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H&M and Coloreel: Personalized embroidery in Berlin store


The global fashion retailer H&M has joined forces with Coloreel to introduce a pioneering approach to customized embroidery. This new partnership allows customers at the H&M Alexa store in Berlin to personalize their apparel with a myriad of expressive designs.


The program marks the start of a new and innovative in-store pilot developed by H&Mbeyond. Customers can select from a diverse library of designs that will be updated on a weekly basis.


Coloreel redefines the art of embroidery, offering an unlimited spectrum of colors at the touch of a button. The technology reduces wastewater by 97% and utilizes recycled thread, marking a significant step towards more sustainable production.


“Our partnership with Coloreel reflects our commitment to enhance the shopping experience through innovative solutions,” states Oliver Lange, Head of H&Mbeyond. “By embracing this advanced technology, we can offer our customers a unique and engaging store visit."




The global fashion retailer H&M has joined forces with Coloreel to introduce a pioneering approach to customized embroidery. This new partnership allows customers at the H&M Alexa store in Berlin to personalize their apparel with a myriad of expressive designs.


The program marks the start of a new and innovative in-store pilot developed by H&Mbeyond. Customers can select from a diverse library of designs that will be updated on a weekly basis.


Coloreel redefines the art of embroidery, offering an unlimited spectrum of colors at the touch of a button. The technology reduces wastewater by 97% and utilizes recycled thread, marking a significant step towards more sustainable production.


“Our partnership with Coloreel reflects our commitment to enhance the shopping experience through innovative solutions,” states Oliver Lange, Head of H&Mbeyond. “By embracing this advanced technology, we can offer our customers a unique and engaging store visit."


With the collaboration, H&M and Coloreel want to explore ways to create brick-and-mortar shopping experiences and analyze the influence that a technology like Coloreel’s has on in-store purchases.


The service is offered at the H&M Alexa store in Berlin during Q4 2023. While the service currently extends to products within the store, plans for embroidering customers’ own garments might be added later. This approach would extend the lifespan of garments, creating a positive environmental impact.







More information:

  H&M
  Coloreel
  embroidery thread
  Recycling



Source:

Coloreel
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TEXAID x Triumph: Expansion of international in-store collection program 


As a leading company in the collecting, sorting, reselling and recycling of post-consumer textile waste, TEXAID has enabled the recycling of post-consumer textile waste into new textiles and clothing. Working together with brands and retailers, TEXAID and our partners are continuing to take action to shift from a linear to a circular system.


Since 2022, TEXAID has partnered with Triumph International, operating their in-store collection program, “Together We Grow”, for 160 stores across Austria, Denmark, France, Germany, the Netherlands and Switzerland. Given the success of the program, starting April 2023, in-store take back has been expanded to an additional 108 stores across Belgium, Czech Republic, Hungary, Luxembourg, Poland, Portugal, Sweden and Spain. Customers bring in their worn garments and TEXAID manages the collected clothing in alignment with the EU waste hierarchy, sending each item to its next most sustainable lifecycle. TEXAID is pleased to be partnering with Triumph International to offer in-store take back, at scale, across Europe. For every 5 kg collected, Triumph plants a tree in partnership with Treedom.




As a leading company in the collecting, sorting, reselling and recycling of post-consumer textile waste, TEXAID has enabled the recycling of post-consumer textile waste into new textiles and clothing. Working together with brands and retailers, TEXAID and our partners are continuing to take action to shift from a linear to a circular system.


Since 2022, TEXAID has partnered with Triumph International, operating their in-store collection program, “Together We Grow”, for 160 stores across Austria, Denmark, France, Germany, the Netherlands and Switzerland. Given the success of the program, starting April 2023, in-store take back has been expanded to an additional 108 stores across Belgium, Czech Republic, Hungary, Luxembourg, Poland, Portugal, Sweden and Spain. Customers bring in their worn garments and TEXAID manages the collected clothing in alignment with the EU waste hierarchy, sending each item to its next most sustainable lifecycle. TEXAID is pleased to be partnering with Triumph International to offer in-store take back, at scale, across Europe. For every 5 kg collected, Triumph plants a tree in partnership with Treedom.


To move away from the linear system and enable products to be made out of post-consumer textile waste, TEXAID continues to expand its offering for in-store collection programs throughout Europe and the USA.







More information:

  Texaid
  Triumph
  Retail
  Recycling
  textile waste



Source:

TEXAID Textilverwertungs-AG












f
t
in
e



print
close



more









  


    Foto: Messe Düsseldorf, Constanze Tillmann
    
    






  24.11.2022 








Trendbörse EuroShop 2023


	Materials & Surfaces: was Design in schwierigen Zeiten bewirken kann
	Nachhaltigkeit ist Leitgedanke
	Natur und Harmonie als Rezept gegen Krisenmodus
	Custom-made Design gewinnt

Aufgeschäumtes Aluminium, transluzente Betonflächen oder filigrane Gespinste, die das Gewicht massiver Steinbrocken zu balancieren scheinen – die Inszenierung von Shopping-Erlebnissen spielt gern mit dem visuellen Wow. Die Dimension Materials & Surfaces der EuroShop, the World’s No. 1 Retail Trade Fair, vom 26. Februar bis 02. März 2023 in Düsseldorf, ist Trendbörse und Inspiration für Store-Architekten, Ladenbauer und Kreative.




	Materials & Surfaces: was Design in schwierigen Zeiten bewirken kann
	Nachhaltigkeit ist Leitgedanke
	Natur und Harmonie als Rezept gegen Krisenmodus
	Custom-made Design gewinnt

Aufgeschäumtes Aluminium, transluzente Betonflächen oder filigrane Gespinste, die das Gewicht massiver Steinbrocken zu balancieren scheinen – die Inszenierung von Shopping-Erlebnissen spielt gern mit dem visuellen Wow. Die Dimension Materials & Surfaces der EuroShop, the World’s No. 1 Retail Trade Fair, vom 26. Februar bis 02. März 2023 in Düsseldorf, ist Trendbörse und Inspiration für Store-Architekten, Ladenbauer und Kreative.


