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  08.03.2024 





adidas: Y-3 and Real Madrid launch Travel Collection


Having recently celebrated the club’s 120th anniversary with a special kit for the 2021/2022 season, this year, Y-3 and Real Madrid have come together once again to bring Yohji Yamamoto’s perspective to the club with a seven-piece travel collection.


Inspired by the signature monochromatic color palette of both Real Madrid and Y-3, the travel collection itself consists of a sleek and elegant selection of pieces in all black. Crafted at the intersection of tailoring and athletic-wear, the suite of pieces includes a short sleeve polo, a long sleeve polo, a pair of shorts, a pair of track pants, a track top, a coach jacket, and a premium faux leather jacket – each made with soft sporting fabrics and finished with collaborative details such as Yohji Yamamoto’s recognizable handwritten signature script wordmark and the Real Madrid crest.


Accompanying the launch of the travel collection is a campaign shot by trailblazing London-based photographer Gabriel Moses featuring past and present Real Madrid icons including Naomie Feller, Jude Bellingham, David Alaba, Misa Rodríguez, and Zinedine Zidane.





Having recently celebrated the club’s 120th anniversary with a special kit for the 2021/2022 season, this year, Y-3 and Real Madrid have come together once again to bring Yohji Yamamoto’s perspective to the club with a seven-piece travel collection.


Inspired by the signature monochromatic color palette of both Real Madrid and Y-3, the travel collection itself consists of a sleek and elegant selection of pieces in all black. Crafted at the intersection of tailoring and athletic-wear, the suite of pieces includes a short sleeve polo, a long sleeve polo, a pair of shorts, a pair of track pants, a track top, a coach jacket, and a premium faux leather jacket – each made with soft sporting fabrics and finished with collaborative details such as Yohji Yamamoto’s recognizable handwritten signature script wordmark and the Real Madrid crest.


Accompanying the launch of the travel collection is a campaign shot by trailblazing London-based photographer Gabriel Moses featuring past and present Real Madrid icons including Naomie Feller, Jude Bellingham, David Alaba, Misa Rodríguez, and Zinedine Zidane.
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adidas: Study on effect of pressure in sports


Under adidas’ ambition to help athletes overcome high pressure moments in sport, it has teamed up with leading sport neuroscientists, neuro11, to understand the impact it has within a game of football, basketball, and golf during penalty shootouts, high-stake putts and must-make free-throws.


Working with Emiliano Martínez, Ludvig Åberg, Nneka Ogwumike, Rose Zhang, and Stina Blackstenius, as well as amateurs in the game, adidas and neuro11 delved into their minds to identify and analyse where pressure peaks, to help athletes across the globe to better understand it.


Understanding from this study that grassroots athletes and their elite counterparts experience similarly intense levels of pressure in the biggest sporting moments - but elite athletes were up to 40% more effective at managing pressure during these moments1 - a toolbox of techniques has been developed, built from the specific findings, to assist next-gen athletes in managing and overcoming the feeling within their game.




Under adidas’ ambition to help athletes overcome high pressure moments in sport, it has teamed up with leading sport neuroscientists, neuro11, to understand the impact it has within a game of football, basketball, and golf during penalty shootouts, high-stake putts and must-make free-throws.


Working with Emiliano Martínez, Ludvig Åberg, Nneka Ogwumike, Rose Zhang, and Stina Blackstenius, as well as amateurs in the game, adidas and neuro11 delved into their minds to identify and analyse where pressure peaks, to help athletes across the globe to better understand it.


Understanding from this study that grassroots athletes and their elite counterparts experience similarly intense levels of pressure in the biggest sporting moments - but elite athletes were up to 40% more effective at managing pressure during these moments1 - a toolbox of techniques has been developed, built from the specific findings, to assist next-gen athletes in managing and overcoming the feeling within their game.


Covering in-depth detail on what pressure looks like within each sport, how it has been proven to impact specific in-game moments, the brain zones that neuro11’s state-of-the-art brain technology measures and the main insights from each athlete’s training session, each report sets out to support all athletes in accessing the optimal zone - the brain state in which they perform at their best.


Rounded off with science-backed tips that reveal the optimal area of a goal to strike a penalty, how to use time to regain focus before netting a free throw, as well as the impact of dwell time on putting in golf – the guides are shaped around enhancing mental focus during some of the most pressured moments across sport.


1 Findings captured during athlete training sessions, as part of adidas SS24 Brand Campaign, in collaboration with neuro11 (November ’23- January ’24). Study carried out with Emiliano Martínez, Ludvig Åberg, Nneka Ogwumike, Rose Zhang, and Stina Blackstenius, in addition to 5 grassroot athletes.
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adidas: Partnership with Boys & Girls Clubs of America


Building upon an existing three-year relationship with Boys & Girls Clubs of America, adidas announced a formal two-year agreement with the nation's largest youth development organization as part of both parties’ efforts to spread the joy of sport to kids and teens in all communities across the nation. By coming together to help drive substantive, long-lasting impact, the partnership will serve as a reminder that through sport, we have the power to change lives.


Over the course of the two-year partnership, adidas will grant $1 million to Boys & Girls Clubs of America to allocate across Clubs representing majority under-resourced Black and Latinx communities in more than a dozen U.S. cities, including New York, Los Angeles and Atlanta. Participating Clubs will receive funding to provide kids and teens with sport, wellness, education and e-sports programming.




Building upon an existing three-year relationship with Boys & Girls Clubs of America, adidas announced a formal two-year agreement with the nation's largest youth development organization as part of both parties’ efforts to spread the joy of sport to kids and teens in all communities across the nation. By coming together to help drive substantive, long-lasting impact, the partnership will serve as a reminder that through sport, we have the power to change lives.


Over the course of the two-year partnership, adidas will grant $1 million to Boys & Girls Clubs of America to allocate across Clubs representing majority under-resourced Black and Latinx communities in more than a dozen U.S. cities, including New York, Los Angeles and Atlanta. Participating Clubs will receive funding to provide kids and teens with sport, wellness, education and e-sports programming.


adidas will also contribute additional funds to Boys & Girls Clubs of America through optional round-up donations from consumers at adidas locations throughout the U.S. Through these round-up efforts over the course of the last three years, adidas has generated nearly $2 million in funding for Boys & Girls Clubs of America and expects this route to unlock additional possibilities for young people across the country.


adidas’ support for Boys & Girls Clubs of America is part of the brand’s promise to invest $120 million to empower Black and Latinx communities in the U.S. through 2025. Other investments under the Creating Lasting Change Now effort include Cultivate & B.L.O.O.M., now titled, adidas Community LAB, an accelerator program for social entrepreneurs of color, and sustained funding for S.E.E.D. (School for Experiential Education in Design), a strategic pipeline to welcome diverse talent into the brand and the design industry.
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adidas Terrex and National Geographic: Rainforest-Inspired Hiking Collection


adidas TERREX and National Geographic collaborate once again to launch a collection that pays homage to the rainforest supporting National Geographic efforts.


