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  18.12.2023 





Global Fashion Agenda: 2023 edition of The GFA Monitor


Global Fashion Agenda (GFA) released the 2023 edition of The GFA Monitor — a report to guide fashion leaders towards a net-positive fashion industry. The second GFA Monitor has been updated to include the latest guidance and insights from over 25 industry organisations in one cohesive publication. For the first time, the report includes new data insights from the Fashion Industry Target Consultation - drawn from over 900 industry participants in 90 countries.


The GFA Monitor is an extensive resource that presents expert insights on the status of the industry, clear actions to take, and proven best practices. In a time of poly crisis when the implementation of sustainable practices is challenged, GFA is supporting the industry by consolidating an abundance of available solutions that can be applied today.  




Global Fashion Agenda (GFA) released the 2023 edition of The GFA Monitor — a report to guide fashion leaders towards a net-positive fashion industry. The second GFA Monitor has been updated to include the latest guidance and insights from over 25 industry organisations in one cohesive publication. For the first time, the report includes new data insights from the Fashion Industry Target Consultation - drawn from over 900 industry participants in 90 countries.


The GFA Monitor is an extensive resource that presents expert insights on the status of the industry, clear actions to take, and proven best practices. In a time of poly crisis when the implementation of sustainable practices is challenged, GFA is supporting the industry by consolidating an abundance of available solutions that can be applied today.  


The tool is grounded by the sustainability framework laid out in the Fashion CEO Agenda, featuring in-depth guidance according to the five sustainability priorities: Respectful and Secure Work Environments, Better Wage Systems, Circular Systems, Resource Stewardship, and Smart Materials Choices. Embracing additional expert knowledge from other industry organisations, each priority includes insights from GFA’s Impact Partners: Fair Labor Association, Social & Labor Convergence Program (SLCP), Ellen MacArthur Foundation, Apparel Impact Institute, and Textile Exchange, respectively.


The 2023 publication presents new findings from the Fashion Industry Target Consultation (FITC), launched by GFA and the United Nations Environment Programme (UNEP) in November 2022, which invited stakeholders from across the global value chain to share their thoughts on the performance indicators and milestones that the industry must strive to meet. The FITC indicates a very positive sentiment from participants, but action and positive impact from that action is yet to be measured. Overall, the data reveals that the majority of the 900 participants supported industry alignment on the 27 action areas proposed in the consultation and remarked that they are actively engaging with the industry to drive progress in the respective areas. The report further illuminates the level of industry ambitions per priority and the areas where more aligned action areas are needed.







Weitere Informationen:

  Global Fashion Agenda
  impact report



Quelle:

Global Fashion Agenda
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  06.10.2023 





Fashion experts at Global Fashion Summit in Boston


Hosted in Boston, Massachusetts on 27 September, Global Fashion Summit convened hundreds of esteemed representatives from brands, retailers, NGOs, policy, manufacturers, and innovators to transform ambition into action. The Summit was presented by Global Fashion Agenda (GFA), the non-profit organisation that is accelerating the transition to a net positive fashion industry, and marked the first edition of Global Fashion Summit in North America since the forum’s launch in 2009 as a side-event to COP15 in Copenhagen.

 

The Boston edition further explored Global Fashion Agenda’s 2023 editorial theme, ‘Ambition to Action’, while reflecting on and responding to what happened at Global Fashion Summit: Copenhagen Edition in June. By bringing Global Fashion Summit to Boston – a renowned hub for technology, innovation, and education - the Summit presented a deeper exploration of the global challenges, differences, and opportunities towards a more sustainable value chain. The Innovation Forum is a key pillar of GFA’s work, making Boston an apt location to showcase pioneering industry solution providers.

 




Hosted in Boston, Massachusetts on 27 September, Global Fashion Summit convened hundreds of esteemed representatives from brands, retailers, NGOs, policy, manufacturers, and innovators to transform ambition into action. The Summit was presented by Global Fashion Agenda (GFA), the non-profit organisation that is accelerating the transition to a net positive fashion industry, and marked the first edition of Global Fashion Summit in North America since the forum’s launch in 2009 as a side-event to COP15 in Copenhagen.