Veränderte Vorzeichen, innere Werte

Der Rahmen für den klassischen Einkaufsbummel hat sich verschoben, der andauernde Krisenmodus stellt das stationäre Shopping vor neue Aufgaben – und damit auch die Hersteller von Ladenbau-Werkstoffen. „Im Vergleich zu der Zeit vor Corona ist es heute nicht mehr nur das Ziel der Planer, die Kunden durch eine angenehme Atmosphäre möglichst lange zum Verweilen im Shop zu bringen, sondern sie durch eine gewisse Leichtigkeit und Einfachheit von den vielen Alltagssorgen abzulenken“, analysiert Klaus Monhoff, Leiter Dekor- und Designmanagement bei Egger Holzwerkstoffe. Lebendige Feelgood-Szenarios sind gefragt und geprägt von „Überraschung, Individualisierung, Kreativität, Erlebnis, Innovation, Sinnlichkeit, Komfort“, so Eleonora Zappanico, Marketing Operation Manager beim italienischen High-Tech-Textilspezialisten S.I. Srl. Allen Details, die die Sinne berühren, kommt wachsende Beachtung zu, auch eine samtig-schmeichelnde Oberfläche ist haptische Willkommensgeste und erhöht die Aufenthaltsqualität in einem Store.


Die funktionalen Eigenschaften nehmen allgemein an Bedeutung zu, es werden performante Alleskönner für reibungsarme Prozessabläufe gesucht: Robustheit für eine erhöhte Langlebigkeit, gut desinfizierbare, leicht zu reinigende und Antifingerprint-Oberflächen. Dekore und Werkstoffe sollen vielseitig einsetzbar und super miteinander kombinierbar sein, alles flexibel, schnell verfügbar und in größtmöglicher Vielfalt.


Während die „inneren Werte“ an Relevanz zunehmen, tritt die plakative Optik etwas in den Hintergrund zugunsten gemäßigterer Oberflächen. Hölzer haben nicht mehr die ganz markante, rustikale Maserung, reines Weiß wird seit Corona von gebrochenen Tönen und warmer Farbigkeit abgelöst, eine gewisse Reduktion beim Design ist allseits erkennbar, Harmonie gewinnt.


Vom Charme der Natur

Warme Holzoptiken, Beton-Look, Stein- und Mauerwerk-Verkleidungen an Wänden, Böden und den Ladenmöbeln – naturnahe, authentische Oberflächen passen nach wie vor ins Bild. Auffällig ist, dass typische Outdoor-Texturen zunehmend in die Innen- und Ladenräume wandern und die Grenzen zwischen Außen und Innen aufheben. „Farben und Materialien aus der Natur, die das Einkaufserlebnis bereichern, sind ein Trend, der im biophilen Design seinen maximalen Ausdruck findet“, so Francesco Maffei vom italienischen Fliesenhersteller Ceramiche Keope. Ein „Raw Earth Effect“ wurde bei Keope der Bodenfliesen-Serie ‚Geo‘ zugrunde gelegt: Fliesen mit Toneffekt, die die optische Unvollkommenheit von Erde in ihr – dabei sehr elegantes – Design übersetzen.


Bei imi surface design, Spezialist für originalgetreue Oberflächen wie z.B. Beton-, Rost-, Altholz- und Steinoptik für unterschiedliche Trägermaterialien, ist eine schöne helle Kalkstein-Optik als biegbare und versiegelte Variante neu im Programm. Mit herkömmlichem Tischlerwerkzeug zu verarbeiten, lassen sich damit Wände, Böden und selbst Möbelstücke in der eigentlich spröden, porösen Textur von Kalkstein gestalten, die dann aber eben nicht bröseln und bröckeln, sondern die im Ladenbau erforderliche Festigkeit und Strapazierfähigkeit aufweisen.


Neue Hölzer

Diversifizierung kennzeichnet die Holzoptiken. Bisher dominierten im Ladenbau die Klassiker Nuss und Eiche, nun sei die Zeit reif für neue Akzente, so David Lahnsteiner aus der Dekorentwicklung bei Kaindl, Hersteller von Dekor- und Schichtstoffverbundplatten und -Böden. „Schön, ausgewogen und elegant setzen die Nadelhölzer Abies, Polar Pine und Fichte neue Trends im Interior-Design.“ Beim Bestseller Eiche wird die Hell-Dunkel-Skala ausgebaut. „Die Dekorfamilie der Eiche Evoke zeigt schier grenzenlose Möglichkeiten im Bereich „Dark & Light“. Die fast schwarze "Infinity" greift den aktuellen Trend nach dunklen homogenen Holztönen auf, die helle jugendliche "Light“ mit ausgeprägten Farbkontrasten ist die perfekte Kombination zu vielen Uni-Farbtönen“, so Lahnsteiner.


Besonders authentisch wirken Naturoptiken auf Trägermaterialien durch eine dekorgleiche dreidimensionale Strukturprägung – die sog. Synchronprägung oder Synchronpore, die die Textur von Stein und Beton oder die charakteristische Maserung von Hölzern auch haptisch hervorhebt. Bei Egger Holzwerkstoffe hat man noch einen draufgesetzt und unter dem Namen ‚PerfectSense Feelwood‘ die Synchronporen-Oberflächen mit einem matten Lackfinish und Anti-Fingerprint-Eigenschaft veredelt – auf einem emissionsarmen Holzwerkstoffträger mit Recyclinganteil.