Throughout the collection, images captured by National Geographic photographers are interpreted in different ways on different products, taken through different hues and applied in various ways on garments across the range:




adidas TERREX and National Geographic collaborate once again to launch a collection that pays homage to the rainforest supporting National Geographic efforts.


Throughout the collection, images captured by National Geographic photographers are interpreted in different ways on different products, taken through different hues and applied in various ways on garments across the range:


	ADIDAS TERREX | NATIONAL GEOGRAPHIC RAIN.RDY JACKET – Crafted from waterproofing materials and construction, adidas RAIN.RDY products keep the water out. The jacket also features easily-accessible pockets, a stowaway hood and elongated sleeves with hook-and-loop.
	ADIDAS TERREX | NATIONAL GEOGRAPHIC WINDSTOPPER JACKET - Made from GORE-TEX WINDSTOPPER, this WIND.RDY jacket is wind-resistant and water-repellent.
	ADIDAS TERREX | NATIONAL GEOGRAPHIC WINDBREAKER - Using advanced materials, adidas WIND.RDY is designed to resist the wind and provide optimised breathability hikers can feel protected and comfortable.
	ADIDAS TERREX | NATIONAL GEOGRAPHIC GRAPHIC LONG SLEEVE / SHORT SLEEVE TEE – The long sleeve tee combines technical materials with style beyond the mountain, including Aeroready material that wicks sweat to keep dry and comfortable.
	ADIDAS TERREX | NATIONAL GEOGRAPHIC PANTS - Marry style and functionality by combining outdoor-informed design and street-informed style together, complemented by Durable Water Repellent (DWR) material to stay dry and comfortable.
	ADIDAS TERREX | NATIONAL GEOGRAPHIC SKIRT - Made in adidas' wind and water-resistant WIND.RDY fabric, this skirt is for adventures on or off the trail.

The theme of this season’s drop was inspired by National Geographic’s seasonal focus on educating people around rainforest awareness and conservation.







Weitere Informationen:
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Schlussbericht MUNICH FABRIC START S/S 2025: Mit vorsichtigem Optimismus in die Zukunft 


Nach drei erfolgreichen Messetagen ist am 25. Januar die internationale Fabric Trade Show MUNICH FABRIC START für die Saison Spring.Summer 2025 zu Ende gegangen. Die Denim Trade Show BLUEZONE und der Innovationshub KEYHOUSE schlossen bereits am Mittwochabend ihre Pforten. Das Resümee des Treffens der europäischen Fashionbranche: Wir erleben eine Rückbesinnung auf unsere Wurzeln, um so dem wachsenden Bedürfnis nach Orientierung Rechnung zu tragen – ergänzt um eine Vielfalt spannender nachhaltiger und AI-gestützter Lösungen, die der Branche den Weg in die Zukunft ebnen können.


Unter dem Motto „CLARITY“ konnten Designer, Buyers, Product Manager und Entscheider:innen die Neuheiten und Services von rund 1.000 Anbietern aus aller Welt, verteilt auf die acht Areas ADDITIONALS, FABRICS, ReSOURCE, BLUEZONE, DESIGN STUDIOS, KEYHOUSE, SUSTAINABLE INNOVATIONS sowie THE SOURCE für die neue Saison sichten.




Nach drei erfolgreichen Messetagen ist am 25. Januar die internationale Fabric Trade Show MUNICH FABRIC START für die Saison Spring.Summer 2025 zu Ende gegangen. Die Denim Trade Show BLUEZONE und der Innovationshub KEYHOUSE schlossen bereits am Mittwochabend ihre Pforten. Das Resümee des Treffens der europäischen Fashionbranche: Wir erleben eine Rückbesinnung auf unsere Wurzeln, um so dem wachsenden Bedürfnis nach Orientierung Rechnung zu tragen – ergänzt um eine Vielfalt spannender nachhaltiger und AI-gestützter Lösungen, die der Branche den Weg in die Zukunft ebnen können.


Unter dem Motto „CLARITY“ konnten Designer, Buyers, Product Manager und Entscheider:innen die Neuheiten und Services von rund 1.000 Anbietern aus aller Welt, verteilt auf die acht Areas ADDITIONALS, FABRICS, ReSOURCE, BLUEZONE, DESIGN STUDIOS, KEYHOUSE, SUSTAINABLE INNOVATIONS sowie THE SOURCE für die neue Saison sichten.


Mit Blick auf Trends für Spring.Summer 2025 zeigten sich verschiedene Entwicklungen: Einerseits eine klare Rückbesinnung auf Altbewährtes, bei dem handwerkliches Geschick und klare Formen im Vordergrund stehen. Durchbrochen wird die Nostalgie stellenweise durch ergänzende Statement-Pieces aus dem Athleisure- oder, im Bereich der Damenmode, Lingerie-Bereich. Denim ist in der kommenden Saison allgegenwärtig – nicht zuletzt, da es sich dabei um das wohl demokratischste Fabric handelt, das in jegliche Güte- und Preisklassen übersetzt werden kann. Im Bereich der Damenmode wird es neue Interpretationen des Herrenhemds zu sehen geben, das in seinen klassisch maskulinen Formen dekonstruiert wird. Der Fokus richtet sich auf natürliche Materialien wie Leinen und Hanf. Nicht zuletzt im Bereich einer neuen casual Work Wear, hier vor allem in Kombination mit warmen Neutraltönen und gebrochenen Facetten von Weiß. Pastells werden weiterhin allgegenwärtig bleiben – allerdings in neuen Nuancen und ausbalanciert durch eine erdige Farbpalette.