 

The Boston edition further explored Global Fashion Agenda’s 2023 editorial theme, ‘Ambition to Action’, while reflecting on and responding to what happened at Global Fashion Summit: Copenhagen Edition in June. By bringing Global Fashion Summit to Boston – a renowned hub for technology, innovation, and education - the Summit presented a deeper exploration of the global challenges, differences, and opportunities towards a more sustainable value chain. The Innovation Forum is a key pillar of GFA’s work, making Boston an apt location to showcase pioneering industry solution providers.

 

Attendees heard from over 40 speakers from a range of companies and organisations such as Levi Strauss & Co., Tapestry, Neiman Marcus Group, Thunder Voice Hat, H&M Group, Alice and Olivia, BBC StoryWorks, New Standard Institute, Conservation International, Worldly, Trove, Ceres, Aditya Birla Fashion and Retail Ltd, and many more. This Summit also featured esteemed Indigenous speakers on the programme. View all speakers.

 

The Summit’s second international edition facilitated inspiring thought leadership and exchanges around key themes including: Policy, Finance, and Retail, while also complementing the core priorities of the Fashion CEO Agenda: Respectful and Secure Work Environments, Better Wage Systems, Resource Stewardship, Smart Material Choices, and Circular Systems. The programme featured bold panels, case studies, and leadership roundtables reflecting on topics including: ‘Indigenous Leadership Perspectives’, ‘Exploring Fashion’s ESG Concept’, ‘On The Ground: Adaptation or Mitigation?’, ‘The Global Approach to Circularity’, and ‘Innovation for Value Chain Challenges’.


Global Fashion Summit: Boston Edition also presented an Innovation Forum, enabling small and large companies to meet with 14 sustainable solution providers from across the value chain– equipping them with the concrete tools to expedite meaningful actions. GFS Connect facilitated over 90 connections between fashion companies and exhibitors during the Summit.







Weitere Informationen:

  Global Fashion Agenda
  Global Fashion Summit
  USA



Quelle:

Global Fashion Agenda
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  27.09.2023 




Fashion CEO Agenda 2023: Fashion's tangible pathway to becoming net positive


On the occasion of Global Fashion Summit: Boston Edition 2023, Global Fashion Agenda (GFA) has released the 2023 edition of the Fashion CEO Agenda  — a concise report to support the establishment and implementation of leadership strategies to achieve a net positive fashion sector that puts back more into society, the environment, and the global economy than it takes out. In a first for the Fashion CEO Agenda, this edition has been developed to include subsequent action areas for brands, retailers, and producers.  


With less than seven years to deliver on the UN’s Sustainable Development Goals, fashion industry leaders, together with the broader sector, must take urgent steps to make sustainability an integral part of their business strategies. Developed for executives of fashion brands, retailers, and producers, the Fashion CEO Agenda is a succinct resource to support executives in accelerating tangible action across five socio-environmental sustainability priorities:  




On the occasion of Global Fashion Summit: Boston Edition 2023, Global Fashion Agenda (GFA) has released the 2023 edition of the Fashion CEO Agenda  — a concise report to support the establishment and implementation of leadership strategies to achieve a net positive fashion sector that puts back more into society, the environment, and the global economy than it takes out. In a first for the Fashion CEO Agenda, this edition has been developed to include subsequent action areas for brands, retailers, and producers.  


With less than seven years to deliver on the UN’s Sustainable Development Goals, fashion industry leaders, together with the broader sector, must take urgent steps to make sustainability an integral part of their business strategies. Developed for executives of fashion brands, retailers, and producers, the Fashion CEO Agenda is a succinct resource to support executives in accelerating tangible action across five socio-environmental sustainability priorities:  


	Respectful and Secure Work Environment
	Better Wage Systems
	Resource Stewardship
	Smart Material Choices
	Circular Systems

The 2023 edition includes action areas that have been established through several years of stakeholder engagement and reinforced through the  global Fashion Industry Target Consultation, led by GFA in partnership with the United Nations Environment Programme (UNEP). The organisations consulted several hundred industry stakeholders through numerous regional workshops and surveys translated into several languages to help inform a holistic framework that captures global perspectives on social and environmental sustainability.  