Design 4.0

Helles Holz an Betonoptik, Marmoreffekte neben hochglänzendem Farblack, derber Bruchstein kombiniert mit changierendem Acrylglas oder auch Spiegelrelief – in unüblichen Materialkontrasten, die die Sehgewohnheiten überraschen, liegt Innovationspotenzial. „Dass die Designs Aufmerksamkeit erregen, jedoch nicht vom Produkt ablenken, und etwas Besonderes sind, das man nicht überall sieht, das sind die Herausforderungen für Store-Architekten“, so Julian Theisen, Geschäftsführer bei Sibu Design, österreichischer Spezialist für Design-Paneele. Lebendige Oberflächen der Design-Panels, Reliefs und Strukturen, samtig-matte Oberflächen sind bei Sibu Design im Fokus. Auch „Spiegeloberflächen in den verschiedensten Farben, glatt bis grob strukturiert, sind nach wie vor sehr gefragt. Besonders oft stellen wir die genauen Farben des Corporate Designs nach; von der Spiegel- bis zur Stoffoberfläche. Auch der Anteil an gedruckten und gestanzten Logos steigt an“, ergänzt Theisen. – Customizing, einzigartige Details, die sich abheben, individuell konfektionierte Elemente gewinnen an Bedeutung.


Fundstücke aus der Manufaktur

Store-Design im gehobenen Level greift verstärkt auf (kunst)handwerklich Gefertigtes aus Manufaktur-Betrieben zu, um sich gegenüber Wettbewerbern, Mainstream und Discount zu profilieren. Auch diesbezüglich wird man auf der EuroShop 2023 reichlich fündig. Etwa bei der Glashütte Lamberts aus Waldsassen. Die Faszination mundgeblasener farbiger Flachgläser, die zunächst in der hochwertigen Architektur, internationalen Hotels und bei Luxusmarken Anwendung fanden, haben inzwischen auch die Gastro-Szene, Bäckereien und Handelshäuser für sich entdeckt. Sie kommen für Vitrinen, Glasgestaltung für Trennwände und hinterleuchtete Wandverkleidungen, Deckenverglasungen (Kuppelverglasungen, etc.) und Design-Leuchten, Tresen, Möbel, Tische, Fassaden und Fenster zum Einsatz.


Auch die Zahna-Fliesen GmbH ist so ein Manufaktur-Betrieb, der in Handarbeit mehrfarbige unglasierte Fliesen nach historischem Vorbild in Kleinserien herstellt. Oder auch das portugiesische Pendant Viúva Lamego, das neben industrieller Stückzahl-Fertigung auch die portugiesische Tradition der handbemalten Taylor-made-Fliesen lebendig hält. Durch Kollaborationen mit internationalen Künstlern und Architekten werden neue Einsatzgebiete ausgelotet und z.B. Wandfreskos aus Fliesen – modern bis retro – für Gasträume realisiert.


Auch die filigranen High-Tech-Vorhänge und Raumteiler aus Textil oder Kettengliedern von Herstellern wie i-mesh oder Kriskadecor seien hier erwähnt. Deren semitransparente Szenografie dient in Store-Konzepten hochkarätiger Marken wie Dior, Natuzzi und den niederländischen Luxus-Warenhäusern von de Bijenkorf als Struktur- und Design-Element.


Flexibel, digital und crossmedial

Flexibilität ist auch bei Material-Anbietern zum zentralen Stichwort geworden. Digitalisierung und Technologie-Einsatz erfordern von Läden flexiblere, wandelbare Einrichtungskonzepte und mehr Eventcharakter, Ladenräume werden häufig als dynamische, multifunktionale und vielseitig nutzbare Umgebungen konzipiert. Daher sind Lösungen gefragt, die einen schnellen Umbau erlauben. Sibu Design etwa bietet Dekorplatten mit Magnetrücken, die perfekt geeignet sind, um mit wenigen Handgriffen umzudekorieren und ein frisches Ambiente zu erzeugen.


Auch ein Fotoboden – fotorealistisch bedruckbarer Vinyboden von visuals united – wird nicht mehr nur als „Kundenstopper“ und temporäre Werbefläche am POS eingesetzt, berichtet Silke Hüsgen von der visuals united AG. „Mutige Kunden nutzen ein kreatives Design auf einem Fotoboden in Kombination von Augmented-Reality-Content, um die analoge Welt am POS mit der digitalen zu kombinieren“, so Silke Hüsgen von der visuals united AG. Denn: „Die letzten Jahre haben die Welt auf den Kopf gestellt. Nicht nur die Pandemie, auch die Auswirkungen des Ukraine-Kriegs erfordern neue bzw. andere Produktions-, Kommunikations- und Vertriebswege. Vom Retail fordert diese Situation zukunftsweisende Lösungen in den Bereichen ‚Nachhaltigkeit‘ und einen ‚crossmedialen POS‘.“


Recycling-Design auf grünen Wegen

Ausnahmslos alle Hersteller von Fliesen, Holz- und Verbundwerkstoffen, Dekorpaneelen und Sonderprodukten für den Ladenbau haben es auf dem Schirm: Die aktuell größte Herausforderung ist, ressourcenschonende Prozesse und nachhaltige Produkte und mittelfristig den Umbau zu geschlossenen Material- und Produktionskreisläufen anzustoßen und damit tragfähige Zukunftsperspektiven für den Ladenbau zu entwickeln, der von Wechsel und Veränderung lebt und damit nicht ganz optimal zu Nachhaltigkeit und Zirkulärwirtschaft passt. Sollte man meinen. „Würden wir ganz anders betrachten, denn unter dem Nachhaltigkeits-Aspekt müsste die beschichtete Spanplatte eigentlich einen Umwelt-Nobelpreis bekommen“, räumt Klaus Monhoff von Egger Holzwerkstoffe ein. „Begonnen bei der Herstellung, bei der schon ein hoher Anteil Recyclingholz eingesetzt wird, kann die Platte nach der Verwendung zum Ende des Lebenszyklus auch wieder zu 100 Prozent recycelt werden und bleibt also komplett im eigenen Umweltkreislauf.“