Das Vortragsprogramm stand diesmal vor allem im Zeichen der Nachhaltigkeit – ob natürliche innovative Fasern und ihr disruptives Potential für eine nachhaltigere Fashionbranche, Recycling-Thematiken und damit verbundene EU-Regulatorik, die die Branche herausfordern werden, sowie hilfreiche Anleitungen dazu, wie sich die verschiedenen Akteure schon heute darauf vorbereiten können. Plattformen wie das KEYHOUSE leisten dazu einen zentralen Beitrag und schlagen die Brücke zwischen jungen, kreativen Denker:innen, der Forschung und Akteuren der Branche.


Die BLUEZONE hat am 23. und 24. Januar die Zenith Area einmal mehr in einen Denim-Hot-Spot verwandelt. Die Blue-Blooded-Community traf sich hier, um die Zukunft der Denimbranche auszuloten. Ein zentrales Thema bleibt die Transformation der Denimindustrie hin zu noch mehr Nachhaltigkeit: Cradle-2-Cradle-Konzepte, innovative Recyclingverfahren und ressourcenschonende Wasch-, Färbe- und Finishingtechnologien waren vielfach das inhaltliche Zentrum der Kollektionspräsentationen, von Stand- und Gangdiskussionen sowie den Trendvorträgen. So wurde der inzwischen von 53 marktführenden Denimunternehmen unterzeichnete Denim Deal auf der BLUEZONE Stage initial in Deutschland vorgestellt. Er verfolgt das Ziel, den Einsatz von Recyclingmaterialien in neuen Textilprodukten verbindlich zu machen. Die Hall of Fame machte das Leitmotiv der BLUEZONE „Signature“ dadurch erlebbar, dass sie live Personal-Pieces von Szeneikonen wie Jason Denham, Adriana Galijasevic, Adriano Goldschmied oder Renzo Rosso zeigte und deren jeweilige Geschichte erzählte. Persönliche Begegnung und Austausch waren auch das Motto der MUNICH FABRIC NIGHT, auf der am Abend des ersten Messetags alle MUNICH FABRIC START Aussteller:innen und Besucher:innen den Dancefloor im Dampfdom der Motorworld zum Kochen brachten.


Während der drei Messetage kamen 11.700 Besucher:innen in das Münchner MOC sowie die Zenith Area. Viele wichtige Brands, wie adidas, Akris, Alberto, Alpha Tauri, Anna van Toor, Armed Angels, Baldessarini, Bestseller, Betty Barclay, BMW, Bogner, Brax, C&A, Carhartt, Closed, Comma, Condé Nast, Digel, Diesel, Drykorn, Escada, Eterna, Ganni, Hessnatur, Holy Fashion Group, HSE, Hugo Boss, Inditex, Joop, Katag, Lagerfeld, Lanius, Lodenfrey, Mac, Maloja, Marc Cain, Marc O’Polo, März, Mey, More&More, Mustang, MyTheresa, Oui, Remei, Riani, Roxy, s.Oliver, Schumacher, Seidensticker, Sportalm, Talbot Runhof, Tchibo, Tom Tailor, Tory Burch, Windsor und Wolford waren vor Ort. Die Besucher:innen kamen aus 58 Ländern, neben Deutschland überwiegend aus dem osteuropäischen Raum, Italien, Skandinavien, UK, den Benelux-Staaten, aber auch aus Südamerika, den USA und den UAE, Saudi Arabien und Ozeanien. Abgerundet durch ein umfassendes Begleitprogramm mit prominenten und internationalen Speaker:innen aus den verschiedensten Bereichen der Branche und zahlreichen Möglichkeiten zum Netzwerken überzeugte die MUNICH FABRIC START auch diese Saison mit ihrem ganzheitlichen Konzept.


Bereits in wenigen Monaten steht mit der VIEW Premium Selection am 18. und 19. Juni in der Motorworld der nächste zentrale Termin für die europäische Fashionbranche an – dann zum Auftakt für die Saison Autumn.Winter 25. Der Junitermin bietet einen ersten inspirierenden Überblick über kommende Trends und Neuerungen in den Bereichen Fabrics, Denim & Sportswear, Additionals und Design Studios für die kommende Saison, und damit bereits vor dem bedeutenden September-Termin, als essenziellem Zeitpunkt für schnelles Ordern, Innovationen und Entwicklungen der Modeindustrie.


 






Weitere Informationen:
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adidas and Malbon Golf introduce The Crosby Collection


	Limited-edition capsule features apparel and footwear for men and women inspired by Bing Crosby’s popular Clambake event and the fashion surrounding it

In 1937 the entertainer Bing Crosby started the popular Crosby Clambake, an annual event that brought musicians, actors, celebrities, and professional golfers together for a friendly competition around a sport they all loved. Today, adidas and Malbon Golf are introducing a special capsule of product – The Crosby Collection – inspired by those early Clambakes and that camaraderie, spirit and fashion from an era that set the stage for what the golf landscape looks like today.




	Limited-edition capsule features apparel and footwear for men and women inspired by Bing Crosby’s popular Clambake event and the fashion surrounding it

In 1937 the entertainer Bing Crosby started the popular Crosby Clambake, an annual event that brought musicians, actors, celebrities, and professional golfers together for a friendly competition around a sport they all loved. Today, adidas and Malbon Golf are introducing a special capsule of product – The Crosby Collection – inspired by those early Clambakes and that camaraderie, spirit and fashion from an era that set the stage for what the golf landscape looks like today.


Taking design cues from the fashion that adorned the early days of Bing’s notorious Clambakes, adidas and Malbon Golf put together a range of product for men and women with modern takes on the silhouettes that defined an era. For men, this includes button-down polos, pleated trousers and shorts, crewnecks, a lightweight sport coat and an iconic cardigan inspired by one of the posters from one of the early Clambakes. For women, the capsule includes a color-blocked dress with an argyle print, polos with slightly longer and wider sleeves to go with a boxier cut, and a form-fitting culotte pant.


In addition to the key pieces in the collection, adidas and Malbon will include a checkered anorak, a T-shirt in two colorways featuring the iconic clam decanters that were gifted to all amateur participants in Bing’s Clambakes, and a 5-panel hat. adidas will also include two limited-edition footwear offerings as part of the collection with a specially designed Stan Smith Golf model as well as the new MC87 that mixes performance with style.







Weitere Informationen:
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adidas unveils Tennis Collection with AIRCHILL Technology


adidas unveils its SS24 Melbourne collection to mark the start of the 2024 Grand Slam season. AIRCHILL technology – a first for adidas in tennis – works in tandem with HEAT.RDY material technology to support players performing in the heat of the moment.