Action areas outlined in the report include promoting worker access to effective grievance mechanisms, promoting fair compensation and living wages, establishing water stewardship, and addressing overproduction.


Moreover, the report reiterates the need to adopt existing industry-aligned targets, including UNFCCC’s time-bound targets on decarbonisation and the uptake of preferred and low climate impact materials. The material actions outlined are based on consensus across industry stakeholders and topical experts. Extensive stakeholder engagement demonstrated that substantial action is still urgently needed from all actors in the value chain, while such action must be informed by local contexts.


To complement the Fashion CEO Agenda, GFA has created a 2030 Fashion Sector Vision, which presents where the overall sector should be in relation to each of the five sustainability priority areas within only seven years - a critical milestone on the road to net positive by 2050. The objective is to unite the broader sector, consisting of industry actors such as brands, retailers, and producers and other key stakeholders including consumers, citizens, NGOs, innovators, policymakers, and investors. To realise this Vision, it is imperative that the sector moves from ambition to action – the theme underpinning Global Fashion Summit: Boston Edition 2023. GFA now calls on fashion leaders to align their corporate strategies to the priorities and actions laid out in the Fashion CEO Agenda and for the wider sector to support in fostering a conducive environment for scaling this transformation.


 






Weitere Informationen:

  Global Fashion Agenda
  Global Fashion Summit



Quelle:

Global Fashion Agenda
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  22.09.2023 





Global Fashion Agenda presents new digital film series


Global Fashion Agenda (GFA) presented a new online film series: Fashion Redressed. Produced by BBC StoryWorks Commercial Productions, the captivating series intends to inspire the industry to take action to transform the way we produce and consume fashion.




Global Fashion Agenda (GFA) presented a new online film series: Fashion Redressed. Produced by BBC StoryWorks Commercial Productions, the captivating series intends to inspire the industry to take action to transform the way we produce and consume fashion.


Every day we express ourselves through our clothes. Encompassing cultures, personalities, traditions and beliefs, fashion is core to how we present ourselves to the outside world. But our consumption of fashion and clothing is pushing our planet and societies to its limits. Fashion trendsetters and pioneers are working to meet this challenge head-on with game-changing ideas. At the heart of this is the question: how can we keep expressing all we do through fashion, but without hurting the planet?

 

Focused on finding the answers, Fashion Redressed, comprises multiple films that showcase organisations from across the fashion and textile industries. Launched on a BBC.com microsite, the series spotlights the innovations across the world that are influencing the new seasons of fashion, featuring a collection of stories that depict tailor-made solutions to fit us and our planet.

 

The 11 self-contained branded films showcase a range of participants including: eBay, Elk, The Ellen MacArthur Foundation, Vestiaire Collective, Spinnova, Lenzing, Faherty, FarFetch, Waste2Wear, Colorifix and Forest Stewardship Council. Each film focuses on a bespoke solution that can benefit us and the planet. From the scientist taking inspiration from silk-spinning spiders in Helsinki and the duo taking a deep dive into the genetic makeup of colour in Cambridge, to the pre-loved clothes being brought to life on a global platform from Paris and the importance of cultural appreciation in Arizona, fashion gathers the most creative and innovative minds. This series expresses the dynamism and creativity of the fashion world, spotlighting the people weaving change into the fibres of fashion and those who are working to find the stylish side of a more sustainable sector.

 

The series was unveiled ahead of GFA’s landmark event – Global Fashion Summit: Boston Edition – on 27 September. The forum will bring together fashion stakeholders for agenda-setting discussions and productive meetings on critical environmental and social issues.







Weitere Informationen:

  Global Fashion Agenda
  eBay
  Elk
  Ellen MacArthur Foundation
  Vestiaire Collective
  Spinnova
  Lenzing
  Faherty
  FarFetch
  Waste2Wear
  Colorifix 
  Forest Stewardship Council



Quelle:

Global Fashion Agenda
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  29.06.2023 





Global Fashion Summit in Copenhagen: Ambition to Action 


Leaders assembled at the renowned forum for sustainability in fashion to mobilise action and usher in a transformative phase for the industry.