Eine Reihe marktfähiger ‚Win-win-Lösungen‘, die die Anforderungen an Umweltverträglichkeit mit den qualitativen Anforderungen von Store-Architekten zusammenbringen, präsentiert Bencore, italienischer Hersteller von Verbundplatten und Mitglied des Green Buiding Councils Italia, dem dortigen Verband für nachhaltiges Bauen. Darunter ‚Wasbottle‘, ein Kunststoff aus recycelten Kunststoffflocken, der gemeinsam mit Autogrill entwickelt wurde, um den anfallenden Abfall des Travelfood-Unternehmens wiederzuverwerten. Das Schmelzen und Verpressen der bunten Flocken kreiert eine ganz eigene Recycling-Ästhetik in fröhlich bunter Terrazzo-ähnlicher Anmutung, die sich sehen lassen kann. Kommentar Bencore: „Wir sind der festen Überzeugung, dass die Herstellung von recycelten und recycelbaren Produkten ein Muss für Marken und Lieferanten sein sollte.“






More information:

  Ladenbau
  EuroShop
  Recycling
  Neue Materialien
  Stationärer Einzelhandel
  Design



Source:

EuroShop Messe Düsseldorf
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  13.05.2022 







DiloGroup at Techtextil with nonwovens technology


The DiloGroup informs at Techtextil in Frankfurt (June 21 – 24, 2022) about new developments aimed at improving production technologies with a focus on needlefelts.


It becomes more evident that the textile industry comes into the focus of regulatory authorities who push respecting sustainability principles and who initiate a new body of laws. Hence all industrial sectors are requested to achieve savings in material and energy. The textile machine building, of course, plays an important role by seizing this initiative and offering solutions for fibre pulp recycling and reduction of energy, water and ancillaries. DiloGroup has made big efforts to meet these challenges together with a circle of partner companies. In this regard focal points of the development work are:




The DiloGroup informs at Techtextil in Frankfurt (June 21 – 24, 2022) about new developments aimed at improving production technologies with a focus on needlefelts.


It becomes more evident that the textile industry comes into the focus of regulatory authorities who push respecting sustainability principles and who initiate a new body of laws. Hence all industrial sectors are requested to achieve savings in material and energy. The textile machine building, of course, plays an important role by seizing this initiative and offering solutions for fibre pulp recycling and reduction of energy, water and ancillaries. DiloGroup has made big efforts to meet these challenges together with a circle of partner companies. In this regard focal points of the development work are:


	Intense Needling

	Needling per se is a mechanical production method with a high energy efficiency. For this reason, the development efforts of DiloGroup aim at producing nonwovens by “intense needling” instead of water entangling, even for light nonwovens made of fine fibres for the medical and hygiene sector with an area weight of 30 – 100 g/m². This would result in a reduction of the environmentally relevant production costs; per annum to about 1/3 to 1/5 of current.

	Despite the prospective advantages of the mechanical intense needling method over the hydrodynamical, water entanglement is at the moment the most important production method for low area weights and highest production capacity and is also offered by the DiloGroup as general contractor in cooperation with partner companies.
	“Fibre Pulp Recycling”

	Fibrous material in nonwovens and particularly used clothes can be successfully recycled, if staple length can be conserved in the tearing process. In the classical tearing process, staple lengths are dramatically reduced and therefore these fibres can only be used as base material for inferior uses in thermal or acoustic insulation or in protective textiles, transportation or protective covers etc.

	When recycling textile waste in the context of the collection of used clothes, the so called “filament-saving” tearing using special tearing machines and methods must be used to produce fibres with longer staple lengths which can be fed to a nonwoven installation. Hence product characteristics can be better specified and controlled.
	Additive nonwoven production

	The additive production method of the “3D-Lofter” is especially suited for automotive parts with differently distributed masses; but there may also be potential for increasing uses in the sector of apparel and shoe production.
	“IsoFeed”-card feeding

	In the field of card feeding, the “IsoFeed” method offers great potential for a more homogeneous card feeding at the same time reducing the variation in cross-machine fibre mass distribution and thus the fibre consumption while conserving the end product quality.







More information:

  DiloGroup
  Techtextil 
  nonwovens
  needlefelt nonwovens



Source:

DiloGroup
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  28.04.2022 







ChemSec' Study: Consumer brands demand clarity on recycled plastics


A new interview study from NGO ChemSec shows that there is a gap between supply and demand when it comes to recycled materials, causing confusion and bottlenecks. Among other things, suppliers go out of their way using elaborate trade schemes to reach the coveted ”100% recycled” tag, which – it turns out – is not that important to consumer product brands. Far more crucial aspects, according to several major B2C companies, are:


	Honest communication towards customers
	Comprehensive information from suppliers
	Clear standards for recycled material

These are some of the conclusions from NGO ChemSec’s survey and interview study with 26 highly well-known consumer product brands. All brands responded to a survey concerning their current plastic use, as well as their needs, expectations and challenges regarding using more recycled material, to enable the shift to a circular economy for plastics.


Ten of the brands then participated in in-depth interviews on the same topics:, Essity, H&M, IKEA, Inditex , Lego, Mars,  SC Johnson, Tarkett, Unilever and Walgreens Boots Alliance.




A new interview study from NGO ChemSec shows that there is a gap between supply and demand when it comes to recycled materials, causing confusion and bottlenecks. Among other things, suppliers go out of their way using elaborate trade schemes to reach the coveted ”100% recycled” tag, which – it turns out – is not that important to consumer product brands. Far more crucial aspects, according to several major B2C companies, are:


	Honest communication towards customers
	Comprehensive information from suppliers
	Clear standards for recycled material

These are some of the conclusions from NGO ChemSec’s survey and interview study with 26 highly well-known consumer product brands. All brands responded to a survey concerning their current plastic use, as well as their needs, expectations and challenges regarding using more recycled material, to enable the shift to a circular economy for plastics.