AIRCHILL material technology supports cooling through thermally zoned, raised pattern motifs and mesh layers. The lightness of AIRCHILL helps skin breathe – deliberately placed in high sweat and evaporation zones – under the armpits, chest and back. The raised patterns and open mesh fabrics are designed to optimize airflow during high-intensity workouts and matches.


The 26-piece range for men and women also boasts a tranquil color palette and pattern scheme, specially crafted to help evoke a sense of calm. The spectrum of greens – including the key colorway ‘Green Spark’, inspired by the natural phenomena of bioluminescence – were carefully chosen for their soft, glowing shades, meanwhile prints adorning the fabric emulate recurring fractal shapes in nature.


The apparel collection is made from 100% recycled materials and comes in sizes XS-2XL for men and 2XS-2XL for women.




adidas unveils its SS24 Melbourne collection to mark the start of the 2024 Grand Slam season. AIRCHILL technology – a first for adidas in tennis – works in tandem with HEAT.RDY material technology to support players performing in the heat of the moment.


AIRCHILL material technology supports cooling through thermally zoned, raised pattern motifs and mesh layers. The lightness of AIRCHILL helps skin breathe – deliberately placed in high sweat and evaporation zones – under the armpits, chest and back. The raised patterns and open mesh fabrics are designed to optimize airflow during high-intensity workouts and matches.


The 26-piece range for men and women also boasts a tranquil color palette and pattern scheme, specially crafted to help evoke a sense of calm. The spectrum of greens – including the key colorway ‘Green Spark’, inspired by the natural phenomena of bioluminescence – were carefully chosen for their soft, glowing shades, meanwhile prints adorning the fabric emulate recurring fractal shapes in nature.


The apparel collection is made from 100% recycled materials and comes in sizes XS-2XL for men and 2XS-2XL for women.


The collection will be worn by athletes including Caroline Wozniacki, Elina Svitolina, Xinyu Wang, Dana Mathewson, Jessica Pegula, Karolína Muchová, Maria Sakkari, Stefanos Tsitsipas, Felix Auger Aliassime, Jason Wu and Martin de la Puente.
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Adidas: New Executive Board member for Global Human Resources


The Supervisory Board of adidas AG has appointed Michelle Robertson (48) as Executive Board member, responsible for Global Human Resources, People and Culture, effective January 1st, 2024. Michelle Robertson, a British national, has been with adidas and previously Reebok in different HR roles for more than 18 years. Since July 2023 she has already been leading Global Human Resources at adidas on an interim basis reporting to CEO Bjørn Gulden.


As of January 1, 2024, the company’s Executive Board will consist of Bjørn Gulden (Chief Executive Officer and Global Brands), Arthur Hoeld (Global Sales), Harm Ohlmeyer (Chief Financial Officer), Michelle Robertson (Global Human Resources, People and Culture) and Martin Shankland (Global Operations).




The Supervisory Board of adidas AG has appointed Michelle Robertson (48) as Executive Board member, responsible for Global Human Resources, People and Culture, effective January 1st, 2024. Michelle Robertson, a British national, has been with adidas and previously Reebok in different HR roles for more than 18 years. Since July 2023 she has already been leading Global Human Resources at adidas on an interim basis reporting to CEO Bjørn Gulden.


As of January 1, 2024, the company’s Executive Board will consist of Bjørn Gulden (Chief Executive Officer and Global Brands), Arthur Hoeld (Global Sales), Harm Ohlmeyer (Chief Financial Officer), Michelle Robertson (Global Human Resources, People and Culture) and Martin Shankland (Global Operations).
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adidas arrives on Roblox with digital products


adidas launches the iconic three-stripes brand on Roblox, a global, immersive platform for communication and connection. The experience kicks off with pop-up stores, carrying officially licensed digital clothing and bespoke outfits for the platform (UGC). These digital wearables and accessories will begin appearing across a range of Roblox experiences, fusing physical and virtual realms to bring adidas’ famous designs to a new generation of digital trendsetters and innovators. Roblox users can now dress up their avatars with some of adidas most iconic pieces such as the firebird tracksuits. All items will be available on the Roblox Marketplace, ensuring accessibility and convenience for Roblox users.




adidas launches the iconic three-stripes brand on Roblox, a global, immersive platform for communication and connection. The experience kicks off with pop-up stores, carrying officially licensed digital clothing and bespoke outfits for the platform (UGC). These digital wearables and accessories will begin appearing across a range of Roblox experiences, fusing physical and virtual realms to bring adidas’ famous designs to a new generation of digital trendsetters and innovators. Roblox users can now dress up their avatars with some of adidas most iconic pieces such as the firebird tracksuits. All items will be available on the Roblox Marketplace, ensuring accessibility and convenience for Roblox users.


As part of the diverse range of UGC collections immediately on offer, adidas has joined forces with Roblox creator Rush Bogin (Rush X) to craft a range of limited-edition UGC that will be available on a first-come-first-served basis. Following the initial release, additional designs for both adidas and adidas x Rush X collaboration products will be introduced, with new drops scheduled weekly throughout December. The adidas x Rush X collection will be available alongside a wide range of iconic looks that will be brought to new life from the brand’s existing and upcoming collections.


Self-expression, creativity, and user experience are at the heart of this of adidas entry into Roblox. adidas has created a range of apparel that embodies the playful, imaginative, and visually bold spirit of Roblox, while staying true to adidas’ contemporary and performance-driven character. The brand’s venture into the digital realm will also create connections with new audiences, while offering long-standing adidas fans the chance to collect and style official UGC on Roblox, through new avatar customization options.


Millions of Roblox users now have the chance to discover the first adidas pop-up shops in some of their favorite experiences, with more stores being regularly introduced in the following weeks. Users can explore the first of these pop-up shops in the following experiences: Princess Dress Up Obby, Cotton Obby!, Seaboard City, Theme Park HeideLand, Noob Train, Dream Island, and Ultimate Ragdoll Playground.