Hosted in the Copenhagen Concert Hall, on 27-28 June, Global Fashion Summit convened over 1000 revered representatives from brands, retailers, NGOs, policy, manufacturers, and innovators to transform ambition into action. The Summit was presented by Global Fashion Agenda (GFA), the non-profit organisation that is accelerating the transition to a net positive fashion industry, under the patronage of HRH The Crown Princess of Denmark.


This year’s theme ‘Ambition to Action’, galvanised participants to transform ambitions into concrete actions that can drive the industry towards more sustainable practices, both socially and environmentally. Under this premise, the event presented content experiences focused on tangible and evidence-based impact, with over half of the programme dedicated to educational and action-oriented business case studies.




Leaders assembled at the renowned forum for sustainability in fashion to mobilise action and usher in a transformative phase for the industry.


Hosted in the Copenhagen Concert Hall, on 27-28 June, Global Fashion Summit convened over 1000 revered representatives from brands, retailers, NGOs, policy, manufacturers, and innovators to transform ambition into action. The Summit was presented by Global Fashion Agenda (GFA), the non-profit organisation that is accelerating the transition to a net positive fashion industry, under the patronage of HRH The Crown Princess of Denmark.


This year’s theme ‘Ambition to Action’, galvanised participants to transform ambitions into concrete actions that can drive the industry towards more sustainable practices, both socially and environmentally. Under this premise, the event presented content experiences focused on tangible and evidence-based impact, with over half of the programme dedicated to educational and action-oriented business case studies.


This edition included more speakers and content than ever before, with the dynamic and action-orientated sessions spanning across four different stages. The Summit also facilitated more than 10 strategic roundtable meetings that brought together executives and policy makers for productive dialogues on how to address pressing sustainability issues and act accordingly. The content integrated the five priorities of the Fashion CEO Agenda, alongside critical challenges and tangible opportunities relating to some of the key forces that are shaping the fashion industry today: data, policy and storytelling.


Attendees heard from 137 speakers including HRH The Crown Princess of Denmark; Antoine Arnault, Image & Environment, LVMH Group; Jonathan Anderson, Creative Director & Founder, JW Anderson and Creative Director, Loewe; Virginijus Sinkevičius,  Commissioner for the Environment, Oceans and Fisheries, European Commission; Henriette Hallberg Thygesen, Chief Delivery Officer, Maersk; Aude Vergne, Chief Sustainability Officer, Chloé; Nicolaj Reffstrup, Founder, GANNI; Fanny Moizant, Co-Founder & President, Vestiaire Collective; Noel Kinder, Chief Sustainability Officer, Nike; Óscar García Maceiras, CEO, Inditex; Dr. Lewis Akenji, Managing Director, Hot or Cool Institute; Rachel Arthur, Advocacy Lead, Sustainable Fashion, United Nations Environment Programme; and many more.


Innovation Forum connected fashion companies with sustainable solution providers

This year’s Summit also presented an Innovation Forum, enabling small and large companies to meet with 26 sustainable solution providers – equipping them with the concrete tools to quickly turn words into meaningful actions. More than 350 facilitated business meetings between fashion companies and sustainable solution providers took place during the Summit.


Global Fashion Summit: Boston Edition will take place on 27 September 2023, which will mark the second time the Summit has been hosted outside of Copenhagen in its 14-year history.






Weitere Informationen:

  Global Fashion Summit
  Global Fashion Agenda



Quelle:

Global Fashion Agenda
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  28.04.2022 





Policy Hub: Media Masterclass on Transparency in the Apparel & Footwear Industry


Policymakers and industry stakeholders recently convened for an enlightening conversation on the challenges that the apparel and footwear industry is facing regarding the communication of reliable information to consumers and the drastic change that is needed through smart regulation. Hosted by the Policy Hub, Circularity for Apparel and Footwear, and Global Fashion Agenda, the non-profit that fosters industry collaboration on sustainability to drive impact, the masterclass presented media with views on the steps that must be taken to prevent greenwashing and empower consumers.