Ten of the brands then participated in in-depth interviews on the same topics:, Essity, H&M, IKEA, Inditex , Lego, Mars,  SC Johnson, Tarkett, Unilever and Walgreens Boots Alliance.


Is non-mechanical recycling the answer?

Only about ten percent of all discarded plastics is recycled today, which is of course not nearly enough to achieve a circular plastics economy. Despite ambitions and initiatives to reduce plastics use – replacing the materials with other, more sustainable ones – the “plastic tap” is not expected to be turned off anytime soon. Quite the opposite, which makes raising the recycling rates more important than ever.


Although commercially viable, traditional (mechanical) recycling is afflicted with severe flaws, such as legacy chemicals, quality and functionality issues, as well as the lack of clean and sorted waste streams. The brands cited quality and functionality issues as the main obstacles for using more recycled material in their products.


This opens up for non-mechanical recycling, sometimes referred to as chemical recycling, where the plastic is either dissolved or broken down into smaller building blocks. Harmful additives and other hazardous chemicals can be removed in the process, and a material comparable to virgin plastic can be achieved – at least in theory.


So far, however, non-mechanical recycling technologies are costly, energy-intensive, and often require the addition of a great deal of virgin plastic to work – the very material that needs to be phased out.


The chain of custody models needs to be detangled

Apart from these production issues, there is a wide range of chain of custody models surrounding non-mechanical recycling, including mass balance and book & claim, which enable trade of credits or certificates for recycled material.


This cuts the physical connection between input and output, making it possible for a supplier to sell a material as “100% recycled”, when the actual recycled content could be zero.


This is a major issue for the brands ChemSec has spoken to, who value honest and correct communication towards customers. It turns out, perhaps somewhat surprisingly, that being able to slap a “made from 100% recycled plastic” label on a product is not all that important to brands.


To the brands, a physical connection between input (the discarded plastic waste headed for recycling) and output (the product at least partially made from recycled plastics) is far more important.


A physical connection, along with correct and adequate information from suppliers, as well as clearer standards and guidelines than what is available today, is what brands require to increase the use of recycled material and move us closer to a circular economy for plastics.







More information:

  ChemSec
  plastics
  Recycling



Source:

ChemSec
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New RF- Security Labels von Checkpoint Systems


	Sustainability and security combined:
	RF security labels from Checkpoint Systems can be fully recycled as part of kerbside paper-based recycling collections

To ensure that its retail customers are not negatively affecting the recyclability of product packaging by attaching security labels,Checkpoint Systems partnered with PTS – an organisation with over 70 years’experience researching the use of fibre-based solutions – to conduct a series oftechnical tests on its range of labels. The technical report concluded that consumers can safely dispose of a Checkpoint security label in a household recycling bin, without having to separate the label from the packaging, knowing that the entire pack will be recycled.




	Sustainability and security combined:
	RF security labels from Checkpoint Systems can be fully recycled as part of kerbside paper-based recycling collections

To ensure that its retail customers are not negatively affecting the recyclability of product packaging by attaching security labels,Checkpoint Systems partnered with PTS – an organisation with over 70 years’experience researching the use of fibre-based solutions – to conduct a series oftechnical tests on its range of labels. The technical report concluded that consumers can safely dispose of a Checkpoint security label in a household recycling bin, without having to separate the label from the packaging, knowing that the entire pack will be recycled.


The Germany-based research consultancy PTS tested a range of Checkpoint labels. PTS analysed the labels, which were different sizes and materials, to ensure that following the standard kerbside recycling process, the recycled, fibre-based material would be of acceptable quality. Each label was applied to a piece of cartonboard to simulate a real-world scenario and the results show that all are classified as being recyclable in accordance with current regulations. All labels – including the 410 RF, 2928 RF and 4210 RF labels – achieved an excellent overall recyclability rate of over 94%.


Sustainability is essential


With brands making strong commitments to sustainability – including investing in more environmentally friendly forms of packaging like cartonboard – and consumers increasingly demonstrating their preferences for sustainable packaging it is pivotal that anything applied to an item – at any point along the supply chain or in-store – does not affect the recyclability of its packaging.


Security labels play a vital role in ensuring products remain available to purchase. Retailers have been using a diverse range of labels to protect their merchandise, working with suppliers to ‘tag’ items at source or relying on store associates to apply labels in-store. As one of the largest suppliers of RF-based Electronic Article Surveillance (EAS) labels globally, Checkpoint’s labels are applied to millions of products, which are packaged in different materials. Typically, when recycled, packaging labels tend to end up in a combination of different rubbish and recycling streams, depending on the packaging material and the consumer commitment to recycling.


Until today, the recyclability of these labels has been relatively unknown. It means that retailers and consumers could inadvertently be contaminating the paper-based packaging recycling stream with millions of security labels – still attached to packaging which could have otherwise been recycled up to 25 times.


“Security labels play an important role in helping retailers protect their profits, but it is vital they don’t stop packaging from being recycled. We are delighted to have achieved this accreditation from PTS that shows our labels can be recycled through the existing kerbside collections. It means that brands and retailers can be assured they are not negatively affecting a country’s recycling rate, while also knowing their customers can conveniently dispose of the entire pack, packaging material and label, in the same household recycling bin. Our labels passed all of PTS’ stringent tests meaning they have little to no impact on the recyclability of a piece of cartonboard packaging." 
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More information:

  Checkpoint Systems
  CCL Industries
  RF-Label
  PTS Sustainable Label
  RF security labels
  Sustainability
  Smart Packaging 
  Recycling
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Political Tailwind for Alternative Carbon Sources


	More than 30 leading pioneers of the chemical and material sector welcome the latest political papers from Brussels, Berlin and Düsseldorf

The political situation for renewable carbon from biomass, CO2 and recycling for the defossilisation of the chemical and materials industry has begun to shift fundamentally in Europe. For the first time, important policy papers from Brussels and Germany take into consideration that the term decarbonisation alone is not sufficient, and that there are important industrial sectors with a permanent and even growing carbon demand. Finally, the need for a sustainable coverage of this carbon demand and the realisation of sustainable carbon cycles have been identified on the political stage. They are elemental to the realisation of a sustainable chemical and derived materials industry.