Stocking an array of UGC apparel and accessories inspired by the brand’s SS24 physical collection, there is something to fit each users’ tastes and love for the three-stripes brand. Exemplifying the bold, stylish, and creative aesthetic adidas is celebrated for, the product range includes designs that echo adidas’ physical-world apparel, as well as eclectic, offbeat merchandise crafted specifically with Roblox’s exciting virtual environment in mind. The adidas packs will be refreshed and updated on a regular basis, with new UGC added each week.
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adidas: Umsatzanstieg im dritten Quartal


Entwicklungen:




Entwicklungen:


	Währungsbereinigter Umsatz steigt um 1 % infolge von Zuwächsen in allen Regionen mit Ausnahme von Nordamerika
	Umsatzentwicklung spiegelt Fokus auf konservativen Sell-in und Verkauf zum vollen Preis wider
	Bruttomarge steigt um 0,2 PP auf 49,3 % aufgrund von niedrigeren Frachtkosten, einem vorteilhafteren Geschäftsmix und niedrigeren Wertberichtigungen auf Vorräte; Rabattniveau verbessert sich weiter
	Betriebsergebnis von 409 Mio. € beinhaltet Sonderaufwendungen von rund 110 Mio. €
	Konservative Sell-in-Strategie zahlt sich aus: Vorratsbestand verbessert sich gegenüber dem zweiten Quartal deutlich auf 4,8 Mrd. €; Verringerung um 23 % im Vorjahresvergleich

Ausblick

adidas erwartet Umsatzrückgang im niedrigen einstelligen Prozentbereich

Am 17. Oktober hatte adidas seine Finanzprognose für das Gesamtjahr angepasst, um sowohl die positiven Auswirkungen des zweiten Abverkaufs von Yeezy Produkten sowie die besser als erwartete Entwicklung des zugrunde liegenden Geschäfts zu berücksichtigen. Gleichzeitig existieren nach wie vor makroökonomische Herausforderungen und geopolitische Spannungen. Es bestehen auch weiterhin erhöhte Rezessionsrisiken in Nordamerika und Europa sowie Unsicherheiten hinsichtlich der Erholung in China. Darüber hinaus werden die Initiativen zur deutlichen Reduzierung der hohen Lagerbestände in Nordamerika sowie der Fokus auf den Verkauf zum vollen Preis in den eigenen Vertriebskanälen die Umsatzentwicklung des Unternehmens weiter beeinflussen. Infolgedessen erwartet adidas nun, dass der währungsbereinigte Umsatz im Jahr 2023 im niedrigen einstelligen Prozentbereich zurückgehen wird (bisherige Prognose: Rückgang im mittleren einstelligen Prozentbereich).


Zugrunde liegendes Betriebsergebnis von rund 100 Mio. € erwartet

Das zugrunde liegende Betriebsergebnis des Unternehmens – ohne Einmaleffekte im Zusammenhang mit Yeezy und der laufenden strategischen Prüfung – wird den Prognosen zufolge im Jahr 2023 nun auf einem Niveau von etwa 100 Mio. € liegen (bisherige Prognose: in etwa Break-Even-Niveau). Unter Berücksichtigung der positiven Auswirkungen der Verkäufe von Yeezy Produkten im zweiten und dritten Quartal in Höhe von rund 300 Mio. € (bisherige Prognose: 150 Mio. €), der potenziellen Abschreibung des übrigen Yeezy Bestands in Höhe von nun etwa 300 Mio. € (bisherige Prognose: 400 Mio. €) sowie von Einmalkosten im Zusammenhang mit der strategischen Prüfung von bis zu 200 Mio. € (unverändert), geht das Unternehmen nun davon aus, für das Geschäftsjahr 2023 ein negatives Betriebsergebnis in Höhe von etwa 100 Mio. € zu berichten (bisherige Prognose: negatives Betriebsergebnis in Höhe von 450 Mio. €).
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adidas Originals and Wales Bonner present Fall/Winter 2023


adidas Originals and Wales Bonner continue their collaborative partnership with the Fall/Winter 2023 collection.


Off-pitch styles include an elevated knit set in mahogany brown alongside football shorts in a sand colored nylon with the iconic Three Stripes contrast. Swapping creative sources of inspiration from the 70s to the 90s, key pieces are rendered in a lightweight nylon fabrication, including a pale sky tracksuit with reflective piping and a black nylon top with a contrasting vivid green knit collar. All pieces are available in unisex sizing.


Marking a departure from previous seasons, the campaign visuals swap evocative landscapes for a more refined, studio setting. Decidedly new, yet still grounded in the adidas Originals by Wales Bonner lexicon, the visuals capture a mix of models and street cast figures, as well as skateboarder Na-Kel Smith, against minimal backdrops. Accompanying the campaign images are a set of short interviews and moving vignettes, with the cast answering interview questions hosted by playwright, actor, and philanthropist, Jeremy O. Harris.




adidas Originals and Wales Bonner continue their collaborative partnership with the Fall/Winter 2023 collection.


Off-pitch styles include an elevated knit set in mahogany brown alongside football shorts in a sand colored nylon with the iconic Three Stripes contrast. Swapping creative sources of inspiration from the 70s to the 90s, key pieces are rendered in a lightweight nylon fabrication, including a pale sky tracksuit with reflective piping and a black nylon top with a contrasting vivid green knit collar. All pieces are available in unisex sizing.


Marking a departure from previous seasons, the campaign visuals swap evocative landscapes for a more refined, studio setting. Decidedly new, yet still grounded in the adidas Originals by Wales Bonner lexicon, the visuals capture a mix of models and street cast figures, as well as skateboarder Na-Kel Smith, against minimal backdrops. Accompanying the campaign images are a set of short interviews and moving vignettes, with the cast answering interview questions hosted by playwright, actor, and philanthropist, Jeremy O. Harris.
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CHT: Von adidas als "TOP PERFORMER" ausgezeichnet


In seiner jüngsten Evaluierung hat adidas eine Rangliste der Zulieferer von chemischen Produkten und Hilfsstoffen erstellt, die bei der Herstellung seiner Produkte verwendet werden. Mit 98 % ZDHC Level 3 Hilfsmitteln und Farbstoffen im Portfolio ist CHT der bevorzugte Lieferant in diesem Ranking. Dies honoriert zum einen die Innovationskraft der unternehmenseigenen Forschung und Entwicklung, zum anderen zeigt es deutlich, dass CHT der bevorzugte Partner für die nachhaltige chemische Behandlung von zertifizierbaren Markenprodukten ist.


CHT investiert in nachhaltige textile Wertschöpfungsketten

Im Jahr 2022 erwirtschaftete die CHT Gruppe 77 % ihres Gesamtumsatzes mit nachhaltig klassifizierten Produkten. Die unternehmenseigene Forschung und Entwicklung arbeitet unermüdlich daran, die gesamte textile Wertschöpfungskette nachhaltiger zu gestalten.