The Policy Hub - Circularity for Apparel and Footwear – represents more than 700 brands, retailers, manufacturers, and other stakeholders from across the globe, covering more than 50 per cent of the apparel and footwear sector. During the masterclass, Baptiste Carrière-Pradal, Chair, Policy Hub, presented its position on the EU Consumer Empowerment Initiative and the importance of Substantiating Green Claims through the new standardised methodology of the Product Environmental Footprint (PEF).




Policymakers and industry stakeholders recently convened for an enlightening conversation on the challenges that the apparel and footwear industry is facing regarding the communication of reliable information to consumers and the drastic change that is needed through smart regulation. Hosted by the Policy Hub, Circularity for Apparel and Footwear, and Global Fashion Agenda, the non-profit that fosters industry collaboration on sustainability to drive impact, the masterclass presented media with views on the steps that must be taken to prevent greenwashing and empower consumers.


The Policy Hub - Circularity for Apparel and Footwear – represents more than 700 brands, retailers, manufacturers, and other stakeholders from across the globe, covering more than 50 per cent of the apparel and footwear sector. During the masterclass, Baptiste Carrière-Pradal, Chair, Policy Hub, presented its position on the EU Consumer Empowerment Initiative and the importance of Substantiating Green Claims through the new standardised methodology of the Product Environmental Footprint (PEF).


A first panel was kicked off by the European Commission representative who provided attendees with an overview of what is new about the PEFCRs for apparel and footwear. That led to an interesting and informed discussion with brands and other organisations which showed both the benefits of the PEF and the improvements needed in its methodology for it to fully reflect the complexity of the industry.


Overall, discussions showed the need for the topic to be addressed globally, apply a clear solid method to measure the environmental impact and for much more stringent legislation to regulate and ban greenwashing. As put by Baptiste Carriere-Pradal, Chair of the Policy Hub: “There will be challenges, the journey is long but now is the time for clear and ambitious regulation that will help us change the industry.”


You can watch the Media Masterclass here.







Weitere Informationen:

  Policy Hub
  transparency
  circularity 
  footwear
  apparel and footwear



Quelle:
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  17.03.2022 





Global Fashion Agenda and UN Climate Change Secretariat join forces 


Global Fashion Agenda (GFA), the non-profit organisation that fosters collaboration on sustainability in fashion to drive impact, has forged a new alliance with UN Climate Change secretariat (UNFCCC) to accelerate the fashion industry’s climate action.

 

The Fashion On Climate report projects that if the fashion industry does not accelerate its response to climate change, by 2030 it will produce around twice the volume of greenhouse gas emissions required to align with the Paris Agreement global warming pathways by 2050. With the urgent need for industry transformation, the new alliance between GFA and UNFCCC will accelerate the impact of the UN Fashion Industry Charter for Climate Action which aims to drive the fashion industry to net-zero emissions no later than 2050 in line with keeping global warming below 1.5 degrees.

 




Global Fashion Agenda (GFA), the non-profit organisation that fosters collaboration on sustainability in fashion to drive impact, has forged a new alliance with UN Climate Change secretariat (UNFCCC) to accelerate the fashion industry’s climate action.

 

The Fashion On Climate report projects that if the fashion industry does not accelerate its response to climate change, by 2030 it will produce around twice the volume of greenhouse gas emissions required to align with the Paris Agreement global warming pathways by 2050. With the urgent need for industry transformation, the new alliance between GFA and UNFCCC will accelerate the impact of the UN Fashion Industry Charter for Climate Action which aims to drive the fashion industry to net-zero emissions no later than 2050 in line with keeping global warming below 1.5 degrees.

 

The collaboration will be activated around the organisations’ prestigious forums including GFA’s Global Fashion Summit and UNFCCC’s annual Conference of Parties (COP). Through these forums, the organisations will collaborate to unite fashion leaders and core stakeholders to facilitate knowledge sharing, impactful partnerships, and the implementation of bold actions needed to meet the Fashion Charter targets.