	More than 30 leading pioneers of the chemical and material sector welcome the latest political papers from Brussels, Berlin and Düsseldorf

The political situation for renewable carbon from biomass, CO2 and recycling for the defossilisation of the chemical and materials industry has begun to shift fundamentally in Europe. For the first time, important policy papers from Brussels and Germany take into consideration that the term decarbonisation alone is not sufficient, and that there are important industrial sectors with a permanent and even growing carbon demand. Finally, the need for a sustainable coverage of this carbon demand and the realisation of sustainable carbon cycles have been identified on the political stage. They are elemental to the realisation of a sustainable chemical and derived materials industry.


The goal is to create sustainable carbon cycles. This requires comprehensive carbon management of renewable sources, which includes carbon from biomass, carbon from Carbon Capture and Utilisation (CCU) – the industrial use of CO2 as an integral part – as well as mechanical and chemical recycling. And only the use of all alternative carbon streams enables a true decoupling of the chemical and materials sector from additional fossil carbon from the ground. Only in this way can the chemical industry stay the backbone of modern society and transform into a sustainable sector that enables the achievement of global climate goals. The Renewable Carbon Initiative’s (RCI) major aim is to support the smart transition from fossil to renewable carbon: utilising carbon from biomass, CO2 and recycling instead of additional fossil carbon from the ground. This is crucial because 72% of the human-made greenhouse gas emissions are directly linked to additional fossil carbon. The RCI supports all renewable carbon sources available, but the political support is fragmented and differs between carbon from biomass, recycling or carbon capture and utilisation (CCU). Especially CCU has so far not been a strategic objective in the Green Deal and Fit-for-55.


This will change fundamentally with the European Commission's communication paper on “Sustainable Carbon Cycles” published on 15 December. The position in the paper represents an essential step forward that shows embedded carbon has reached the political mainstream – supported by recent opinions from members of the European parliament and also, apparently, by the upcoming IPCC assessment report 6. Now, CCU becomes a recognised and credible solution for sustainable carbon cycles and a potentially sustainable option for the chemical and  material industries. Also, in the political discussions in Brussels, the term “defossilation” is appearing more and more often, complementing or replacing the term decarbonisation in those areas where carbon is indispensable. MEP Maria da Graça Carvahlo is among a number of politicians in Brussels who perceive CCU as an important future industry, putting it on the political map and creating momentum for CCU. This includes the integration of CCU into the new Carbon Removal Regime and the Emission Trading System (ETS).


As the new policy documents are fully in line with the strategy of the RCI, the more than 30 member companies of the initiative are highly supportive of this new development and are ready to support policy-maker with data and detailed suggestions for active support and the realisation of sustainable carbon cycles and a sound carbon management. The recent political papers of relevance are highlighted in the following.


Brussels: Communication paper on “Sustainable Carbon Cycles” 

On 15 December, the European Commission has published the communication paper “Sustainable Carbon Cycles” . For the first time, the importance of carbon in different industrial sectors is clearly stated. One of the key statements in the paper is the full recognition of CCU for the first time as a solution for the circular economy, which includes CCU-based fuels as well. The communication paper distinguishes between bio-based CO2, fossil CO2 and CO2 from direct air capture when addressing carbon removal and it also announces detailed monitoring of the different CO2 streams. Not only CCU, but also carbon from the bioeconomy is registered as an important pillar for the future. Here, the term carbon farming has been newly introduced, which refers to improved land management practices that result in an increase of carbon sequestration in living biomass, dead organic matter or soils by enhancing carbon capture or reducing the release of carbon. Even though the list of nature-based carbon storage technologies is non-exhaustive in our view, we strongly support the paper’s idea to deem sustainable land and forest management as a basis for the bioeconomy more important than solely considering land use as a carbon sink. Surprisingly, chemical recycling, which is also an alternative carbon source that substitutes additional fossil carbon from the ground (i.e. carbon from crude oil, natural gas or from coal), is completely absent from the communication paper.


Berlin: Coalition paper of the new German Government: “Dare more progress – alliance for freedom, justice and sustainability”

The whole of Europe is waiting to see how the new German government of Social Democrats, Greens and Liberals will shape the German climate policy. The new reform agenda focuses in particular on solar and wind energy as well as especially hydrogen. Solar energy is to be expanded to 200 GW by 2030 and two percent of the country's land is to be designated for onshore wind energy. A hydrogen grid infrastructure is to be created for green hydrogen, which will form the backbone of the energy system of the future – and is also needed for e-fuels and sustainable chemical industry, a clear commitment to CCU. There is a further focus on the topic of circular economy and recycling. A higher recycling quota and a product-specific minimum quota for the use of recyclates and secondary raw materials should be established at European level. In the coalition paper, there is also a clear commitment to chemical recycling to be found. A significant change for the industry is planned to occur in regards to the so-called “plastic tax” of 80 cents per kilogram of non-recycled plastic packaging. This tax has been implemented by the EU, but most countries are not passing on this tax to the manufacturers and distributors, or only to a limited extent. The new German government now plans to fully transfer this tax over to the industry.