Kunden aus der produzierenden Textilindustrie profitieren vom Know-how der CHT und technischer Kompetenz in der maschinellen Anwendung.




In seiner jüngsten Evaluierung hat adidas eine Rangliste der Zulieferer von chemischen Produkten und Hilfsstoffen erstellt, die bei der Herstellung seiner Produkte verwendet werden. Mit 98 % ZDHC Level 3 Hilfsmitteln und Farbstoffen im Portfolio ist CHT der bevorzugte Lieferant in diesem Ranking. Dies honoriert zum einen die Innovationskraft der unternehmenseigenen Forschung und Entwicklung, zum anderen zeigt es deutlich, dass CHT der bevorzugte Partner für die nachhaltige chemische Behandlung von zertifizierbaren Markenprodukten ist.


CHT investiert in nachhaltige textile Wertschöpfungsketten

Im Jahr 2022 erwirtschaftete die CHT Gruppe 77 % ihres Gesamtumsatzes mit nachhaltig klassifizierten Produkten. Die unternehmenseigene Forschung und Entwicklung arbeitet unermüdlich daran, die gesamte textile Wertschöpfungskette nachhaltiger zu gestalten.

Kunden aus der produzierenden Textilindustrie profitieren vom Know-how der CHT und technischer Kompetenz in der maschinellen Anwendung.


CHT und Textilstandards

In diesem Zusammenhang ist CHT bereits seit 2019 als ZDHC Contributor mit einem umfassenden Sortiment von mehr als 2200 zertifizierten Produkten aktiv. Davon sind 70 % Textilhilfsmittel und 30 % Farbstoffe im Portfolio, die nach Level 3 ZDHC, bluesign® oder C2C-Standards zertifiziert sind.

CHT unterstützt seine Kunden und Geschäftspartner umfassend und investiert intensiv in Compliance- und Regulierungsmaßnahmen. Insbesondere im Textilbereich arbeitet die Unternehmensgruppe mit renommierten Standards und Labels zusammen. Unter anderem bluesign®, C2C oder GOTS. Insbesondere im Rahmen des ZDHC-Programms ist CHT weltweit ein der führenden Unternehmen. Mehr als 2200 von CHT zertifizierte Produkte erreichen derzeit LEVEL 3, die höchstmögliche Stufe für sichere Textilchemie. Besonders erwähnenswert ist, dass dies sowohl Textilhilfsmittel (70 %) als auch Farbstoffe und Pigmente (30 %) umfasst.


Die CHT Gruppe ist an mehreren ZDHC-Arbeitsgruppen beteiligt und ist auch Mitglied der ZDHC-internen Beratungsgruppe der chemischen Industrie (CIAG).
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adidas: Preliminary third quarter results and increases full year guidance


adidas announced preliminary results for the third quarter of 2023. In Q3, currency-neutral revenues increased 1% versus the prior year level. In euro terms, the company’s revenues declined 6% to € 5.999 billion (2022: € 6.408 billion). The company’s gross margin improved 0.2 percentage points to 49.3% in Q3 (2022: 49.1%). Operating profit reached € 409 million during the quarter (2022: € 564 million), reflecting an operating margin of 6.8% (2022: 8.8%). While the company’s performance in the quarter was again positively impacted by the sale of parts of its remaining Yeezy inventory, the underlying adidas business also developed better than expected.


Consequently, the company has updated its full year guidance: adidas now expects currency-neutral revenues to decline at a low-single-digit rate in 2023 (previously: decline at a mid-single-digit rate). At the same time, the company’s underlying operating profit – excluding any one-offs related to Yeezy and the ongoing strategic review – is now anticipated to reach a level of around €100 million in 2023 (previously: around break-even level).




adidas announced preliminary results for the third quarter of 2023. In Q3, currency-neutral revenues increased 1% versus the prior year level. In euro terms, the company’s revenues declined 6% to € 5.999 billion (2022: € 6.408 billion). The company’s gross margin improved 0.2 percentage points to 49.3% in Q3 (2022: 49.1%). Operating profit reached € 409 million during the quarter (2022: € 564 million), reflecting an operating margin of 6.8% (2022: 8.8%). While the company’s performance in the quarter was again positively impacted by the sale of parts of its remaining Yeezy inventory, the underlying adidas business also developed better than expected.


Consequently, the company has updated its full year guidance: adidas now expects currency-neutral revenues to decline at a low-single-digit rate in 2023 (previously: decline at a mid-single-digit rate). At the same time, the company’s underlying operating profit – excluding any one-offs related to Yeezy and the ongoing strategic review – is now anticipated to reach a level of around €100 million in 2023 (previously: around break-even level).


Including the positive impact from the two Yeezy drops in Q2 and Q3, the potential write-off of the remaining Yeezy inventory of now around € 300 million (previously: € 400 million) and one-off costs related to the strategic review of up to € 200 million (unchanged), adidas now expects to report an operating loss of around € 100 million in 2023 (previously: loss of € 450 million).
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adidas Originals and Edison Chen announce Partnership


adidas Originals and Edison Chen announce their global partnership, adidas Originals by Edison Chen, as Chen makes his return to the brand to begin a new era of collaboration that will redefine creative innovation and build a cultural legacy for the future.


Chen is the Founder and Creative Director of global lifestyle brand CLOT, which is celebrating its 20th anniversary this year. After moving from Vancouver to Hong Kong in his youth, the clash of East meets West began for him as he adapted to the exposure to different cultures. His experiences and new perspectives opened his eyes to globalism and started to lay the foundation for what would eventually become CLOT.


For his partnership with adidas Originals, Chen will bring an innovative vision and creative prowess to introduce exclusive collaboration styles, leveraging adidas’ extensive archive and history in the process. With a focus on fostering cultural exchange between the East and West, adidas is partnering with Chen to introduce collections that push boundaries and defy the norms with his thought-provoking designs.




adidas Originals and Edison Chen announce their global partnership, adidas Originals by Edison Chen, as Chen makes his return to the brand to begin a new era of collaboration that will redefine creative innovation and build a cultural legacy for the future.


Chen is the Founder and Creative Director of global lifestyle brand CLOT, which is celebrating its 20th anniversary this year. After moving from Vancouver to Hong Kong in his youth, the clash of East meets West began for him as he adapted to the exposure to different cultures. His experiences and new perspectives opened his eyes to globalism and started to lay the foundation for what would eventually become CLOT.