 

Global Fashion Summit: Copenhagen Edition 2022, the leading international forum for sustainability in fashion, will take place on 7-8 June in the grand setting of the Royal Opera House, Copenhagen, Denmark. Under the theme ‘Alliances For a New Era’ - the Summit will endeavour to form previously inconceivable alliances within the fashion industry and also examine atypical cross-industry alliances, in a bid to accelerate the transition to a net positive reality.

 

UNFCCC will, through the Fashion Charter, contribute to the Summit content, where they will share insights on its progress and what further solutions are needed. UNFCCC will also hold its annual Fashion Charter meeting at the Summit, where the organisations will convene relevant experts to join resources and discuss tools that can enable the sector to achieve its climate targets laid out in the charter. The alliance will also continue for future editions Global Fashion Summit in other locations, in addition to Copenhagen.

 

Beyond the Summit, GFA and UNFCCC will continue to work together to elevate publications and reports, such as the Fashion CEO Agenda, and inform Fashion Charter meetings during COP27 to raise awareness among leaders on the most pressing issues and priorities and urging commitments from industry leaders to drive change within social, environmental and circular dimensions.

 

Federica Marchionni, CEO, Global Fashion Agenda, says: “GFA is striving to create impactful alliances that can accelerate the fashion industry’s transition to a net zero reality. We are therefore thrilled to be collaborating with UNFCCC as its Fashion Charter is an essential tool to mobilise the necessary industry transformation. Through our collaboration, we hope to bring together core fashion stakeholders, foster pre-competitive collaboration and provide even deeper insights and guidance to advance progress.”

 

Niclas Svenningsen, Climate Action manager, UNFCCC, says, “We are excited for this opportunity to reinforce our collaboration with the Global Fashion Agenda. The climate crisis is today the paramount issue for the fashion sector to address. While the Fashion Charter brings together a wide range of stakeholders to work collaboratively on solutions, the Global Fashion Agenda is an important venue for broader sustainability discussions in the fashion sector. We see many opportunities for further strengthening and highlighting both the sustainability and the climate work through this collaboration.”






Weitere Informationen:

  Global Fashion Summit
  Global Fashion Agenda
  United Nations Framework Convention on Climate Change UNFCCC



Quelle:

Global Fashion Agenda
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  24.07.2018 






FASHIONSUSTAINBERLIN: Drei Challenges, sechs hoch innovative und nachhaltige Lösungen


Ideenschmiede in einer neuen Dimension – der FASHIONSUSTAINBERLIN THINKATHON hat in seiner zweiten Auflage erneut die enormen Potenziale des neuartigen Design-Thinking-Formats bewiesen. HUGO BOSS, KPMG, Microsoft HoloLens sowie die Fachmessen Techtextil und Texprocess haben nun die exklusiven Rechte an der Umsetzung der erdachten Konzepte.


Von einer Circular Wardrobe und einer Sustainability Match Making App über Konzepte für die Customer Experience und den interaktiven Retail bis hin zu Mixed Reality Prototyping und Sustainability Speed Dating – das sind die Ergebnisse des FASHIONSUSTAINBERLIN THINKATHON, der am 2. und 3. Juli 2018 zum zweiten Mal parallel zur Konferenz FASHIONSUSTAINBERLIN stattgefunden hat. Damit hat das neuartige Design-Thinking-Format erneut gezeigt, wie multidisziplinäre Teams in kürzester Zeit hoch innovative und branchenrelevante Lösungen entwickelt können. Challenge-Geber waren dieses Mal HUGO BOSS, KPMG, Microsoft HoloLens sowie die Fachmessen Techtextil und Texprocess.




Ideenschmiede in einer neuen Dimension – der FASHIONSUSTAINBERLIN THINKATHON hat in seiner zweiten Auflage erneut die enormen Potenziale des neuartigen Design-Thinking-Formats bewiesen. HUGO BOSS, KPMG, Microsoft HoloLens sowie die Fachmessen Techtextil und Texprocess haben nun die exklusiven Rechte an der Umsetzung der erdachten Konzepte.