Düsseldorf: Carbon can protect the climate – Carbon Management Strategy North Rhine-Westphalia (NRW)

Lastly, the RCI highly welcomes North Rhine-Westphalia (NRW, Germany) as the first region worldwide to adopt a comprehensive carbon management strategy, a foundation for the transformation from using additional fossil carbon from the ground to the utilisation of renewable carbon from biomass, CO2 and recycling. For all three alternative carbon streams, separate detailed strategies are being developed to achieve the defossilisation of the industry. This is all the more remarkable as North Rhine-Westphalia is the federal state with the strongest industry in Germany, in particular the chemical industry. And it is here, of all places, that a first master plan for the conversion of industry from fossil carbon to biomass, CO2 and recycling is implemented. If successful, NRW could become a global leader in sustainable carbon

management and the region could become a blueprint for many industrial regions.
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More information:
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  Kohlenstoff
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Mainetti bringt innovative Paperform Kleiderbügel auf den Markt


	Zeit für ein neues Konzept von nachhaltigen Kleiderbügeln aus Papier, um Kleidung stilvoll zu präsentieren

Mainetti präsentiert die Paperform Kleiderbügel Linie, die Einzelhändlern eine nachhaltige und erneuerbare Option seines Kleiderbügel Portfolios bietet. Hergestellt aus recyceltem Papier, und optionalen Metallelementen, ist der Bügel komplett frei von Plastik und vollständig recyclebar. Die innovative Bandbreite des führenden Lieferketten-Lösungsanbieters bietet verschiedene Kleiderbügel-Varianten.

Mainetti fokussiert sich auf die Innovation des Produkts, mit dem Design im Mittelpunkt. Mainetti Paperform Kleiderbügel weisen herausragende Funktionalität und technische Qualitäten auf, indem sie ein besonderes, hochleistungsfähiges und recyceltes Papier anstelle von Plastik verwenden.


Die Kollektion wurde über einen Zeitraum von zwei Jahren entwickelt und hat neben entsprechenden Investitionen auch drei internationale Patente hervorgebracht. Die Produktion verwendet eigens entwickelte Maschinen und ein einzigartiges Verfahren innerhalb eines Systems, welches komplett im Besitz von Mainetti ist.




	Zeit für ein neues Konzept von nachhaltigen Kleiderbügeln aus Papier, um Kleidung stilvoll zu präsentieren

Mainetti präsentiert die Paperform Kleiderbügel Linie, die Einzelhändlern eine nachhaltige und erneuerbare Option seines Kleiderbügel Portfolios bietet. Hergestellt aus recyceltem Papier, und optionalen Metallelementen, ist der Bügel komplett frei von Plastik und vollständig recyclebar. Die innovative Bandbreite des führenden Lieferketten-Lösungsanbieters bietet verschiedene Kleiderbügel-Varianten.

Mainetti fokussiert sich auf die Innovation des Produkts, mit dem Design im Mittelpunkt. Mainetti Paperform Kleiderbügel weisen herausragende Funktionalität und technische Qualitäten auf, indem sie ein besonderes, hochleistungsfähiges und recyceltes Papier anstelle von Plastik verwenden.


Die Kollektion wurde über einen Zeitraum von zwei Jahren entwickelt und hat neben entsprechenden Investitionen auch drei internationale Patente hervorgebracht. Die Produktion verwendet eigens entwickelte Maschinen und ein einzigartiges Verfahren innerhalb eines Systems, welches komplett im Besitz von Mainetti ist.


Paperform Kleiderbügel sind weltweit erhältlich und eignen sich gleichermaßen für den Transport wie für die Präsentation. Die Partner im Einzelhandel können sich des Produkts auf eine 100% umweltfreundliche Art und Weise entledigen, indem sie die Bügel am Ende der Nutzung dem jeweils heimischen Recyclingkreislauf hinzufügen. Mainetti Paperform Kleiderbügel sind Teil der langen Innovations-Tradition innerhalb der Firma. Vor 40 Jahren hat Mainetti sein industriebestimmendes Wiederverwertungs- und Recycling System für Kleiderbügel eingeführt. Heute bietet Mainetti dieses Programm seinen weltweiten Einzelhandelspartnern an und unterhält zu diesem Zweck 30 Wiederverwertungs- und Recycling-Zentren auf der ganzen Welt.







More information:

  Mainetti
  Paperform Kleiderbügel
  Nachhaltigkeit
  Recycling
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Heimtextil 2019: A lively start to the new furnishing season gives hope for a good business year ahead


The international home textiles industry has enjoyed a promising start at Heimtextil in Frankfurt am Main, which finished Friday, 11 January. The challenging economic situation and uncertainty in the retail sector were countered by a positive and confident mood at the world’s leading trade fair.




The international home textiles industry has enjoyed a promising start at Heimtextil in Frankfurt am Main, which finished Friday, 11 January. The challenging economic situation and uncertainty in the retail sector were countered by a positive and confident mood at the world’s leading trade fair.


3025 exhibitors from 65 countries* took the international trade fair for home and contract textiles to a 15-year high: ‘Exhibitors and visitors accepted the new trade fair concept with great enthusiasm and confirmed the trade fair’s position as the world’s most important meeting place for the industry. The quality of the decision-makers impressed the exhibitors, as did the number of new business contacts from 156 countries, especially international ones – thus enabling Heimtextil to set a new benchmark’, says Detlef Braun, Member of the Board of Management of Messe Frankfurt. ‘Around 67,500 visitors* ensured that there was a busy atmosphere in the halls, despite a slight decline due to various reasons, such as difficult travel conditions on account of the storms in the alpine region and airport strikes in Germany’. [*For comparison, 2018: 2,975 exhibitors from 64 countries; 68,584 visitors from 135 countries, FKM-tested)]


3025 exhibitors from 65 countries* took the international trade fair for home and contract textiles to a 15-year high: ‘Exhibitors and visitors accepted the new trade fair concept with great enthusiasm and confirmed the trade fair’s position as the world’s most important meeting place for the industry. The quality of the decision-makers impressed the exhibitors, as did the number of new business contacts from 156 countries, especially international ones – thus enabling Heimtextil to set a new benchmark’, says Detlef Braun, Member of the Board of Management of Messe Frankfurt. ‘Around 67,500 visitors* ensured that there was a busy atmosphere in the halls, despite a slight decline due to various reasons, such as difficult travel conditions on account of the storms in the alpine region and airport strikes in Germany’.