For his partnership with adidas Originals, Chen will bring an innovative vision and creative prowess to introduce exclusive collaboration styles, leveraging adidas’ extensive archive and history in the process. With a focus on fostering cultural exchange between the East and West, adidas is partnering with Chen to introduce collections that push boundaries and defy the norms with his thought-provoking designs.


Celebrating the shared commitment to creative innovation between adidas Original and Edison Chen, the “Change The Generation” collection explores three distinctly different styles ranging from ultra-lifestyle to formal dress and active/streetwear bringing to life a collection that can be explored individually as well as a collision of the three lifestyles together.  


Pieces from the collection will start becoming available in January 2024.
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adidas and IVY PARK unveil all-black collection IVY PARK NOIR


adidas and IVY PARK unveil the final installment of their collaboration together, titled IVY PARK NOIR.

The new range represents a culmination of the two brands’ work together, combining adidas’ athletic and functional excellence, with IVY PARK’s signature emphasis on shape, and trend-defying creative vision. Using a singular, black color palette, IVY PARK NOIR intentionally draws focus to fabric, fit and texture, cultivating enduring elegance through sensual, material play.


Considering all chapters of an active way of life- from warm up, to cool down- the collection elevates one’s everyday pursuits through a mix of tight and loose fitting styles. Fabrications include luxurious embossed leather, exposed mesh and lacquered latex that combine to create a complex yet sophisticated capsule. Standout pieces include body-con cropped top and pant, relaxed 3-D molded knit sweatsuits, multifunctional jackets, and the IVY PARK signature jersey.




adidas and IVY PARK unveil the final installment of their collaboration together, titled IVY PARK NOIR.

The new range represents a culmination of the two brands’ work together, combining adidas’ athletic and functional excellence, with IVY PARK’s signature emphasis on shape, and trend-defying creative vision. Using a singular, black color palette, IVY PARK NOIR intentionally draws focus to fabric, fit and texture, cultivating enduring elegance through sensual, material play.


Considering all chapters of an active way of life- from warm up, to cool down- the collection elevates one’s everyday pursuits through a mix of tight and loose fitting styles. Fabrications include luxurious embossed leather, exposed mesh and lacquered latex that combine to create a complex yet sophisticated capsule. Standout pieces include body-con cropped top and pant, relaxed 3-D molded knit sweatsuits, multifunctional jackets, and the IVY PARK signature jersey.


IVY PARK NOIR’s offering includes footwear that re-imagines a new era of style and function. Sleek molded and debossed elements add an architectural foundation to the collection’s sneakers, while a chunky, over the knee boot offers utilitarian fantasy.
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adidas and Arsenal unveil first away kit with Stella McCartney


	The new high-performance away kit design blends bold geometric prints with shades of halo pink and soft, pastel glow blue, pushing the boundaries of on-pitch sport style.
	The limited-edition range includes a gender-neutral game-day match shirt as well as comfort-first off-pitch pieces for pre- and post-match travel.

adidas and Arsenal have launched the next chapter of their collaboration with Stella McCartney, by revealing the first away kit and travel range for Arsenal Women.


The limited-edition range is designed to support Arsenal Women both on and off the pitch and includes a range of structured silhouettes including a jersey, shorts and stylish travel wear pieces such as a full zip jacket with neon accents, track-style pants, and an oversized tee. As the hero piece of the collection, the striking away shirt takes centre stage thanks to the fusion of geometric patterns with color-blocking accents of halo pink and glow blue. The shirt also features AEROREADY technology, which uses sweat-wicking and absorbent materials to keep players feeling dry.




	The new high-performance away kit design blends bold geometric prints with shades of halo pink and soft, pastel glow blue, pushing the boundaries of on-pitch sport style.
	The limited-edition range includes a gender-neutral game-day match shirt as well as comfort-first off-pitch pieces for pre- and post-match travel.

adidas and Arsenal have launched the next chapter of their collaboration with Stella McCartney, by revealing the first away kit and travel range for Arsenal Women.


The limited-edition range is designed to support Arsenal Women both on and off the pitch and includes a range of structured silhouettes including a jersey, shorts and stylish travel wear pieces such as a full zip jacket with neon accents, track-style pants, and an oversized tee. As the hero piece of the collection, the striking away shirt takes centre stage thanks to the fusion of geometric patterns with color-blocking accents of halo pink and glow blue. The shirt also features AEROREADY technology, which uses sweat-wicking and absorbent materials to keep players feeling dry.


Key pieces are crafted with at least 47% recycled polyester and 100% organic cotton as part of adidas' ambition to help end plastic waste.
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adidas TERREX and National Geographic: Aurora Borealis-Inspired Collection


Following the successful inaugural launch last Spring, adidas TERREX and National Geographic join forces once again with a collection designed to capture the awe-inspiring beauty of the Aurora Borealis.


The core images of the Northern Lights, as captured by National Geographic photographers, are interpreted in different ways on different products, taken through different hues and applied in different places per garment. These include:




Following the successful inaugural launch last Spring, adidas TERREX and National Geographic join forces once again with a collection designed to capture the awe-inspiring beauty of the Aurora Borealis.


The core images of the Northern Lights, as captured by National Geographic photographers, are interpreted in different ways on different products, taken through different hues and applied in different places per garment. These include:


	The TERREX Swift R3 GORE-TEX National Geographic hiking boot – Blending the lightweight design and cushioning of a trail running shoe with the stability and durability of a hiking boot
	The all-gender TERREX National Geographic RAIN.RDY 3-IN-1 Jacket – Combining 2.5L waterproof RAIN.RDY shell and polar fleece inner jackets for elevated protection and versatility with a strong visual design inspired by the northern lights.
	The TERREX National Geographic Softshell Jacket – A functional and stylish option for any adventure outdoor-seekers may have on their agenda. Reinforced shoulders, chest and forearms provide abrasion resistance.
	The TERREX National Geographic High Pile Fleece Jacket – The add-on for chilly days in the great outdoors. The Fleece Jacket features reflective elements that ensure visibility and safety in the low lights.
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adidas re-imagines football jerseys as streetwear


adidas launches its new LFSTLR jersey collection, featuring the season 23/24 third jerseys of some its leading clubs, re-imagined as fashion-focused, lifestyle streetwear.