Von einer Circular Wardrobe und einer Sustainability Match Making App über Konzepte für die Customer Experience und den interaktiven Retail bis hin zu Mixed Reality Prototyping und Sustainability Speed Dating – das sind die Ergebnisse des FASHIONSUSTAINBERLIN THINKATHON, der am 2. und 3. Juli 2018 zum zweiten Mal parallel zur Konferenz FASHIONSUSTAINBERLIN stattgefunden hat. Damit hat das neuartige Design-Thinking-Format erneut gezeigt, wie multidisziplinäre Teams in kürzester Zeit hoch innovative und branchenrelevante Lösungen entwickelt können. Challenge-Geber waren dieses Mal HUGO BOSS, KPMG, Microsoft HoloLens sowie die Fachmessen Techtextil und Texprocess.


„Inspiration und Interdisziplinarität“, hält Olaf Schmidt, Vice President Textiles and Textile Technologies die Stärken des THINKATHON fest. „Die Teams des THINKATHON zeichnen sich durch ihre heterogene Zusammensetzung aus Innovatoren und Vorausdenkern aus. Die Höchstleistungen, die die Teilnehmer hier im High-Speed-Verfahren erzielen, sind beeindruckend – für uns als Messe Frankfurt ist der THINKATHON ein progressives Erfolgsformat, das bereits in seiner zweiten Auflage zu einem festen Bestandteil unserer Berlin Fashion Week- Plattform im Kraftwerk geworden ist“, so Schmidt weiter.


Im Anschluss an die zweitägige Konklave, zu der sich die THINKATHON-Teilnehmer gemeinsam mit ihren Mentoren sowie Vertretern der Challenge-Geber zurückgezogen haben, präsentierten sie ihre innovativen Resultate und Lösungsvorschläge. HUGO BOSS, KPMG, Microsoft HoloLens und Techtextil/Texprocess besitzen nun die exklusiven Rechte, um die vorgestellten Konzepte Realität werden zu lassen.


„Nachhaltigkeit ist für HUGO BOSS integraler Bestandteil der Unternehmensstrategie“, sagt Andreas Streubig, Director Global Sustainability der HUGO BOSS AG. In der Design-for-Tomorrow-Challenge  stellte das Metzinger Modeunternehmen die THINKATHON-Teilnehmer vor die Aufgabe, wie ein marktführendes Kreislauf-Service-Modell für eine Premium Fashion Brand aussehen könnte. Team Blue schlug ein „Upgrade der Customer Experience“ vor – diese sollte in eine nachhaltige und zirkuläre Erfahrung transformiert werden und um innovative Features wie eine C2C-Wiederverkaufsplattform und einen kombinierten Online- und Offline-Concept-Store angereichert werden.


Dieser Idee stellte Team Purple seine „Circular Wardrope App“ entgegen: Eine App, die Kunden auf ihre Garderobe aufmerksam machen soll – auf die Recyclingfähigkeit, den finanziellen Wert und die Umweltauswirkungen ihrer Garderobe aufmerksam machen soll. Mit Hilfe einer umweltorientierten Logistikkette sowie durch Veranstaltungen und Interaktionstools würden Kunden so auf unterhaltsame und einfache Weise in das Konzept der Kreislaufwirtschaft eingebunden.


„Mit unserem Bekenntnis zum Circular Fashion System Commitment der Global Fashion Agenda akzeptieren wir die Verantwortung mit Blick auf die knapper werdenden globalen Ressourcen und stellen die Weichen für eine kooperative Lösungssuche im Textilsektor“, ergänzt Streubig und weiter: „Der FASHIONSUSTAIN THINKATHON passt ideal zu den vor uns liegenden Herausforderungen: Er ist international und bringt die weltweit besten Köpfe zusammen. Er ist kollaborativ, weil über allem Wettbewerb das gemeinsame Ziel steht. Vor allem aber gibt er der jungen Generation die Möglichkeit, aktiv an der Gestaltung der Zukunft mitzuarbeiten.“