One topic that occupied both exhibitors and visitors was the current and future economic situation. A further challenge is the increasingly evident changes that are happening in trade. Increasing revenues and revenue shares in online retailing stand in the way of the efforts made by the stationary retail trade to maintain their inner-city businesses. ‘The small business specialist trade, but also department stores and multibrand stores, and thus the heart of our visitor target groups, are under pressure from the constantly increasing levels of e-commerce. With Heimtextil and our consumer goods fairs in general, we offer these retailers in particular clear perspectives and diverse inspiration in an ambiguous world’, continues Braun.


Heimtextil made it easier for its visitors to access valuable inspiration and business momentum thanks to an optimised trade fair concept and the associated new hall structure. ‘The new concept brought more visitors to the stand’, was the feedback from Andreas Klenk, Managing Director of Saum & Viebahn from Kulmbach in Franconia about hall 8.0 which offered textiles editeurs and manufacturers of curtain and sun protection systems a common platform for the first time. ‘It was the right decision to merge the different segments. We had high quality discussions with respect to both export and domestic business, and are satisfied with the trade fair’.


As part of the new concept, Heimtextil expanded its unique product range across the entire exhibition site and also included the new hall 12, which has been an additional architectural highlight on the Frankfurt exhibition grounds since September.


Top international companies from the Bed & Bath Fashion segment presented their wares here. For the company Curt Bauer from Aue in Saxony, the première of the new hall was a successful one. ‘We're very enthusiastic about the new hall 12. The product range there was very well received. We are very satisfied with the quality of visitors to our stand. In addition to a good frequency of German visitors, we are particularly pleased about growth from China and Russia’, says Managing Director Michael Bauer.


Natural materials, PET and ocean plastics 

Heimtextil set a standard in terms of sustainability: after the first global climate protection agreement for the textile industry was signed by 40 leading fashion companies, organisations and associations at the World Climate Conference in Katowice last December, the focus in Frankfurt was also on environmental progress in the textile industry. Numerous exhibitors presented progressive solutions, for example in the recycling of PET bottles and ocean plastic as well as in the use of certified natural materials. ‘Sustainability was the theme for us at this year’s Heimtextil. Major media players visited us and the 'Green Tour’ guided tour stopped by. We presented many things, including our first vegan duvet and fair silk products, all 100 per cent produced in Austria’, says Denise Hartmann, Marketing Manager at Hefel Textil. The topics of water consumption in the textile industry and microplastics also increasingly came to the fore. The exhibitor directory ‘Green Directory’ alone contained around 150 progressive companies listing sustainably produced textiles. The offer was supplemented by its own lecture series as well as theme-specific tours, which provided valuable impetus and

underpinned the pioneering green position of the trade fair.


Sleep becomes new lifestyle theme

Heimtextil also focused on sleep as one of the upcoming lifestyle trends. While a balanced diet and sufficient exercise are now a natural part of a healthy lifestyle, restorative sleep is still neglected* although it is one of the most important building blocks for long-term physical and mental well-being. At Heimtextil, a number of new products and aspects came to the fore that help people become sensitised to and analyse their sleep behaviour and promote healthy sleep. Around the redesigned hall 11.0 and in the adjoining lecture area ‘Sleep! The Future Forum’, representatives from the national and international bed industry enjoyed attractive product presentations and superb speeches on the topics of sustainability, hospitality, sport and digital.


In addition to the renowned trend show, the trade fair also focused on contract business, particularly in the hotel and hospitality sector, as well as decorative and upholstery fabrics, digital printing solutions and wallpapers.


The next Heimtextil in Frankfurt am Main – its 50th edition – will take place from 7 to 10 January 2020.


*According to a forsa investigation commissioned by the Techniker Krankenkasse







More information:

  Heimtextil



Source:

Messe Frankfurt Exhibition GmbH
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Closing the textile loop: European industrial partnership for 100 percent recycled, recyclable and PFC-free functional fabrics


The sustainable wear2wear concept is synonymous with high-quality, responsible clothing. In Europe, textile fibres from used garments will be used to produce new functional fabrics. Depending on the area of intended use, they also meet strict waterproofing, breathability, protection and comfort requirements. To ensure that the raw material cycle comes full circle, these textiles can be recycled again when they reach the end of their service life. As a result, there is no waste, and they go on to be used in the production of additional garments. All wear2wear partner companies guarantee that – from the quality of the raw materials to the guaranteed recycling end process– these are 100 percent recyclable, functional fabrics made of recycled textile fibres. Water- and dirt-repelling technologies based on renewable raw materials, along with the most advanced membrane technology, will ensure that the textiles are developed and manufactured entirely without the use of PFC in the future too.




The sustainable wear2wear concept is synonymous with high-quality, responsible clothing. In Europe, textile fibres from used garments will be used to produce new functional fabrics. Depending on the area of intended use, they also meet strict waterproofing, breathability, protection and comfort requirements. To ensure that the raw material cycle comes full circle, these textiles can be recycled again when they reach the end of their service life. As a result, there is no waste, and they go on to be used in the production of additional garments. All wear2wear partner companies guarantee that – from the quality of the raw materials to the guaranteed recycling end process– these are 100 percent recyclable, functional fabrics made of recycled textile fibres. Water- and dirt-repelling technologies based on renewable raw materials, along with the most advanced membrane technology, will ensure that the textiles are developed and manufactured entirely without the use of PFC in the future too.






More information:

  Schoeller Textil AG
  wear2wear concept
  Europe
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