentation im eigenen Laden zu motivieren.






More information:

  Berlin, Messe, Mode, Nachhaltigkeit 



Source:

Messe Frankfurt
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