KPMG und Microsoft HoloLense haben den THINKATHON Teilnehmern in einer gemeinsamen Challenge eine Aufgabe zum Thema „Mixed Reality“ gestellt. Mixed Reality sind Systeme, die die natürliche und künstliche Wahrnehmung eines Nutzers vermischen, so etwa durch die intelligente Verknüpfung von E-Commerce und die Schaffung von Einkaufserlebnissen. KMPG und Microsoft HoloLense wollten von den THINKATHON-Teilnehmern in diesem Zusammenhang wissen, wie diese Technologien eingesetzt werden können, um die Modeindustrie nachhaltiger zu machen. Team Yellow hat dazu ein „interaktives Retail Konzept“ erdacht. Ein Kollektiv regionaler Marken und Designer soll Mixed-Reality-Applikationen nutzen; die Nachhaltigkeit ihrer Geschäftsmodelle und die Sichtbarkeit ihrer Produkte würde verbessert, indem die Unternehmen Feedback von Kunden erhalten, die ihre Produkte durch die HoloLens erlebt haben.


Team Green schlägt vor, Mixed Reality zu nutzen, um die Produktion transparenter, effizienter und visueller zu machen. Die Microsoft HoloLens könnte beim Prototyping sowohl für Produktionsunternehmen als auch für deren Geschäftspartner eine neue Qualität in Sachen Kollaboration schaffen und damit einen Mehrwert generieren – „Mixed Reality Prototyping“ nennen sie ihren Ansatz. „Der Thinkathon hat den Raum für interdisziplinäre, kreative Teams geschaffen, innovative


Ansätze für den Einsatz von Augmented Reality in der Modeindustrie zu erarbeiten. Diese Konzepte haben das Potenzial, die Nachhaltigkeit in dieser Branche voranzutreiben“, so Jenny Kirsch, Consultant von KPMG.


In einer dritten Challenge, der „Techtextil’s Circular Change Challenge“, setzten die Fachmessen Techtextil und Texprocess bei der textilen Wertschöpfungskette an. Sie stellten die Frage, wie alle Beteiligten entlang der textilen Wertschöpfungskette bei der Umstellung der Industrie hin zu Nachhaltigkeit, Wiederverwendbarkeit und Kreislauffähigkeit mit einbezogen werden können. „Es war großartig zu sehen, wie intensiv die beiden Teams unsere Herausforderung diskutiert und bearbeitet haben. Die Ansätze und Ergebnisse sind wirklich interessant und werden definitiv Teil unserer weiteren Diskussionen sein,“ sagt Michael Jänecke, Director Brand Management Technical Textiles, Techtextil.


Team Red konzipierte eine „Sustainability Matchmaking App“, die Besucherbedürfnisse mit nachhaltigen Innovationen von Techtextil- und Texprocess-Ausstellern verknüpft. Die Wissensaustausch- und Networking-Plattform macht Nachhaltigkeitsbemühungen und -fortschritte sichtbar und bindet gleichzeitig Kunden und Aussteller ein, um Kooperationen und Innovationen für Nachhaltigkeit in Gang zu bringen. „Sustainable Speed Dating“ nannte Team Orange seine Idee – das Ziel: Techtextil- und Texprocess-Aussteller mit führenden Unternehmen im Bereich Nachhaltigkeit zusammenzubringen. Gelingen soll dies über verschiedene Plattformen wie Satelliten-Events während Messen, laufende Support- und Mentoring-Programme sowie ein moderiertes Speed-Dating.


Der THINKATHON ist ein einzigartiges Design-Thinking-Format, das im Auftrag der Messe Frankfurt von Sourcebook.eu organisiert wird. Der nächste THINKATON wird während der Berlin Fashion Week im Januar 2019 im Rahmen der Messe- und Konferenzplattform NEONYT stattfinden und bildet damit einen integralen Bestandteil dieses neuen Hubs für die Zukunft der Mode.






Weitere Informationen:

  FASHIONSUSTAINBERLIN



Quelle:

Messe Frankfurt Exhibition GmbH
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