LFSTLR blurs the lines between football performance and streetwear culture, re-defining what it means to represent your club away from the terraces. The collection includes adaptations of the third jerseys of Arsenal, FC Bayern Munich, Juventus, Manchester United and Real Madrid, retaining the overall design blueprint of the authentic on-pitch and fan versions but with a focus on wearability and comfort over pure performance for the field of play.


Each jersey is made with an elevated base material, including heavier superior fabrics for additional comfort as well as featuring a more premium trim execution and detailing to truly ramp up the style factor. The application of a tonal adidas badge gives each jersey a clean, crisp look that gives the club crests additional prominence. Between 70-100% of the materials used in each jersey are from recycled or renewable sources.




adidas launches its new LFSTLR jersey collection, featuring the season 23/24 third jerseys of some its leading clubs, re-imagined as fashion-focused, lifestyle streetwear.


LFSTLR blurs the lines between football performance and streetwear culture, re-defining what it means to represent your club away from the terraces. The collection includes adaptations of the third jerseys of Arsenal, FC Bayern Munich, Juventus, Manchester United and Real Madrid, retaining the overall design blueprint of the authentic on-pitch and fan versions but with a focus on wearability and comfort over pure performance for the field of play.


Each jersey is made with an elevated base material, including heavier superior fabrics for additional comfort as well as featuring a more premium trim execution and detailing to truly ramp up the style factor. The application of a tonal adidas badge gives each jersey a clean, crisp look that gives the club crests additional prominence. Between 70-100% of the materials used in each jersey are from recycled or renewable sources.


adidas worked with each club to appoint a Creative Lead, tapping into the worlds of fashion and music, and ensuring the unique flair of each team came through with bespoke individuality:


	Arsenal linked up with Grammy-award winning rapper, Pusha T
	FC Bayern collaborated with Achraf, one of the hottest names in the German fashion and music industry
	Juventus called upon Italian style with fashion photographer Giampaolo Sgura
	Manchester United teamed up with Nigerian Afropop singer-songwriter, Adekunle Gold & Manchester’s The KTNA
	Real Madrid worked with renowned Mexican rapper, Alemán 
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Adidas: Official Match Balls of 2023/24 UEFA Champions League and UEFA Women’s Champions League


adidas revealed the Official Match Balls for the 2023/24 UEFA Champions League and the UEFA Women’s Champions League.


Set on a metallic silver background, the men’s iteration of the Official Match Ball integrates a single letter from the instantly recognisable chorus lyric – ‘THE CHAMPIONS’ - onto each of the 12 stars, in an opulent calligraphy style. Visual representations of the musical tones of the song interject the stars, in striking royal purple, red and blue - colours specifically chosen to represent the footballing royalty competing for the coveted UEFA Champions League trophy.


The introduction of a bespoke anthem for the UEFA Women’s Champions League in the 2021/22 season, marked the start of a new dawn for the tournament. In honour of that moment, the new design incorporates the lyrics of the song in two of the ball’s eye-catching star panels – creating a unique circular text pattern in bright orange. The remaining ten stars feature a wavy purple and pink print, curated using the same words from the anthem, but significantly enlarged to create an abstract and attention-grabbing look.




adidas revealed the Official Match Balls for the 2023/24 UEFA Champions League and the UEFA Women’s Champions League.


Set on a metallic silver background, the men’s iteration of the Official Match Ball integrates a single letter from the instantly recognisable chorus lyric – ‘THE CHAMPIONS’ - onto each of the 12 stars, in an opulent calligraphy style. Visual representations of the musical tones of the song interject the stars, in striking royal purple, red and blue - colours specifically chosen to represent the footballing royalty competing for the coveted UEFA Champions League trophy.


The introduction of a bespoke anthem for the UEFA Women’s Champions League in the 2021/22 season, marked the start of a new dawn for the tournament. In honour of that moment, the new design incorporates the lyrics of the song in two of the ball’s eye-catching star panels – creating a unique circular text pattern in bright orange. The remaining ten stars feature a wavy purple and pink print, curated using the same words from the anthem, but significantly enlarged to create an abstract and attention-grabbing look.


The balls are optimised to cope with the demands of the modern game, incorporating a range of adidas performance technology – including a PRISMA surface texture which offers Europe’s finest players precision on the ball. The outer texture coating, found on all UEFA Champions League and UEFA Women’s Champions League Official Match Balls, offers secure grip and control on the ball while the thermally bonded seamless construction ensures the balls retain optimum shape to deliver ultimate performance on the pitch.
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adidas: Celebrating Women's Tennis with FW23 New York Collection 


As part of the 12-piece collection, adidas introduces the SST Jacket – for men and women – as well as the Avacourt in a refreshed look. Both pieces share a bold blue hue – synonymous with the outfit that Billie Jean King wore in the Battle of the Sexes match – which is applied throughout the collection as a consistent design story.


The SST Jacket is inspired by the classic adidas tennis tracksuits from the era when Billie Jean King was at the height of her career, changing tennis on and off the court for years to come.




As part of the 12-piece collection, adidas introduces the SST Jacket – for men and women – as well as the Avacourt in a refreshed look. Both pieces share a bold blue hue – synonymous with the outfit that Billie Jean King wore in the Battle of the Sexes match – which is applied throughout the collection as a consistent design story.


The SST Jacket is inspired by the classic adidas tennis tracksuits from the era when Billie Jean King was at the height of her career, changing tennis on and off the court for years to come.


The Avacourt, having originally launched in 2022, is created and engineered to best support women when playing tennis – featuring a women’s specific last, increased torsion, softer materials and a midfoot support saddle. Updates for the 2023 season bridge today’s silhouette with the one worn by Billie Jean King 50 years ago – which was adidas’ first ever signature tennis shoe for women – via its color story, as well as key material updates. The suede leather tongue has a retro feel and soft premium touch, with the toe guard made from a synthetic suede finishing. Adding to the comfort, the heel collar is lined with terry cloth – a fabric synonymous with the era.


Other key pieces in the collection include the Tennis Modular Leotard AEROREADY Pro with detachable skirt, the Tennis Transformative AEROREADY Dress Pro that evolves into two different styles, and the Tennis Reversible AEROREADY Match Skirt Pro with Tennis HEAT.RDY Short Tight Pro layered underneath. For men, key pieces include the Tennis HEAT.RDY Freelift Polo Shirt Pro, the Tennis Reversible AEROREADY Freelift T-Shirt Pro and the Tennis AEROREADY 2 IN 1 Short Pro.
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